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Paul Thompson 


Some of the Many Treasures of the Late Sarah Bernhardt as Displayed in the George-Petit Galleries, Paris. 
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10 S. Wabash Avenue 
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Long-Life Plate 
THE 


Molly Stark Pattern 




















Tableware for Wear 





The Molly Stark a_ severe 
colonial pattern is always in good 
taste and therefore jewelers who 
stock this pattern are sure of a 








steady turnover. N 
Orders are now being taken for IN 
Fall requirements. aes | 
esser 
Fork 
ALVIN SILVER COMPANY 
Sag Harbor, N. Y. N 
New York San Francisco N 
20 Maiden Lane 209 Post Street 
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MADISON CLEVELAND CLEVELAND 
12 Size, Screw Back and Bezel 12 Size, Open Face, No Cap 12 Size, Open Face, No Cap 


Fahys Bristol and Montauk Watch Cases are con- 
structed so as to give the purchaser the best possible wear for 
many years to come. 


These three models are furnished in Bristol White Gold 
Filled, Bristol Green and Montauk Yellow. 


4 JOSEPH FAHYS & COMPANY 


Established 1857 
if Main Office: 15 Maiden Lane, New York 
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Convincing Proof— 


Convincing proof of the exceptionally high 
quality of Wood’s Diamonds is evidenced by 
our steadily growing list each year of regular 
customers. 


We control absolutely, the quality of our 
diamonds because we cut them in our own 
Diamond Cutting Works. 


Give your customers Maximum Diamond 
Satisfaction—offer them Wood’s Diamonds. 


Wire for a Selection To-Day 


WOOD’S Catalog-“The Jewelers’ Guide To True Economy In Buying” 


Go through the 


Catalog Carefully— 
Select the Items 


From cover 
to cover this 
Book is chockful 
of Big Values 
and Quick 
Selling Items 


you desire and 
MAIL YOUR 


ORDER 
Immediately 


Order from Our Nearest Office 


J. R. WOOD & SONS 


NEW YORK CHICAGO SAN FRANCISCO 


Silversmiths Bldg. Heyworth Bldg. Examiner Bldg. 
15 Maiden Lane 29 E. Madison St. 3rd and Market Sts. 
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| edding TRings 
‘‘Quality First” is paramount in ¢ Stamped Wedding 
Rings—however, the price is exceptionally Jow for the 
superior merchandise given. 
In texture of metal, style, workmanship, finish and 
wearing ability, they are unexcelled. 
You can serve your customers best by selling them 
¢ Stamped Wedding Rings—America’s Highest 
Standard. 


Our catalog lists all 
styles—refer to it to- 
day—and Mail Your 


po?* me , : Order. 
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| Wedding Rings 
O OoVV WAZA WY WY 
NEW YORK CHICAGO SAN FRANCISCO 


~ Silversmiths Bldg. Heyworth Bldg. Examiner Bldg. 
15 Maiden Lane 29 E. Madison St. 3rd and Market Sts. 
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Snug-Fit Stringless Tags Make Your Ring Stock Look Neater 


So That He Who 
Runs May Read 


“ROMANCE” WEDDING RINGS 
ARE UNEXCELLED AS TO 
QUALITY, FINISH, STYLE 
AND PRICE 


ARCH CROWN MFG. CO. 


81 WARREN ST., NEWARK, N. J. 


31 N. STATE ST. 209 POST ST. 
CHICAGO SAN FRANCISCO 
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Drilled Seamless Ring Blanks 


Platinum and Gold 


Any number of holes 


All shapes 
All finger sizes 








When ordering drilled blanks with holes all around the ring, 
Specify number and size of holes. 


When ordering drilled blanks with holes only partly around the ring, 
Specify number and size of holes and spacing desired. 








Stone Blanks and Ring Tops 


Series 238 Emerald Stone Blanks 
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Series 239 (Two piece) Emerald Ring Tops with Air Line 


ASSEMBLED QO © © () © 





erg for 54 5 “4 
soldering Q o QO © 
311 3112 3113 3114 3115 3116 3117 3118 





BAKER & CO., INC. 


SET] INGS Refiners and Workers of Platinum, Gold and Silver FIN DINGS 


New York Office: Chicago Office: 
30 Church Street Newark, N. hi 5 So. Wabash Ave. 
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“HELLENIK’” 


(Trade Mark) 


HOMAN PLATE ON NICKEL SILVER 









No. 0580 “Hellenik’”’ Cake or Fruit Basket 


(Design Patent and Process Patent Applied For) 








“Hellenik” Silver is a Creation, New and Distinct from anything made in 
Silver Plated Hollowware. 








It is a Textured Finish or Surface on Silver Plate in which the luster of silver 
is softened to the tone of a rich fabric. 





The decorative motive has been adapted from ancient Greek or Hellenic 
models, the source of the greatest artistic inspiration. 








The name “Hellenik” is increased in appropriateness by a suggestion of the 
antique in the textured surface and dark finish. 





The use of a nickel silver base metal ensures resonance and durability. 


Additional patterns in “Hellenik” Silver include a Bread Tray, Roll Basket, 
Cake Basket, Cheese and Cracker Dish, Fruit Basket, Low Fruit Bowl, 
Tall Fruit Bowl, Center Piece, Candlesticks, and other articles. 


The Homan Manutacturing Co. 


FOUNDED 1847 


Factory, General Offices and Salesrooms: Findlay Street, Western and Hulbert Avenues 


CINCINNATI, O., U. S. A. 


New York Salesroom: Boston Salesroom: Chicago Salesroom: 
15-17 Maiden Lane C. W. Sweetland & Son, Inc. Silversmiths Bldg. 
373 Washington St. 10 S. Wabash Ave. 
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What’s Ahead of Your 


You are either buying or planning your lines for Fall,—the 
harvest season. 


And your profits will be larger, you will see more new faces 
in your store, if you include in your Fall buying a liberal 
assortment of Heirloom Plate. 


Consumers are seeking the stores where Heirloom Plate may 
be purchased. They are hearing about this wonderful silver- 
ware through the comment of their friends. And almost every 
worth-while magazine presents its virtues through picture 
and text. 


Yes, Heirloom Plate is getting on. It made the right kind of 
a start,—quality was its base, with beauty of design to catch 
the eye. Jewelers recognized that here was a line for them, 
of a quality that was in harmony with the best traditions of 
their craft—a line they could personally endorse, knowing that 
it would further enhance their reputation. 


Many such today find it their best selling line. 


WM. A. ROGERS, Ltp., 
Niagara Falls, N. Y. 


New York Chicago San Francisco Toronto 
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MIDDLETOWN 
SILVERWARE 











































No. 720—An unusually handsome Console Set, in the Egyptian Pattern 


Middletown Silverware enjoys the 
favor of the public, not only be- 
cause of its high quality and mod- 
erate cost, but also because of the 
unquestionable artistry revealed in 
its design and craftsmanship. 


The Console Set illustrated is typi- 
cal of the entire Middletown line 
of articles of beauty and utility in 
heavily silver plated nickel silver. 


Complete catalog on request. 


Che Mark of 


w| Z istinction’ 





THE®MIDDLETOWN SILVER COMPANY 
of Middletown, Conn., U. S. A. 


New York Office: 366 Fifth Avenue 
World’s Largest Producers of Pyrex Lined Silverware 
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This advertisement tells the story of Longines dependability 


in the October issue of the National Geographic Magazine. 
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Shoe superior accuracy of the Longines move- 
ment is a matter of commen knowledge. 
The record it has established in open competi- 
tion is on file at world famous observatories. 


Longines cases are our own exclusive creations, 
each being especially designed and individu- 
ally executed by us. They are obtainable only 
with Longines movements. 


Such an unusual combination has made the 
Longines watch a favorite the world over and 
is one of the reasons why leading jewelers sell 
and recommend them. 


A. WITTNAUER COMPANY 
Established 1866 


NEW YORK MONTREAL PARIS GENEVA 
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PLATINUM 
QUALITY-—- 


When all is said 
and done—it is the 
reputation of the 
manufacturer that 
counts— 

New Law or Old 
Law, the integrity 
of the maker is the 
trade’s best guar- 
antee. 
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A NOTABLE example of effective, 
designing in platinum barpins that 
possesses the individuality expressed 


only in the highest type of craftsmanship, 


Chas. Keller & Co. 


‘New ‘York City 
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U. S. Patent No. 1,352,591 


SCHICKSNAPS 


Not so very big—a Schicksnap! But it lives up to its repu- 
tation for reliability and safety. 


More Schicksnaps are being sold today than ever before. 
Not only jewelers, but their customers as well, have come to 
realize that a SCHICKSNAP was the answer to the question 
of a necklace clasp that could be depended upon. 


Now SCHICKSNAPS are unconditionally guaranteed for 
life against damage from any cause. Buy SCHICKSNAPS 


and know real snap satisfaction. 


SOLD THROUGH JOBBERS 


SchicksnapS 


AnotherWzy of? Saying? ) 
“The BEST Pearl Necklace Snaps” 


HARRY C. SCHICK, Inc. 


Office and Factory 


99-105 Chestnut Street NEWARK, N. J. 

New York Office Canadian Office Chicago Office San Francisco Office 
Sidney Rothschild J. Boas Sidney H. Israel John S. Adler 
170 Broadway 13 King St. W., Toronto 29 E. Madison St. 57 Post St. 


(Phone Cortland 8559) (Phone Dearborn 6156) 
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Do you intend mounting up any 
of your own small Diamonds 
this season? 

This popular priced line of Platinum front 





14K Mountings will help you. 


Bar Pin Mountings $15.00 to $30.00 
Bracelet Mountings 60.00 to 80.00 
Scarf Pin Mountings 15.00 to 20.00 
Link Button Mountings 20.00 to 25.00 


(Subject to Jewelers’ Circular Discount) 


Heavy Platinum Fronts. 
14K White Gold Backs. 
Delicate Filigree Designs. 


Send for our Mounting Booklet. 


KOHN &CO 


Camp € Orchard Sts., Newark.N.J. 
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. The fine character of its construction 
. fully matchesthe pure peer: dy ard 

case. The movement is easily fitted, 
‘wa 86and securely protected. The cost is 
; surprisingly moderate. 
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Unusual—even fora Star. Madein 
carefully constructed three-piece de- 
sign. 5% L, rectangular style. Genu- 
ine David Belais white gold. Women 
are always delighted with the exqui- 
site beauty of this case. , e 
«4 oy te 





; | Sie more than a quarter century 
= good jewelers have held Star 
watch cases in highest esteem. 
And during those years Star 
watch cases have eminently 


yy justified that tribute of good will. % 

















STAR WATCH CASE CoO., Lupincton, MicHicAn R 
New York, 15-19 Maiden Lane 
San Francisco, Mutual Bank Building Chicago, 1112 Heyworth Building 


(31) 
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How to Sell More 
Whiting & Davis Mesh Bass 


@6411H so many millions of prospective consumers 
reading about WHITING & DAVIS Mesh Bags, 
it behooves every jeweler to give them contin- 
uous window and case display from now until 
Christmas. In this way you will reap the utmost returns 
from our national advertising. 


Illustration above 
shows our new 
Dome Shaped 
Pompe ae — 
of silken love- 
liness with dainty 
bracelet strap. 











































































A beautiful, broad 

Filigree Mesh Bag of 
nce Design. 

Anew and stunning 

creation, with 

cate bracelet chain. 

















Use “Wadco” Easels 
and Handsome Display Cards 


The Wadco Easel has won unusual favor as a 
sales-creator. [t displays your better grade 
Mesh Bags to the best possible advantage. We 
will gladly send any of our retail friends, on 
request, a‘supply of “Wadco” Easels at cost. 
We have just designed a limited number of 
unusually artistic, hand-lettered cards worthy 
of display in the most exclusive jewelry estab- 
lishments. These are supplied Free of Charge. 


Tell your Customers about ‘‘Meshbrite”’ 
—the Magic Mesh Bag Cleaner 


Solves the big problem that confronts every 
woman — HOW TO KEEP’A MESH BAG CLEAN. 
Does away with a “come-back” service that 
the retailer performed. Starting this Fall, a 
unique, compact and remarkably efficient 
“MESHBRITE” package will be placed in every 
WHITING & DAVIS Mesh Bag, with simple in- 
structions showing how easily and quickly any 
woman can restore the original gleam to her 
soiled Mesh Bag. Explain “MESHBRITE” to 
prospective buyers—it quickens sales. We 
make no charge whatever for “MESHBRITE.” 


Advertise Whiting & Davis Mesh Bags 


in your Newspapers 


We will gladly send you, on request, an assort- 
ment of attractive Mesh Bag cuts suitable for 
local newspaper advertising — another effective 
way of tying your store up with our national 
advertising. 


Gifts Tr That last” 


Ra, on 
mBAG Sa 


Whiting $ Davis-Mesh Bags 


in the Better Grades, Made of the Famous Whiting Soldered Mesh 
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NONE CENUINE UNLESS a Wit ay STAMPED KIDDIE KRAFT 





= MARATHON 
Chicago—Heyworth Bldg. Attleboro, Massachusetts : 704 Market St. 
Kiddie Kraft Dept. 


San Francisco 


New York—15 Maiden Lane 
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TO THE 


RETAIL JEWELERS 


OF AMERICA 


ULLY realizing the importance of the A. N. R. J. A. 
convention now in session and how much depends on 
JQ, the ultimate outcome of same, we take this opportunity 

' to extend to the officers and delegates of this great 





association, our sincerest wishes for a full measure of success. 


Many weighty problems will be solved, matters vital to the 
jewelry industry will be acted on, clear and unbiased judgment 
will prevail, fair and just decisions will be rendered. 


We know that the able men at the head of this association are 
fully equal to the task, and that their labors will be rewarded by the 
many benefits which will result from their efforts. 


Again we say, a HEAPING MEASURE OF SUCCESS to all. 


IS WHITER 1S HARDER 


HOU BLe AX evan 


WORKS - INCORPORATED 
150 LAFAYETTE ST- NEW YORK 
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Roses 




















25 W. 45th Street, NEW YORK 


FOUNDED 1854 


WENDELL & COMPANY 
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Class Ring and Pin Season 


NOW HERE 
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©), A particular choice group of styles is embraced in 
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1 io Sam] Our new line of samples . 
; which are now ready for > 
inspection. 
Send for sample trays and get the yd 
order from your local school. inten SORES Be 
WC $e 
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= Old-Fashioned Wedding Rings Remodeled 


Into New Narrow Modern Shape Without 
Cutting or Destroying Inside Engraving. 
The Sentiment of the Original Combined with the Style of the Modern Wedding Ring 


Remodeled into — modern — and 
refinished - z $1 .00 
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Remodeled into modern perros and male 

carved with wreath of blossoms by hand.. $3.00 
Remodeled into modern shape and covered 

with a shell of plain 18K white gold...... $3.00 
Remodeled into modern shape, covered with 

shell of 18K white gold and carved with $4 00 

wreath of blossoms by hand .............. a 
Remodeled into modern shape and covered 

with shell of plain platinum.............. $9.50 




















Remodeled into modern shape, covered with 
shell of platinum and finely carved with 
wreath cf blossoms by hand ........... ae 
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SEND FOR WINDOW DISPLAY CARD LIKE ABOVE SHOWING RETAIL PRICES. 
WRITE TO EITHER FACTORY 


WENDELL & COMPANY 


618-626 Jackson Blvd., CHICAGO 
At New York: CHARLES WENDELL At Chicago: E. V. WENDELL 


Are the Largest Special Makers and Repairers of Jewelry in the World and are equipped to 


make or repair anything required by the retail jeweler. 
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The Gruen VWensliin 


There are sound reasons why men 
with the taste for fine things have 
selected the GruenVerithin as their 
guide to correct time. 

Chief among these is the fact that 
the Verithin is today’s most scien- 
tifically constructed thin watch. 

It was through a simple rear- 
rangement of wheelsthattheGruen 


Guildsmen solved, in the first Veri- - 


thin twenty-one years ago, the 
problem of making an accurate 
watch logically thin. Half the move- 
ment space was saved, without a 
reduction in the size or strength of 
the parts. 

Thus anew watch was produced 
which was compact, light in weight, 
which retained all the sturdiness 
and accuracy of the thick, heavily 
built watch, and which had a new 
grace, a distinctiveness never be- 
fore seenina man’s pocket timepiece. 

Twenty-one years of critical use 
of the Verithin, twenty-one years 
of exacting tests and comparisons, 
have proved the Verithin Wheel 
Train Principle to be the most 
scientific principle of construction 
for a man’s thin pocket watch. 


—today’s mos scientifically built thin watch 


The two Verithin models pic- 
tured here are fine examples of 
Gruen Guild craftsmanship. The 
Precision movements, fashioned 
out of flawless materials and hand- 
finished, are guaranteed to come 
within railroad time requirements. 
Cased exquisitely in chased gold, 
they are offered as perfect concep- 
tions of the Gruen ideal, which is 
to create watches of soundest time- 
keeping performance, of unsurpassed 
distinction, moderately priced. 
Every Gruen Watch is backed 
by the complete American service 
of the Gruen Workshop on Time 
Hill, Cincinnati, a service available 
to you through the jeweler. Gruen 
Watches are sold only through 
good jewelry stores. Look for the 
Gruen Service Emblem. 
No. U-81—Genuine Verithin, $50 and 
$55; Precision, $60 to $150, according 
to case and movement. No. U-82— 
Pentagon Verithin Precision. It won't tip 
over in the pocket. $65 to $250, accord- 
ing to case and movement. 
Gruen Watcu Makers Guitp 
Time Hill, Cincinnati, U. S, A. 
Canadian Branch, Toronto 


o— WATCHES 


For your protection—see that the name Gruen is on the watch 


\ 








* 
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Engaged in the art of watch manufacturing since 1874 | 









Train wheel construction in the Yeranen 


Fre Oe war 
Gruen Verithin. .How.an accu- es el 


rate watch is made THIN with- 
out a loss in streng:h or parts 


Gruen Guild Service Workshop 
Time Hill, Cincinnati, U.S. A, 














Another full page ad appearing in August issues of various leading magazines. 


GRUEN WATCH MAKERS GUILD Time Hill, Cincinnati, U. S. A. 


Western Branch, Los Angeles Canadian Branch, Toronto New York City Branch, 512 Fifth Avenue 
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Seamless Wedding Ring Blanks 



















Made in 
5% and 10% 
~ Platinum-Iridium 


Made in 
Platinum 
Platinum-Palladium 





Flat210SA High Flat 207SC Flat 210RA 


Description of Some of the Latest Styles 
Special Styles Made to Order, Also Drilled for Stone Setting 


Write for our Prices and Folders No. 1 and No. 2 





PLATINUM 


In All Forms and Hardness for the Manufacturing Jewelry Trade 


ALSO 


Platinum Welded on White and Green Gold 
QUALITY PRODUCTS ONLY 





MANUFACTURED BY 


THE H. A. WILSON CO. 


97 Chestnut St., 


NEWARK, N. J. Phone Market 1220-1 


Refiners and Workers of Precious Metal 
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Strong Selling Points of 
Depollier Watches 


Depollier Watches possess to a higher degree than most watches the three 
important features which your customers demand. These are beauty, relia- 
bility and relative freedom from trouble. 


The virtual elimination of 80% of the damage to most wrist watches is 
assured in Depollier Watches by means of the Brun Patent Shock Absorbing 
Device. This device is a cross-shaped spring placed over the cap jewel so 
that the balance staff will yield slightly when the watch receives a jolt. This 
minimizes the danger of bent or broken pivots and of cracked cap jewels. 
A blunted or bent pivot is the cause of most wrist watch troubles for, al- 
though the watch continues to run, the inaccurate oscillation of the balance 
wheel causes erratic timekeeping. 


Depollier cases, whether plain, hand carved or jeweled, are exceptionally 
fine in craftsmanship, finish and beauty. 


We are creating a demand for Depollier Watches through our national 
advertising in most carefully selected magazines. Customers of the best 
jewelers are reading our announcements. 


Depollier Watches offer unusually persuasive selling points. Moreover, they 
can be sold to customers at a price which offers exceptional value. 


DEPOLLIER WATCH COMPANY, INC. 


Jacques Depollier & Son, Inc. 
316 Herkimer Street, Brooklyn, N. Y. 
New York Salesrooms: 15 Maiden Lane, 


oer a Watches 


with 
THE BRUN PATENT SHOCK ABSORBING DEVICE 


Depollier move- 
ment (actual 
size 8% ligne) 
showing the po- 
sition of the Brun 
Patent Shock Ab- 
sorbing Device. 











J 














This illustration 
shows the Brun 
Patent Shock Ab- 
sorbing Device. 
Enlarged 13 di- 


ameters,. 


Solid gold models made in 18k green gold, 
white gold, plain or carved 


Carved, 





scalloped cushion, round glass 





Man’s watch made in silver, 14k green gold, 
18k white gold, tonneau, form glass, with lumi- 
nous dial 
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THE JEWELERS’ 


message of BLUEBIRD PEARLS will reach 


24,302,552 readers 





In this very extensive ad- 
vertising campaign, these 
particular magazines were 
selected because of their 
varied appeal to all types 
of people in all stations 
of life. 


(FULL PAGE SPACE in the § 


Are you one of 5,321? 


Here are 14 reasons why 5,321 retail jewelers are happy BLUEBIRD agents: 
1. BLUEBIRDS are nationally advertised. 8. 
2. BLUEBIRDS are sold only to retail jewelers. 
3. BLUEBIRDS, being sold direct, protect the 


Saturday Evening Post) 


BLUEBIRDS are accompanied with an indi- 
vidual guarantee certificate. 

9. BLUEBIRDS are encased in the most attrac- 

tive gift boxes. 


retail jeweler against unfair competition. 


BLUEBIRDS’ suggested 


advertised resale 


prices, allow the most liberal profit in the 


jeweler’s stock. 
BLUEBIRDS are made in 
BLUEBIRDS maintain 

standards of quality. 


BLUEBIRDS 


faithfully 


consistently 


reproduce 


America. 
high 


natural 


pearls in every shade, color, depth of lustre, 


size and weight. 


13. 
14. 


BLUEBIRDS have a price range from $400 
to $10. 

BLUEBIRDS are represented by pearl 
specialists who can help you sell more pearls. 

BLUEBIRDS have a distinct department to 
render sales helps to the retail jeweler. 

BLUEBIRDS provide handsome’ window 
trims. 

BLUEBIRDS have a Service 
that will do restringing, 
lengthening for you at cost. 


Department 
matching or 


Send for a sample assortment today if you haven’t already seen our new Fall line. 


The HENSHEL COMPANY 
No. 10 East 34th Street, New York 


Creators of 
BLUEBIRD PEARLS 
for Happiness 
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Ten Display Cards 
Free to Retailers 


We have mounted on attractive cards the twelve best selling patterns of ten 
prominent Fraternal Orders and offer them to retailers without additional 
cost for the cards. 


These displays, inscribed with the name of the order, have easel backs, are 
convenient and attractive, and will stimulate emblem sales. 


New emblems are easily applied and the cards are a rich, subdued color that 
does not easily tarnish or become soiled. 





Order them now thru your jobber. 


Providence, New York and Chicago 

have complete stocks of I. & R. Emblems 

to help your jobber fill your order 
promptly. 














IRONS & RUSSELL CO, 


PROVIDENCE 


New York San Francisco Chicago 
11 Maiden Lane 704 Market Street 10 S. Wabash Avenue 
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Advertising 
equals 


How Henn & Haynes of 
Chillicothe, O., adapted a 
Towle Window Sugges- 
tion to their store. 


ADR RR GEER 


Sari irae! 


JEWELER’S WINDOW 


TOWLE SUGGESTION 


A window Harvey 
Fritz of Oil City, 
Pa. developed 
from a Towle 
Window Sugges- 
tion. 


JEWELER’S WINDOW 


Actual Windows Installed 
on Suggestions Furnished 
by Towle Service. 
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plus Window Display 
urnover 







Coleman E. Adler of New 
Orleans found a Towle 
Window Suggestion made 
the basis of a good window. 





JEWELER’S WINDOW 





TOWLE SUGGESTION 


HERE is no more effective way to speed up your turnover on Solid Silver 

than by window displays. These form the connecting link between your 
store and the national advertising on Solid Silver, which is more intensive 
than ever before in the history of the industry. 





MAKER'S MARK 


In getting displays that are easy to put in yet solve the difficult problem of 


This Mark showing Solid Silver at its best, you will find the suggestions worked out by 
ug¢erting” Towle Service are both beautiful and practical. The central features are 
your furnished you but the arrangement is merely suggested so that each display 
wan” nae can be fitted to the individuality of your own store. 
pace opel In addition to window suggestions, Towle Service contains other interesting 
every piece suggestions for increasing your turnover on Solid Silver. 


OW LE 


(raftsmen in Solid Silver for Over Half a (entury 
NEWBURYPORT MASSACHUSETTS 


CHICAGO NEW YORK CITY 
Heyworth Bldg. Silversmiths Bldg. 
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Be 


Has earned the 
preference of most 
of the leading 


manufacturers 





ROYAL SOLDER 


is by every conceivable 
test the most practical 











ROYAL 18 KARAT WHITE GOLD CoO. 


INCORPORATED 


30 Church Street New York 


The “Royal” Road to Better Jewelry 
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NAPIER belt buckles in 


EN with good taste in dress like 
Napier belt buckles because they 
are distinctive in appearance. 


There is a big choice in patterns avail- 
able, many of which have already become 
popular in the cigarette cases and other 
novelties. The unusual combination of 
sterling silver with red gold or nile gold 








\ 


9521 ak 


‘Ee 


(| 9515 cata 


i vscendontl 


New York 
389 Fifth Avenue 


(ssoe! 


la 
|| | 9508 | 








The articles have been numbered 
for your convenience in ordering 


many stunning designs 


stripings is recognized everywhere as a 
Napier creation. 


All Napier products, which include 
cigarette cases, match boxes, pocket flasks, 
and belt buckles, are of the most excellent 
workmanship and finish, always up to date 
in style and distinctly original in design. 


Send for further information and prices. 


THE NAPIER CO. 
Established 1878 
Meriden, Conn. 


Paris 
28 Rue: D’Hauteville 


NAPIER 


Trade Mark Registered 
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Elgin Pride 25 Year Gold Filled 


and 


Elgin Giant Solid Gold and Gold mee 
WATCH CASES Van, 7" 


Fancy Odd Shapes and Regular Models 
White, Green and Yellow Gold 


Wrist Cases—All Shapes and Models 
—— Plain Polish—Platinum Finish 
Elgin Pride Straight Line—Hand Engraved 
25 Year Fancy Chased Borders 


ASK YOUR JOBBER 


Our General Line Will Interest You Elgin Pride 


25 Year 


Elgin Giant Watch Case Company 


Factory and Main Office at ELGIN, ILLINOIS 


NEW YORK SAN FRANCISCO CHICAGO 
15 Maiden Lane 704 Market St. 31 No. State St. 











ELCGIN AMERICAN MFG. CO. ELCGIN, U.S.A 


A NOVELTY TO STIMULATE SALES 


from 


“The Line of Individuality” 


ELGIN AMERICAN MFG. CO. ELCIN. U.S.A. 


ELGIN AMERICAN MANUFACTURING CO. 


a eee Factory and Main Office at ELGIN, ILLINOIS 


NEW YORK SAN FRANCISCO CHICAGO 
15 Maiden Lane 704 Market St. 31 No. State St. 
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Platinum Metals 


Made in 
Palladium Platinum—5% Iridio Platinum—10% Iridio Platinum—18K White Gold 





502 Ye - 20 Patent Applied for 602 %-20 
High Wall Low Wall 


ONE PIECE SEAMLESS 
— NOT SOLDERED — 
— NOT WELDED — 


No Waste—Ready to Set 
“Judge Us By Performance” 


INTERSTATE 


. SMELTING & REFINING Co, Inc 9 = 
aN 23-29 Commercial Street, Newark. New Jersey ; 
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HUDSON 
Ring Mountings 


res in gifts come and go but a beautiful ring 
-—-time-honored as a gift and a cherished 
adornment— still finds acceptance everywhere. 


Hudson Ring Mountings are designed by 
artists who know how to work out modern 
artistic tendencies in the precious metals. 


Hudson Finish—-known where-ever ring 
mountings are used—brings with it all of this 
artistry in design with skillful workmanship. 


Hudson Ring Mountings are available in 
white gold 14, 18 and 20 K.—platinum— 
platinum top—in a large variety of beauriful 
designs. 


More detailed information will gladly be 
furnished upon request: Please wrice direct _ 
to us. | 

















HUDSON 





Jewelry Manufacturin 
Company, Inc. 
49 Maiden Lane. New York 


IN CHICAGO, ALBERT KAHN 3! NORTH STATE ST. 
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THE ABOVE STYLE OF 
CASES ARE MADE TO FIT 
6/0 SIZE ELGIN OR JEWEL 
SERIES WALTHAM MOVE- 
MENTS. 


THE THINNEST AND BEST 
SELLING WATCH OF THE 
DAY. 


MADE IN YELLOW, GREEN 
AND WHITE GOLD. 


All Patent Rights Reserved 








Roy Watch Case Co. 


MANUFACTURERS OF 
14 and 18 K Gold Only 


15 Maiden Lane 704 Market St. 
New York San Francisco, Cal. 
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ALL GENUINE 


"DOTCAARDT"” 


SILVER PLATED WARE 


IS STAMPED: 


"DOTCHARDT” 


Reg. U. S. Pat. Off. 
Design Pat’d April 3, 1923 














If it is NOT so Stamped, it is NOT GENUINE 





Plated on Britannia Metal. 
Guaranteed Not to Affect 
Contents. 





SILVER PLATED WARE 
LASTING QUALITY 


IS STAMPED: 








APOLLO 
E. P. N. Ss. 











THE APOLLO LINE 
IS REPLETE WITH 
INNOVATIONS 
WHICH OTHERS SEEK 
TO EMULATE. 
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Plated on Nickel Silver. 


“DOTLAARDT” 1, 14% and 2 Quart Capacity. 
and APOLLO PRODUCTS 
ARE MADE and DISTRIBUTED by 


BERNARD RICE’S SONS, Inc. 


Factory: 
139-143 North 10th St. 


Brooklyn, N. Y. 





325 Fifth Avenue, New York, N. Y. 
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36-46 EAST 31ST STREET NEW YORK 
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Letter Cases, Hip Books, Bill Folds, Cigar and 
Cigarette Cases with 14 Karat and Sterling Corners 


i and Flexibles, in Seals, Pig, Shark and Silk. . 


cARTISTIC | EXCLUSIVE HAND BAGS 
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U. S. Patent 540541 it Is Locked 


The only clasp that has a real talking 
point: ease of locking and unlocking: 


ABSOLUTE SAFETY 


Have you seen the CLICK-O? 
WRITE FOR SAMPLES 


Sold through pearl importers and jobbers only. 


WILLIAM FISCHER, Inc., 67 Cortlandt St., New York 
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NOTICE TO THE TRADE 








This design is the exclusive production 
of our own art department and is 


Covered by U. S. Patent Application 


Our rights will be protected against infringers 








DUTCH DESIGNS 
COLONIAL DESIGNS 
HAMMERED DESIGNS 


ef? 
MODERATE PRICES PREVAIL 





ote 
i 


DUTCH SILVER 


SILVER PLATED HOLLOW-WARE 
E. P.N.S. 


GIFTS UNIQUE 
WRITE FOR CIRCULAR N2. 


Complete Lines always on display at our 
Y. salesrooms. 











2874 Salt and Pepper Set, 3%” High 


Protected by U. S. Design Patent impression of Design 
2872 Salt and Pepper Set, 434” High Application 


Patent Application 
Drawing 





BRIDGEPORT. CONN. THE WEIDLICH BROS. MFG. COMPANY > ‘FIFTH AVE 








Illustration sent on request. 














The Carved Wedding Ring is Here to Stay 


Suggest to your customers that they have their old style wedding rings remodelled into 
the new narrow style and covered with a shell of iridio platinum or 18K white gold and 


carved with our design as shown on cut. 
is guaranteed to wear satisfactorily. 





We put on a heavy shell that 


Price 


SS eT TOOT Tron rT ere re eer eT or TTT Peer $ 2.00 
Ce ne UND hive nc cose c adds ccebencecaeaneses vcesic 6.00 
Old ring remodelled—Covered with 18K shell, plain .................. 6.00 
Old ring remodetled—Covered with 18K shell, carved................. 9.00 
Old ring remodelled—Covered with iridio platinum, plain............ 18.00 
Old ring remodelled—Covered with iridio platinum, carved ............ 24.00 


Prices subject to Jewelers’ Circular Key 


Modernize Your Old Jewelry 


We specialize in remounting diamonds from old fashioned jewelry into new modern platinum styles. Send us your old 
jewelry and we will make up designs specially adapted for the material you send us. 
Our workmanship is of the highest grade and our prices are consistent with the quality of our work. 


M°CABE-MORRIS-CO. 


190 N. STATE ST. Ew t7ejoJ—Is 136 W. 52%? ST: 








CHICAGO 





NEW YOR 
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> A Season and 


An Opportunity 


With the opening of school will come the 
appointment of class pin committees. Then 
is when you should be ready to sell—not later. 


Experience in the past few years has shown 
that retail jewelers can use the special Dorst 
catalog and samples to absolutely make sure of 
this class pin order. And it is local business 
of immense future worth to you. 


For—the graduating classes are the future 
buyers of jewelry. Make them know you at 


the school! 


Write for our catalog and samples. Our 
informed co-operation and ample facilities will 
make it easy for you to sell. But start getting 

¥ ready now while the season is young. 











[aa 


























Mr. G. B. Vitelli has just completed an extensive 
buying trip in Europe, and as a result we are 
almost daily receiving shipments of various lines 
of the latest jewelry novelties. 


Read carefully the spokes in the rotating wheel 
and if your stock is low in any of these lines we 
would suggest that you replenish from our newly 
arrived merchandise. 


REAL STONE NECKLACES 
CHOKER NECKLACES 


and 


NOVELTY BRACELETS 


BORRELLI & VITELLI 


15 West 34th Street New York City 
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dhe Dorst Company 


Special Jewelry Manufacturers and 
Importers of Diamonds 


3rd and Vine Streets Cincinnati, Ohio 
“The Jewelry City” 
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J.M. Jablow & Co. 


MANUFACTURERS 











For over twenty-two years of 


= 
Gold and Platinum Chains 


have added to their line and are now 
manufacturing the 


Milton L. Ernst 
| Line of 


| Gold and Platinum Jewelry | 


which is known for its 


Quality and Artistic Design 





Our Messrs. Alvin Rovics and H. U. Wilson 
are now visiting their respective terri- 
tories in the West and South and the East 
and New York State. 











Sold Through Wholesale Trade Only 


88-90 Gold Street New York 
ee ee SS"! 
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Platinum Wedding Rings 


One Piece Azured and Blanks 


Guaranteed Free from Palladium 


(Special Palladium Mixtures Made by Order Only) 





202RB 101SF 201RF. 
Patent applied for. Serial No. 658246 


Made in 5 and 10% Platinum, Special Mixtures by Order Otherwise. 
Sapphire Ring also in 18K White Gold. 


Made in 2, 2% & 3 M.M. widths; 6 to Its superior finish is most evident, it 
30 holes as desired. is a mounting of distinction made with 
taste, care and judgment. 

The craftsmanship used in presenting 
this line is of the highest type; each 
Uniform in size, quality and weight. process carried thru with accuracy. 


Or production on a basis of specified 
weights. 


We are ready for the Fall Season with one of the finest stocks of 
Azured, Sapphire and Seamless Platinum Wedding Rings; a 
splendid assortment in every wanted size, width, wall, quality 
and number so that your requirements can be filled with the least 
time and delay. Our assortment is unusually attractive, varied, 
and exceptionally distinctive. 


Depend Upon Us for ‘‘The Lasting Gifts” 


Mr. Manufacturer : 
Alloys, Solders, Golds, Platinum and Platinum Products 


THE GENERAL ALLOY CO., Inc. 


186-92 N. J. R. R. AVE. NEWARK, N. J. 
Mul. 5180-1 
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MANUFACTURERS OFJEWELRY-IN: PLATINUM 





MOUNTINGS 
WHITE GOLD 
MOUNTINGS 


B 


E JEWELRY FOR 
L THE MASSES 


A JEWELRY FOR 
I THE CLASSES. I 


S MFG. CO. 











DIAMONDS 


WATCHES "143 West 36th St., New York ~. 


AND 
JEWELRY Belais Made Means Well Made 








Cuff Pins— 


Dealers who appreciate the value of standard 


lines that are always in demand should not 
overlook the beautiful Granbery Cuff Pins. 
They are made in 14 karat gold with plati- 
num front—plain, or with pearls or sap- 
phires. 


Ask Your Wholesaler 


A. & S. W. GRANBERY 


NEWARK, NEW JERSEY 
New York Sales Room: 9-11 Maiden Lane 
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RTISTIC effects and odd shapes 

in Gentlemen’s high grade 
Platinum and 18kt. Gold time pieces, 
split seconds, repeaters and_ ladies’ 
jewelled platinum wrist watches. 





SOLE AGENTS 
Henry Freund & Bro., 65 Nassau St., New York 
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NEW SPECIAL GIFT CHEST 


NO CHARGE WITH 


1847 ROGERS BROTHERS 


SILVERPLATE 
Substantial Wooden Chest Attractively Covered in Blue with 














Gold Border Lined in Rich Grey for Striking Display Value. 
Now Ready for Delivery 


J. W. JOHNSON 


14 Maiden Lane New York 


Telephone Cortland 0290 
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THE 





Shafer & Douglas, lnc. 
Rings 


Manufacturers of 


Office and Factory 68 Orchard St. 


JEWELERS’ 


MADE IN 


NEWARK 


CIRCULAR 


August 29, 1923. 





MEANS 
QUALITY and RELIABILITY | 


Jewelry of Highest Grade 
and Latest Styles 


BRACELETS 
Burstow, Kolimar & Co. 


18 Columbia Street 





Meyer & Gross 


mG Exclusive Ring Makers 
Trade-Mark 401-407 Mulberry Street 
Taylor & Co., Inc. 


Te get ae Chestnut St. — x] 


STERN MFG. CO. 


72-74 Tichenor Street 
Makere of Synthetic and Real Stone Set 
Seliaire LADIES RINGS Exclusively 
at « price that will surprise you. 
To Jobbers Only 











W. L. Robertson Co. 


Agee S Diberty _— 
Why Waste Aavtning Now? 





RIN@S—a specialty with 
Louls Bleiberg 


Wel. 8790 Market 67 Hamilton Street 





What Is the 


Jabel Ring Mig. Co. 


putting out now? That is the question 
the rine trade Is asking. 401 Mulberry St. 





TIBBITTS & KAPPMEIER 


Gekers of PLATINUM FRONT and GOLD JEWELRY 





J.A.&S.W.@ranbery 


Telephone 8060 Market 93 Lafayette &t. 
(a corporation) 


G The 10 kt. line that sells 


Trade-Mark Kinney, Orchard and Scott Sts. 





Clinton Refining Co. 
PLATINUM, GOLD AND SILVER 


Refiners 
81 East Kinney St. Newark, N. J. 





Stumpf & Binder 


Mfrs. Fine Gold af Fitton Soke. Sete, 
“beeing Bi ; in Gold and Platinum. 





Seamteca St. 
Philip Woolf 
Makers of 10-K. and 14-K. Gold Jeweiry 
that brings repeat orders. Attractive 
prices to Jobbers. 412 South 14th Street 


Wm. H. Taylor & Co. 


Established in 1895 
Chain es In all colors and qualities 
Orchard Street 





Jennings Silver Co. 
Fine at 9 Plated Hollow and Tollet 
Ware—Popular Prices. 
Telephone Waverly 0260 irvington, N. J. 





Andrew O. Kiefer Co. 


Est. 1 
Manufacturers 8Sold Rings 
61 Arlington St. 





“L.L. @& 8. GOLD ALLOYS” 
Yellow, Green, White and Red 


L. LEBER & SON 


148 N. J. R. R. Avenue 





HENRY RUFEISEN-ING 


MANUFACTURERS OF 


RINGS ORQUALITY 


336 Muibe 
Office, 31 Rin St. 


Sterling Fireless Silver 
Reduces oataime * to a minimum and obtains 


brilliance. 
HN J. ea CKEON: & 22, 
All Starling and Fine Silvers—Relling fer the Trade 


MARTIN H. WIEDMANN 
Flexible Bracelets 


23 Longworth St. Newark, N. J. 











GRAY-RINDELL CO.., Inc. 


Manefacterers of Platinem and 10-14K Geld Jewelry 
o ladies and gentlemen. 
20 Lawrence § Street 


ENGINE TURNING 


E. M. Hood 
Tel. Market 3023 





32 Clinton St. 





Link & Angell, Inc. 
14 K. Jewelry 
407 Mulberry St. 





The Leonhardt Mfg. Co. 


Makers of Gold Rings 
355-357 Mulberry St. 





FELDMAN RINC MFG. CO. 
ALWAYS SOMETHING NEW 
Tel. 9779 Market 60 Columbia St. 





THE HELEN MFC. CoO. 


Makers of Rings and Mountings 
40 CLINTON ST., NEWARK, N. J. 


SPECIAL SOLDER 
for 18K White Gold 
J. J. FISCHER 245 R. R. Ave. 








THE NEWARK JEWELRY FINDING CO. 
JEWELERS’ FINDINGS 
Catalog Sent on 


sa Tsk 
Telephone Market 3489 358 Halsey Street 





M. ALEXANDER 
Manufacturer of 


GOLD RINGS 





Tel. Mitchell 1453 50 Columbia St. 





Tetaz & Co. 
Designers, Engravers and Engine Turners 
Green and Columbia Sts., Richardson Bidg. 


SxD 


KL, The Eleder-Hickok Co. 


(Formerty, Lebknecher & Ce.) 
sIL 
Designs in Sterling Silver Galewoue & Novelties 





Strauss & Strauss 
Advanced Styles Gold Set and Uinner 


sell 
9 CLINTON STREET 
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Crescent Ring Co., Ino. 


“es RINGS 


Ofer Jobbers Exclusively 
New York ce Factory and Office 
9 Maiden Lane 108 Oliver Ned 
Charles A. Parker, Rep. “—— 
Tel. Cortland 6235 at Market 





BARASSO & BLASI 


Manufacturers of 10 and 14 K Cameo Jewelry, Cames 
Mountings and Onyx Novelties. 
At Attracti 


31-33 Governor St. 





HOOKAYLO & CO. 


Manufacturer of Rings 
Office and Factory 68 Orchard St. 





GOODMAN, BASHOVER & WEINSTEIN, INC. 


10, 14 and 18K Rings—Jobbers Only 
391 Mulberry St. Tel. 8320 Market 





CONTINENTAL SMELTING & REFINING CO. 
Metallurgists 
PLATINUM SOLDERS 
Phone Branch Brook 5121. 10 No. 11th St. 





JOHN C. NORDT 


Manefacterers ef Settings and Galleries. 
26 Camp Street 





L. Fritzsche nn So. 
Fine Gold Jewelry. 
shoe-Nail B: ranean” 
480 Washington Street 


[4 





Jewelers’ Settings and Solders 
Refinere and Smelters 


Baker & Co., Inc. 


N. Y. Office, 30 Church St. 54 Austin 8t. 


Vv 





Ziruth-Burgess Co. 


Unbreakable Chains—High Gente 18 
and 14-K. Gold and Pla m Chains 
30 Court Seek 





H. |. SCHNEIDER 
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Our New Line of | : 
Distinetive J ewelry | 
Novelties 












is Now on Display at Our Showrooms 


Get Them With 


Jewelers Visiting the Shanleys 


A.N.R.J. A. Convention 





You can attract new customers to 





oe your store by displaying tines that 
are cordially invited to call on us 


while in New York City, and to see . are beautiful and yet cost compara- 





= || the many clever novelties we have tively little. 


TITTLE LLL EEL ELLA 


Mc 


COTTE ee 


imported this year. 
| Shanley Belt Buckles, of course. 


“One Look Is _ Better | Then you have them, not cnly for 
Than a Thousand Words” | repeats on Shanleys, but for other 


| attractive lines as well. 


|W. Reichert & Co. | 








Gold—Silver—Enamel Inlaid 
15 West 37th St., New York City | 


A Step From Fifth Avenue. 





TU 


B. M. Shanley, Jr., Co. 











= /MIMINNDDUGODATUNNNGINN4EONUN 4 QUID NNNTANNU0UN0RIEEEHIINE TDM CLL UOC me TT Manufacturing Jewelers 





11-13 Governor St. Newark, N. J. 








GhAe Buyers’ Directory 





Trade ¢ Mark 


Price, $1.00 














The Jewelers’ Circular Pub. Co., New YorK 























JOSEPH ~~~ DAVING 


WATCHES 





WHEN BETTER CASES ARE MADE — 
Daving Will Make Them 


MAKER OF THE WELL KNOWN 
DAVING CASE 









79 N u St Full stock at our 





San Francisco Office: 
New York Selection of Watches 140 Geary St. 
City seat tay: deen Gordon H. Otte 
Tel. Cortland 5421 LEADERS IN STYLES memorandum. Raeprasian atte 
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“PRINCESS” 
INITIAL RINGS 
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No Sill 


eS SVE 


Circular Mailed on Request 


aa 


Manufactured only by 


SINNOCK & SHERRILL 


Makers of 
Emblems and Initial Rings 


NEW YORK 
15 MAIDEN LANE 


Sold through jobbers only 
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When stones of an unequalled depth 
of blue fire are required, call for 


BLUE HILL 
AQUAMARINES 


Brooch Pendant 
Ear Ring and Ring Stones 





Mined, Imported, Cut and Distributed 
by 


LUCIAN M. ZELL 


522 Fifth Avenue 
New York 




















PATENTED 


Hexagon Fancy Settings 


Ring and Scarf Pin Bezels 
to Fit 


Series 900-1000 


1/16 ly 3/16 % 
aC ft 
901 902 904 





1001 1002 1003-4 


Latest type of the right kind of a setting for 
small diamonds, series number 900 six prong 
setting will make the diamonds appear much 
larger and show same up to best advantage. 
Made in sizes from 1/16—%ct. 


In all karats and color 
Gold and Platinum 


The Newark Jewelry Finding Co. 
358 Halsey St., Newark, N. J. 


























To Satisfy the Present Fad 


we are importing an 
exclusive line of all kinds of 





Genuine Stone Necklaces 





of the prettiest shades 
and dainty combinations 


F. Vitelli & Son 


The Cameo House 
227 Broadway, New York City 
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AMSTERDAM PARIS ANTWERP 
2 Tulp Straat 32 Rue D’Hauteville 50 Rue Simons 


MILTON L. ERNST 


Importers of 


DIAMONDS 


88 GOLD STREET NEW YORK 




















For Ninety Years, Quality, in making our product, has 
been our first consideration. Buy the best, they are the 
cheapest, and help in establishing an enviable reputation. 


Write for illustrated Price Lists 


KETCHAM & McDOUGALL, Inc. PP gr 











WORLD RENOWNED 


E’TERNA 


Desk, Boudoir and 
Traveling Clocks 


Different Metals, also Rich Enameling 
Beautiful assortment of Ladies’ 
Watches in 8% L., 9% L., 10 L. 
and 10% L., 5% L., 6 L. and 6% L. 
in oval and rectangular, in all 
grades and styles. 17 L. Thin 
Model Men’s Watches in all jewels 
and shapes; Timers, Splits, Chron- 
ographs and Repeaters. 

One ahd Eight Day Automobile 

Clocks. 


LORRAINE WATCH CO., Inc. 


Exclusive Agents for the U. S. 


12 JOHN STREET | NEW YORK 
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THE HIRAM WATCH, Inc. 


PATENTED 1922 


Made in 14K only, Green and Regular 
Gold 


Platinum and White Gold Cases 
are Specials 
CORRESPONDENCE SOLICITED 
JOBBERS ONLY 


1082 Springfield Ave. Irvington, N. J. 
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BIPPART, GRISCOM & OSBORN 


MANUFACTURERS OF ARTISTIC JEWELRY 


BRACELETS Our Entire Line of Platinum Front Bracelets, Bar Pins, LINK BUTTONS 

‘BAR PINS Brooches, Pendants, Etc., Are Now Being Made with Platinum SCARF PINS 

HARDY FIs Faced Sides in Accordance with Present Day Demands cA See 

PENDANTS y ’ EAR RINGS 
Process Pat. Applied for 


2 GARDEN ST. NEWARK, N. J. 
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SCHWITTER, CLOVER & STARKWEATHER, Inc. 


Smelters, Refiners, Metallurgical Chemists 
Gold, Platinum Metals, Silver 











New York Office: 
gene I 312-320 Passaic Avenue, NEWARK, N. J. 
Tel. Beekman 8959 Tel. Market 6629 








WRIST WATCHES—THAT ARE WATCHES 


Satisfaction —Reliability— Price 


648 


No. 
64 L. 14K. 15 J. $12.00 
is - iz j. 14.00 mai, Beh kh $13.00 


18 Karat Belais, Extra $1.75 > ee Ww J. 15.00 


1 L-28yts.61.-teerss2s— BIENNE WATCH & JEWELRY CO. 


“ “14K. 157. “ 9.00 15 Park Row IMPORTERS New York City 




















August 29, 1923. 


THE JEWELERS’ CIRCULAR 








STRIKING EFFECTS 
in FINE NECKLACES 








that combine unusual charm, beauty, quality and distinction, make the L’AIDA line an 
exceptionally adv antageous investment for up-to-date merchants with an eye to quick turn- 
Overs at a man’s sized profit. 


Our European necklaces are making rapid sales in all centers of fashion, and are selected 
by the most discriminating. 


| 
a 


A memorandum selection will 
convince the most _ skeptical. 





366 Fifth Avenue, New York City 


L°AIDA CO. 





* 
Mounted R ! N G S Mountings 
Engagement—Wedding—Dinner—Fancy Shapes. Set with a : 


Fine Quality Diamonds and Precious Stones. In Platinum. 





Send for Selection on your next order 


STAIGER & SONS 


Manufacturing Jewelers 


2 MAIDEN LANE, 








Established 


Since 1900 NEW YORK 


3468—Platinum Mtg. with 6 
full cut diamonds can 
be retailed for $125. 


3505—Platinum Mtg. with 8 
full cut diamonds can 
be retailed for $146. 





Send for Revolving Card Illustrating the Latest—Newest—Exclusive 
Symbolized Birth-Flower Wedding Ring Designs 







































Ring Mounting 
$42 Per Dozen Net 


One of ; Our Many Special iis. 


Round, Square, Hexagon, or Octagon Top, of Substantial 
weight, and guaranteed to give satisfaction. Will take 
a stone up to % carat. 


Write for a Sample Dozen for Your Stock. 


ADLER & HEINE 


MANUFACTURING JEWELERS 


12 John Street New York City 
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Stone Necklaces 


of every description 


Reports from all over the country 
show that sent a are the biggest 
selling items in the jeweler’s stock 
to-day. To meet this enormous de- 
mand, we have combed the European 
Stone Markets for all available 
merchandise and believe that we 
have now an assortment of neck- 
laces, second to none, in quantity 
and variety 


We will be glad to submit you a selection 
on memorandum 


Giuseppe D’Elia, 


INCORPORATED 


45 W. 34th St. 
New York 














YOU 


You will find it a great convenience and 
also a great help to you in your store 


to have 
OUR 1924 CATALOGUE 


It will be ready for distribution soon and 
we would like to have your name on our 
mailing list so that you receive it just as 


You will find it 





soon as it is ready. 
handy, so 


WRITE NOW 





The Richter & Phillips Co. 
“The Leaders” 
Wholesale and Manufacturing Jewelers 


114-116 W. 6th St. Cincinnati, Ohio 
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OPALS 
AQUAMARINES 


Our Specialties 
CUT TO ORDER 


SHAPE 
QUALITY 
QUANTITY 


ANY 


DREHER BROS. & WIDER 


35 MAIDEN LANE 
NEW YORK 


Importers & Cutters of Precious and Semi-Precious Stones 























1923-1924 Edition 





The Jewelers’ Circular 


Buyers’ Directory 





Useful to Buyers and as a Directory of 
the Jewelry and Allied Lines 





Price One Dollar 





The Jewelers’ Circular Publishing Co. 
11 John Street New York, N. Y. 
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Look to Us to Deliver Your Clock Wants 


Wholesale Distributors for 
Seth Thomas Clock Co. FROM STOCK 
Without Delay 















New Haven Clock Co. 
Waterbury Clock Co. 
Herschede Hall Clock Co. 
Ansonia Clock Co. 
sone one ro Ke 

m. ilbert Clock Co. 
Western Clock Co. Clock Material 
Ingersoll Watch Co., Inc. 


The E. Ingraham Clock Co. Seth Thomas Tambour No. 8 Supplied 


| Wm. Hobbs Clock Co., inc. 10-12 Maiden Lane, New York | 


en enn 












































ACCURACY FIRST 


A Full Line of 
Platinum and Platinum Top 
Diamond Watches 

Always on Hand 126B. 83% Ligne 14 and 20 K. 15 Jewels 





Ask Our Salesmen for Special Numbers 


GLOBE WATCH MFG. CORP. 


116 NASSAU STREET House of Service NEW YORK 














Why Jobbers should handle 
IMPORTED SOLID NICKEL 


Chains and Fobs? 


Because 
Better Quality 
Better Designs 
Better Sellers 
Better Prices which mean 
Better Business 


D. & B. IMPORT COMPANY 




















162 West 34th St. New York 
Pacific Coast 
East x we West Lee & Kierski Chicago 
Guth 704 Market St. L. M. Graubarth 
San Francisco, California 1108 Heyworth Bldg. 
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opgeeeaermeage 
®& BRACELETS 


THAT WILL NOT BREAK 





Our. patent applied for flexible bracelets are of entirely new and unique construction, 


Bar Pins specifically designed 2 eute ca MY te pr, et for them the Brooches 
: reputation of THE S N THE MARKET. ‘ 
Flexible Bracelets MADE IN PLATINUM ONLY. Mountings 


meeenet ARE) icles 7 ee Bathe 1 West 45th St., New York 
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Just received a large stock of the New 


Bird of Paradise Pattern 
In COMMUNITY PLATE 
All orders big and small can be filled right 
from stock immediately upon receipt of 
order. 
LE COUNT & SIMS 
Wholesale Silverware 
9-11-13 Maiden Lane, New York City 


Big stock of 1847 Rogers Bros. Silver Plate always on hand. 














The Bow-Knot 


ACCURACY 


4 
DURABILITY 


f- 
APPEARANCE 


“f. 
REPUTATION 


2430 


Samples Sent Upon Request 


fis. Unassembled 


The Eska-7-Jewel Watch 


AMERICAN MADE THROUGHOUT—GUARANTEED 


In Solid Nickel Case At $7.00 
In 10 yr. Gold Filled Case At 11.00 
In Spartan Case At 11.50 


Prices Subject to Jewelers’ Circular Discount 


LET US SEND SAMPLES 


One-Piece Shank 


SIMSON BROS. 


Eska Manufacturing Co. 125 Canal St. New York 


Baltimore, Md. 
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~ DATTELBAUM & FRIEDMAN ae 


—— OP 
Me 


10-Kt., 14-Kt. and | 
Sceacemniiniee F RING ~ 15 JOHN ST. 
Gold. Also 18-Kt. NEW YORK 


White Gold : 
Mountings. ' © ' is; \ —gue $= SQ 
; , a BP°US% DM 











Trade Mark Registered 





Represented at convention by Ben Dattelbaum 
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A New Ring That Will Make New Customers 


THE 12 IN 1 RING 


Pat. U. S. A. 


Here’s a new ring that has become the talk of 
America—the ]2 jn J] Self Set Ring. 


This ring comes with 12 different colored stones 
that can be set or unset by simply releasing an 
invisible clasp and turning the prongs. 


The 12 in 1] ting has a wonderful sales appeal. 
It enables the wearer to have a different stone 
for every occasion, a stone to match every gown. 
Prongs are guaranteed for 1 year against break- 
age and will hold any stone, flat or round, from 
¥% to 2 carats. 

Made in 10, 14, and 18 Karat white or yellow 
gold. Shank artistically engraved and pierced. 
Order through your jobber. If he hasn’t the 
12 in 1] Ring in stock, send us your require- 
UNSET ments, SET 


SUPREME JEWELRY MFG. CO., 434 Broadway, N. Y. 
































WANTED! 
DIAMOND SALESMAN. 


A position with a future is open for an experienced 









travelling sales representative, who has a good following. 
A man of character and personality. References 


essential. 


Address, ‘“‘K., 2479,”’ care Jewelers’ Circular 






































The BUYERS’ DIRECTORY 


The Jewelers’ Circular Pub. Co., 11 John Street, New York 
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BLACK SPINELLE 


(Known to the Trade as Black Sapphire) 


A Genuine Stone of Great Beauty 





Has a brilliancy far exceeding that of Onyx. It has been used thus far only in the creations of 
exclusive shops, but we have made it available for all manufacturing purposes and carry a com- 
plete stock of CALIBRE shapes and sizes. 


H. NORDLINGER’S SONS, Inc. 


Importers and Dealers in Precious and Semi-Precious and Imitation Stones 
New York City, 70 West 40th Street 








Paris, 32 Rue Beaurepaire Gablonz, a/N, Jaegergasse 3 Providence, 63 Washington St. 





Watch this space for further announcement | 
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SAPPHIRES — EMERALDS 


As long as we continue to uphold the good standard of service, quality and work- 
manship, our price will remain the cheapest. 

Every stone in our stock has its purpose—to have it all ready for you when you 
need it. We have on hand shapes of colored stones which you would never suspect 
we would have the foresight to have ready. 


YOKELSON - COOPER, Inc. 
Importers, Cutters and Setters of PRECIOUS STONES 


Special Service for Out of Town Work 


106 Fulton Street NEW YORK 



































RUECKERT MANUFACTURING CO. 


DISPLAY SERVICE 
Telescopes and Cases, Plain and Fitted Trays 


for 


Jewelry Salesmen 


Agents for 162 CLIFFORD ST. PROVIDENCE, R. I. 
“FABER UTICA” TRUNKS 
Endurance—Security 9.13 MAIDEN LANE, NEW YORK 220 POST ST. SAN FRANCISCO 











THE BUYERS’ DIRECTORY 


Price, $1.00 
The Jewelers’ Circular Publishing Company, 11 John St., New York 
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TIE UP to LOUVAINE PEARLS 
and KORONES BROS. 


Both are dependable. 


Both stand for “THE 
BEST” that the jewel- 


ry business affords. 


And both are stocked 
and equipped RIGHT 
NOW to supply your 
every day and holiday 
needs promptly, eff- 
ciently and economi- 
cally. 




















Illustrated is the new LOUVAINE ‘‘ DUPLEX” — a 


marvelous double strand of indestructible opalescent $ @ 
24” and 30”° Pearls. Finished with a 14K W. G. Vi 


diamond snap complete in a beautiful plush case for — 


KORONES BROS. 


Wholesale Jewelers 
37-39 MAIDEN LANE NEW YORK 
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American Gem & Pear! Co. 


Prec. Stones, except diamonds 


Baker & Co., Inc. 


Jewelers’ Settings and Solders 


6 W. 48th St. 
30 Church St. 


Baumgold Bros., Inc., 71 Nassau St. 


Diamond Cutters 


Binder Bros., Inc. 15 Maiden Lane 
Gold and Silver Mesh Bags and Chains 


R. A. Breidenbach 51-53 Maiden Lane 
Diamonds and Precious Stones 


Alpheus L. Brown 8 Nassau St. 
Watches: Waltham, Elgin, mk Hamilton 


Carter, Gough & Co. 
Manufacturing Jewelers 


9-13 Maiden Lane 


Dattelbaum & Friedman 
Ring Makers 


15 John St. 


Davidson & Schwab, Inc. 58 W. 40th St. 
Mountings and Diamond Jewelry 


Jacques Depollier & Son, Inc. 15 M’den La. 
The Watch with a Shock Absorber 


Derby Silver Co.’s 10 Maiden Lane 
World Renowned Hollow and Toiletware 


Dieges & Clust 
Medals, Cups. 


15 John St. 
pecial 
Order Work 


Badges, Class Rings, S 


Pierre H. Ducommun 6 Maiden Lane 
Importer and Manufacturer of Swiss Watches 


Wm. B. Durgi n Co. Silversmiths 
The Gorham wide. . Fifth Ave. and 36th St. 


Freudenheim Bros. & Levy 
Diamonds 2 Maiden Lane 


Charles Gold & Bros. 7-11 W. 45th St. 
Bags, Vanities & Cig. Cases in Gold & Plat. 


Goldsmith Bros. 20 John St. 
Gold, Silver and Platinum Bought and Sold 


The Gorham Co. 
The Gorham Bldg., Fifth Ave. and 36th St. 


J. Gottlieb 
Importer of Swiss Watches 


66 Nassau St. 


Henshel Co., Inc., The 
Makers of Bluebird Pearls 


8 E. 34th St. 


Herpers Bros. 35 Maiden Lane 


Settings 


Leon Hirsch Corporation 37-39 Maiden La. 
Watches and Movements, Lever or Cylinder 


inex Watch Co. 15 West 37th St. 
Swiss Bracelet Watck Manufacturers 


Kent & Woodland 


Bracelets 


12 John St. 


Wm. B. Kerr Co. Silversmiths 
The Gorham Bidg., Fifth Ave. and 36th St. 


Ketcham & McDougall, Inc. 15 M’den La. 
Thimbles, Eyeglass Holders 





New York 


leads the world with its com- 
petitive markets, the same as 
it does with its skyscrapers, 
hotels, theatres, etc. A trip 
to New York at least once a 
year is not only a delightful 
vacation, but is also a source 
of profit and education to the 
careful buyer. 


Plan to Spend 


a Week in 
New York 














H. C. Kionka & Co. 


Importers of Diamonds 


15 Maiden Lane 


Jonas Koch 
Jewelry and Watches 


37-39 Maiden Lane 


Levitt & Co. 71 Nassau St. 
14-K. Mesh Bags, Vanities, Cig. Cases, Nov. 


L. & S. Loeb 358 Fifth Ave. 
Bracelet Watches & Flexible Bracelets 


Frank T. May Co. 2-4-6 W. 45th St. 
Mesh Bags, Vanities in Gold, Plat. & Silver 


J. Mehrlust 15 Maiden Lane 
Diamond Jewelry of the Highest Class 


Morse Bros. 
Diamonds and Diamond Jewelry 


11 Joha St. 


B. & I. Moskowitz 


Importers of Diamonds 


71 Nassau St. 


H. Z. & H. Oppenheimer 


Diamonds 170 Broadway 


Frank Pollak 
Importers of Swiss Watches 


214 Christie St. 
Rector Watch Co. 64-66 Nassau St. 
Direct Importers of Swiss Movements, etc. 


W. I. Rosenfeld 


Diamonds and Pearls 


562 Fifth Ave. 


Arthur Silberfeld 170 Broadway 
Imp. of Diamonds, Pearls & Precious Stones 


Sinnock & Sherrill 15-19 Maiden Lane 
Solid Gold Emblem Goods to Jobbers only 


Staiger & Sons 2 Maiden Lane 
Iridio Plat. Mtgs. & Diamond fire Exclusively 


R. Wallace & Sons Mfg. Co. 
Silversmiths 411-413 Fifth Ave. 


A. Waiach & Co. 37 Maiden Lane 
Gold Bags, Vanities and Chains 


Weinstrum Watch Co., Inc. 12 John St. 


Direct Importers of Swiss Movements 


Whiting Mfg. 


Co. Silversmiths 
The Gorham Bldg. Fifth Ave. 


and 36th St. 


A. Wittnauer Co. 


Importers of Watches 


30 W. 36th St. 


Julius Wodiska 


Diamond Mountings 


Wolfsheim & Sachs, Inc. 


Boxes, Trays, etc. 35 Maiden Lane 


J. R. Wood & Sons 15 Maiden Lane 


Diamond Cutters—Wedding Ring Makers 


182 Broadway 


Woodside Sterling Co. 347 Fifth Ave. 
Mail Order Silversmiths to Jewelry Trade 








Cut Crystal, Fine Glass, China 


Lamps and Mounted Ware 











L. Bernardaud & Co. 46 Murray St. 


French China, Tableware and Bric-ea-Brae 


Empire Cut Glass Co. 39-41 Ww. 
Popular Price Quality Cut Glass 


Maddock & Miller, Inc. 54 Merray St. 
Royal Worcester China, Open Stoc’ 


23rd St. 
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It is the Designer who gives to precious 
metals the expression, the individuality 
“and the appeal that make them desirable 
for adornment or utility. 





This picture shows a section of sae designing department. 





er 











136 West 52nd See) New York City 
LARGEST ‘MANUFACTURER OF GOLD JEWELRY IN THE WORLD 


10 Tue ‘Srraat, AMsTERDAM, HotLanp 
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INTERNATIC NAL STERLING 
the Classics 


Muasterpicces of 





August 29, 1923, 








TRIANON DESIGN : P 
Simpson, Hall, Miller & Co., Wrought from Solid Silver GEORGIAN MAID DESIGN 


Wallingford, Conn. 


Simpson, Hall, Miller & Co., 
Wallingford, Conn. 


WHAT THIS ADVERTISING 


-"DOES FOR JEWELERS 


It is one thing to move goods on to the jeweler’s shelf. 
Another thing to move them off again. 


Behind International Sterling are forces that will help 
the jeweler draw more sterling trade and make more 
sterling sales. 


The biggest of these forces is national advertising. And 
International Sterling is using national advertising in a 
broader, bigger way than any sterling-ware has ever 
used it before. 


Witness: this fall’s campaign. 





























INTERNATIONAL SILVER 
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Wilcox and Evertsen, 





dopey ara Wrought from Solid Silver THESEUM, DESIGN 


Meriden, Conn. 


This fall, International Sterling will be advertised in 9 
national magazines. The advertisements are all full 
pages,—striking full pages. And each page reaches 
five million sterling prospects. 

How do these advertisements work for the jeweler? They make 
women think about correctness on the dinner-table. Thar, in 
turn, makes them think “‘sterling”’. 

The International Sterling designs are then presented as “master- 
pieces of the classics”’; and the jeweler who stocks International 
Sterling thus has the want for his goods created. 


This is not theory. International Sterling’s great success proves’ 


it. Its sales this fall wi!l prove it again,—and, in your store, if 
you will order now and team up. International Silver Company, 
MeridJen, Conn. 


INTERNATIONAL 
STERLING 


Masterpieces of the Classics 
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Since 1865 the name WILCOX has guaranteed Quality Je 
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The “Paisley” Pattern—A “Wilcox” Production 


Its graceful lines and ornamentation earn for the “Paisley” pattern a particu- 
larly strong appeal. This assortment of nine (g) pieces illustrated has met 
with immediate favor wherever it has been shown, and sells at $80.50— 
subject to regular discount to the trade. 

The various pieces contained in this assortment are most attractive and may 
be used to very good advantage in arranging effective displays for your 
window. 

If you have not already ordered, just write us for the complete assortment in 
the “Paisley” pattern. 


WILCOX SILVER PLATE COMPANY 


International Silver Co., Suc 


MERIDEN, CONN. 
NEW YORK CHICAGO SAN FRANCISCO 
5 N. Wabash Ave. 150 Post St. 
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Solid Silver where it wears 
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Century Pattern 26 Piece Assortment 
in 1626 Super Case 


Make More Sales with This Free Case 


Tals beautiful case fitted with 26 pieces retails for the price of the Silver- 
plate alone. There is no charge for the case to you or your customer. 


All Holmes & Edwards Silverplate is now manufactured in ONE QUALITY 
only—SUPER PLATE—Inlaid. The back of the handle and back of bowl 
(see illustration) on those pieces in most constant use have Solid Silver inlaid 
before plating. All other pieces are scientifically plated to resist wear and 
have a quality to compare with the wearing qualities of the staple pieces. 


THE HoLMES & EDWARDS SILVER Co. 
INTERNATIONAL SILVER CO., Successor 
Bridgeport, Connecticut 


New York Chicago San Francisco 
9-11 Maiden Lane 5 N. Wabash Ave. 150 Post Street 
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The re-created dining-room A 
& 
New wall paper, fresh paint, a rug that with its mingled A ; 
rose and blues and browns catches mellowed sunlight nN Je 
through crisp window draperies. Furniture that Messrs. A % 
Chippendale, Sheraton and Hepplewhite might not blush Ni ; Je 
to claim. And yet, something lacking! Some barrenness | ; 
on the sideboard; and the table, set for dinner, not quite in i S 
; rs N 
tone with all the rest. Not enough silverware or the right h A) 
kinds of pieces—that was it! She must get new silverware!. s q 
4 iN 
ty H 
I h d tel H i 
Ss your nome adequately a) : 
7 . . ? i ; Ha) 
° ry Hal 
supplied with silverware? | ‘ 
mI rs 
N that last, swift glance at the table pattern, or any other, costs only $3.75. r iy 
: A A 
set for dinner perhaps you, too, have Other refinements of the table—bouillon Al if 
been conscious that the rich beauty of spoons, ice cream forks and serving | ‘\ 
enough silverware was lacking. Youhave pieces—are priced as moderately. A i 
realized the impor art that the sof : | Hy 
leam of om aecna das onions of mp lag cr napdiggary pudemnipadtenthige i 
g eta e ue me will be able to add to your treasure of HAI 
a room, quite aside from the utilitarian : di h 
oe 1847 Rogers Bros. Silverplate. Leading Ik 
need for it in serving all meals smoothly. si h| 
; aa dealers everywhere are sure to have the ‘) 
Yet you despaired of providing all the . iy 
; newer patterns in stock. 
pieces you knew you ought to have. 
But you need not! In“ 1847 Rogers Send for “How MUCH SILVERWARE,” booklet 1 : 
Bros.” you can purchase ie cimete , which outlines the table service families x ; , 
; sl natin ae he “ra of different sizes should have for gracious, com- eee ig ia 
YOU NCea. MOst reasonabiy—cither Knives, fortable living—every day and for entertaining. : 4 ; 
forks and spoons or a coffee or tea sef- We also furnish handsome illustrations of the AMBASSADOR PATTERN 3 
vice of matchless grace. A half-dozen cof- Ambassador and other patterns. Oyster Fork and After-Dinner Coffee Spoon 
fee spoons in the exquisite Ambassador International Silver Co., Meriden, Conn. 
AMBASSADOR BOWL 
AND CANDLESTICKS 
Pieces like these may be 
purchased to match the * 
7 knives, forks and spoons of ue 
I 1847 Rogers Bros. patterns. te 
ye one eye to 
* E the charm of the dining- 2 
SILVER , LATE room, and are most practi- : 
cal for every-day use— ‘ 
whether platters, vegetable 
dishes, compotes, gravy 
boats, bread trays, or com 
plete dinner sets. 
INTERNATIQNAL SILVER CG. f 
This advertisement will appear in colors on the third cover of the September 22nd issue of Saturday } 


Evening Post. It will set many a woman thinking. Do your townsfolk know they will find 1847 Rogers 


Bros. Silverplate in your store? 
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Have you taken advantage of our window display offer? ‘This 


material affords a splendid tie-up with our ational advert ISING. 


“WarRagers Rae 


Silverplate 


Wie Rogers As Son 
Silves plate 


TV ty 08 





‘ua al Ga 
a . 
(, WinRogers@ Ser | Ratcecos ° Wn-Rogers & Son 


iver plate f Guan Oy Siiverplat 


ee 





Strikingly effective with the attention-getting figures featured in all our national advertising 
color pages. This material will be sent free of charge with order for the 53 pieces to go on 
the stands or to our dealers who have the necessary goods in stock. 

No. 53 ASSORTMENT 


Retail Price Retail Pric« 

1 Berry Spoon , : Rae $2.00 1 Gravy Lad ee ee ee a $1.50 

6 Orange Spoons VC Oe Cl 3-20 

6 Individual Salad Forks Ty GE CTE CC oc: re arr 1.25 

6 Butter Spreaders 1.25 26-piece Set, with Chest No. 740 Siete vkcdties  SaeNeae 
53 pteces complete displayed on stands $35.25 
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Retail Price 


No. 706 Baby Set, $1.25 
in Blue Lined Gift Box. 
Mayfair, Gray or Bright Fintsh 
Spoon and Fork 


War-Rogers & Son 


Silverplate 


Retail Price 
$2.00 

Vayfair, Gray or Bright Finish 
Solid Handle Knife, Flat 


Fi rk and Spr On 


No. 2C Child’s Set. 








es, 


» 


» 


4 


= 


ea 
\ 


hy 
lark 


j 


| 


CET ITE 


« 
« 
aS 














INTERN 





Gifts for Children 


Suggested by Our National A, ivertising 


These Baby 
Sp YONNS 
retail at 

65Bc. eac h 


with a 


WorRogers SSon 


Silverplate 


ORAL SiiVER CO. 


good profit. 


No. 711 Set Six Assorted Baby Spoons on Easel Display Card 
The subjects are: 
Peter Rabbit 
Shield 
Kittens 


Bo Peep 
Miss Muffett 
“Baby” 


Chiid’s Sets on 
Attractive Gift Cards 








Wuw- Rogers & Son 
Silverplate L 


Silver Spoon and 
€ 


Lye P 


,- 


No. 707 Baby Set, $1.25 
in Blue Lined Gift Box. 
La France, Gray or Bright Finis] 

Bent Handle Spoon and | 


Pusher 


Win-Rogers & Son 
Silverplate 
end 





Retail Pric 

; — ses appt 

No. 1C Child’s Set. $2.06 

Maytair, Gray or Bright Finish 
Flat Handle Knife, Fork 


and Spoon 


Our little characters romp 
right into the nursery in 
brilliant colors. 

Three kinds of child’s 
sets in our best selling pat- 
terns—Mayfair, La France 4s Wemmmiitinaa an: thekanaiiae 
and Lincoln, afford an oppor- Hollow Handle Knife, Flat 
tunity for following up with Fork and Spoo 
complete table service. 


No. 10C Child’s Set. 
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The Costume Parure, the Leading Jewelry Motif for the Fall 








By Isabelle M. Archer 

















LTHOUGH much has already been said 
regarding the latest method of jewelry 
wearing, there still remains more of interest 
to be recorded this Fall. The parure has 
attracted such attention since its introduc- 
tion from Paris to this that it 
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merits still greater consideration by the en- 
terprising jeweler. 

At first its character was misleading. As 
the parure arrived from Paris it was a thing 
of perfectly matched jewels. Only as it 
grew in favor here, did the more artistic 
arrangement in blending jewelry gain recog- 
nition also as a preconceived grouping of 
pieces no less entitled to be called a parure 
than the wholly complete and _ perfectly 
matched set of jewels. It is this blended 
group,—by far the more clever arrangement, 
that now demands featuring for the Autumn 
months. 

One of the chief reasons for the popularity 
of the parure, is its power to give the very 
finest of all finishes to a costume. Now 
that the gown, no matter how splendid it 
may be in itself, is not considered perfect 
until all the accompaniments and accessories 
are in entire harmony, it is acknowledged 
to be the one perfect jewelry arrangement 
to make the final touch for the ideal cos- 


tume, be it for morning, afternoon or eve- 
ning wear. 
THE NEW COSTUMES AND THEIR ACCOMPANY- 
ING PARURES 

For wear this Fall, there are three dis- 
tinct gown types which come into special 
prominence. These gowns follow the ac- 
tivities of the first days in town and are 
planned for wear on the Avenue in the 
morning, at the theater and for restaurant 


dining. 
There will be the new three-in-one cos- 
tume of blouse, skirt and over-wrap, either 
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a long cloak, a shorter cape or a loose- 
swinging, swagger box-coat, for the Avenue. 
The theatre will demand the latest crépe 
and velvet combination, the frock of the silk 
and the outer three-quarter length coat of 
the velvet and often fur trimmed. For the 
dinner at the restaurant there is designed 
this year a smart draped dress with a sheer 
upper part. The materials for this are 
either a heavy brocaded satin or deep-pile 
velvet for the lower portion. with colored 
lace, chiffon or beaded georgette for the 
scant sleeves and straight-line blouse. 

The colors for these costumes will range 
all the way from the softest Autumn browns, 
purples and greens to the Oriental contrasts 





as seen in the very newest Chinese embroi- 
dered and quilted satins. Black has its place 
of eminence as usual, and is seen both in all- 
black arrangements or as the ground for the 
Oriental embroideries. Black satin and 
white kid is a new and exceedingly striking 
contrast. Imagine a long-trained draped 
gown of the black satin worn with a black 
satin cloak trimmed with huge collar and 
cuffs of the white kid and finished with a 
small white kid toque and a parure of plati- 
num-mounted pearls and diamonds and you 
have one of the typical Fall costumes with 
which the parure is to be part and parcel. 


THE GEMSTONES COMBINED WITH DIAMONDS 
FOR SOME OF THE NEWER PARURES 
The make-up of the costume parures 


which are newest in design, will contain 


gemstones in diamond-mounted platinum set- 
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tings. Pearls are promising to hold their 
very good place for the coming season, and 
some there are who prophesy that this is 
to be an exceptionally brilliant pearl year. 
They certainly are fast improving their posi- 
tion in the gem field. A parure of all-pearls 
or of pearls combined with diamonds and 
one other of the precious gems will be re- 
quired as the foundation of every complete 
jewel case which is to meet the social ac- 
tivities of the coming Winter with any show 
of assurance. Black onyx is often seen as 
the secondary gem with pearls for the main 
theme and diamonds bringing up a lagging 
but sparkling third. In such a jewelry set 
the onyx is cut in long, narrow shafts, the 








64 THE JEWELERS’ CIRCULAR August 29, 1923. 











——————— 























ESTABLISHED 1868 | 


Stern Bros. & Co. 


68 NASSAU ST. 
NEW YORK CITY 
































Cutters and Importers 


of 


DIAMONDS 


Complete Stock of Squares 
and 
Emerald Cut Diamonds 


DIAMOND CUTTING WORKS 
68 Hunters’ Point Ave., Long Island City 

















AMSTERDAM CHICAGO | LONDON 


16 Sarphatistraat 31 No. State St. 29 Ely Place 









































August 29, 1923, 


pearls make a running chain between and 
the diamonds are used merely as a framing 
gem for the black onyx. 

Platinum is used almost entirely for the 
evening, but a parure for day-time wear is 
as likely as not to be designed with the 
general color-scheme of the whole cos- 
tume in view and then it may require a 
mounting of gold, tinted or self-toned or 
even silver may be used. 

The pieces that comprise the parure have 
been talked of before but it will not be amiss 
to rehearse again their very important num- 
bers. There will always be some manner of 
neckchain or necklace. The choker pattern 
is popular just now and promises to con- 
tinue in vogue for the Fall, but it must 
be remembered that the long rope necklace 
is so often worn with the choker that it is 
only neglected because it is not as new as 
the tight-fitting style. Then there are the 
earrings, the finger-rings, bracelets (worn 
now all on one arm) and the brooch or bar- 
pin and the hair ornaments, perhaps. The 
last two jewels are mentioned with reserva- 
tions, for they are included only in special 
sets or where some of the other jewels are 
interchanged for them. 


The representative parure for evening 
wear includes a hair ornament, a necklace, 
earrings, a set of bracelets and two or more 
finger-rings. Slipper buckles, a fan, a small 
but completely furnished vanity bag con- 
taining smoking things besides the regula- 
tion vanity articles, is more often included 
in the complete evening parure than not. 

For the day-time, out-of-doors, the parure 
becomes a very different matter. There are 
the hat pins and such utility articles as the 
umbrella and fitted purse to be added to 
the earrings, bar-pins, wrist-watch, and 
bracelets. Then, of course, the parures for 
the different members of the family who 
each have their own appropriate parures, 
must differ according to the various special 
demands and preferences of the wearers. 
Scarfpin, cuff-links and pocket pieces may 
be had now with matching studs, vest but- 
tons and watch-case trimming to correspond. 
Or any two or three or four of these pieces 
may be chosen to make the parure for the 
particular and well-dressed man. One com- 
bination which is especially favored is the 
matching watch and chain, cigarette case and 
penknife. 

For the school miss come dainty arrange- 
ments in brooch, necklace, bracelets and 
hair-ribbon clasps or bobbed-hair fasteners. 
3ut although the parure is an excellent 
method of jewelry choosing and wearing, 
-it can very readily be overdone. For the 
fastidious man it becomes a favorite selec- 
tion; for the young maid it is a popular 
fad but for the well-dressed woman it is 
an absolute necessity as an accompaniment 
of the fashionable costume mode. 


TWO-TONED EFFECTS USED FOR SOME NEW 
PARURES 


Some of the latest parures for evening 
wear have been chosen to bring out the best 
blends in two different colored gems. Thus 
rubies and sapphires have been combined, 
the rubies in the earrings, the sapphires in 
brooch and bracelets and both together in 
the handsome necklace. To make one green 
and blue blend sapphires and emeralds were 
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used and for day wear another has blue 
and green tourmalines. 

But the parure in highest favor for eve- 
ning use must show either diamonds or 
pearls in its make-up unless it has been 
chosen for the finishing of an Oriental type 
gown. Certainly for theatre and restaurant 
appearances the all-white of pearls or pearls 
and diamonds or the black-and-white com- 
binations are the most reliable jewelry sets 
for the jeweler to offer the average cus- 
tomer. 

One clever selection already made for use 
later in the Fall, is a parure mounted with 
pearls and amethysts in platinum. The set 
consists of earrings, bracelets, a sautoir 
watch and finger-rings. It is to be worn 
with a magnificant costume carried out in 





run through with gold 


velvet 
The top section is in the form of 
a long tunic and this is hung over a skirt 


lavender 
thread. 


of chinchilla fur. The fur makes the close- 
fitting tuque and borders the edges of the 
Moyen Age sleeves. Such a costume will be 
used, no doubt, for formal afternoon wear. 

Throughout all modes this Fall there runs 
such a picturesqueness that even sport and 
tailored clothes are tempered with its ease 
and grace. The coat-suit is hardly recog- 
nizable under its hand and the necessary 
jewels have shown its influence. Other 
than the ever-present black-and-white, the 
yellows, reds and purples are paramount, 
some touch of one or the other of these 
colors in their most vivid guises being pres- 
ent in nearly all tailored or costume parures. 

In the third illustration is shown one of 
the new box-coat suits. It is about the 
nearest thing to a regulation tailored suit 
shown by the leading modistes for the Fall, 
and its jewelry echoes the jaunty lines and 
careless air in very colorful furturistic 
forms. The costume has for a base a fine 
dark gray twill; it is in the lining of the 
coat that the riot of color starts. Brilliant 
blues, reds, purples and greens on a ground 
of black are repeated in the small gem- 
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stones which surround each slab of black 
onyx mounted in earrings, necklet and brace- 
lets for this modish parure. 

It is no difficult matter to foretell a suc- 
cessful Fall and Winter for this newest 
jewelry grouping, the costume parure. 








Concerning Opals 





[N its May issue, Le Grand Négoce prints 

a translation of the last section of A. J. 
van den Brenk’s article that had appeared in 
the Amsterdam Handelsblad. From it a part 
which will interest jewelers reads: 

“Many times I have frequented the opalif- 
erous fields where pieces of wood, bones, 
leaves, branches and dead insects present 
opalized races; it appears that the combina- 
tion of air and temperature change a carbo- 
hydrate into a hydro-silicate. An opal mer- 
chant of my acquaintance showed me some 
perfect shells in opal, branches of opal and 
bones of opal, and he asserted that in the 
first days of the discoveries of opals in Aus- 
tralia a human cranium was found sur- 
rounded with an opaliferous layer. It is dif- 
ficult to determine where one will find opal; 
the geological and technical sciences are quite 
useless in prospecting for opal. In the ex- 
ploration for metals this knowledge is neces- 
sary, thus for diamonds, topaz, sapphire, etc., 
the nature of the ground has much interest. 
Opals are found only by simple chance: 
very fertile and desert lands contain them. 

“Nevertheless, the quantity of opal visible 
is relatively small and we can expect that 
after a number of years opals in commercial 
quantities will be no longer found. It is 
astonishing, from this cause, that the relative 
value of this stone is not higher in compari- 
son with the diamond. The experts most 
recognized and most noted in the matter of 
opals claim (Sydney in South Wales is the 
opal town par excellence) that the visible 
quantity and future of the diamond is ten 
times superior to that of the opal; that for 
this reason it merits particular attention and 
has every right to have the attribute of great 
value. On the other hand, no one, up to this 
day, has succeeded in making a perfect imi- 
tation of opal; Germany, it is true, makes 
imitations, but they are quickly identifiable 
by anyone who has seen true opals; general- 
ly, these are doublets; that is to say, true 
stones cut very slender, on a false base, to 
reflect the colors. 

“Australia furnishes opals, such as ‘Light- 
ning Ridge Black, White Cliff opal, Stewart 
Range opal, Queensland matrix opals, Boul- 
der opals and Tintenbar opals.’ The first are 
the most refined and precious. The black 
opal of Lightning Ridge is a world-re- 
nowned stone that is paid for, among fash- 
ionable Americans, as dearly as fine dia- 
monds. In the English Indies the highest 
prices are paid by the indigenous kings for 
the true back opal, which is considered by 
them as a luck-bearing charm. In 1917, M. 
Gregory Sherman showed me three black 
stones which he had sold for £18,000 for the 
Punjab. Stones of 10 to 25 carats, valued 
at £100 to £500, are not rarities. . . . 

“The prospecting for opal is full of con- 
tingencies; it is hard labor and fatiguing. 
Most of the time opals are sought for in the 
unexplored brush of Australia, where heat, 
lack of food and water, dangerous serpents 
and the mosquitoes render the life of the 
prospectors almost impossible. * * *” 
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Other Romano-Germanic Rings 





[S the closing section of Prof. R. Riicklin’s 

“Romano-Germanic Rings,” in Deutsche- 
Goldschmiede-Zeitung, are some interesting 
points which are translated herewith for the 
benefit of the jeweler. 

“The most beautiful, of their kind, of those 
Roman rings which have been preserved to 
us has twelve claws which, by flat, outward- 
bending curves, are joined together. An ex- 
traordinarily frequent applied art in mount- 
ing stones, especially in the third and fourth 
centuries, consists of soldering the stone into 
a box similarly formed and then soldering 
the box onto the circlet. Often these ‘barrel- 
boxes’ are set between the free ends of an 
open circlet. This is the last phase of the 
Roman rings. Not only have rings in more 
or less good condition rewarded our re- 
searches of long centuries but also half-fin- 
ished rings in large numbers, as well as the 
tools for making them. From these finds we 
are justified in the supposition that in the 
locality of Dalheim, about halfway between 
Trier and Metz, a great workshop or a fac- 
tory for jewelry, especially for rings, was 
located. 

“Inscriptions play a big role in Roman 
rings, according to whether they are on the 
hoop, on the hoop and plate, or on the plate 
alone. If the inscription is for a seal, it is 
engraved from right to left. The inscrip- 
tions are mostly engraved. When of bene- 
diction or dedication intended direct for the 
reader they are, of course, engraved from 
left to right, often also stamped with punches. 
In isolated cases the background is cut away 
so that the letters are in relief. Lastly, there 
are also inscribed rings on which the letters 
are produced by piercing the base. We also 
meet inscriptions cut into the stones them- 
selves. The inscriptions contain dedications 
to several gods, bestowal of military honors, 
honors from some kind of corporation, bless- 
ings and dedications of a private nature, love 
or friendship assurances and the like. The 
frequency of inscribed rings and the typical 
repetition of many inscriptions allow us to 
conclude that the custom of inscribing rings 
was an old and extensive one. The smallness 
of rings, their lightness, leading to their use 
and commerce over large fields and being 
kept in single localities and families for gen- 
erations, whereas in other arts and fashions 
was continuous change, make it difficult to 
ascribe dates and locations. * * * 

“Just a word on the well-known Roman 
key-rings. They have as lateral decoration 
the wards of a key. They were certainly 
just as uncomfortable to wear as impractical 
for use as keys. But they are found in such 
quantities, especially on the ground of mili- 
tary encampments, that they must be looked 
upon as common articles of fashion. They 
are mostly of bronze, seldom of iron, and 
offer no kind of artistic interest. Technical- 
ly they offer all sorts of conclusions as to 
the make-up of Roman locks. Seal-rings 
had a similar purpose to the key-rings. The 
impression of the seal is made as a rule in 
wax; the pressure, therefore, needed the ex- 
ertion of considerable strength, which can be 
proven by the bulging of the rearside of the 
thin plate holding the signet in the case of 
long used seal-rings. The Roman custom, 


of value anywhere the world over, of sealing | 


the stock 
a wide field of activity. 


of foodstuffs, gave the seal-ring 
* * * 
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“There certainly is some connection with 
religious and superstitious conceptions in 
finding so many rings in rivers and springs. 
It was customary, with Roman soldiers and 
officers, that in marching out of the garrison 
a sacrifice was offered to the gods for a hap- 
py return. If the outward march, as with 
many Rhine garrisons, led over a river, the 
sacrifice was gladly made in the form of 
throwing a ring into the river. In the same 
way it was clearly the habit, after a success- 
ful water-cure, to throw a ring into the 
spring. Equally strange as this custom ap- 
pears today to us, the fact that the Roman 
ring was used as a distinguishing mark of 
standing and rank differences—gold for sen- 
ators’ and knights’ rings—that it was a mili- 
tary token of military rank, and served as 
pledge on different household and merchan- 
tile occasions. The ring was, even in olden 
times, not only a jewel but also of substan- 
tial symbolic importance and power.” 








Points of Law for the Business Man 





News Service, Copyright 1893, by 
William Ellis. 

Where one agrees with a merchant that 
he will see that another pays for goods 
charged to him, and the merchant charges 
the goods to both, and sues both, the promise 
is one of suretyship and must be in writing 
to be valid. Georgia. 118 S. E. Rep. 68. 
* *% * 


From Law 


Unless otherwise provided by the contract, 
retaking property sold under conditional 
sale cancels the purchaser’s obligation for 
the unpaid portion of the purchase price, 
including payments past due. Federal Dis- 
trict Court. Maryland. 289 Fed. Rep. 145. 

Ok OK * 

When title to goods passes to the buyer 
is a matter of intent to be gathered from 
all the facts and circumstances of the case, 
and shipment c. o. d. or with draft attached 
to bill of lading does not of itself reserve 
title to the seller until the amount is paid. 
Texas. 252 S. W. Rep. 164. 

* K + 

The statement of a salesman that certain 
vapor stoves “would sell like hot cakes,” 
and similar commendatory statements, are 
not legal warranties, failure of the fulfill- 
ment of which is a breach of contract, but 
is merely dealer’s talk. An agreement to 
aid the merchant in selling the stoves dur- 
ing the season, if not complied with, sub- 
jects the seller to liability for damages, but 
does not relieve the buyer of his contract. 
Claim for damages of this nature can be 
set off against the purchase price, in suit 
for its recovery. Utah. 215 Pac. Rep. 995. 

* * * 

A machine was sold under a conditional 
bill of sale which was not recorded or filed 
until after a receiver had been appointed 
for the purchaser, and was in possession. 
The law provides that the conditional bill 
of sale shall be void as against anyone who 
acquires by attachment or levy, a lien upon 
the property before the contract is filed or 
recorded. This does not apply to a receiver, 
and the seller could recover the machine 
on default in payments. New Jersey. 121 
Atl Rep. 338. 


* * * 


Failure of a salesman to observe the in- 
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structions of the employer as to extending 
credit to customers is not covered by a 
surety bond against fraud or dishonesty. 
Texas. 252 S. W. Rep. 263. 

* * * 

A sales agent for a specified territory has 
no authority to make contracts with sub- 
agents or salesmen which bind the princi- 
pal, unless he is specifically authorized to 
Texas. 252 S. W. Rep. 216. 

* * * 


do So. 


A salesman working on commission, with 
no specified term of employment, may termi- 
nate his engagement at any time, and there- 
after may renew negotiations then pending 
with customers, and obtain orders from 
them for other dealers. Rhode Island. 121 
Atl. Rep. 401. 

x x * 

Where an employe the time a 
bond was given, required to make weekly 
reports of total sales, cash collected, and 
stock on hand and in transit, the surety is 
relieved from liability by changing so as 
to require only reports of stock on hand 
and in transit. Arkansas. 252 S. W. Rep. 7. 


* * * 


was at 


A salesman who works on verbal con- 
tract on a commission who makes 
collections under bond, reports daily, re- 
ceives weekly trade letters of instruction, 
and though not restricted in his movements, 
feels in honor bound to comply with his em- 
ployer’s wishes, is an employe within the 
compensation act. Pennsylvania. 121 Atl. 


Rep. 409. 


basis, 


* * * 

The declaration of a person that he and 
another are partners, not shown to have 
been brought to the attention of the other, 
is no evidence of partnership. Iowa. 194 
N. W. Rep. 242. 

* * a 

Representations as to the future prospects 
of a corporation are statements of opinion, 
and legal action cannot be predicated upon 
them unless they were made with intent to 
deceive when not honestly believed by the 
one who made them, and as to this he may 
himself testify. New Jersey. 121 Atl. Rep. 
346. 

. * * 

A letter of credit is a promise of the 
issuing bank to pay drafts drawn in ac- 
cordance with its terms and conditions. If 
it designates a particular person to whom 
drafts are to be drawn, the promise applies 
only to that person. Federal District Court, 
Massachusetts. 289 Fed. Rep. 169. 

* * * 

A burglary insurance policy which is by 
its terms limited to money and securities 
in connection with which the insured keeps 
books of account, does not cover the con- 
tents of safety deposit boxes rented by the 
insured to others, as the insured keeps no 
books of account as to the contents of such 
boxes. Maryland. 121 Atl. Rep. 379. 


* * * 


Giving a draft to a minor who endorses 
it and uses the money, constitutes payment 
to and receipt by the minor, and under the 
Wisconsin statute, the minor cannot, upon 
attaining majority, rescind, as a contract, 
and recover the money. Wisconsin. 194 
N. W. Rep. 346. 
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30th Anniversary Celebration 





Your Copy of the Large Announcement is on 
the Way to You 





(he Greatest Event In The Whole “7 ed 
_ O>< ~ Pearl Necklace Selling [ 


Seu nee 


BRESESS2 ER 


Deltah Pearls 
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Customers — 6 Extra Sales and Advertising Co-operation 











You cannot afford to miss this opportunity! 
If you do not receive this announcement soon 
Write to L. HELLER & SON Inc. 358 5th Ave., New York 
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Appeal to President Coolidge in the Tax Fight 








Chairman of the Special Excise Tax Elimination Committee Writes Letter to 
our New Chief Executive Giving Full Reasons Why Congress Should 
Eliminate the Five Per Cent Tax Now Levied on Sales of 
Jewelry to the Consumer. 

















Marion, Ind., Aug. 22—A most impor- 
tant document has just gone out from the 
office of Ralph Roessler, of this city, chair- 
man of the Special Excise Tax Elimination 
Committee of the American National Re- 
tail Jewelers’ Association. This is in the 
jorm of an appeal to our President, Calvin 
Coolidge, asking his aid in the elimination 
of the present five per cent. excise tax on 
the sale of jewelry and giving in clear and 
concise forms the reason why the jewelers 
demand the repeal of this taxation. 

The letter explains how the taxes are 
based on a misconception of what jewelry 
is; that it is unfair, unjust and inequitable; 
that it is not a tax passed on to the con- 
sumer as it was intended; that it is a breeder 
of dishonesty and unfair competition; that 
it results in discrimination against the 
jeweler where other dealers have been re- 
lieved; that it hampers and disrupts an hon- 
est industry; that it taxes a jeweler particu- 
larly above all other citizens, and that the 
only excuse that has been offered in the past 
for its continuance (namely, that the Gov- 
ernment was facing a deficit and couldn't 
change its taxes) has disappeared with the 
advent of a surplus. 

It is urged that the jewelers, wherever 
possible, give full publicity to this letter and 
see to it that the reasons for the tax repeal, 
expressed so clearly therein, be brought 
home to their Congressmen and Senators. 

The letter, which is dated Monday and 
which now is in the hands of the President, 
reads as follows: 


The Letter to President Coolidge 
Marion, Ind., Aug. 20, 1923. 


“To The Honorable Calvin Coolidge, 

President of the United States, 

Washington, D. C. 

“Sir :—Recent press dispatches carry the 
news that in assuming the duties of Chief 
Executive of this great nation, you have in- 
dicated a sympathetic desire to heed the 
many demands for equalization of tax 
burdens to the end that adequate govern- 
mental revenue is obtained without creat- 
ing a hardship upon any particular indi- 
vidual or industry. 

“The American National Retail Jewelers’ 
Association, through the special committee 
which I represent, is making a very de- 
termined effort to bring about the repeal 
of the special five per cent war excise tax 
in the next session of Congress and as a 
national representative of this great in- 
dustry I sincerely hope that the following 
points will so appeal to your sense of jus- 
tice and fair play that you will recommend 
to the next Congress the abolition of the 
few remaining war excises, thus again plac- 
ing our ancient and honorable industry 
upon the same plane with all other legitimate 
business where it of a right belongs. 

“The injustice of longer continuing this 
war measure has been presented to many 





members of the Lower House, and up to 
the present time three hundred and twenty- 
seven have signified their belief in equal 
taxation for all legitimate business, and 
their desire for the repeal of this particular 
tax in the next session. But five are op- 
posed. 

“To properly bring to your attention the 
justification for the repeal of this war time 
measure at this time, may I respectfully 
present a few points in a very brief man- 
ner for your consideration. 

“First—The special excise tax was placed 
upon the jewelry industry on the basis that 
the jeweler sells wholly luxuries, and as 
such is non-essential to the Government in 
times of emergency. This is untrue, for 
actual statistics show that the jeweler sells 
from 60 to 70 per cent. actual necessities, 
as demonstrated by the railroad watch, 
clocks and all time keeping devices, silver 
ware, wedding bands, and utility jewelry of 
all kinds. Without the watch, transporta- 
tion would be paralyzed. Without the clock, 
the office, the factory and the home would 
be seriously handicapped in_ operation. 
Without silverware with which to properly 
eat, our civilized life would be considerably 
disturbed. Without the wedding band, 
Christian customs would be seriously up- 
set. 


“The many utility items such as you wear 
are certainly no more non-essential than 
many others of a similar nature in other 
lines of business, and no more subject to 
taxation on the luxury basis. 

“In considering the jewelry business from 
a luxury standpoint, please do not think of 
the immensely wealthy establishments on 
Fifth Avenue or State Street, which form 
but a small part of the great industry as 
a whole, but rather think of the small and 
medium sized merchants scattered through- 
out the entire country, thousands of whom 
form the backbone of the industry as a 
whole. 

“Second—It is unfair to analyze one 
business for special taxation without analyz- 
ing all other businesses in a like manner, 
applying the tax equally where the mer- 
chandise sold are of a like nature. To do 
so is class legislation, discriminatory and 
un-American. 

“Third—-The tax is not passed on to the 
consumer, for conditions of the past two 
or three years have radically changed and 
with decreasing volume and turnover and 
continually increasing overhead, the jeweler 
is but barely breaking even if not actually 
operating at a loss. The Harvard Bureau 
of Research in a national survey finds an 
actual operating loss averaging six and a 
fraction per cent with the five per cent 
excise additional. The jeweler is entitled 
to a reasonable net profit on his business 
commensurate with his investment, and if 
the tax eliminates this, it then becomes con- 
fiscatory in nature. The following statistics 
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graphically show the disastrous effects of 
this tax, for there is no question but that 
it contributes largely to these conditions. 


Year Failures Liabilities 

ae 94 $688,093.00 

pee. oa 139 3,931,137.00 

es asst 488 13,834,137.00 

| 5 2 ie ee 570 1,936,327 .00 
“In the first half of the present year 


there have been 382 failures, showing a con- 


tinually increasing amount. Surely it is 
economically unwise to legislate out of 
business hundreds and even thousands of 


normally profitable businesses. 

“Fourth—The tax is a breeder of dis- 
honesty and evasion, placing in direct com- 
petition with the jeweler practically every 
other line of business selling taxable mer- 
chandise, who, in many cases by evading 
the tax are able to sell the same merchan- 
dise at a less cost to the competitor. It 
places a premium upon dishonesty and 
penalizes the honest merchant. Evasion 
has been found as high as eighty per cent. 
in some localities. 

“Fiith—The tax was removed from such 
well known luxuries as furs, chewing gum, 
soft drinks, musical instruments, sporting 
goods, paints, powders and perfumes, with 
no apparent reason for so doing. Which 
is non-essential, a thousand dollar fur neck 


piece worn in the summer time or the 
watch carried by the engineer in whose 
hands you almost daily trust your life? 


Which is the luxury, the fishing tackle you 
carry on your vacation trip, or the knife, 
fork and spoon with which you eat three 
times a day? 

“Sixth—The jewelry business is an 
ancient and honorable business, dating as 
far back as we have records of civilization, 
and the watchmaker-jeweler delivers a 
service to his community that is absolutely 
essential. From the skilled fingers of the 
watchmaker, with his inventive genius, have 
come some of the world’s greatest inven- 
tions, completely revolutionizing our living 
today. In the late war, he produced many 
delicate instruments for various branches 
of service that contributed largely to the 
final success. Should he be penalized for 
these contributions ? 

“Seventh—The jeweler, as a citizen of 
his community and his country, pays every 
tax that can be applied to any individual, 
but is forced to pay this special tax not 
applicable by law to his neighbor in busi- 
ness. The war was fought for all, and in 
a like measure should be paid for by all. 
As a citizen of the community in which he 
belongs, he has a right to ask and expect 
equal representation in the halls of legisla- 
tion. 

“Eight—A year ago the only argument 
presented for the continuance of this tax 
was the fact that the Government was fac- 
ing a tremendous deficit estimated at some 
eight hundred millions. This deficit was 
eliminated and the last fiscal year ended 
some three hundred millions ahead, an 
actual difference of more than a billion 
dollars. There is no economic excuse inso- 
far as the Government is concerned for the 
continuation of an unjust tax, but a tre- 
mendous economic reason for its repeal so 
far as the jeweler is concerned, for the con- 
tinuation of this tax over the period of 
another year means the failure of hundreds 
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more small and medium sized businesses. 
As stated by one well known Senator, this 
tax is an ‘economic monstrosity’ and should 
be immediately repealed. 

“Mr. Coolidge, coming from the very 
cradle of liberty, where the principle of 
equal rights and equal representation have 
ever been uppermost from the very birth 
of this great Government until the present 
time, surely it will be your desire to do 
away with this rank injustice, for after all, 
it is but an earnest plea for the furtherance 
of Americanism as applied to legitimate in- 
dustry today. Mr. Mellon admits that, if 
favorable economic conditions continue, he 
may recommend tax revision in the next ses- 
sion. Our great industry looks to you for 
recommendations of a like nature to the end 
that we are accorded, not special rights nor 
dispensations, but equal rights with all 
others, and equal representation in the 
halls where our laws are/ made and under 
which we as loyal American citizens ex- 
pect to live. 

“I can assure you, the !courtesy of a re- 
sponse will be deeply appreciated by our 
industry as a whole, 

“T am, Sir, t 
“Respectfully yours, 

“(Signed) RatpH Roesster, 
“Chairman, Special Excise Tax Elimination 
Committee, A. N. R, J. A.” 





HOLD ANNUAL PICNIC 





Jewelers of Racine and Kenosha Enjoy 

Outing at Camp Itzabird On Paddock 

Lake, Wis. 

KenosHa, Wis., Aug! 25.—Jewelers of 
Racine and Kenosha held’ their annual joint 
picnic for their families; and employes at 
Camp Itzabird on Paddock Lake, in Keno- 
sha county, on Wednesday afternoon. John 
Regner and Thomas Dale, of Kenosha, were 
in charge of local arrangements, Mr. Regner 
providing his Summer place, Camp “Itza- 
bird,” for the scene of festivity. Louis 
Shaw, of the Smith Jewelry Co., of Racine, 
took care of arrangement’ from that end of 
the line. Nearly every jpweler of the two 
cities closed his store for iat least half a day 
to attend the outing. ' 

John Regner, as master of ceremonies, 
slated up the program, ;which he carried 
out in expert manner. trizes were award- 
éd in the following events: Little girls’ 
race, Kenosha; little boys’ race, Kenosha; 
lemon race for ladies, Henosha backward 
race for men, Racine; peahut race for ladies, 
Kenosha; peanut scramble for everybody, 
Kenosha ; clothes-pin race for ladies, Ke- 
nosha; employes’ race for ladies, Racine; 
Jewelers’ race, Fond du Lac; shoe race, 
Kenosha; nail-driving contest for ladies, 
Fond du Lac; jewelers’ wives’ obstacle race, 
Kenosha, 

Probably the main feature of the outing 
was the baseball game, in which Racine 
acquitted itself for the defeat in the other 
athletic events by handing the Kenosha 
Jewelers a trimming, with a score of 8 to 6, 
in a hard-fought game of 13 innings. 
Kristerius, captain of the Racine team, is 
Siven a great deal of credit for the victory, 
because he had worked up a splendid morale 
in his team, 

At the close of the program the picnickers 
thoroughly enjoyed the luncheon provided 
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for them, and made away with ice cream 
and other refreshments. The party was de- 
clared the most successtul jewelers’ picnic 
ever held and fulfilled John Regner’s proph- 
ecy that “A bully good time is guaranteed 
for all.” Among the guests attending were 
Mr. and Mrs. Robert Glasow and Miss Hill, 
of Fond du Lac, Wis. 


Schedules In Bankruptcy of Bikoff & 
Brown, New York, Show Liabilities 
of $20,932 and Assets $8,312 


Schedules in bankruptcy were filed in the 
United States District Court, New York, 
last Thursday by Max H. Bikoff and 
Michael Brown, doing business as Bikoff & 
Brown, wholesale dealers in jewelry and sil- 
verware, 125 Fifth Ave. According to the 
schedules, the concern’s liabilities total $20,- 
932 and are composed entirely of unsecured 
claims. The assets are listed at $8,312, 
which amount constitutes stock in trade, 
$5,000; machinery, tools, etc., $3,000; debts 
due on open accounts, $309, and deposits of 
money in bank, $2.28. Involuntary bank- 
ruptcy proceedings were instituted against 
this concern on Feb. 23, last. 

Among the largest unsecured creditors 
are: Brooklyn Show Case Co., $600; Eagle 
Silversmith Co., $243; Evkob Watch Co., 
$414; Eagle Silver Co., $226; Farber Bros., 
$126; Modern Watch Co., $589; Omega 
Watch Co., $488; Hipp-Didisheim Co., 
$250; L. Heller & Son, $197; H. Gissinger, 
$188; J. Gottlieb, $861; Lichtenstein Bros., 
$400; Globe Wernicke Co., $145; Levere 
Perle Co., $397; Crescent Silverware Mfg. 
Co., $883; H. Baum, $685; Becker & Dines, 
$265; B. Benumov, $190; Barraso & Blasi, 
$214; Baltes-Chance Co., $153; Edward M. 
Bleiberg, $100; Cloister Clock Corp., $345; 
Simon Cohen & Son, $194; Colonial Bead 
Co., $309; R. G. Dun & Co., $250; Empire 
Silver Plate Co., $377; Farrell & Hyland 
Co., $173; S. Schneider & Co., $125; I. 
Weldt, $460; Sam Stein, $460; M. Judis, 
$300; Franklin Food Products Co., $300; 
Joseph Spector, $150; Leon Hirsch, $509 ; 
Shapanka Realty Corp., $500; Western Sil- 
ver Works, Inc., $168; Marcel Wormser, 
$1,035; Weiner & Wolff, $147; Underwood 
Typewriter Co., $100; American Tempex 
Co., $198; J. Alpert & S. Rein, $371; Vul- 
can & Reiter, $815; Vanity Silver Co., $540; 
Universal Discount Co., $540; Queen City 
Silver Co., $167; Strausberg Cut Glass Co., 
$103; Specialties Trading Co., $250; Henri 
M. Stewart, $203; Mauter Mfg. Co., $228; 
New Haven Clock Co. $576; Hemill 
Silverware, Inc., $132; Indestructible Pearl 
Bead Makers, $371; Leominster Shell Goods 


Mfg. Co., $418. 








a 


Jewelry worth $30, part of the loot worth 
$175 stolen from the window of the Acush- 
net Loan Co., New Bedford, Mass., July 
27, was recently recovered by the Fall 
River police. Pawn tickets covering other 
articles of jewelry pawned in Providence, 
were also found by inspectors who searched 
the trunk of the man, Augustus, Gentile, 
now serving a 30-day sentence in the House 
of Correction. A plush jewel box bearing 
the name of Daniel F. Sullivan, a Union 
St. jeweler, was also found but Mr. Sulli- 
van could not identify the jewelry which 
it may have contained. 
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DOUBLE TRAGEDY. 


Charlotte, N. C., Jeweler Sends Bullet Crash- 
ing Through His Brain After Firing 
Two Shots into Body of His Wife 


Cuartotte, N. C., Aug, 22.—Charles K. 
Lemmond, local jeweler, turned his pistol 
upon himself Sunday morning, between 
8:30 and 9 o'clock, sending a bullet crashing 
through his brain, after having fired two 
shots into the body of his wife. His wife 
died almost instantly, while he lived for sev- 
eral hours in a local hospital to which he 
was rushed after the tragic affair. 

Ill-feeling had existed between the two 
for some time, it is alleged, feeling of such 
a nature that the police were called in on 
several occasions at the call of one or the 
other of the couple. Mrs. Lemmond is said 
to have left her husband on several occa- 
sions and one time went to the home of her 
mother in Florida. This. ill-feeling culmi- 
nated in the snuffing out of both of their 
lives. 

Mr. Lemmond, who operated a jewelry 
shop on E. 5th St., is said to be well con- 
nected at Charlotte and Monroe. 

Several neighbors witnessed the shooting, 
and one of the daughters of the deceased 
couple appeared on the porch of their house 
in time to see her father fall at the foot of 
the steps. 








LATEST CUSTOMS RULINGS 





Decision as to Duty on Platinum Bracelet 
Watches and Imported Amber Beads 


In an opinion just handed down at New 
York, the Board of United States General 
Appraisers reduces the duty on imported 
platinum watches, set with precious stones, 
permanently attached to bracelets of plati- 
num. 

On entry of these articles, in the name of 
Meadows, Wye & Co., the customs apprais- 
ing officers fixed duty at 60 per cent, ad 
valorem, as jewelry, under Par, 356, Tariff 
Act of 1913. In a lengthy opinion by Judge 
Sullivan, the customs board finds that the 
cases should have been taxed at the rate of 
but 30 per cent. ad valorem, under Par. 161, 
Act of 1913, and the bracelets at but 50 per 
cent. ad valorem, under Par. 167, Act of 
1913. The movements, the General Ap- 
praisers conclude, wete properly taxed at 
30 per cent. ad valorem under Par. 161 of 
the 1913 law. 

The tariff rate on imported amber beads, 
loose or loosely strung, for facility in trans- 
portation only, is reduced in another opinion 
by the customs board sustaining a protest of 
H. W. Robinson & Co. The beads in ques- 
tion were assessed at 35 per cent. ad va- 
lorem, under Par. 333, Act of 1913. The 
General Appraisers rule that duty should 
have been exacted at the rate of but 20 per 
cent, ad valorem under the provision in Par. 
357, Act of 1913, for precious stones, cut 
but not set, suitable for use in the manu- 
facture of jewelry. 








By forcing a transom over a door, thieves 
gained entrance, recently, to the store of 
P. M. Christiansen, Exira, Ia. The thieves 
stole about $400 worth of jewelry from the 
show cases and made their escape. 
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SALESMAN DISAPPEARS 





Cincinnati Police Searching for Representa- 
tive of Kay Jewelry Co. 


Cincinnati, Aug. 23.—The local police 
have been asked to take a hand in the search 
for a man who disappeared from Hunting- 
ton, W. Va. on Tuesday. He had taken 
out a sample case belonging to the Kay 
Jewelry Co., with which concern he secured 
a position three weeks ago. When arriving 
in Huntington, according to the police, the 
salesman was accompanied “by an attractive 
young woman whom he represented as his 
sister. He obtained a position with the 
Kay Jewelry Co. and on Monday morning 
bought an automobile at Huntington, mak- 
ing but the first payment on the machine. 
With his new car he started out to solicit 
business for the jewelry firm but he has 
not been seen since, 

The woman was questioned by Hunting- 
ton police who were told she was a widow 
and had a child to support in Cincinnati 
but that if any publicity was given the affair 
it would imperil her chances to secure em- 
ployment in Huntington. The police assert, 
however, that she is not the man’s sister 
and that when the couple was in Cincin- 
nati they passed as man and wife. In con- 
tinuing her story to the police the woman 
declared she feared her “brother” had met 
with foul play as she was apprehensive 
about him being held up by men operating 
on a country road. She said it could have 
been possible that he was stopped by high- 
waymen and robbed of the sample case con- 
taining the jewelry which was valued at 
$1,000. The woman expressed confidence 
that he would return. 








INDIANA AGAIN MAKES GOOD 





In Campaign for Funds for Tax Elimination 
State Jewelers Greatly Exceed Quota 


Marion, Ind., Aug. 22.—Another evidence 
of the co-operative spirit found among the 
jewelers of Indiana was prominently 
brought out recently in. the campaign put 
over to raise the quota of this State for the 
tax fund fight which is in charge of Secre- 
tary A. W. Anderson, of the A. N. R. J. A. 

In raising funds for the national fight, it 
was found that a nominal sum would be 
needed to cover such expenses as printing, 
clerical and stenographic hire, postage, the 
retaining of legal counsel, the sending of 
committees to Washington, and such inci- 
dentals as would apply to any normally con- 
ducted campaign. To assure the raising of 
the necessary amount, each State was given 
a definite quota to reach, and with reason- 
able response, these quotas were expected to 
fully finance this fight. 

In placing a quota upon the small State 
of Indiana, $1,500 was the sum allotted, a 
much larger quota per capita, per rata, or 
any other way than the other States, but 
relying on the Indiana spirit and the inter- 
est taken in such matters by Indiana jewel- 
ers this quota was decided upon. 

In outlining a campaign to cover the 
State, a tentative quota was placed upon 
every jeweler in the State, dividing the total 
amount into small subscriptions, a quota was 
Siven each city, and lastly, each district was 
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allotted a certain amount to raise. The 
totals of these quotas covered the State 
quota, allowing for probable shrinkage. The 
week of July 20, to Aug. 4, was chosen as 
the campaign week, but preliminary to these 
dates, two thousand letters were sent from 
the office of Ralph Roessler covering the 
State three times, with a special letter to a 
jeweler in each city urging him to solicit 
every jeweler in his city. It was believed 
that a large part of the quota could be raised 
by mail, thus relieving the district chairman 
from the work of actual collection. 

Response came in true “Indiana style” and 
by Monday of the first day of the campaign 
week the quota of $1,500 had been passed 
and at the present time subscriptions have 
been taken totaling $1,981.35 with cash paid 
in of $1.593.25. With but practically 400 
jewelers in Indiana, subscriptions came from 
206, which is a remarkable record in itself. 

Not only did retailers respond to the re- 
quest for funds, but a number of Indian- 
apolis wholesalers voluntarily contributed, 
and with additional subscriptions that will 
come, the quota will be oversubscribed from 
$500 to $1,000. : 

One of the particularly bright spots in this 
campaign was the work done by Ben. 
Kruckemeyer, Evansville, who obtained $46 
more than the entire district’s quota in 
Evansville alone. He obtained subscriptions 
from 18 jewelers, every one in the city of 
Evansville. 





TRIAL POSTPONED 





Chicago Police Say that Chicago Diamond 
Setter Has Confessed to Robbing 
His Employer 


Cuicaco, Aug. 23.—The trial of Norton 
Zimmerman, diamond setter, which came up 
this morning at the Clark St. station has 
been postponed until Sept. 11, and Zimmer- 
man was released on a $4,500 bond. 

According to the police Zimmermari told 
them that two weeks ago he had been held 
up and robbed of $5,000 worth of jewelry 
and diamonds, while opening the safe of his 
employer, D. J. Fried, on the seventh floor 
of the Columbus Memorial building. Last 
evening the police report that he confessed 
at the detective bureau that he himself had 
stolen the jewelry. All but about $1,500 
worth was recovered. This was found 
under a chest of drawers in a closet, at his 
home, 1023 N. Mozart St., they report. 

Zimmerman, according to the police, said 
that he came down early on the day of the 
theft, gathered the jewelry together, took it 
to a corner drug store and checked it, pay- 
ing a dime. Then he re-entered the office 
of Fried, scattered papers about the floor 
and ran out into the hall yelling “Robbers.” 
He told a story of just being robbed by 
two men. A thorough search of the build- 
ing was made by the police, but no clew 
was found. 

Zimmerman also told the police, they re- 
port, that a man called “Big Joe,” was go- 
ing to assist him with the job, but that 
he didn’t show up. He further stated that 
afterward when he had done the whole job 
himself, Joe came around and wanted $200 
which he said he needed to get a job on 
the police force. This morning police found 
“Big Joe” taking his examination to get on 
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the police force and a charge of conspiracy 
was placed against him. 

The police say their tip came through an 
anonymous telephone message, 
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EXPORTS OF WATCHES 








Statistics of Shipments of Domestic Watches 
and Parts Sent to Foreign Coun- 
tries During June 


WasuincTon, D. C., Aug. 24.—The Bu- 
reau of Foreign and Domestic Commerce 
has just made public the statistics of do- 
mestic exports for the month of June and 
included in these are the detailed figures of 
the watches and parts of watches sent out 
from the United States during the month. 
The total value of the watches sent out dur- 


. ing the month amounted to $80,749, and the 


total value of parts of watches shipped to 
other countriés amounted to $32,287. 

As far as watches are concerned, our prin- 
cipal .customers were England, Canada, 
Mexico, Austrafia, New Zealand and Scot- 
land. 

The full list of the countries to which we 
shipped these products is given below, as 
follows: 

Complete watches Parts of 





watches 
Number Value Value 
SR ee pee errr 1 $16 Pulasnde 
COND: Kawes ceca < 25 
ONES og o:c6d celevdanis 1 GOs dxcsnea 
EN ae Ce 13,754 11,376 $171 
Scotland 2,952 2,334 aden 
MUON 85 boxes coe este 144 112 <acnwate 
Quebec and Ontario... 1,450 1,459 26,928 
Canada— 
Prairie Provinces... 122 609 4,653 
Pritish Columbia and 
VQUOGM Ssisiveccesye 126 329 wana 
COMM TNs 5 6.06 Cae eee ee pueeaae 11 
eee 192 201 
lg | Pe pare ie Per Pa 144 116 a vig wtente 
MOO 06 civ Senses 844 1,186 25 
Newfoundland and La- 
WORE a cana theese 100 81 
ROMO iris.. cc cc.eceeds 12 11 
BAGUOGE os bcs hietnits 50 37 
Other Brit. West Ind. 12 a8 
+ ys hn 108 pS ) ee ee 
pO ee Por er ee 10 13 
PR: 5:6 ace ack eons 143 TOU) ds aatee 
Se Oe Pe i i 196 845 68 
CRP icceeerkiixcatreee 1 10 siete 
COG ives wecine 745 629 
ROGGONE isc wide bate 144 116 
PORN ers'ccnncedceadaees 600 552 
RPMI , o ortinine oo ce: 600 630 so vedes 
CUE atastatwsdagee 576 584 431 
LS en Were pera 25 59 ove 
Philippine Islands..... 576 466 
RUMIED oiicbdse'eedes 58,223 50,399 
British Oceania....... 12 25 
New Zealand......... 8,542 7,466 
British West Africa... 100 163 
British South Africa.. 72 58 
TORRE 6 iss xt wer 90,578 $80,749 $32,287 





aa 
a 


P. Lanza of Manila, Philippine Islands, 
has acquired from the administrator of the 
estate of the late J. G. Brimo, the stock in’ 
trade and good will of the jewelry busi- 
ness conducted under his name at 30 Plaza 
Moraga, Manila, and has taken over all the 
assets and liabilities of the business at the 
time of the sale. The business will be con- 
tinued under the style of J. G. Brimo-P. 
Lanza, successor. Mr. Lanza has been con- 
nected with the late firm from the time it 
was established and is thoroughly acquaint- 
ed with the varied needs of the firm’s 
clients. 



















74 


~~, > 
——~ , 
aS 


PRE 


ie 


Si-O oD 





) > eS SS ee ee 





———~ = 


he he he hh OD 2 Ln Lenton tatan te OS LL he Ldn hnintntantanthe he hn inte 


—, 
~ 


THE JEWELERS’ CIRCULAR 


~s 








August 29, 1923, 
















Lady Washington Pearls 


(Indestructible Quality) 


Price 


Lady Washington Pearls 










ie A new French made quality of La Tausca Pearls, creme 
Aw S} white in color with a rich lustre - - an excellent item. 
i) 
KY) With white gold filigree clasp 


In grey velvet jewel case cabinet 


Consult Your Wholesaler 
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Colonial Days 


Charming, simple in dignity, 
wonderful in traditions, with 
‘Pearls’ the Adornment Supreme 
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[ LETTER TO THE EDITOR 








Julius Wodiska Replies to Critics in Plati- 
num Discussion 
New York, Aug. 27, 1923. 
Editor, THE JEWELERS’ CIRCULAR: 

A time comes in every movement for the 
betterment of trade conditions when there 
js grave danger that the main issue will be 
so buried under a mass of details that it 
will either be lost entirely or its advance- 
ment seriously retarded. It is my candid 
opinion that such a time has come in the 
controversy that has been stirred up in the 
trade regarding the proposed national stamp- 
ing law covering platinum. There is no 
question that the need exists for some ade- 
quate measure of national scope to protect 
the public from loss and the manufacturers 
and retailers who make and handle iridio- 
platinum goods from unfair competition by 
manufacturers whose products contain a 
considerable quantity of inferior metals 
with no mark on them to indicate that such 
is the case. 

When, some time ago, I called attention 
to the increasing growth of the practice of 
making jewelry of platinum alloyed with 
considerable amounts of other metals of the 
platinum group and selling it for merchan- 
dise made of the pure metal, my only 
thought was to bring before the trade what 
| considered would prove in the long run 
a menace to the best interests of all con- 
cerned. In various articles published in the 
trade papers, I have made my position in 
the matter very clear, and I have set forth 
in considerable detail the reasons why there 
is a real need for a national stamping law 
covering platinum. In all I have said I 
have been guided by a practical knowledge 
gained from every angle of the jewelry 
manufacturing business in a period of more 
than 50 years of active connection with it. 
I have had no personal axe to grind, and | 
have had no desire to have the personal ele- 
ment brought into the matter as it has been. 

It is surprising to me that all of the 
criticism of myself and my statements has 
come from only one or two sources, none 
of which were named in my articles. To 
say that this criticism has been made to a 
considerable extent in a manner that can 
scarcely be called tactful is putting it very 
mildly. Much of it has been merely a dis- 
tortion of the actual facts as stated by me. 
My critics have spared no effort in accusing 
me of a lack of scientific knowledge of 
metals that I have been handling personally, 
all the way from the refining process to the 
completion of the finished article, for many 
years. My first association with platinum 
was in 1883, or about 17 years before my 
younger critic was born. From reliable in- 
formation now in my possession, I am sure 
that the past exerience of some of my critics 
does not qualify them as experts technically 
able to dispute me. 

I regret that it has been necessary for 
me to write a letter of this kind for pub- 
lication, and I have done so. only after a 
good deal of deliberation. I have done it 
because I believe I owe it to the trade, par- 
ticularly to the retailers and jobbers, to let 


them know the flimsy foundation on which 
the criticism of my efforts to safeguard the 
future of the platinum jewelry business has 
been based. 

Leaders of the trade have assured me 
that they are with me in my fight to end 
the manufacture of “platinum” jewelry con- 
taining a large percentage of metals of the 
so-called platinum group and selling it as 
platinum jewelry, or else to force the man- 
ufacturers of such articles to stamp upon 
them their actual platinum content. No 
greater proof than that is required to show 
that I am right. Knowing that I am right, 
I am making this the last occasion on which 
I shall discuss the matter in print. 


Yours truly, 
Jutius WopisKa. 








N. DAKOTA JEWELERS MEET 





Members of State Retailers’ Association 
Hold Annual Convention at Fargo— 
New President Elected 


Farco, N. Dak., Aug. 22—The annual 
convention of the North Dakota Retail 
Jewelers’ Association which opened in this 
city at the Commercial Club on Aug. 15 
for a convention covering a period of two 
days, was attended by a fairly good repre- 
sentation of jewelers from various sections 
of the State. During the two days, trade 
topics were discussed by the jewelers, a 
number of addresses delivered, officers 
elected and other business of importance to 
the association, transacted. 

The sessions of the jewelers’ convention 
were distinct from those of the optometric 
association which closed a two-day session 
on Wednesday, Aug. 15. W. W. Peterson of 
Fargo, president of the association, in his 
address to the jewelers predicted that action 
will soon be taken with the view of elimi- 
nating the five per cent. luxury tax now in 
effect against jewelry. 

The convention adopted the code of ethics 
recommended by the A. N. R. J. A. and 
passed a resolution advocating the abolition 
of the five per cent. luxury tax on jewelry. 

The committees appointed for the conven- 
tion were as follows: 

Resolutions: R. B. Newton, Fargo; C. G. 
Conyne, Mandan, and. R. McLoughlin, 
Hope. 

Auditing: C. G. Sherdahl, Fargo; Frank 
W. Waterbury, Grand Forks, and A. E. 
Anderson, Towner. 

Nominations: Mr. Conyne, Mrs. Newton 
and C. G. Johnson, of Rugby. 

Out of town officers in Fargo for the 
convention included: R. E. Bonham, Bis- 
marck, vice-president, and N. J. Zeller, 
Valley City, second vice-présidént.~ C: G. 
Conyne, Mandan, was elected president of 
the association for the coming year, succeed- 
ing Walter W. Peterson, Fargo. Other 
officers elected are R. E. Bonham of Bis- 
marck, vice-president. and C. G. Sherdahl 
of Fargo, secretary-treasurer. 

Fargo was again chosen as the meeting 
place next year. 
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ARRESTED ON THEFT CHARGE 


Police Report that Employee of Kansas City 
Jewelry Concern Has Confessed to 
Taking Merchandise Over 
a Long Period 

Kansas City, Mo. Aug. 24.—Eddie 
Marks, an employe of the Adelson-Cham- 
bers Jewelry Co., who was recently arrested 
on a charge of robbing the firm of thou- 
sands of dollars’ worth of jewelry, is now 
out on $5,000 bond, and will be brought to 
trial soon. 

Eddie Marks came to Kansas City about 
a year ago from Des Moines, and imme- 
diately went to work for the Adelson- 
‘Chambers Jewelry Co. During the entire 
time he has been with the company, it is 
alleged that he has systematically robbed 
the firm. The Adelson-Chambers Co. op- 
erates five jewelry stores here, and Marks 
was connected with each of these, in turn, 
being transferred, as he was needed, from 
one to the other. He was with the Cham- 
bers Jewelry Co., 1224 Main St., then with 
the Roberts Jewelry Co. on W. 12th St., 
and the Adams Jewelry Co., and then went 
to the Adelson-Chambers stores. He was 
entirely trusted by the firm members, and 
was in several instances given a key to the 
store, 

The first idea the Adelson-Chambers peo- 
ple had that Eddie Marks was not exactly 
as honest as he should be was from a tip 
given by a restaurant man, who had noticed 
that a package was left each night for sev- 
eral hours in the restaurant. Following this, 
a Burns man was put on the case, and in a 
short time it is alleged that he had suf- 
ficient evidence to arrest the man. After 
the arrest, Marks implicated a young man, 
who is also connected with the Adelson- 
‘Chambers store, but this young man was 
known to be innocent, so he was released. 
Marks confessed to the robbery and directed 
the men to search the home of a relative, 
where they reported that they found many 
articles of jewelry, valued at about $1,000 
wholesale. 

Further confessions from Eddie Marks, 
according to the police, revealed that there 
were other jewelry items at his home in 
Des Moines valued at $1,000, and jewelry 
valued at many times that amount was 
taken from the home in Des Moines by 
relatives of Eddie Marks, according to the 
authorities. A warrant for the relatives’ 
arrest is now out. 

It is expected that Eddie Marks will be 
indicted. The Adelson-Chambers people at 
first intended asking leniency for Eddie, 
but the charges filed against him were as 
heavy as his alleged thefts permitted. 








Harry Stegeman, of the Wadsworth 
Watch Case Co., was the host last Saturday 
at a lunch and dinner given to a party of 
friends at the Highland Country Club, in 
the Fort Thomas district, Ky. Golf was 
played in the afternoon and in the evening 
dancing at the. club was enjoyed by the 
guests. Jules Schwob, of Adolphe Schwob 
& Co., and Claude Wheeler, of THE JEwet- 
ERS’ CIRCULAR, were the jewelry trade guests 
at the affair. Mr. Stegeman entertained his 
guests royally and was indeed a capable 
host. 
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Diamond Rings 


Now more than ever before should you consider quality. 
There is nothing that means so much in the final analysis as 


QUALITY. 


Diamonds of quality and platinum mountings of quality— 
when you find such things cost no more than many inferior 
goods, you then understand the economy of dealing in high 
class merchandise. 


Your customers dissatisfied 


merchandise. 


with Wheeler 


are never 


The rings illustrated above are Iridio-Platinum. 
ESTABLISHED 1852 


of Quality 
and Satisfaction 


The Wheeler Trade Mark H 


is your Guarantee 


TRADE MARK 
REGISTERED 


CHaydent. Wheeler & Co,Inc 


OFFICE AND FACTORY 


* 58 West 40th Street - New York: 
Telephone Longacre 7300 
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DEATH OF JOSEPH ELEDER 





Assistant Superintendent of the Eleder- 
Hickok Co.’s Plant at Newark, 
N. J., Passes Away 


Newark, N. J., Aug. 27.—Following two 
operations, Joseph Eleder, assistant superin- 
tendent of the silversmith plant of the 
Eleder-Hickok Co., died last Wednesday 
morning in the Newark Memorial Hospital. 
Funeral services were held last Friday at 
the late home of the deceased, 1172 Salem 
Ave., Hillside, N. J., after which the body 
was laid at rest in the cemetery at Mil- 
burn. 

Mr. Eleder was recently taken to the hos- 
pital where he underwent an operation for 
ulcers of the stomach and appendix trouble. 
Following the operation, Mr. Eleder was 
compelled to submit to a transfusion of 
blood which was given by his brother, 
Frank W. Eleder. In an effort to stay the 
flow of blood, a second operation was per- 
formed on Mr. Eleder, from which he never 
recovered. He finally passed away at 2:55 
o'clock on Wednesday morning. 

Mr. Eleder was born in Newark, N. J., 
and was 33 years old at the time of his 
death He was educated in this city and 
had been affiliated with the silver trade for 
about 12 years. He was formerly with 
Lebkuecher & Co., of this city, but after 
this business was taken over by the Eleder- 
Hickok Co., Mr. Eleder went with the lat- 
ter concern in the capacity of assistant 
superintendent. He was with this concern 
at the time of his death. 

The deceased is survived by his mother, 
two brothers and four sisters. 








Death of Joseph F. Finley 


Newark, N. J., Aug. 25.—Joseph Free- 
man Finley, a well known jewelry salesman 
and until 1921 with Henry Blank & Co., 
manufacturing jewelers, Newark, died yes- 
terday at his home, 354 Hillside Ave., Nut- 
iey, N. J. The death of Mr. Finley came 
after an illness of two years which followed 
a nervous breakdown. The immediate 
cause of his demise was apoplexy, the first 
attack of which he suffered last Wednesday 
night. Yesterday morning, Mr. Finley was 
again stricken and died almost immediately 
afterwards. The funeral arrangements have 
not been completed but it is probable that 
services will be held on Monday evening 
with the Rev. S. T. Jackson, former pastor 
of Vincent Church, in charge. Burial will 
take place the following day in Greenwood 
Cemetery. 

Joseph Freeman Finley was born in 
Mount Vernon, N. Y., 39 years ago and 
spent most of his business career as a sales- 
man in the jewelry trade. He was formerly 
with the Gorham Co., and several years ago 
became affiliated with Henry Blank & Co., 
of this city. For many years Mr. Finley 
visited the entire trade south of Newark 
as far west as the Pacific Coast and the 
Gulf of Mexico. A few years before his 
Tetirement in 1921, he handled the territory 
between Baltimore and Boston. 

Mr. Finley, it was thought, had been im- 
Proving and only a week before his death 
he appeared to be better than at any time 
since he suffered a breakdown. Recently 
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he ‘returned from Manasquan, where he 
spent the month of July with his wife and 
was again planning to go away for a few 
weeks when he was stricken. 

Mr. Finley was a member of Nutlev 
Lodge of Elks and the Yountakah Country 
Club. 

The deceased is survived by his widow 
and his mother. 





DEATH OF HENRY C. WARD 


Vice President of Durand & Co., Newark, 
N. J., Passes from Life at His Summer 
Home at Gladstone 


Newark, N. J., Aug. 27.—Word reached 
this city several days ago that Henry C. 
Ward, vice-president of Durand & Co., 
jewelers, 49 Franklin St., had died last Fzi- 
day at his Summer home in Gladstone, N. J. 

Funeral services will be held Tuesday 
afternoon at 4 o’clock at St. .Stephen’s Epis- 
copal church, the Rev. Dr. E. A. Wasson, 
rector, and the Rev. John Witchell Harper, 
rector of St. Luke’s church, Gladstone, 
N. J., officiating. Interment will follow in 
Fairmount cemetery. 

The honorary bearers will be: Harry Dur- 
rand, Calvin Nealey, George A. Allsopp, 
Walter Volk, Fred W. Smith, Robert E. 
Walsh, Harry L. Cadmus, Chester Lee Col- 
ton, James M. Seymour, Jr., Albert B. 
Diss, J. Fred Sweasy, Edward Gray, Harry 
Hines, Charles C. Remsen, all of Newark, 
and Thomas M. Clark, of Elizabeth; Edgar 
Quimby, of Gladstone; Charles W. Romaine, 
of Montclair, and William Lee, of Allen- 
dale. 

Mr. Ward died on Friday at his Summer 
home in Gladstone, N. J. Short funeral 
services were held at Gladstone before 
the body was taken to his home in this city. 
The services in Gladstone were conducted 
by the Rev. Dr. Lyman Whitney Allen, 
pastor emeritus of the South Park Presby- 
terian church, and chaplain of the Sons of 
the American Revolution. 

Mr. Ward was 56 years old and was a 
direct descendant of Jacob Ward of Bloom- 
field, N. J., who served in the Revolution 
with Capt. Lyons’ company of Essex County 
Militia. He was born in Irvington, N. J., 
on Aug. 27, 1886, and was the son of the 
late Joseph Grover Ward and Julia Smith 
Cochran Ward. Mr. Ward received his 
early education in the public schools of 
Newark and in the private school of E. E. 
Clarke at Stratford, Conn. After finishing 
school, he started as a salesman for Durand 
& Co., with which concern his father had 
been affiliated. Mr. Ward had been con- 
nected with the firm ever since. 

He was a member of the New Jersey So- 
ciety, S. A. R., and recently was elected a 
member of the board of managers of that 
organization. He was also affiliated with 
the Essex Club, the Jewelers’ Club of Bos- 
ton and the Washington Society of New 
Jersey. 














J. W. Allerton, Millville, Pa., reported 
recently that his store was entered by bur- 
glars who stole about $300 worth of jewel- 
ry. Entrance was gained to the establish- 
ment by prying open a window leading into 
the rear of the place. 
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Chicago Jewelers’ Bowling League Elects 
Officers and Team Captains 
Cuicaco, Aug. 25.—The Chicago Jewelers’ 


Bowling League held its first meeting of 
the season one evening, last week at the 


_office of D. E. Newman to make arrange- 


ments for this season. 

W. Harris, of Norris, Alister-Ball Co., 
was selected as president; C. F. Gerstner, 
of Otto Young & Co., as vice-president, and 
D. E. Newman as _secretary-treasurer. 
Captains selected for the teams that will 
play are as follows: C. F. Gerstner, of 
Otto Young & Co.; E. Borchers, of C. 
Borchers & Son; E. Tepper, of Norris, 
Alister-Bali Co.; J. Shenoha, of A. Quint 
& Co.; A. Becken, of A. C. Becken Co.; 
Wm. Jahn, of F. H. Noble & Co., finding 
department; G. Roth, of F. H. Noble & 
Co., box department; and C. R. Johanson, 
of W. R. Anderson & Co. 

A series of cash prizes will be awarded 
to the high team game, high team series, 
nightly - individual high score; individual 
prizes, high in series, and high individual 
games. 

Alleys at Bensinger’s at Monroe St., have 
been engaged for every Monday evening at 
8:30, and the first game will be played on 
Sept. 10. 





Committees of Chicago Jewelers’ Associa- 
tion Announced for the Ensuing Year 


Cuicaco, Aug. 25.—At a recent meeting 
of the Chicago Jewelers’ Association, an- 
nouncement was made that the following 
committees have been selected to serve for 
this year: 

Social Relation Committee: Wm. F., 
Drexmit, chairman; Sidney Y. Ball, Wm. 
F. Juergens, Harry E. Radix, Joseph §. 
Stern. 

Membership Committee: James Tice, 
chairman; Milton C. Hess, Ed. Filholm, 
Arthur L. Fuller, E. C. Delmar. 

Trade Extension Committee: Ed. S. 
Craven, chairman; J. A. Connor, A. C, 
Becken, Jr., J. M. Kelsey, Gus Weinfeld. 

Finance Committee: R. C. Rettig, chair- 
man, F, W. Dean, E. Teichman. 

Good and Welfare Committee: C. T. 
Ross, chairman; C. P. Dungan, George C. 
Herring, A. W. Sproehnle. 

Committee on location: 
Montgomery, chairman. 
this committee will be selected by 
Montgomery within a few days. 


Major J. T. 
The balance of 
Mr. 








Business Troubles 





L. Brasfield, Green Forest, Ark., is re- 
ported to be in bankruptcy. 

W. T. Loney, Saginaw, Mich., is offering 
to creditors 30 cents on the dollar. His 
assets are said to be about $8,000, and 
liabilities, $22,700. 








W. H. Bower, Jackscn, Mich., notified 
the police, last week, that on Monday, Aug. 
13, a young man visited his store and while 
looking at jewelry stole a lavalliere. Mr. 
Bower discovered the loss before the man 
was able to get out of the store and after 
searching him found the lavalliere in the 
young man’s pocket. The man was arrested 
and later confessed to the theft. 
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Office and Cutting Works 
6 West 48th Street, New York 
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Gem Emeralds and Sapphires 
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Paris, France 
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The News From England 





American Diamond Merchants Arriving at European Gem Markets—Rough 
Diamonds Selling Freely—France Demands Smaller Stones—Diamond 
Workers at Biel Receive Wage Increase 














ecomem 


Lonpon, Aug. 15—Many well-known dia- 
mond merchants of New York and other 
United States cities are heading for the 
diamond marts of Europe in readiness for 
the Fall trade. The American demand for 
diamonds is as strong as ever after a slight 
set-back a short time ago. The American 
cutters hope to be able to pick up some 
gocd stuff but they will not find prices any 
easier owing to the scarcity of good stones. 

Backes & Strauss report that lower grade 
goods just now are stiffer in price, The 
Summer holiday season being now in full 
swing, business in the diamond market is 
somewhat restricted, as is usual at this 
time of the year. There are always a cer- 
tain number of buyers who expect to pick 
up goods at somewhat cheaper rates, and 
they feel disappointed at encountering op- 
position from others on the same errand 
as themselves. These buyers always seem 
to limit the price they wish to pay to some- 
thing under market rate, and as a rule they 
end by contenting themselves with goods of 
a lower grade. The consequence is that 
lower grade goods are, if anything, stiffer 
in price, while better and cleaner goods, 
whether in melees, small or series, are 
holding their own. 

In Antwerp and Amsterdam it is reported 
that the desire is expressed to reduce the 
working hours to 40 hours per week in 
order to give work to a larger number of 
men, without overloading the market. 

x * 

According to the weekly press letter of 
the Federation of British Industries rough 
diamonds are selling freely which is taken 
as an indication of the optimism ruling 
among the larger merchants. Reports from 
the various diamond centers reflect a sub- 
stantial improvement in such countries as 
England, France, America and the East, 
most of the business in diamonds being in 
the smaller sizes of from one to one-quarter 
carat stones, 

x * * 

Cars taking part in a procession organized 
by Antwerp cutters next week will be 
decorated in real diamonds. The smallest 
of the cars will be 20 feet long. This 
jeweled pageant will represent a huge sum 
in dollars, 

x * * 

France is experiencing a demand for the 
smaller eight-cut stones. There still are 
complaints of the bad quality of the rough 
goods. One factory is paying an increase 
of 45 per cent for “closed” goods and 15 
per cent for sawn work. Another has in- 
troduced the gauge system of working which 
tends to greater perfection and carries an 
increase of wages to the employes. Switzer- 
land reports work plentiful and employ- 
ment good. The wages of the diamond 
workers have been increased by 5 per cent. 
at Biel, 

* * * 

Lady Galway, wife of Sir Henry Galway, 

a former governor of South Australia, left 


her jeweler’s in South Kensington the other 


day with a $5,000 diamond said to have 
once belonged to Napoleon. The gem was 
done up in tissue paper. When she reached 
home it had disappeared. A reward of $250 
was immediately posted. The reward was 
claimed by a stableman who picked up the 
gem and, thinking it a bit of glass worth 
about $7.50, put it away in a box with 
horses’ bits and harness ends. The stable- 
man was paid the $250. 








TOWER OF JEWELS 





Cincinnati Jewelers Participating in Fall 
Festival and Donate Wedding Gifts at 
the Public Double Wedding 


Cincinnati, O., Aug. 24.—The illustra- 
tion herewith shows the Tower of Jewels 
in all its brilliancy as it is standing in 
Washington Park announcing the fact that 
Cincinnati is having a Fall Festival. 


The 





TOWER OF JEWELS AT NIGHT 
Tower of Jewels is the greatest attraction 
of the festival and its marvelous beauty is 
something to cause visitors to view and 
wonder. It was designed by Walter D'Arcy 
Ryan, an expert in his line, who himself 
says it is one of the greatest pieces of 
work he has seen. Ryan was in charge of 
the illumination of expositions at San Fran- 
cisco, Cal., and Rio de Janeiro. 

The photograph shows but a single bat- 
tery of searchlights playing upon the towers 
and gives a faint outline of the brilliance 
that is achieved when the power of four 
huge batteries of four lights apiece throw 
their glare upon the huge jewels that make 
up the scheme. ‘fhe flashing fire that shoots 
from the huge stones casts a brilliance that 
is almost blinding. 

Jewelers are taking a prominent part in 


the festival and a number of them are 
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among the guarantors of the fund that-was 
underwritten for the event. 

Jewelry always takes a prominent part in 
any kind of wedding and it naturally was 
included in tht gifts that were distributed 
at the public double wedding in Music Hall, 
which ‘was a part of the entertainment 
program of the.Fall Festival in Cincinnati 
this week. The jewelry was contributed by 
the Loring Andrews store, 117 E. 4th St. 
the Richter & Phillips Co., 124 W. 6th St., 
and the Oskamp Jewelry Co., in the Dixie 
Terminal building. The two couples were 
William F. Mains and Alize Hazenfield; 
Vincent DeCamp and Miss Theo Ortery. 
The wedding was attended by thousands and 
would have been attended by many more if 
Music Hall could have taken care of them. 

However, a great many persons who were 
not able to attend the wedding cut in on 
it because the ceremony was broadcasted by 
radio. The new brides and bridegrooms re- 
ceived gifts of every conceivable thing that 
goes to make up a home. Every possible 
piece of household furniture and wearing 
apparel was donated to the quartette by 
business houses in the city. Consequently 
they had to have a little jewelry and the 
foregoing firms gave it to them. 








Death of August Jacobs 


Quincy, Ill, Aug. 22.—August Jacobs, 
one of the oldest and best-known jewelers 
in this city, died last Thursday morning, at 
his home, 821 Oak St. Mr. Jacobs had 
been in poor health for some time. Ten 
weeks ago he underwent an operation in 
St. Mary’s Hospital. He left the hospital 
several week ago, and since had been at his 
home. 

August Jacobs was not only well known 
in this city, but he had a wide acquaintance 
in the vicinity. He was born in Ankum, 
Germany, Jan. 1, 1853, and came to America 
at the age of 21 and in 1886 was united in 
marriage to Miss Emma Klockner, of this 
city. He was a member of the St. Boniface 
Catholic Church, Western Catholic Union 
and of the Elks and Eagles lodges. 

Surviving are his widow, three daughters, 
the Misses Florence, Emma and Marguerite 
Jacobs, all of Quincy; two sons, Austin and 
Clarence Jacobs, of Quincy; three brothers, 
Theodore Jacobs, of St. Louis; Ben Jacobs, 
of Atchison, Kans., and Clement Jacobs, of 
Canada; one sister, Mrs. E. Pieper, of 
Quincy. 

For years Mr. Jacobs conducted one of 
the oldest and largest jewelry stores in this 
city. The store was established at its pres- 
ent location on the southwest corner of 6th 
and Hampshire Sts. in 1880 and Mr. Jacobs 
has been active in its management ever since, 
Last Summer, with his daughter, Miss 
Emma, Mr. Jacobs made an extensive tour 
of Europe. 


James J. O’Grady will represent the 
Leach & Miller Co., Attleboro, Mass., with 
headquarters in Chicago, Columbus build- 
ing, 31 N. State St. Mr. O’Grady is well 
known to the trade, having served the Wal- 
tham Watch Co, for mary years as sales 
manager in their Chicago office until he 
came to the factory in Waltham as assistant 
treasurer about two years ago. He will call 
on the middle west trade shortly with the 


Leach & Miller line. 
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Clark Bros., manufacturing jewelers, are 
out of business at 77 Page St. 

Daniel S. Bears, of this city, has been 
granted a patent on a belt buckle. 

John J. Manahan, who conducted a small 
manmniactvorimg Suasimess at TZ] Page St., Sas 
discontinued. 

A mortgage for $600 against property of 
Paul Shocker has been discharged by the 
People’s Savings Bank. 

The Alsfeld Electro-Plating Co. has been 


adding considerable new equipment to its 
yant, 31 Mathewson St. 

Joseph B. Leeman, of Browning, King & 
Co., accompanied by Mrs. Leeman, were in 


New York and vicinity the past week. 

Herbert E. Tanner, who is recovering 
from a recent severe illness, is recuperating 
for a few days at Onset on Cape Cod. 

Max Horn has registered at the city 
Aerks office as he owner of the American 
Watch Protector Co., 256 Westminster St. 

Charles E. Hancock returned last week 
from a vacation period at his Summer camp 
on Lake Winnepasaukee in New Hampshire. 
Mr. and Mrs. Stanley H. Lyons are 
guests of the former’s father, Louis Lyons, 
aud family at Lyon Lodge, Narragansett 
Pier. ‘ 

According to information filed at the city 
clerk’s office by Boghos Shagian, he is the 
owner of the Emery Enameling & Soldering 
Co, at 270 Richmond St. 


Andrew Anderson and Rudolf Buerkle 
have filed their statements at the city clerk’s 
Mice Yoat Ynaey are “ne owmers af «Ke AL & 
B, Chain Co., 246 Eddy St. 

Irving Lederer presented a handsome lov- 


ing cup to Providence Forest of Tall Cedars 
of Lebanon for its ceremonial field day at 


Crescent Park last Saturday. 
Mr. and Mrs. S. Rothschild the past week 


announced the engagement of their daugh- 
Yer, Miss Bermice M. Rotnsdmia, to Jack 
C. Rosenberg, of Scranton, Pa. 


Samuel Goldberger on Tuesday filed suit 
in the Superior Court for Providence 
County to recover $2,000 from Leo Gross- 


Man in an action of assumpsit. 

The Modern Enameling and Soldering 
Qs., DD Faddy Gr. is owned and conducted 
by Aram Balbandian, according to his state- 
ment filed at the city clerk’s office. 


Paul A. San Souci, of the J. O. San Souci 
Co., who has been confined to his home by 


illness for a number of weeks, has recov- 
ered sufficiently to be at his desk again. 
William S. Stone, formerly with the Gor- 
ham Mig. Co., but now with Reed & Bar- 
ton ‘Co. at Taunton, Mass., was in the city 
the past week renewing old acquaintances. 
The walls of the Jarge new factory build- 
ing that is being erected for Hamilton & 
Hamilton, Jr., are rapidly going up. The 
building is located at Georgia and Allen 


Anes. 
Mr. and Mrs. Newton P. Hutchinson en- 
tertained at a dinner party to 25 guests at 


the Carleton Hotel, Narragansett Pier, the 
other evening, They are there for the 
season, 


_ Alexander Steinert has leased to H. Nord- 
linger’s Sons, Inc., the third floor of build- 
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ing, 509 Westminster St., for 10 years from 
Oct. 15, 1923. The firm is at present lo- 
cated at 63 Washington St. 

Among the jewelry buyers reported in 
this city and vicinity during the past week 
were the following: Mr. Morris, of Morris, 


Mann & Reilly, Chicago; Mr. Lipschitz, of 
the Oval Mfg. Co., New York city. 


Ettlinger’s, corner of Dorrance and Wey- 
bosset Sts., closed it§ doors last night, its 
lease having exgired and it having been de- 
cided not to continue the business because 
of the death of Mr. Ettinger some months 
ago. 

A decree of the Superior Court for Provi- 
dence County in appointing John L. Kehoe 


as permanent receiver of Kehoe & Co., Inc., 
sets Sept. 13 as the date before which all 
Qlaims agaimst he concer must he presented 
for adjudication. 

At the annual meeting of Providence 
County Voiture, No. 252, of the 40 and 8, 
play organization of the American Legion, 
Jast week, John J. Collins was elected Com- 
misaire Intedant and Harold R. Johnson was 
elected a Cheminote. 

The R. E. Sturdy Co., formerly at 189 
Eddy St., are now well settled in its new 


plant, 67 Clifford St., which has been fully 
equipped with latest apparatus and machin- 
ery for handling all kinds of electro-plating, 
enameling and japanning, 

Henry P. Fox, 73 Rugby St., this city, 
Yas The follow me contracts for staimed and 
leaded glass windows: St. Edward’s Church, 
Branch Ave., Providence; St. Aloysius 


Church, Rochdale, Mass., and St. Michael's 
Parish Hall, Prairie Ave, and Oxford St., 


Providence. 

Major John J. Collins, with the Ostby & 
Baxtan Ca. &j& Secand Fact Cammander at 
Fort H. G. Wright on Fisher's Ysland, 
N. Y., where nine companies of the Coast 


Artillery Corps of the Rhode Island Na- 
tional Guard are encamped for the annual 


tour of duty. 
William F. Kilkenny, Albert W. Claflin 


and E. Merle Bixby were among the officers 
oi Srarad Grotto, Order of the Mystic 
Prophets of the Enchanted Realm, of this 
city, at the annual session of the New Eng- 


land Inter-Grotto Association at Bridgeport, 


Conn., last week. 
The annual outing of the Saart Bros. Co. 


Relief Association of Attleboro, which was 


held last Satucday at Racky Point, was one 
of the largest attended and most successiul 
events ever held by the organization. The 


trip was made by special trolley to the 
Narrgansett Bay resort and a series of 
field sports, special dinner, dancing, etc., 
furnished the program of the day's affair. 

Among the members of the citizens’ wel- 
come commlrtee Lor Yhe Mational Conven- 


tion of Letter Carriers in this city, Sept. 3, 
are Arthur L. Aldred, of Gladding’s; Alfred 


K. Petter, of Gorham Mfg. Co.; Walter R. 


Callender, of Callender, McAuslan & Troup 
Co.; Jerome M. Fitz Gerald; Col. Joseph 
Samuels, of J. Samuels & Bro., Inc.; Wil- 


Gam H. Thurber, af Tilden-Thurber Corp. ; 
WNenry D. Sharpe, of the Brown & Sharpe 


Mtg. Co., and John Shepard, Jr., of The 
Shepard Stores. 

Fire of unknown origin broke out in the 
manufacturing jewelry plant of the Diamond 


Specialty Co., on the second floor of the 
Wayland building, 130 N. Main St., shortly 
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before 8 o'clock last Thursday evening; 


which caused considerable excitement and 
a delay of half an hour for trafic. The 
blaze starting, it is believed, among the pile 
of celluloid material and novelty articles 
manufactured by the concern, caused a dense 


smoke that to a great extent hampered the 
work of the firemen. Two lines of hose 
were run into the building, one through the 


main entrance on N. Main St. and the other 
on ladders raised to the shop windows on 
Tne Fiammett Yane site. “The \oss by fire, 
water and smoke was estimated at several 
hundred dollars, 
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E. Ira Richards returned last week from 
Maine, where he spent the Summer. 

John Barry has decided to make his home 
in North Attleboro and will soon make con- 
nections with a North Attleboro firm, 

Theron S. Curtis has been elected a mem- 
er of The imvestment Soard of She Aiiie- 
borough Savings Bank of North Attleboro. 

“Buzz” Andrews, who has been the man- 


ager of the Sturdy baseball team this sea- 


son, will not engage in the Attleboro-North 
Attleboro series. 


Louis Barrows, of the H. F. Barrows Co., 
who has been Summering on the Cape, re- 
turned home last week and will leave shortly 


on a business trip. 
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The employes of the R. F. Simmons Co. 
and the C. O. Sweet & Sons Co. held their 
annual outings Saturday at Nantasket 


Beach. 


The committee in charge of the annual 
outing of the Attleboro Chamber of Com- 
merce is headed by fFosegh Rioux, af the 
Bliss Bros. Co. 

William H. Saart, who in addition to 


manufacturing silverware has a large poul- 


try farm containing pedigree stock, is at the 
head of a movement to re-establish poultry 
shows in Attleboro. 

Harold E. Sweet, of the R. F. Simmons 
Co., has once more given evidence o} Wis 
generosity by offering to donate the income 
of a trust maintenance fund, which will 


amount to $500 yearly, providing the city 
council donates the same amount for the up- 
keep of Hayward’s Park. 


In its monthly summary of business con- 
SSoms in assach&usetis  erancfactactiage 
establishments, the division of statistics of 
the Department of Labor and Industries has 


reports from 20 jewelry firms. Eighteen of 
them are operating on full time, none over- 
time, and two on less than normal. 


The following Attleboro firms had their 


plants open for inspection this week to the 
Aclegates attending “he American National 
Retail Jewelers’ convention: H, A. Allen 
& Co., D. F. Briggs Co., E. D. Gilmore & 


Co, Walter E. Hayward Co., D, E. Make- 
peace Co., McRae & Keeler, Inc, F. H. 


Sadler Co., R. F. Simmons Co., Smith & 
Crosby, and Sykes & Strandberg. 
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many profitable sales that you would not make otherwise. With our 
Diamond service at your command you can always keep your Diamond stock 
complete. Squares, Emerald cut and Marquise Diamonds always on hand. 


170 Broadway, New York 


(Suite 306-307) 
PARIS, 12 Rue de la Victoire 






NOD NODC) NOVO OWONG) 





















WGN ACA A€ 


ANTWERP, 76 Rue du Pelican 





AMSTERDAM, 9 Tulpstraat 






NWwa Wwe \we \ie Ne Nile Ver, 


Ue) 






\ 


(ANB BBN 8N/ BBVA WAV AANA AV AWA AV WAV AV WAV WAV AW WWW AWW WAV WAV WAV AV AN ANA AVA 

















7) 
@ ib 


DH ORD OD GP 


QOD 


> 


o 
& 
es 
e 
0 2 
Lot L & 
a o 
i 
o 
2 
58 
iF 
APs 


> 


=) 


os 


Q 
(PecuareobereoeGeoeoeorcouoos 


ok 























PEARL TASSEL EFFECTS | 


Seed Pearl Bracelets and Pearl Sautoirs 


ORIENTAL PEARL NECKLACES 
From $25.00 Up 


SEED PEARL NECKLACES 


The most complete line of above on the market 


CROSSMAN COMPANY 


3 Maiden Lane New York | 
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Louis De Roy, of Louis De Roy & Bros., 
Smithfield St., has returned with his family 
from Atlantic City. 

J. Loughrey Roberts, of John M. Roberts 
& Son Co., together with his family, are en- 
joying the sea breezes at Atlantic City. 

William F. Hofmann of Heeren Bros. 
& Co., has returned to Pittsburgh following 
a very pleasant vacation spent in the Pocono 
mountains. 

Charles Rihn of the Terheyden Co., 
Smithfield St., and family, have returned 
to the city following a very pleasant visit 
at Geneva-on-the-lake, Ohio. Mr. Rihn 
plans to attend the A. N. R. J. A. conven- 
tion at Providence. 

The display window in the store of J. W. 
Allerton, a jeweler located in North Ave., 
Millvale, Pa., was ransacked early one 
morning this week and goods valued at $300 
taken. Entrance was gained to the store by 
forcing a rear window. ‘The police have 
been unable to find any trace of the thieves. 

David Weiss, of Grafner Bros., well 
known Penn Ave. jewelers, is at present in 
New York on business for the firm. Mr. 
Weiss will stop off at Atlantic City for a 
few days before returning to Pittsburgh. 
Louis Melnick, of Grafner Bros., has re- 
turned from a vacation spent at Atlantic 
City and New York. 

Sol Cerf, of Sol Cerf & Son, has re- 
turned from Attleboro where he purchased 
a quantity of goods for the Fall and Win- 
ter trade. Mr. Cerf is very optimistic con- 
cerning this Winter’s trade and believes that 
jewelers generally will have a very pros- 
perous season. Mr. Cerf announced that 
Park Johnson has been added to the road 
staff of the company. 

Four young men, said by police to have 
had in their possession a complete kit of 
burglar tools, “blackjacks” and _ revolvers, 
were arrested early one morning this week 
near the Heeren Bros. Co., Penn Ave. 
jewelers. They were held for court in Cen- 
tral police station charged with being sus- 
picious persons. The men were arrested 
after two patrolmen noticed their automo- 
bile standing with engine running in Barker 
Way near Penn Ave. 

Walter M. Bonn, of the M. Bonn Co., 
Penn Ave., was married last week at Erie, 
Pa, to Miss Hebe Dryfoos of that city. 
Following a honeymoon spent in Canada, 
Mr. Bonn and his bride will return to this 
city and make their home in the Hotel 
Schenly. Among the members of the trade 
in attendance at the wedding were Mrs. M. 
Bonn and Mr. and Mrs. Herman Cerf, Mr. 
Ben Krause, all of Pittsburgh, and the 
Misses Laura and Betty Krause, nieces of 
the groom. 

August Loch, a well known Federal 
St. jeweler, has returned from an extensive 
visit spent with his daughter, Mrs. Russell 
W. Crane, Cody, Wyo. Mr. Loch reports 
having had an excellent time and has a lot 
of good Indian stories to tell. Park Stew- 
art, treasurer of the Loch interests, together 
with Mrs. Stewart, expect to leave this week 
for an extensive tour of the Great Lakes 
and Canada. Mr. Stewart and his wife ex- 
Pect to drive most of the way. Miss Flora 
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Rudert of the firm has returned from Rye 
Beach, Port Huron, O., where she spent 
her vacation. 

Emanuel Grafner, of Grafner Bros., is 
very optimistic concerning the coming holi- 
day trade. Mr. Grafner points out that 
business has been exceptionally good with 
his house and he is very optimistic con- 
cerning the Winter trade. One of the out- 
standing features of the present situation, 
according to Mr. Grafner, is that his cus- 
tomers are buying quality goods and mak- 
ing selections carefully. Mr. Grafner says 
that the public is learning that it pays to 
buy good jewelry just as much as it pays 
to buy good coal or good clothes and he is 
of the opinion that many people are begin- 
ning to realize this and act accordingly. 











TRADE CONDITIONS 
Although business among Louisville jewelers has 
stood up remarkably well throughout the Summer 
season, the prospects for a considerably greater 


activity in the immediate future are good. As a 
consequence of the craze for novelty jewelry, trade 
is especially good in such things as ivory me- 
dallions, all kinds of sautoirs, unusual beads and 
earrings, as well as in fancy cigarette cases and 
holders, clever little silver flasks, etc, In order 
to reach these seekers for charming novelties, local 
jewelers are giving especial attention to the dress- 
ing of their windows, with the result that a great 
many “occasional”? purchases are being made by 
people who had no idea of buying when they 
came downtown. 





Mrs. Elizabeth K. Plinke, 65 years old, 
wife of George W. Plinke, local jeweler, 
died at her home on Beechwood Ave. a few 
days ago as the result of apoplexy. 

Otto Irion, New Albany jeweler and 
prominent man-about-town in the Indiana 
city, has recently been asked to serve as 
chairman of the reception committee for the 
Labor Day celebration, which is to be held 
in Glenwood Park, under the auspices of 
the New Albany Camp of the Modern 
Woodmen of America. 

The E. C. Silk drug store was recently 
the victim of a $395 burglary loss, at the 
hands of “yeggmen.” The thieves, who 
gained an entrance through a rear window 
of the store, escaped with six gold watch 
chains worth $7 each, six white gold wrist 
watches valued at $23, ten open-face 
watches worth $200, a 17-jewel hunting 
watch valued at $35 and a $15 hunting-case 
watch, 

The regular time of closing on Saturday, 
as on all other days, will become effective 
among the local stores on Sept. 1. Louis- 
ville merchants, who have made a practice 
of closing at 12.30 or 1 o’clock on Saturday 
during the months of July and August for 
the past several years, have found that the 
public co-operates with them nicely in their 
effort to make working conditions more 
pleasant for their employes. 

A great many of the members of the 
Louisville Retail Jewelers’ Association have 
returned from their various vacation trips 
and outings. Consequently, few of the old 
familiar faces are missing. Several jewelers 
have been back long enough to be ready for 
another trip, however, as is the case with 
George Kendrick, of William Kendrick 


Sons, who is planning to leave about Sept. 
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1 with Mrs. Kendrick on a motor trip to 
New York and other eastern points. 

The police and members of the American 
Protection Co. recently answered an 
alarm supposed to have come in from the 
store of Letzler-Lorch Co., manufacturing 
jewelers, at 653 S. 4th St., but when they 
arrived on the scene, everything was so 
quiet and peaceful looking that they decided 
to go back to their respective offices. Mr. 
Lorch was found and brought to the scene 
of the alarm. Everything was still and 
calm as a Summer day, but when the store 
was opened, it was immediately seen that 
two or more “yeggmen” had been at work. 
The value of the jewelry stolen was esti- 
mated as being between $800 and $1,000. 

Louisville is welcoming commercial 
travelers in increasingly large numbers, 
after the few months in which they have 
been conspicuous by their absence. The 
following representatives of the various 
jewelry concerns have called on the local 
trade within the past week or 10 days: 
A. E. J. Winter, Krementz & Co., Newark, 
N. J.; F. C. Shinn, the Hallmark Jewelers, 
New York; Ross L. Atwood, Gorham Co.; 
Frank A. Spies, Wilcox & Evertsen, Meri- 
den, Conn.; C. C. Bronson, Meyer & Gross, 
Newark, N. J.; W. R. Poucher, Carter, 
Gough & Co. New York; Charles D. 
DeForest, Frank M. Whiting & Co., North 
Attleboro, Mass.; Frank H._ Gilbert, 
Watrous Mfg. Co., Wallingford, Conn.; 
Ernest E. Strauss, Chaifetz & Zolotar, New 
York; Victor B. Hume, L. Fritzsche & Co., 
Newark, N. J.; H. E. Reich, R. Wallace 
& Sons Mfg. Co., Wallingford, Conn.; J. 
A. Downs, Larter & Sons, New York; 
Julius Schumm, William Kinscherf Co., 
New York; Paul A. Gowell, Link & Angell, 
Newark, N. J.; William H. Gregory, 
Strobell & Crane, Newark, N, J.; M. B. 
Felsenthal, Louis Manheimer & Bros., New 
York; John R. Hewett, Leys, Christie & 
Co., New York. 








Canada Notes 


William J. Keeley Lew, a well-known 
citizen of Kingston, Ont., who for many 
years carried on business as a jeweler, died 
Aug. 12, aged 75 years. He is survived 
by a widow and one son. 

W. G. G. Watson, who for 40 years had 
been employed as a gold smelter by the 
jewelry house of P. W. Ellis & Co., To- 
ronto, died on Aug. 21, from the effects of 
a fall, at the age of 81 years. 

“Diamantmaatschappi Eduard Van Dam,” 
incorporated under the laws of the Nether- 
lands, has been authorized to trade in dia- 
monds and precious stones in Ontario with 
a capital of $100,000, and has appointed 
Alice Mary Hewin, of Toronto, as its agent. 

The Maritime Optometric Association in 
convention at Truro, N. S., on Aug. 21, 
unanimously adopted a resolution in favor 
of the establishment of an All-~Canada Col- 
lege of Optometry affiliated with Toronto 
University, rather than a separate Maritime 
College, but that in the event of the larger 
project not materializing efforts would be 
continued to establish such a college in the 
Maritime Provinces, and that the associa- 
tions represented at the conference would 
support either proposition by contributions 
not exceeding $5 per member annually. 
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Roland M. Noterman of Joseph Noter- 
man & Co. is on a trip through the south. 

Louis Lange of A. G. Schwab & Sons Has 
gone to French Licks Springs in Indiana 
for a rest. 

Amelia Ballinger, who has been with the 
firm of Joseph Noterman & Co. for 35 years, 
is taking a rest of several weeks. 

Julian G. Schwab is home after a couple 
of weeks in Michigan. He is preparing to 
move into a new home in Avondale which 
he bought just before leaving for Charle- 
voix. 

William Kraus, Kenton, O., stopped in 
Cincinnati for a little while Monday. He 
called at the establishment of L. Loeb & 
Sons. Mr. Kraus, with his family, is 
motoring to Louisville, Ky. 

Walter Mayer, president of the Wallen- 
stein Mayer Co., thinks the best way to 
secure a rest is to go fishing. With that 
view in mind he has made tracks for the 
most promising fishing points in Wisconsin 
and expects to be gone several weeks. 

Sol Gilsey of S. & H. Gilsey, diamond 
dealers, Carew building, is expected to re- 
turn to Cincinnati during the week after a 
trip through the east. Mr. Gilsey is an 
ardent “fan” of the “Reds” and attended all 
of the games recently played between Cin- 
cinnati and New York at the Polo Grounds. 

Members of the Cincinnati Wholesale 
Jewelers’ and Manufacturers’ Association 
have received notices of a large outing to be 
held at the Ohio Boat Club on the Ohio 
River in the East End, Thursday evening, 
Aug. 30. It so happens that Clarence Loeb, 
who is chairman of the entertainment com- 
mittee, is also president of the Boat Club. 

W. S. P. Oskamp, first vice-president of 
the Oskamp Jewelry Co., Dixie Terminal 
building, and owner of the _ three-story 
structure at the northeast corner of 8th and 
Vine Sts., made application at the building 
commissioner’s office Tuesday for a permit 
to remodel the building. Mr. Oskamp in- 
tends to make it as modern as possible in 
order to install a large optical goods estab- 
lishment and also a tailor shop. The im- 
provements are scheduled to cost in the 
neighborhood of $25,000. 

Word has reached Cincinnati of a change 
in ownership of the Huelebrand Bros. 
Jewelry Co., Nashville, Tenn. It is to the 
effect that Andrew Huelebrand is now sole 
owner of the firm, having bought out the 
interest of his brother, William. The 
Huelebrand store is one of the oldest and 
most firmly established stores in Nashville, 
having been in business for over half a 
century. Formerly it was Huelebrand & 
Son, then Huelebrand Bros. and now it is 
the sole possession of Andrew Huelebrand. 

Arno Dorst, president of the Dorst Co., 
Walsh building, has been named a member 
of the Ohio Legislative Reunion Committee, 
Primarily to serve on the finance section of 
arrangements. The Legislative Reunion 
will be held in Cincinnati in September and 
delegates will be taken on a trip over the 
Queen and Crescent Railroad, the only mu- 
Nicipally owned road in the country. Mr. 
Dorst represents the jewelry division in 
Cincinnati to do honor to those who will 
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come to the Queen City during the reunion. 

Julian G. Schwab and his brother, Her- 
bert C. Schwab, sent telegrams of con- 
gratulations to their father, A. G. Schwab, 
head of A. G. Schwab & Sons, who is sum- 
mering at Atlantic City. The telegram of 
felicitation was in honor of his 75th birth- 
day. The elder Schwab probably is the 
dean of jewelers in Cincinnati. 

Herman Lange, jeweler, 425 Vine St., 
corner of Emery Arcade, donated a prize of 
$25 for the best copy that was turned out by 
students in the advertising class of, the local 
Y. M. C. A. school, and it was won by Miss 
Lillian J. Knebelkamp, Ft. Thomas, Ky. 
The copy that Miss Knebelkamp turned out 
was of such a clean, clear-cut and interest- 
ing type that members of the Times-Star 
advertising staff, who acted.as judges, want- 
ed to place her in a position with a depart- 
ment store. The little feature netted Lange 
a great deal of advertising, as the Y. M. 
C. A. school dwelt on the incident in a series 
of advertisements. 

A diamond ring valued at ‘$1,000 is in- 
volved in a tangle of litigation which has 
been instituted by Louis Rogers against 
Sam Savin, East 6th St. pawnbroker, and 
Richard Witt, Sheriff of Hamilton County. 
Adler secured a temporary injunction 
against the Sheriff Wednesday, restraining 
him from levying on Adler’s automobile at 
the instance of Savin. Adler put up the 
ring as a pledge for a $500 loan before 
Savin’s place was held up and robbed some 
months ago. Adler failed to pay back the 
loan and Savin secured judgment against 
him in the Municipal Court. Before he 
could levy on the ring, however, his place 
was robbed. Later Adler wanted to pay 
Savin the $500 on return of the ring but 
Savin alleged it was stolen but claimed that 
Adler was the loser and he demanded that 
Adler pay him anyway. Adler refused. 

Jewels of a large and scintillating power 
will send out a radiance through the medium 
of large searchlights during the 15 days of 
the Fall festival that will be held in Cin- 
cinnati beginning next Saturday. The jewels 
are worked on a large skein and extend from 
four large towers that have been “erected 
in Washington Park, opposite Music Hall. 
They are known as the Tower of Jewels and 
cost $50,000, being one of the largest items 
in the creation of the festival. Jewelers 
have taken no small part in being among 
the guarantors to insure success for the 
festival, as no less than 14 firms and stores 
were among a large list of local companies 
which underwrote the venture. It is in 
charge of the local Chamber of Commerce. 
The jewelers include Barker & Freisens, the 
Clemens-Oskamp Co., Ed H. Cronninger, 
the Dorst Co., the Gruen Watch Co., the 
Gebhardt Bros. Co., the Herschede Hall 
Clock Co., the Loring Andrews Co., the 
Miller Jewelry Co., George H. Newstedt, 
the Oskamp Jewelry Co., the Oskamp- 
Nolting Co., the Richter & Phillips Co., A. 
G. Schwab & Sons, and the Wallenstein- 
Mayer & Co. These firms agreed to meet 
obligations that were necessary in building 
the Fall festival grounds, which cover 20 
acres. The most perceptible object in the 
whole festival is the Tower of Jewels, which 
glitters and glows in the sunlight due to 
the brilliance of the jewels as they hang be- 
tween the four towering structures standing 
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in Washington Park. At night the rays of 
searchlights also bring forth scintillating 
lumination from the stones. 








Atlanta, Ga. 





TRADE CONDITIONS 


Atlanta wholesale jewelry houses report business 
as good not only in the city but throughout the 
south in general. August business has been brisk, 
and conditions will be better this Fall than for 
several years past, according to all indications. As 
the wholesale business reflects very closely the re- 
tail jewelry business, this shows that, as a general 
rule, the retail firms are going into the Fall and 
Winter with good prospects. 





A. Nuernberger, treasurer of the Dorst 
Co., of Cincinnati, O., was in Atlanta Tues- 
day calling on the trade in the interest of 
his firm. 

Friends of George S. Daniell, 49 S. 
Pryor St., Atlanta, will be sorry to learn 
of the death of his mother, which occurred 
during the week. 

George C. Fisher, of the John C. Fisher 
Mfg. Co., Long Island City, N. Y., was 
a visitor to Atlanta during the week, calling 
on the wholesale and retail trade. 

R. B. Harber, Leesburg, Fla., was a visi- 
tor in Atlanta during the week, calling on 
the wholesale and jobbing trade. Mr. 
Harber reported business as reasonably 
good in his section. 

H. J. Rosenstihl, prominent jeweler of 
Union Springs, Ala., was in Atlanta on a 
buying expedition last week, and reports 
Alabama jewelers as looking forward to a 
good business this Fall. 

Fred Schomburg, Columbus, Ga., past 
president of the Georgia Retail Jewelers’ 
Association, passed through Atlanta 
Wednesday on his way to New York. Mr. 
Schomburg will attend the A. N. R. J. A. 
convention at Providence, and will visit the 
New York trade while east. 

Calvin Graves, of Graves, Dix, Inc., 
Memphis, Tenn., passed through Atlanta 
Wednesday, Aug. 22, on his way to New 
York, via Savannah, While east, Mr. 
Graves will attend the national convention 
of the A. N. R. J. A., in Providence, R. L, 
having been elected a delegate to the con- 
vention from the Tennessee Retail Jewelers’ 
Association. 

A. J. Goode, representing C. A. Vander- 
bilt, of New York, and other lines, was a 
visitor to Atlanta during the week calling 
on the jewelry trade in the interest of his 
principals. Windsor Cobb, representing R. 
Blackinton & Co., of Attleboro, Mass., was 
another Atlanta visitor during the week. 
Mr. Cobb, who is working his way back 
from the Pacific Coast, reports that busi- 
ness is good all along the line, with pros- 
pects bright for Fall trade. 

Henry Muench, prominent Atlanta jeweler, 
and recently elected president of the Georgia 
Retail Jewelers’ Association, left for New 
York on Wednesday, via Savannah, Mr. 
Muench, who is accompanied by Mrs. 
Muench, will attend the national convention 
of the A. N. R. J. A., at Providence, R. L., 
as the delegate of the Georgia Retail 
Jewelers’ Association. Mr. Muench is 
looking forward to a visit to the Gorham 
plant and expects to spend some time in 
New York visiting friends there following 
the convention at Providence. 
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Cleveland 


C. A. Danner, Erie, Pa., and Thomas Jo- 
seph, Akron, were in town last week. 

B. Glaser, with the Merit Co., is leaving 
for New York the latter part of this month. 

August Tomi has opened a new jewelry 
store at Willoughby, O. Mr. Tomi was 
formerly a watchmaker. 

Leon T. Dobet has opened a new store at 
Niles, O. Mr. Dobet was formerly with 
Harry Levinson in Youngstown. 

Frank McKirnan, who for several years 
was employed at the Entrikin jewelry store, 
will open a jewelry store at Findlay, O., in 
the room recently vacated by the Western 
Union, on Crawford St. The room will be 
remodeled for the new owner of the store. 

C. A. Rock, manager of the Scribner & 
Loehr Co., has left for a two weeks’ vacation. 
Carl Loehr, also with the Scribner & Loehr 
Co., is away on his annual vacation and ex- 
pects to be back some time in September. 
Mr. Loehr intends to get a good rest and 
then be set for the Fall and pre-holiday rush 
of business. 

Sale of the retail and manufacturing 
jewelry business of W. D. Kail & Son, Co- 
lumbus, O., in the Ruggery building, to C. 
R. Miller, 85544 N. High St., has been an- 
nounced. Mr. Kail has moved his retail 
store to 224 E, Long St., where he will carry 
a full line of watches, clocks, diamonds and 
artistic jewelry. 

Frank Cox, manager of the Bowler & 
Burdick Co.’s repair department, is back 
from a vacation which he spent driving in 
Canada and through some of the eastern 
States. Anne Pentoney, of this same com- 
pany, has gone to Alaska. Florence Kober 
has gone to Detroit, and Mrs. Dodge is 
spending her vacation on a visit to Pitts- 
burgh and Cooperstown. 

The Merit Co. has adopted a rather 
unique and clever plan of advertising. A 
little printed folder, entitled “The Merit 
Dial,” is being sent out to the trade in the 
Cleveland vicinity. Besides the advertising 
contained, two or three short articles, writ- 
ten in an editorial style, are printed; then, 
short sayings, pertinent to the trade, follow 
the articles. This is published monthly and 
the first edition, published about two weeks 
ago, was favorably received and caused much 
comment, 

The recently incorporated A. H. Ficken 
Co, watch jobber, has opened its Detroit 
office at 405 Hall building. A. R. Kanberg, 
one of the partners in this concern, is in 
charge of the Detroit office and is taking 
care of the trade in that city. Mr. Kanberg 
is well known among the Detroit trade, as 
he has been connected with the jewelry busi- 
ness there for some time. W. H. Pfeil, an- 
other partner in this concern, is traveling 
through northern Ohio now, while A. H. 
Ficken is located at the Cleveland office in 
the Schofield building and is taking care of 
the Cleveland trade. 

_ The Webb C. Ball Co. have made a change 
in the management of their store. H. R. 
Avery is now the manager and M. V. Shane, 
brother-in-law of Sidney Y. Ball, is the 
treasurer. Mr, Avery has been with the 
Webb C. Ball Co. for 18 years, starting at 
the bottom of the ladder as an errand boy 
and doing whatever other duties which were 
required of him. Before his appointment as 
manager, Mr. Avery was in charge of the 
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store’s diamond department. These changes 
are a result of new capital invested in the 
company. I. H. Denton, a Cleveland steel 
man, has bought a large block of stock in 
the company and is now the vice-president 
of this concern. Mr. Avery also has bought 
more stock. Mrs. Webb C. Ball continues 
to be the president of the company. Under 
this new management there will be no radi- 
cal changes in the store’s policy, nor at the 
present has there been any other changes 
in the store’s personnel. This concern has 
long been one of the leading jewelry stores 
of Cleveland, and the policy which has given 
it this reputation will be adhered to under 
the present management. 








Notes from Ohio 





TRADE CONDITIONS 


Business has not been overly good in Akron 
the past month or six weeks. But things are by 
no means so bad as some of the criers would have 
us believe, said a leading merchant last week. The 
monthly Bulletin of the Akron Business Men’s 
Association compiled to show a comparison of a 
month’s average business volume this year with 
that of the same month last year gives evidence 
to the fact that Akron’s business for July last 
year was abnormally good. Following the swing 
from the previous times, this year’s July business 
was generally better. The bulletin shows that 
while several lines show decreases there are five, 
one of which is jewelers that do nct feel that busi- 
ness is bad. The jewelry trade has experienced no 
usual Summer slump but has gone along norma! 
with all downtown dealers reporting a satisfactory 
volume of business. They expect, however, an 
increase in sales after the firs‘ eptember. There 
has been little diamond deiswusu, and the volume 
of business is being done in moderate priced 
jewelry. Gift shops report business good and 
each month sees other jewelers adding this line of 
merchandising. There are many special jewelry 
sales in progress aimed to clear shelves for the 
arrival of Fall and holiday stocks. 





Charles P. Lang, with Kinney & Le Van, 
Cleveland, O., was a visitor in the East 
Liverpool dinnerware markets the past 
week. , 

A. J. Harris, New Philadelphia, O., 
jeweler, has been awarded the contract 
again by the county commissioners to take 
care of the court house clock for another 
year. His first repair job faced him last 
week when the big clock stopped. 

E. E. Jobe, well-known eastern Ohio 
jeweler, who formerly was associated with 
Tom Hogan, Akron jeweler, has opened an 
up to date jewelry shop on Fourth St. 
S. W., Canton. He has one of the most 
modern shops in the city and will do a 
general jewelry business. 

Trade Extension Week will be observed 
in Youngstown the week of Oct. 8 and all 
retail stores have been asked to participate. 
Fourteen local jewelry shops will fall in 
line in the sales promotion event which is 
held twice a year. H. C. Ritter is general 
chairman of the committee in charge. 

East Liverpool jewelers are making every 
effort to win back the suburban shoppers 
lost to them because of a year street car 
tieup in the upper Ohio Valley. Hundreds 
of persons living north of East Liverpool 
in western Pennsylvania, who formerly did 
their trading with East Liverpool mer- 
chants, are now going to Pittsburgh. It 
is said that jewelers hope to have most of 
this trade back with them by the holiday 
season. Recently 50 local merchants co- 
operated in the staging of a Dollar Day 


87 


sale which attracted hundreds from the out 
of town districts. 

The sudden return to popularity of bobbed 
hair is reflected in sales of costume jewelry 
where barrettes have been increasing in 
demand to an exceptional degree within the 
last month, according to Akron jewelers, 
The barrette which ceased to sell in big 
numbers when the bobbed hair fad died out 
less than a year ago is being called for 
throughout this section. Novelty barrettes 
set with colored stones are liked best. 
Bracelets continue good and novelty sautoirs 
are selling better after a lull in favor of 
beads. Egyptian influences are not good as 
far as the careful buyers are concerned. 

Swindles said to have been perpetrated 
on at least two Akron jewelers have caused 
the Akron Merchants’ Association to issue 
a warning to the local store owners against 
clever operators working similar hoaxes. 
Entering a local jewelry shop and saying 
that he represented an industrial firm, the 
swindler presents an order memorandum 
from the firm which he has forged and’ says 
he is buying a valuable present for one of 
the employes to be given him as a gift of 
the company, or some similar story accord- 
ing to the report made to the merchants’ 
association. Not being able to make’ up 
his mind as to the suitability of the various 
things he sees, he asks to take samples to 
the company. Being supposedly a_ repre- 
sentative of a reputable firm, the merchant 
complies with the request. The swindler of 
the merchandise is not seen again. Akron 
police have been notified and asked to assist 
in apprehending him. “Don’t lend your 
letterheads to strangers” is the warning 
issued by R. L. Baldensperger, head of the 
Better Business Commission. 

The August meeting of the Canton 
24-Karat Club, was held Wednesday at the 
usual meeting place, Benders, Canton, with 
a good representation of the membership in 
attendance. Routine business was trans- 
acted and following the dinner the mem- 
bers went to the Bretting watch repair 
factories recently opened here, to inspect 
the machinery and learn of the modern 
methods employed in watch repairing. A 
social hour followed the trip through the 
factory. C. J. Duncan, Massillon, president 
of the Ohio Retail Jewelers’ Association, 
with Glen Heckert, secretary, also of Mas- 
sillon, and members of the local club were 
in attendance and gave reports of the recent 
Ohio convention held at Cedar Point. The 
reports were interesting and enthusiastically 
received, Announcement was made that 
Mayor C. C. Curtis, of Canton, has con- 
sented to talk at the September meeting of 
the club and has selected as his subject 
“24 Karat.” It was also announced that 
officers of the Canton 24-Karat Club have 
been successful in enlisting the aid of 
Congressman McSweeney, from this dis- 
trict in their fight for the elimination of the 
excise tax on jewelry. Congressman 
McSweeney has promised to do everything 
within his power to bring about the elimi- 
nation of this tax. Officials of the club here 
are seeking to have 24-Karat Club officers 
in other districts to take up the issue with 
their respective congressmen and make ‘a 
concentrated effort to have the tax elimi- 
nated just as soon as is possible. Jewelers 
here say this tax is unjust and are working 
hard to have the burden removed. 
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OQ. L. Glahn, manager of the National 
Jewelers’ Supply Co., is on a business trip, 
visiting jewelers in the western and north- 


western sections of Wisconsin. 
to word received from Mr. Glahn, the out- 
look as expressed by retailers in that terri- 
tory is quite favorable for the immediate 
future and the situation during recent 
weeks has been exceptionally good for the 
season. 


Joseph Davis and wife, of Lake Mills, 


drove to Milwaukee during the week to’ 
combine business with pleasure, Mr. Davis’ 


calling on local jewelry houses to purchase 
supplies. Antoine Kuckuk, jeweler and 
State Senator from Shawano, also was in 
town and called on the trade on business. 
F. M. Karst and J. L. Sieger, both Racine 
jewelers, were business visitors in the city 
during the week. 

Adrien G. Pommier, jeweler at Timmins, 
Ont., was a Milwaukee visitor during the 
week and called on several members of the 
trade here. Mr. Pommier has been making 
an automobile trip from Canada to Wiscon- 
sin and spent some time in the Summer re- 
sort region of this State. Before returning 
home he came to Milwaukee for a short 
visit, calling on James Havlista, of O. H. 
Bingenheimer & Co. 

Herbert Fielding, well-known engraver for 
the trade in Milwaukee and having quarters 
with Fred J. Theleman at 133 2nd St., has 
opened a school of dramatic art at 115 Wis- 
consin St. Mr. Fielding has been connected 
with the theatrical profession practically all 
of his life, both as an instructor and in 
actual State work. For 16 years he has 
been dramatic instructor with the Wiscon- 
sin College of Music. 

Arthur Kuesel, of Kuesel Bros. Co., is 
planning to take his wife and children on 
a camping motor trip within a short time. 
Mr. Kuesel has purchased a trailer for his 
automobile and this . contains a compact 
camping outfit which can be set up easily at 
stops to provide living and sleeping quarters 
for the party. Miss Gladys Niss, of the 
Kuesel firm, is spending her annual vaca- 
tion at one of the central Wisconsin lakes. 

The jewelry store of Klein & Hobbs at 
Ripon is undergoing alterations and remodel- 
ing of the front. An entirely new display 
window is being installed, with a door lead- 
ing to the side of the store. A stairway at 
the south side of the store will lead to an 
apartment above, which will be fitted up for 
living quarters. Pressed brick will be used 
in placing the front of the jewelry store and 
the improvement will add another refine- 
ment to the well-equipped shop. 

According to a complaint filed with the 
Milwaukee police department, a week ago 
Mrs. Mary Kothrade, 60 years old, answered 
an advertisement by a man who wanted a 
Partner in the jewelry business. The man 
called upon her and she gave him $800 to 
use in the business. According to the agree- 
ment, Mrs. Kothrade was to receive $10 a 
week from the profits. Since then the man 
has disappeared, according to the complaint 
made by the woman to the police. 

Formal opening has been held of the new 
Fatzinger jewelry store at 16 E. Milwaukee 


According- 
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St., Janesville. The establishment has been 
moved from the former location at 207 W. 
Milwaukee St. into quarters formerly oc- 
cupied by an insurance agency and which 
have been extensively remodeled and 
equipped for jewelry store purposes. J. H. 
Scholler, optometrist at the Fatzinger store, 
has moved his offices to the Jay Bliss drug 
store at Milwaukee and S. Jackson Sts. 

Three Ripon youths have been arrested 
after four weeks of investigation by the lo- 
cal police department of a series of rob- 
beries of business houses and homes. After 
being tracked down the youths decided, after 
severe questioning, to face the music, with 
the result that every article taken was re- 
turned to the several stores. Among the 
business houses entered was the Klein & 
Hobbs jewelry store, where a watch worth 
$40 was taken, but returned on arrest of 
the youths. e 

Conrad Koch, who was with the Bunde 
& Upmeyer Co. store here until two years 
ago as watchmaker and jeweler, has re- 
turned to Milwaukee from Germany, where 
he has been living since leaving Milwaukee. 
Mr. Koch will be remembered by many local 
jewelers. During his stay abroad he was 
married and is planning to bring his wife 
to this country as soon as he disposes of 
property which he acquired in Germany. 
Mr. Koch is planning to go into the jewelry 
business here if the occasion presents itself. 

Grand Ave. and Wisconsin St. jewelers 
are discussing the advisability of joining the 
movement to remove street car lines from 
that principal downtown thoroughfare. 
Traffic congestion, owing to automobiles 
using this east and west street, has created 
a problem, and downtown merchants are 
now considering to remove street car traffic 
entirely. About a year ago one car line was 
taken off and moved to a parallel street, and 
another rerouted. Formerly there were 
four car lines, while now but one remains 
and that may be removed. 

Jewelers in the upper North Ave. business 
district participated in the formal opening 
of the new $150,000 community building at 
3216 North Ave., the first privately owned 
neighborhood center ever built in Milwau- 
kee. The business men of that section 
erected the structure to fill the need of a 
recreation center for residents in their vi- 
cinity. There are a gymnasium, bowling 
alleys, a large auditorium and smaller rooms 
for club meetings. The business men of the 
district organized a building company to 
finance the project as stockholders. 

On the heels of the meeting held in Mil- 
waukee in July under the auspices of the 
Association of Commerce, when _ business 
men and farmers told of each other’s prob- 
lems and need for a better understanding, a 
series of similar meetings is being held in 
other larger cities of Wisconsin. Commer- 
cial organizations throughout the State are 
ready to sponsor similar gatherings. Apple- 
ton and Neenah have already held such 
joint conferences and local jewelers have 
co-operated with other retailers in bringing 
about a better understanding between city 
and rural populations. 

Adolph Possin, of the Boszhardt, Possin 
Co., has returned from a vacation trip 
through the lake shore and Fox River val- 
ley district of eastern Wisconsin. Mr. Pos- 
sin called on a number of retail jewelers 
in cities of that territory and states that he 
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was greatly pleased with encouraging re- 
ports that business this Summer has been 
good and better than a year ago. Retail 
business has been largely in novelties and 
watches, jewelers said, and repair business 
was also quite active. Opinions as to the 
prospects for Fall and Winter business were 
unanimously optimistic in.that section of the 
State, where manufacturing centers are ac- 
tive and the crop outlook is favorable. 

Delegates elected at the recent annual con- 
vention at Fond du Lac of the Wisconsin 
Retail Jewelers’ Association will represent 
this organization at the annual convention 
of the American National Retail Jewelers’ 
Association at Providence, Aug. 28 to 31. 
John P, Hess, Fond du Lac, president-elect 
of the association, and John Stouthamer, 
Milwaukee, retiring president, together with 
Henry F. Stecher, Milwaukee, treasurer, 
are the official delegates. In addition, A. W. 
Anderson, State and national secretary, will 
be in attendance. Mr. Stecher is also ex- 
hibit manager at the national convention. 
Messrs. Anderson and Stecher, with their 
wives, left Milwaukee on Wednesday after- 
noon, Aug. 22, for Providence, planning to 
stop over at Buffalo to visit with Past Presi- 
dent C. T. Evans. Messrs. Hess and 
Stouthamer planned to leave on Sunday. 

Henry F, Stecher, Milwaukee jeweler, 
treasurer of the Wisconsin Retail Jewelers’ 
Association and exhibit manager of the A. 
N. R. J. A. convention, will probably tell 
the best “fish story” of the year while at 
the national convention in Providence this 
week. For fear of his being too modest to 
relate the incident, the story is told as fol- 
lows: Mr. Stecher maintains a Summer 
home at Cedar Lake, near Milwaukee. A 
short time ago he was casting from a boat, 
and while reeling in the artificial minnow 
attracted a large fish, name, size and weight 
withheld. When the minnow reached the 
boat and was pulled aboard, the fish appar- 
ently was incensed and jumped into the boat 
after it and landed at Mr. Stecher’s feet. 
The story is told without comment just as 
recited and it will be up to the individual 
reader to form his own conclusion, not that 
anyone would doubt Mr. Stecher’s veracity, 
but “fish stories” are “fish stories.” 








Rochester 





Sleidlitz Jewelry Co., a new business, has 
been opened at 626 Commerce building. 

The George C. Hunt Co. of the Com- 
merce building, has discontinued business. 
Mr. Hunt is engaged in manufacturing a 
heating apparatus of his invention. 

The Sime Berson Co, has engaged two 
new salesmen, W. Kerner and George 
Magin. S. Berson and S. Marine are select- 
ing a line of samples to suit the Fall trade 
and they intend to leave here this week. 

A very fair representation of Rochester 
jewelers will be in attendance at the 
A. N. R. J. A. convention being held this 
week at Providence. E. A. Handy left 
here Thursday, and Sunday morning Mr. 
and Mrs. G. P. Klee, Louis G. Klee, 
Eugene W. Klee, Mr. and Mrs. W. A. 
3urkard and Miss Lolita Burkard started 
for Providence in autos, Mr. and Mrs. W. 
H. Jackson, C. E. Sunderlin, E. J. Scheer, 
R. G. Scheer, Mr. and Mrs. J. B. Given, 
Mr. and Mrs. L. M. Campbell, Canandaigua, 
are scheduled to arrive Monday. 
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Creasure Solid Silver 


In the wie Jk P STERLING SILVER 
925/1000 Fine 


As Venerably Correct as Tea Itself 


REASURE Silver in the William and Mary their tea correctly. And in the two centuries and 

Style goes back for its purity of line to the very more which have elapsed since that time, modern 
days when tea itself was first coming into vogue as an silversmithing has advanced this art still further. 
English nee nan Pepys, of diary fame, for in- Witness the service shown above. As quaint, as 
stance, did not have his first cup of tea until 1661 ; simple as an heirloom, it is silver of authentic antique 
and it was only twenty-eight years later that William tradition, yet wrought with all the skill of new- 
and Mary acceded to the throne. world craftsmanship. Every proper accessory in 
In this interval, Seventeenth Century silversmiths both flatware and hollowware is available. 
first learned the art of helping gentle people to serve 





The sketches below illustrate hollowware made during the William and 
Mary period. Note how faithfully the characteristic shapes, line and pro- 
portions have been followed. Not only is this an assurance of correct 
period silver design, but the assurance as well that these pieces of Treasure 
Silver are possessed of lasting charm and permanent worth. 


Treasure Solid Silver 


REG. U.S. PAT. OF FICE 


Sterling 225,000 Fine 
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Tea Pot made about 1700. ROGERS, LUNT & BOWLEN Co. . 

Note the domed cover, Silversmiths ~, Creators of Distinctive Tableware Coffee Urn of typical 
Dutch type, pear-shaped, 
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J. H. Spiro has left for an extensive trip, 
to be gone over two months. 

H. C. Van Ness, of H. C. Van Ness & 
Co, has covered his territory and is 
expected back next week. 

H. J. Gute is in Los Angeles, and his 
son, H. K. Gute, is covering the territory 
which ends at Denver, Colo. 

B. M. Tasse, Coast manager of Manning- 
Bowman & Co., is expected, back from a 
long trip through his territory. 

Arch. Macdonald, with S. Wurkheim & 
Bro., is now able to be back at the office, 
following his recent serious illness. 

The first dividend to creditors of Abe L. 
Friedman, San Francisco jeweler, has been 
paid. This is a 10 per cent. dividend. 

The regular weekly meetings of the 
Western Material Dealers’ Association have 
been resumed, after the vacation period. 

Frank Krenkel, of Krenkel & Bosch, 
Winnemucca, Nev., is calling on the local 
trade, on a combined business and pleasure 
trip. 

Jack Lewis and S. J. Hammond, neigh- 
bors in the Jewelers’ building, have gone to 
southern California together, to visit their 
various customers. 

William Davidson, who returned from 
the east recently, where he was taken ill, 
js now recuperating at Mountain View 
Ranch, Santa Cruz. 

B. F. and Miss Griffin are visitors in the 
city. Mr. Griffin is a member of the firm 
of Greene-Griffin Co., Boise, Idaho. He and 
his daughter motored here. 

Julius Wise is leaving to cover the 
northern territory with his Kum-a-Part 
line. F. Sandrock, the missionary for the 
same products, has covered his territory. 

L. D. Lombard, of the International 
Silver Co., is away from the city on a 
sojourn of two to three weeks. All the 
salesmen of this company are now out on 
their territories. 


Leon Aurich, of Nordman & Aurich 
(Inc.), is expected back from his vacation 
in time to attend the convention of the 
Western Material Dealers, in Los Angeles, 
early in September. 

Manufacturers’ representatives here are: 
Billy Phillips, of L. Heller & Son, New 
York; J. Selonek, representing Karpeles 
Co, Providence, R. I., and Jos. Flesheim, 
Preston Bros., New York. 

The new firm of Jos. T. Kielty and 
Stanley J. Beard is beginning its campaign 
for business. Mr. Beard is leaving to cover 
his territory and his partner is attending to 
business at the offices, in the. Howard 
building. 

W. L. Wingate, with, Horace H. Allen, 
coast manager for the Oneida Community, 
Ltd, has returned from six weeks spent in 
the Yosemite Valley and is now making one 
of his regular missionary swings, through 
northern California, 

Edson Adams, president of the Edson 
Adams Co., is reported to bé catching some 
half-pounders in the way of rainbow trout, 
m the Eel River, Humbolt County. Mr. 
Adams is motoring with his family through 
this picturesque section of the State. 

Paul C. Paulsen, special ecclesiastical 
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representative for the Gorham Co., has re- 
turned from the southern part of the State 
where he gave much attention to the new 
churches now in course of construction. 
One of these is a million dollar edifice and 
another will exceed $300,000 in cost. 

A. V. Davidson, manager western office 
of the National Jewelers Board of Trade, 
is planning to leave for Los Angeles on 
Sept. 4, and devote the first week in the 
south to business and the following week 
to recreation. Mr. Davidson will attend 
the convention of the Western Material 
Dealers in Los Angeles, Sept. 7 and 8. 

California jewelers, calling on the ‘San 
Francisco trade during the past few days 
include: Louis Koberg, Healdsburg; Walter 
Marvin, of the John Hood Co., Santa Rosa; 
Mrs. Herbert Rappe, Watsonville; A. G. 
Prouty, Napa; Mare Lichtenstein, Bakers- 
field; Howard Stackpole, San Jose, and 
C. J. Noack, Sacramento. 

Edward V. Saunders, Coast manager for 
the International Silver Co., planned to 
attend the production of the annual new 
play, written for the Bohemian Club jinks 
and produced on Aug. 18 in the Bohemian 
Grove, on the Russian River. The produc- 
tion, previously planned, was deferred, on 
the eve of production, on account of the 
death of President Harding. 
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TRADE CONDITIONS 


Trade with the local retail jewelers has been very 
good during the past week and dealers say that 
they have little or no room to complain and most 
of them express the belief that business during 
the coming Fall will be as gvod, if not better than 
it was during the corresponding period of last 
year. General trade conditions in Evansville and 
southern Indiana towns have improved a great 
deal during the past three months and collections 
have more than held their own. Reports from 
rural communities continue to be of an encourag- 
ing nature and farmers and their families are buy- 
ing more liberally than they did last year. Taken 
as a whole the situation is very sanguine and deal- 
ers are quite optimistic at the outlook. The whole- 
salers also are looking on the bright side of the 
trade picture. Salesmen on the road are sending 
in good reports and quite a lot of orders. 





Peter Hebner, of P. Hebner & Son, re- 
tail jewelers at Boonville, Ind., is one of the 
stockholders of the Boonville fair that is 
being held at Boonville this week. 

Local whplesale and retail queensware 
dealers report a good trade and say that busi- 
ness in fact this year has been considerably 
better than it was last year and that pros- 
pects are good for a splendid Fall trade. 

Many of the retail jewelry dealers in 
Evansville have been taking in the country 
fairs in southern Indiana, southern Illinois 
and western and north Kentucky during 
the past few weeks, pos new friends for 
the trade. 

Retail jewelers at Calhoun, Bowling 
Green, Ky., and other towns and cities on 
Green and Barren Rivers in western Ken- 
tucky report that their trade has been un- 
usually active for the past two months and 
that these two months brought in a larger 
volume of trade than the corresponding 
months of last year. The towns along these 
rivers have enjoyed quite a building boom 
during the past year and this has helped to 
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stimulate almost every other line of business. 

Walter O’Bryan, a retail jeweler at 
Columbus, Ind., was in Evansville with his 
wife a short time ago visiting his parents, 
Mr. and Mrs. R. B. O’Bryan, Line St. Mr. 
O’Bryan formerly lived here and has been 
engaged in business in Columbus for a num- 
ber of years and reports that the past year 
has brought him in a nice volume of 
business. 

Reports from Petersburg, Hazleton and 
other towns along Green River say that 
many men now are engaged in getting out 
mussel shells and that a good price is paid 
for the shells and that many pearl button 
factories are laying in liberal supplies for 
the coming Winter. It is believed that the 
button factories in southern Indiana will 
be able to operate steadily for several months 
to come. 

Contracts for the erection of a combined 
store and residence building for August 
Krohn, retail jeweler at the corner of 801 
St. Joseph Ave., have been awarded by the 
Home Builders, Inc. The combined store 
and residence building will cost in the neigh- 
borhood of $8,000. Mr. Krohn has been in 
business in this city for a number of years. 
His new store building will give him more 
floor space and he will be enabled to carry 
a larger stock of goods. New fixtures will 
be installed in the store. 

A new retail jewelry store will open at 
713 Main St. on or about Sept. 15, it has 
just been announced. The new firm will be 
known as J. M. Anslinger & Co. Incorpora- 
tion papers with a capital stock of $15,000 
have been filed with Edward Jackson, secre- 
tary of State at Indianapolis. The incor- 
porators are J. M. Anslinger, J. C. Windbiel 
and A. C. Riebenthaler. Mr. Anslinger for- 
merly was a member of the John & An- 
slinger firm. Considerable remodeling is be- 
ing done on the building that the new firm 
is to occupy. A complete line of high-grade 
jewelry will be handled. The new store will 
have a central location. Mr. Anslinger is 
well and favorably known to the trade in 
southern Indiana, southern Illinois and west- 
ern and northern Kentucky. 





me 
ae 





Pacific Coast Notes 





The business of F. E. Deakin & Co, 
Vacaville, Cal., has been succeeded to by 
Fred E. Deakin. 

G. A. Hutaff, of the firm of Hutaff & 
Carlquist, Dunsmuir, Cal., has sold his 
interest in the firm to R. L. Nunamaker. 

The firm of Lady & Haeni, Santa Monica, 
Cal., has dissolved. W. A. Laidy continues 
as optician, and Emil Haeni, as jeweler. 

James I. Bedford, jeweler, Chico, Cal., 
has suffered a small fire loss which was 
covered by insurance. He has resumed 
business at the same location. 

An elaborate jewelry store has been 
opened by the firm of Benjamin-Irving, at 
137-141 Seaside Boulevard, Long Beach 
Cal. The store is known as “The House 
of Diamonds.” 


Oliver M. Stevenson, Wash., 


Tacoma, 


publishes conditional bill of sale of stock 
and fixtures, etc., of the Tacoma Watch 
Co., to W. G. Hamelin, who was formerly 
in the retail jewelry business and has taken 
this step to re-enter the field. 
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Reguts ifully 
Kecorded 


IKE a violin forever muted, a 

watch that won't keep time has 

lost its very reason for existence, 
It is singular, then, that watches so fre- 
quently are selected without consideration 
of their merits in. time-keeping —as orna- 
ments rather than as “instruments for time 
to play on". That a beautiful case masks 
an unreliable movement is all too often 
the lesson of such a’‘selection, 

Yet it 7s possible to allow your love of 
beauty to guide your selection, provided 
you find also a name that holds itself re- 
sponsible for inner precision. Such ; a name 
is “BULOVA’”. 

_ Artists and artisans alike bent their 
finest endeavors to uphold the honor of 
this signature. When you have found it on 
the dial of a watch —no matter whether it 
isa miniature wrist watch or aman’s pocket 
‘watcha $25 watch or a $2500 watch — 
you have found a watch which beautifully 
and faithfully records the flight of time. 
The best jewelers in your. com- 


munity will gladly show you original and 
distinctive BULO va designs. 











BULOVA WATCH COMPANY, INC. 


Makers of fine watches since 1875 


Fifth. Avenue at 36th Street New York City 
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To help you sell more BULOVA WATCHES ! 
Another full page in the September 29th issue of The Saturday Evening Post 
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M. T. Levy, manager of the E. Bastheim 
Co, has gone to Catalina Island for two 
weeks’ rest. 

Frank Jeddis, of the Alphonse Jeddis Co., 
San Francisco, is spending a few days in 
Los Angeles. 

B. & H. Feist announce that they will 
open a jewelry and novelty store on Sept. 4 
at 609 W. 7th St. 

Jack Tait, brother of J. P. Tait, 329 W. 
7th St., and a salesman in the store, is spend- 
ing two weeks in San Diego and vicinity. 

E. O. Fleek, floor man at Brock & Co., is 
taking a vacation with his family and camp- 
ing at Anaheim Landing on the beach south 
of here. 

E. G. Franchere, who came here a few 
weeks ago from Sioux City, Ia., has taken 
a position in the watch department of the 
Geo. D. Davidson Co. 

C. C. Robinson, Jerome, Ariz., is making 
a visit of several weeks with relatives at 
Long Beach. He has also been touring 
through the southern part of the State. 

Harry Mindlin, of the Mindlin Jewelry 
Co., Globe, Ariz., is spending two weeks in 
Los Angeles on business and visiting his 
brother, Benjamin Mindlin, who lives in 
Hollywood. 

F, F. Tyler, Los Angeles, has taken a po- 
sition in the silverware department of the 
E. W. Reynolds Co. Miss Mildred Mann, 
recently of Maquaketa, Ia., has taken a posi- 
tion in the office force of the same company. 

E. L. Deacon, 607 Bumiller building, one 
of the best ‘known manufacturing jewelers 
in Los Angeles, is slowly recovering after 
a long siege with rheumatism and is again 
able to be in his shop and attend to busi- 
ness, 

S. H. Pope, general time inspector for the 
Southern Pacific Railway, with offices in 
San Francisco, has been spending a few days 
in Los Angeles on business. Incidentally, 
he was looking for a.certified watchmaker 
to take a position in his headquarters. 

John H. B. Wilkin, watchmaker for 
Charles H. Clark, has returned from a vaca- 
tion of eight weeks, a considerable part of 
which was spent in Big Bear Valley. Ar- 
thur James, associated with Mr. Wilkin, 
after spending three weeks at Big Bear, 
returned with Mr, Wilkin. 

Willard F, Robison, watchmaker, 608 Title 
Guarantee building, is about to start on an 
extended camping trip by automobile, accom- 
panied by his wife. His car is fully equipped 
for cooking and sleeping wherever night 
overtakes him. He expects to spend a few 
days in the Yosemite Park. 

Considerable excitement was aroused in 
the Title Guarantee building recently when 
a police car with a load of officers came 
flying io the entrance and the officers rushed 
upstairs. A painter at work in the office of 
M. Weinstein, a diamond merchant in room 
601, had accidentally touched off the burglar 
alarm, 

M. E. Smith, salesman for the Meyer & 
Talbott Co., has returned from a vacation 
at Catalina Island. E. P. Gardner of the 
watch department of the same company has 
gone to Mono Lake, 370 miles north of here, 
on a fishing trip, expecting to be away two 
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weeks. This company’s business is grow- 
ing rapidly and Manager E. E. Voege an- 
ticipates a large Fall trade. 

Mr. and Mrs, Isaac Licht of this city have 
just returned from Del Coronado Hotel 
Coronado Beach, with their two children, 
where they enjoyed a brief vacation. In the 
party were Nat Cohen and his wife. Mr. 
Cohen, who represents Isaac Licht, Inc., was 
scheduled to leave the city Aug. 27 for a 
three months’ tour calling on the trade in the 
western and middle west territory. 

G. W. R. Martin, representing the United 
States agency of the Omega Watch Co., has 
just returned from a trip by auto as far 
north as Bellingham, Wash. He reports a 
decided improvement in business and excel- 
lent prospects in the sections he visited. He 
was gone six weeks and motored over 6,000 
miles. Herbert Van Ness, San Francisco 
jeweler, accompanied him home from that 
city. 

News has been received here of the sud- 
den death of Mrs. Ethel B. Orman, who was 
formerly engaged in the jewelry business at 
Kingsbury, in this State, and more recently 
with the E. W. Reynolds Co. Her death 
occurred in Buffalo, Minn., on Aug. 10. She 
left, besides her husband, an infant three 
days old. She was highly esteemed by her 
associates here and deep regret is felt over 
her untimely death. 


Frank Riggs, a watchmaker who was 
here some years ago, has just returned, after 
spending about two years in Chile and Peru. 
He says conditions for watchmakers are not 
as good in South America as in this coun- 
try. Mr. Riggs returned by way of New 
York, then went to Philadelphia, where he 
bought an automobile, and drove here leis- 
urely by way of the ocean to ocean highway. 
He will probably remain here. 

Extensive alterations are still being made 
in the big jewelry department of A. Ham- 
burger & Sons. O. S. Balzer, general man- 
ager, is taking one extra day off each week 
in lieu of a continuous vacation. Of the rest 
of the force, J. M. Hart, buyer for the de- 
partment, and Miss Adele Hendrickson and 
George L. Bannister, section managers, are 
away on vacation. W. C. Stock, formerly 
in the Broadway Department Store’s jewel- 
ry department, has been secured as an addi- 
tional salesman in the Hamburger’s watch 
and clock section. 

George H. England, formerly in the sales 
department of Feagans & Co., and his wife 
are at present hunting big game in British 
Fast Africa. In a letter, dated at Nairobi, 
recently received by the correspondent of 
THe Jewevers’ Circutar, he says: “Mrs. 
England and I are now camped out in the 
same locality as were ‘Teddy’ Roosevelt and 
Stewart Edward White. Elephants, lions, 
giraffes, buffalo, monkeys and innumerable 
species of game are here by the thousands. 
We will hunt until October, when we sail 
again for the Holy Land and Egypt for the 
Winter.” In a letter to a salesman at Fea- 
gans’ he mentioned having recently killed 
an elephant. 

Among the out-of-town jewelers here re- 
cently were: A. A. Goodyear, Santa Paula; 
Christ Johnson, Burbank; Roy Cole, Glen- 
dale; J. B. Rodgers, Pasadena; C. W. Mid- 
dleton, Pomona; William A. Manson and 
V. E. Duncanson, San Bernardino; H. S. 


Huff, Orange; Mr. Hoffman, of the Hoff- 
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man Jewelry Co., and Mr. Asher, of the 
Asher Jewelry Co., Santa Ana; A. J. Dut- 
ton, Anaheim; Mrs. E. T. Stoddard, Mr. 
Cole, of Cole Bros. and J. H. Woolard, 
Whittier; M. J. Lipton and T. B. Van Nor- 
num, Long Beach; L. E. Hendrickson, T. J. 
Canady and John Parker, Huntington Beach; 
C. J. McCormick and A. Protsch, Redondo; 
M. Fornes, Venice; C. E. Perham, San Pe- 
dro; J. Posner and R. H. Wilson, Orean 
Park; O. G. Tullis, Sant Monica; L. J. ‘lin- 
dall, Oweansmouth; I. Macatee, Lanker- 
shim; Mr. Wilhelm Pheenix, Ariz.; A. Del- 
mas, Oxnard; R. Brunner, Glendale, and 
Ray Badelian, Miami, Ariz. 











C. S. Aehle, president of the Aehle 
Jewelry Co., is staying in the Ozarks. 

S. T. Johnston, of the Mermod-Jaccard 
& King Jewelry Co., has returned from 
Colorado. 

L. J. Vogt, vice-president of the Hess & 
Culbertson Jewelry Co., has been spending 
several weeks in rural Missouri. 

J. C. O’Brien has returned after two 
weeks in South Haven, Mich., and A. O. 
Grimes has gone to the same place. 

George Oberting, a buyer for the St. 
Louis Jewelry Clock & Silverware Co., has 
departed on a touring trip. He went as far 
as Chester, Il. 

L. L. Arnold, jeweler from Texarkana, 
Ark., visited his brother, S. J. Arnold, vice- 
president of the Gutfreund-Arnold Jewelry 
Co., during the past week. 

The jewelers report that business during 
this month is better than this time last 
month, and that trade of this year is im- 
proved over that of last year. 

J. J. Burke, president of the J. J. Burke 
jewelry Co., has gone to California. While 
Mr. Burke is in California he intends to 
tour the entire State. He will be gone about 
a month. 

Alfred Steiner, son of F. L. Steiner, 
vice-president and treasurer of the St. 
Louis Jewelry Clock and Silverware ‘Co., 
is spending a three weeks’ vacation in 
Tarverase, Mich, 

J. B. Bolland, president of the Bolland 
Jewelry Co., and his wife departed Wednes- 
day, Aug. 22, for Chicago by automobile. 
They wili spend some time there with Mr. 
Bolland’s relatives who are now staying at 
the Edgewater Hotel. 

Among jewelers visiting in St. Louis dur- 
ing the past week were: J. M. Terry, 
Eldorado, Ark.; I. M. Seitz, Highland, II1.; 
Louis Brandenberger, Alton, Ill.; Mrs. 
Kraemer, of the Gift Shop, De Soto, Mo.; 
T. H. Edwards, Clarksville, Mo.; Louis P. 
De Rousse, Waterloo, Ill. 

Clarence Henry, buyer and manager in 
the silver plate department of the Bolland 
Jewelry Co., is on his two weeks’ vacation. 
Mr. Henry is secretary of the Local Co- 
operative Club. The club members spent 
Thursday, Aug. 16, at the North Hill Coun- 
try Club where they had a golf tournament. 
Mr. Henry was one of the contestants. 








A. Hirsh has opened a-retail jewelry store 
at 225 Madiscn St., Fairmont, W. Va. 
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Beautifully made 
Fit the wrist firmly. Are 
Have carefully smoothed edges that cannot 
catch in the wearer’s clothing. 


Unlike most manufacturers we make every part of 
the Rex Mesh Bracelets. We even make our own 
In that way we effect a saving in production 
cost which we pass along to you. 
illustrated are made with regular or wide end 
catches, with plain or chased fittings in Sterling Sil- 
ver and 1/10 Gold Filled (regular, Green or English 


Finish). Specify /W when ordering wide end hooks. 


The three styles 


Rex Ribbon Bracelets 


Cover Fashion’s Every Color Demand 


Rex Ribbon Bracelets are made of pure silk grosgrain of the 
finest obtainable grade. Our unusually complete line of colors 
comprises Gray, Black, Brown, Gold, Green, and a full assort- 
ment of color combinations. 
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Rex Mesh Bracelets 


Are Attractive to Customers 
and Profitable for You 


UR new fashion leaders in mesh bracelets attract 
customers and positively make sales. They 

are decidedly pleasing to the eye. 
and durably finished. 















































































No. 202 
Regular end 
hook. 
With wide 


end hook, 
No. 202/W. 


A Catalog giving complete details regarding the Rib- 
bon Bracelets shown here and other equally popular 
Rex items will be sent upon request. If you are a 


Jobber, write for your copy now. 


See Samples at Your Jobber’s 


Rex Manufacturing 


Company 
14 Blount Street 
PROVIDENCE, R. I. 


New York Office 
65 Nassau St. 


San Francisco 


57 Post St. 
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ProvipeNce, R. I., Aug. 28.—Providence 
was never so truly the actual hub of 
jewelry-dom as it is this week, notwith- 
standing its more than a century and a half 
of supremacy as the manufacturing center 
of the industry. 

Representatives of every branch of this 





the honor bestowed upon it and openly ac- 
‘claims the privilege of entertaining the 
jewelers of the country. The retail jewel- 
ers’ convention is by far the most impor- 
tant gathering of jewelers ever held in this 
part of the country. A large and ener- 
getically working local committee having 
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is admirably fitted for convention purposes 
and being spick-span new in every particu- 
lar of furnishing and appointment, has com- 
pletely captivated the delegates, many of 
whom are visiting Providence for the first 
time. 

The Providence-Biltmore Hotel is one of 


f 
b 
5 
i 


OFFICERS OF THE AMERICAN NATIONAL RETAIL JEWELERS’ ASSOCIATION 
Edward H. Hufnagel, (Center), President; A. G. Mansur (Upper Left), First. Vice-President; Joseph Mazer (Upper Right), Second Vice-President; A. W. 


Anderson (Lower Left), Secretary; Conrad J. 


great industrial guild—manufacturer, whole- 
saler and retailer—from every State in the 
tion and even from Canada and other 
reign countries are gathered here in at- 
tendance upon the 18th annual convention 
of the American National Retail Jewelers’ 
Association. 

Providence, ever hospitable, appreciates 


been engaged on such details of the meet- 
ing as falls within its very pléasant duties, 
the convention of 1923 is certain to be one 
long to be remembered. 

The sessions of the convention are being 
held in the new $5,000,000 Providence- 
Biltmore Hotel, and the arrangements by 
the several committees are ideal. The hotel 


3rotherly (Lower Right), Treasurer. 


the first sights a visitor gets of modern 
Providence as he steps from the Union Sta- 
tion on to the city’s beautiful mall and the 
ease with which you can reach the hotel 
is one of the first things that gives the 
visitor a thrill of delight. This hotel is the 
result of a carefully conducted campaign in 
which a number of jewelers were identified 
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A Welcome 


to the members of the American National Retail 
Jewelers Association, and .an invitation to visit 
the home of Simmons Chains at Attleboro, Mass. 


Here you may see the various stages in the 
exclusive process of manufacture, whereby gold, 
green gold, or Platinumgold is drawn over a 
less expensive base metal. 


Here, perhaps, you will get a better under- 
standing than ever before of why Simmons 
Chains “for fifty years have been unsurpassed 
in watch chain value.” 


R. F. SSMMONS COMPANY 


Attleboro Massachusetts 
R. F. Simmons Co. or Canapa, Ltd., 95-97 King St., E., Toronto 


Sates Orrices: 15 Maiden Lane, New York City 
10 S. Wabash Avenue, Chicago, Ill. 


SIMMONS 


TRADE MARK 


CHAINS 
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and was brought to a successful culmina- 
tion after many years of discussion and sev- 
eral abortive efforts to secure an addition 
to the city’s hotels, which Providence so de- 
cidedly needed. 

The building is 16 stories and the entire 
space on the three upper floors has been 
taken over for the convention, convention 
exhibit and salesrooms, while every room 
in the house has been reserved for those in 
attendance. The registration and information 
bureaus of the convention are conveniently 
established in Room S on the mezzanine bal- 
cony adjoining the main battery of eleva- 
tors, while the business meetings are being 





EDGAR M. DOCHERTY, PRESIDENT OF THE NEW 
ENGLAND MANUFACTURING JEWELERS’ AND 
SILVERSMITHS’ ASSOCIATION 


held in the Colonial ballroom at the top of 
the building on the 15th floor. 

The convention hall is a spacious room, 
two stories in height, 79 by 34 feet, and 
lighted on three sides by large arched win- 
dows. It is decorated with old aquamarine 
side walls and a ceiling of old ivory and 
dull green. On this floor, in the spacious 
foyer adjoining the convention hall, is ar- 
ranged the exhibition, which exceeds in size, 
excellence and value any jewelry exhibition 
ever set up in this country, and is a revela- 
tion, not only to visitors but to the residents 
here as well. In fact, with the exception of 
a local exhibition staged in the Fuller 
building at West Exchange and Sabin Sts., 
M connection with the visit of the Pan- 
American delegates to this city in 1896, this 
is the only exhibition of the products of 
the jewelry industry ever made in Provi- 
dence, and in consequence is attracting 
considerable attention. 

Booths, similar in many respects to those 
that were used so satisfactorily at the Cin- 
cimnati convention last year, have been 
trected. There are a number of these 
booths each with a frontage of ten feet, 
Which are arranged along both sides of the 
foyer and in the corridor connecting the 

room and exhibition hall. Down the 





center of the latter have also been arranged 
several tables, also occupied with tastefully 
arranged displays. 

In addition to the booths and tables in 
the exhibition hall, all of the available 
rooms on this floor, as well as on the 14th 
and 16th floors, has been taken by concerns 
as exhibition and salesrooms, the whole 
forming the most complete exposition of the 
jewelry industry ever assembled in the 
United States. 

While all of these rooms are utilized for 
exhibition and sales purposes there is an 
unusual number of other rooms occupied by 
representatives of wholesale ‘and retail com- 
panies, department stores and chain houses 
looking over the lines and placing orders. 
probably never in the history of Provi- 
dence has there been so large a number of 
jewelry buyers in this city at once as are 
registered here this week. 


Not only is the Biltmore crowded, but 
also the Narragansett, Crown, Berkshire, 
Dreyfus and smaller hostelries are filled 
with buyers and other jewelry visitors, but 
in a number of instances by manufacturers 
having salesrooms. As a general thing, 
practically all of the manufacturing concerns 
of this city and Attleboros have arranged 
so as to have their traveling and sales forces 
in Providence so as to be at the convention 
hall or at the factories ready to meet buyers. 

When information was flashed from Cin- 
cinnati a year ago that Providence might 
be the convention city in 1923, the fact that 
Providence was even seeking such an honor 
was known to comparatively few. It was 
not until some months later when, follow- 
ing the annual meeting of the Massachu- 
setts and Rhode Island Retail Jewelers’ As- 
sociation held at Springfield, executives of 
the national association visited Providence, 
looked the field over, met executives of the 
New England Manufacturing Jewelers’ and 
Silversmiths’ Association, the Providence 
Chamber of Commerce, Manufacturing 
Jewelers’ Board of Trade and others, that 
the decision to hold the convention in the 
city of Roger Williams was finally made. 

One of the most enthusiastic boomers for 
the convention to be held at Providence was 
Edgar M. Docherty, president of the Wil- 
liam C. Greene Co. and president of New 
England Manufacturing Jewelers’ ‘and Sil- 
versmiths’ Association, who took up the 
matter with the utmost vigor and has been 
a persistent worker ever since the choice 
was announced. He has been ably seconded 
and assisted by Woodward Booth, manager 
of the association, as well as by every one 
connected with the jewelry trade. Ellis Gif- 
ford, of Fall River, president of the Massa- 
chusetts and Rhode Island Retail Jewelers’ 
Association, and the members of that body 
have also been very assiduous in their ef- 
forts in planning for the convention and the 
successful consummation of those plans. 
Frank D. Champlin, with the Tilden- 
Thurber Corp, and J. Arthur Clem, of Fos- 
ter’s, have been the special Providence com- 
mittee of the Retail Association and have 
entered into all the plans and preparations 
with zest and co-operated with the various 
committees appointed by President Docherty 


on behalf of the New England Manufactur- 
ers’ Association, or by President Hufnagel 
of the National Association. 

That Providence is sincere in according a 
hearty welcome to the jewelry delegates and 
others attending the convention, is evidenced 
by the frequency with which the words 
“Welcome A. N. R. J. A” are to be seen 
conspicuously displayed on buildings and in 
windows of the downtown section. Promi- 
nently above the main entrance to the Bilt- 
more Hotel, a large electric sign bears the 
legend. This was placed there through the 
National Jewelers Publicity Association, of 

















J. ARTHUR CLEM, MEMBER OF SPECIAL PROVI- 
DENCE COMMITTEE 


which Henry R. Arnold, of D. C. Percival 
& Co., Boston, is the New England head. 
Other members of the New England com- 
mittee are Henry G. Thresher, of the Waite- 
Thresher Co., of this city, and Harvey E. 
Clap, of Harvey Clap Co., of Attleboro. 

Through the efforts of Mr. Thresher, a 
large number of neatly printed window cards 
greet the visitors at every hand throughout 
the business district and are to be seen in 
the office of every manufacturing jewelry 
establishment in this city and the Attle- 
boros, reading: “Welcome A. N. R. J. A,” 
together with the significant slogan, which 
appeals alike to jeweler and public—“Gifts 
That Last.” 

Over the main entrance to the City Hall, 
facing Exchange Place, where it can be 
prominently seen by everyone entering the 
city, in large black letters is, “Welcome,” 
in a quadrant from which are suspended the 
letters “A. N. R. J. A.” This, like the one 
on the Biltmore Hotel, will be electrically 
illuminated every night. 

These publicity arrangements supplement 
the work done by the publicity committee 
of the New England Manufacturing Jewel- 
ers’ and Silversmiths’ Association, of which 
Maurice J. Karpeles, af Karpeles Co., of 
this city, is chairman, several weeks earlier 
in the convention campaign in which more 
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than 125,000 of the artistic little gold and 
blue poster-stickers were distributed and 
sent broadcast on letters and packages all 
over the country. The other members of 
this committee consisted of John J. Collins, 
with the Ostby & Barton Co., and Theodore 
W. Foster, president of the Theodore W. 
Foster & Bro. Co., of this city, and Ray- 
mond M. Horton, of W. E. Richards & Co., 
and Lawrence J. Walsh, of J. F. Sturdy & 
Sons Co., Attleboro. 

Mr. Karpeles has been among the most 
indefatigable local workers for the conven- 
tion and, with his usual energy has added 
to the amenities of the occasion by elabo- 
rately decorating the firm’s business head- 














RALPH K, STONE, CHAIRMAN OF REGISTRATION 


quarters at 15 Snow St. From cornice to 
sidewalk the building has been almost com- 
pletely covered with American flags and tri- 
colored bunting, arranged in streamers, fes- 
toons, panels, butterflies and draperies, sur- 
mounted by a large sign at the roof in the 
center of the building, reading: “Welcome 
A. N. R. J. A. A Home of La Tausca 
Pearls.” Looking westward from the con- 
vention hall the decorated home of the “La 
Tausca Pearls” is a conspicuous object in 
the immediate foreground. 

The vanguard of the delegates began ar- 
riving the latter part of the past week, but 
it was not until Monday morning that their 
Presence became especially evident, the first 
official recognition coming with the opening 
of the convention registration bureau at 9 
O'clock, under the supervision of the Regis- 
tration Committee, of which Ralph K. 
Stone, of Markham & Stone, of this city, is 
chairman, assisted by J. Stafford Allen, of 
John F, Allen, Providence; Earl Ashley, 
of H. Nordlinger & Sons, Inc., Providence; 
Alfred B. Lemon, of the E. L. Logee Co., 
Providence ; Frederick B. White, of the J. J. 
White Mfg. Co.. Providence; Matthew T. 
Dunn, of Dunn Bros., Providence; Harold 
R. Johnson, of O. R. Johnson & Son, 
Cranston; Alfred W. Fletcher, of the 





George L. Vose Co., Providence, and Mor- 
gan W. Rogers, of Parks Bros. & Rogers, 
Inc., Providence. 

As each person registered he was handed 
tickets for the various, social affairs that 
had been arranged; considerable literature 
and numerous souvenirs. The badges, 
which contain a space on the lower part 
of the bar for writing the wearer’s name 
as a means of immediate recognition, are 
of three distinctive classes, and were pre- 
pared under the direction of the associa- 


‘ tion’s committee on badges, of which Ralph 


L. Griffith, of R. L. Griffith & Sons Co., of 
Providence, is chairman, and _ associated 
with whom were John M. Howard, of G. 
Klein & Son, Inc., Providence, and Lloyd 
G. Balfour, of L. G. Balfour & Co., Attle- 
boro. 

All the badges are of ribbon, surmounted 
by an artistically designed bar in dull bronze 
at the top of which is a medallion with the 
letters “A. N. R. J. A.” in monographic 
combination, a wreath of laurel leaves form- 
ing the centerpiece, from which a scrolled 
ribbon extends each side with the words 
New England. Below this scroll is a rect- 
angular opening for the name card, on the 
top of which in raised block lettering is 
“Home of Jewelry” and on the lower, 
“Manufacturing.” The badges were de- 
signed and executed by The Robbins Co., 
Attleboro. 

The ribbon on the badges of the accredited 
delegates to the convention are of dark blue 
with gold lettering, which, by the way, is 
the same on all the badges: “Jewelers’ 18th 
Annual Convention, Providence, 1923.” The 
badges of the members of the New England 
Manufacturing Jewelers’ and Silversmiths’ 
Association have purple ribbons from which 
is suspended a miniature replica in bronze 
of the association’s official seal. Badges 
for guests of the convention are similar to 
those of the delegates, excepting for a white 
ribbon in place of the blue. 

At the same time a copy of the JEWELERS’ 
CIRCULAR special souvenir of Providence 
was handed to each registrant, together 
with descriptive literature concerning the 
city and its points of interest by the Provi- 
dence Journal and Providence Chamber of 
Commerce, as well as the neat souvenir pro- 
gram of the convention, which was prepared 
by the Providence Committee of the Massa- 


_ chusetts and Rhode Island Retail Jewelers’ 


Association, headed by Frank D. Champlin, 
with Tilden-Thurber Corp., chairman, as- 
sisted by J. Arthur Clem, of Foster’s. The 
souvenir is finely arranged and printed and 
reflects great credit upon the committee that 
had it in charge. Of convenient size for 
slipping into the side pocket of a man’s 
jacket or a lady’s hand bag, it has a sig- 
nificant cover design appropriate to the con- 
vention city, depicting the landing of Roger 
Williams and his reception by the Indians 
and the salutation “What Cheer, A. N. R. 
; om tag 

The booklet contains a brief resumé of 
interesting points and how to reach them; a 
“Word Sketch of the Development of 
Providence”; a “Brief Review of the Be- 
ginning of the Jewelry Industry. in 





America”; a map of the streets and build- 
ings of the business center of the city, 
radiating from the convention hall; the pro- 
gram of the convention; lists of officers and 
committees of the association and the con- 
vention and suggestions for trips after the 
convention. One very unusual and notice- 
able feature about the souvenir program is 
that it does not contain the photograph of 
any Officer or committee nor an advertise- 
ment of any description. This neat little 


booklet is the contribution of the retailers 
of New England to the convention and 
guests and was financed by them without the 
solicitation of a single advertisement. This 
is a somewhat unique achievement and is 


EDWIN H. CUMMINGS, CHAIRMAN OF TRANS=- 
PORTATION 


probably without a parallel in the history 
of convention programs, 

A small case containing a bronze medal, 
a replica of its official seal, is the souvenir 
presented by the New England Manufactur- 
ing Jewelers’ and Silversmiths’ Association. 
The medals are a finely executed example 
of die work and were struck by the Gor- 
ham Mfg. Co. The seal was adopted sev- 
eral years ago by the association following 
a design competition by pupils of the 
Jewelry and Silversmithing Department of 
the Rhode Island School of Design, for 
which the association gave a_ substantial 
prize. The seal was executed by the Gor- 
ham Mfg. Co. from the successful design, 
and from the same design medals have been 
struck by the Gorham Co. which are an- 
nually presented to the prize-winning stu- 
dents in the various jewelry and _ silver- 
smithing classes upon their graduation. 

Another souvenir was a neat leather-bound 
pocket memorandum book given on behalf 
of William C. Greene & Co. and the Ar- 
nold & Steere Co., of which Edgar M. 
Docherty, president of the New England 
Manufacturing Jewelers’ and Silversmiths’ 
Association, is treasurer, and Frank R. 
Budlong is president. Speaking photo- 
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The Surefit Metal 
Watch Strap 


The Surefit Metal Watch Strap is 
serviceable and attractive. Your 
customers quickly appreciate its 
comfort. It is flexible to conform 
with every wrist motion, yet it is 
absolutely secure. It holds the 
watch firmly in place. Its inter- 
woven strands of metal make it sup- 
ple and strong. 
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No. 98—Surefit for Men 





The wider Surefit is preferred by men. In 
Sterling Silver, Gold Filled and 10K. or 14K. 
Solid Gold. Also, most appropriately, in Nickel 
Silver. 
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No. 83—Surefit for Women 


The dainty, narrow Surefit is popular with 
women. In Sterling Silver, Gold Filled and 
10K. and 14K. Solid Gold. Various lengths, 
widths and types of end attachments. 


Snappy Items for 








Speedy Selling 


The Flipper 
Cigarette Holder 


The Flipper Cigarette Holder 
smartly ejects the stub with a mere 
“flip” of the never-failing 
ejector. The almost invis- 
ible ejecting lever empties 
the stub instantly. Flipper 
holds the cigarette firmly 
without squeezing and 
smokes freely. The com- 
bination of the novel 
ejecting feature, its very 
artistic appearance and its 
usefulness attracts  cus- 
tomers. 


The Flipper Cigarette Holder is 
made in Sterling Silver and in 
Rolled Gold Plate. Plain, engraved 
or engine-turned. The bits are of 
durable Bakelite, variously colored. 
Two typical styles, one as _ illus- 
trated and another shorter style for 
the conservative smoker. 











Patent 
Pending 


You can see samples of SUREFIT Metal Watch Straps, Flipper 
Cigarette Holders, Waldemar Chains, Rosaries, Knives, and other 
Bliss Brothers Company items at your jobbers. 


“The House with something new all the time” 


BLISS BROTHERS CO. 


ATTLEBORO, MASS. 


No. 4329 
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graphic likenesses of both these well-known 
members of the trade are reproduced in the 
little books. : 

The souvenir presented by Theodore W. 
Foster & Bro. Co. is of more than usual 
yalue and interest. There is a Saint Chris- 
topher Medallion, finely finished in silver 
plate, to be carried in the automobile. Ac- 
companying each medallion is a printed cir- 
cular telling the legend of the Medizval 
Church, while a small card says: That 





RALPH L, GRIFFITH, CHAIRMAN OF THE COM-= 
MITTEE ON BADGES 


“Saint Christopher was one of the patron 
saints of the early Christian travelers, who 
carried with them always his image or 
medallion inscribed with the words, ‘who- 
ever shall behold the image of Saint Chris- 
topher shall not faint or fall on that day.’ 
So the modern custom, observed more com- 
monly in European countries, of carrying 
a Saint Christopher medallion in one’s au- 
tomobile, commemorates a most beautiful 
sentiment by ‘linking the days that were 
with the days that are.’” The medallion is 
complete for placing in one’s automobile 
even to a round-headed silvered screw. 
Early arrivals took advantage of the re- 
spite before the actual opening of the con- 
vention to visit places of interest, inspect 
public buildings and historical localities and 
many made visits to the numerous manu- 
facturing jewelry plants that were open for 
their inspection. The members of the recep- 
tion committee, consisting of George F. 
Sawyer, of the Electric Chain Co., Attle- 
boro, chairman; Louis J. Anshen, of L. J. 
Anshen Co., Providence ; Sydney O. Big- 
ney, of S. O. Bigney Co., Attleboro; George 
S. Champlin, of S. B. Champlin & Co., 
Providence ; Charles H. Fuller, of George 
H. Fuller Sons, Pawtucket; Charles H. 
Hancock, of C. E. Hancock & Co., Provi- 
dence ; Arthur Henius, of Henius & Co., 
Providence; George H. Holmes, of George 
- Holmes Co., Providence; Frederick A. 
oward, North Attleboro; Jean P. Howe; 
Louis Lyons, of Lyons Mfg. Co., Provi- 





dence; Lawrence C. Martin, of Martin- 
Copeland Co., Providence; Harry M. Mays, 
of Mays Mfg. Co., Providence; George L. 
Paine, of George L. Paine Co., North Attle- 
boro; E. B. Shepard, of Albert Lorsch & 
Co., Providence; Everett L. Spencer, of E. 
L. Spencer Co., Providence; George Sykes, 
of Sykes & Strandberg, Attleboro, and 
Joseph Finberg, of the Finberg Mfg. Co., 
Attleboro, were on hand ready to assist or 
direct any of the visitors and several “per- 


* sonally conducted” trips were made about 


the city. 





Convention Promises to Be a Big Success 
. The great convention of the A. N. R. J. A, 
is getting well under way and the first 
day’s session is proving a pleasant surprise, 
not only to the committees of retailers and 
manufacturers who had charge, but to the 
visiting jewelers and exhibitors as well; 





GEORGE F. SAWYER, CHAIRMAN OF THE RECEP- 
TION COMMITTEE 


jewelers are flocking here from every sec- 
tion of the country and the convention is 
really one of the most representative of the 
retail trade that the organization has ever 
held. In addition to the smaller delegations 
from the middle west, south, southwest and 
far west, the associations of nearby States 
have sent large quotas of their membership, 
and hundreds of jewelers have flocked here 
from cities within a night’s ride of Provi- 
dence. While the registration list is not yet 
complete, as many have so far failed to reg- 
ister, about 800 were reported when the 
first business session of the convention was 
called to order this morning. 

This morning it was raining, but it 
in no way dampened the spirits of hundreds 
who flocked to the Providence-Biltmore for 
the opening session. However, “Old Sol” 
came out later, before the delegates began 
to gather for the first convention session 
in the great convention hall on the 15th 
floor of the hotel and to visit the exhibit 
rooms outside. Delegates from practically 
every State are present and exceptionally 


large parties are coming. New York, Mas- 
sachusetts, Rhode Island and other nearby 
States have the largest delegations. The 
jewelers of some cities, like Fall River, 
Salem, Lynn, etc., have agreed to close their 
places of business one day so that their peo- 
ple can attend. Some will close today, 


others Wednesday, and others Thursday. 
Though officially and technically the con- 
vention began today, actually the convention 





MAURICE J. KARPELES, CHAIRMAN OF PUB- 
LICITY COMMITTEE OF N. E. M, J. & S. A. 


began yesterday, when the representatives of 
various interests in the trade and the com- 
mittees and officers of the national associa- 
tion began to arrive. The conference, called 
by President Hufnagel at the hotel, yester- 
day, at 2 o’clock, was as important, if not 
more important, than any session of the con- 
vention. It was in fact an economic con- 
ference of the jewelry trade, representing 
all interests—manufacturing, importing, 
wholesaling and retailing—and resulted in 
laying a foundation for an interchange of 
ideas between these elements in the trade 
on all subjects of importance to the indus- 
try as a whole, which may have a permanent 
effect and lay the foundation for future con- 
ferences at regular intervals that will make 
for co-operation between all branches of our 
industry and an adoption of uniformity of 
sentiment in connection with the solution of 
all trade problems. 

The first session of the convention proper 
held this morning was but an introduction 
to the work of the business and included 
addresses of welcome, the responses and the 
president’s address, but the addresses of wel- 
come tended to show the whole-hearted spirit 
of cordiality that has been extended to the 
jewelers of the entire United States by their 
brother retailers of New England and by 
the manufacturers of Providence and the 
Attleboros, as well as the administration of 
the city, and the response thereto by Joseph 
Mazer showed that this hearty welcome and 
spirit of cordiality was reciprocated. Al- 


(Continued on page 109) 
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This really sensational de- 
velopment is a locket made 
as part of the clasp on our 
ribbon bracelets. It is made 
to contain one small photo, 
but will hold two, as shown 
in the upper view. Sweet- 


heart Lockets may be had 
with any of our fast-selling Originated and Produced ONLY by . The Sweetheart Locket will be 


the most unique innovation in 


line of plain or decorated SPECIALTY PRODUCTS CO. ribbon bracelets. We invite 
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(Continued from page 103) 

though Mr. Mazer had been called in at the 
last minute, owing to the unfortunate fact 
that Arthur Everts had been called back to 
Dallas, Tex., his speech was a fitting re- 
sponse to the excellent addresses of Mayor 
Gainer, Manager Woodward Booth, of the 
New England Manufacturers’ and Silver- 
smiths’ Association, and to Ellis Gifford, 
president of the Massachusetts and Rhode 
Island Association. 

President Hufnagel’s address can be taken 
as sounding the keynote of the convention, 
and it seems now that the dominant feature 
of the convention proceedings and discus- 
sions will be as the Irishman said, “twins.” 
Federal taxation as far as it relates to the 











WILLIAM P, CHAPIN, JR., CHAIRMAN OF COM- 
MITTEE TO ARRANGE ENTERTAINMENT 
PROGRAM FOR THE LADIES 


jewelry tax and the way to eliminate it, and 
the campaign to be waged in Congress in 
favor of a repeal bill, will be most important, 
but equally important will be all questions 
relating to the distribution of jewelry and 
the conditions under which said distribution 
is made. The convention will no doubt 
stress the fact that the retailer’s position is 
the key to the situation; that he is the “neck 
of the bottle,” through which the flow of 
jewelry must come to the consumer, and that 
nothing can be done by manufacturers, 
wholesalers or importers that will increase 
the amount of the goods produced and sold 
unless the increase is through the retail 
Jewelry channels. The retail jeweler’s pros- 
Perity, in other words, is the key to the pros- 
Perity of the entire jewelry industry, and 
all elements of the industry are bound up 
in that and in the solution of its problems. 
The Trade Conference 

At the important trade conference on Mon- 
day President Hufnagel’s address was 
listened to by about 60 representatives of 
manufacturers’ wholesale and retail organi- 
zations, who warmly applauded. He supple- 
mented the points made by citing experiences 
that had come within his knowledge, and 





ended by referring to the antiquity of the 

jewelry business and saying that the abuses 

had grown up with the ages. He said: 
ADDRESS OF PRESIDENT HUFNAGEL 


This meeting of men representing all branches 
of the jewelry industry has been called for the 
purpose of discussing many of the problems 
which today affect our entire industry. The manu- 
facturers, wholesalers, and retail jewelers labor 
under grievous burdens which seriously hamper 
business and retard the enjoyment of a just re- 
muneration to all concerned. Each, in his own 
sphere, and after his own fashion, has attempted 
to attack his problems with commendable vigor 
and active effort; but with perhaps a lack of un- 
derstanding of the other’s problems. The time 
has arrived when an individual or a single industry 
can no longer hope to compete with other indi- 
viduals or industries without first having a 
thorough knowledge of his own industry, and 
second, a knowledge of other industries throughout 
the country. The day of close application to 
merchandising methods came to hand several years 
ago, but post-war conditions have so changed the 
business of the entire world that each mer- 
chant is practically forced to step out of the 
sphere of his own trade and give his serious 
consideration to the causes which. affect the rise 
and decline of his business. 

It is generally conceded that one of the im- 
portant causes of present day unrest is the lack 
of popular understanding of the laws which con- 
trol every phase of modern commercial and _in- 
dustrial life. The ignorance of fundamental 
economics is not limited to any special class. 
What every citizen needs to know, quite irre- 
spective of his own financial condition, is that 
cur modern institutions are so closely interwoven 
that injury to one may do grave damage to all 
of them, and to the people at large. However 
short of perfection these institutions may be, they 
are infinitely better than a condition of chaos or 
anarchy. While they can be improved, improve- 
ment is possible only as individuals engage in 
teamwork with their fellows to construct, and not 
to destroy. It is with the desire of improvement 
in mind that I have been actuated to call this 
meeting, in the well-founded hope that it will 
eventuate into one of the momentous discussions 
that will place the financial and ethical relation- 
ships between all branches of our trade upon a 
more profitable and a higher basis. ; 

In former years, the jewelry industry was func- 
tioning in a somewhat haphazard manner, because 
the market for jewelry products was very limited. 
With the general progress of national business in 
all other lines, it was discovered that the field of 
activity of the jeweler was gradually widening, 
until today we find that our scope is almost un- 
limited. Our industry has advanced in the cus- 
toms of the times, hand in hand with other forms 
of business, but, owing to many of the conditions 
which have sprung up within the trade, it has not 
acquired the proportionate share of the financial 
remuneration enjoyed by other industries. A close 
study of the economic conditions of the jewelry 
business shows that somewhere there is a decided 
obstacle in the path of success. This not only 
relates to the retail jeweler, but to the manufac- 
turer and wholesaler as well. Each branch of the 
trade, in seeking for improvement, has apparently 
neglected to consider and consult with, the as- 
sociate branches, and today there exists an almost 
internecine strife which must be eradicated if 
each branch is to survive. We are gathered here 
as in every convention, to try to find a solution for 
our difficulties. 

One of the greatest problems confronting our 
industry is that of distribution. 

Upon investigation it has been found that the 
number of wholesalers has increased materially 
in the past 10 years. Wholesalers, or jobbers, as 
they are sometimes called, perform a very real 
service in the process of distribution. Were this 
not the case, there would be less wholesalers than 
formerly. The cost of distribution is a large factor 
in this respect. Manufacturers who formerly dis- 
tributed directly, found the cost of distribution 
so heavy for the limited line which they made, that 
they could save from 12 to 15 per cent by selling 
through the wholesaler. The wholesaler, on the 
other hand, who has undertaken the marketing of 
merchandising, has not been able to deliver to 


the retailer at a lower cost, because the saving to 
the manufacturer has not been saved to the re- 
tailer, but has been added to the wholesaler’s cost 
before it reached the retailer and in consequence 
nothing has been gained by the consumer. 

One of the chief difficulties lies in the fact that 
there are too many men on the road carrying the 
same lines to the same territory. Retailers com- 
plain that they have from 15 to 20 calls from 
traveling salesmen in a day. This creates an 
economic loss, as it takes too much important time 
from the retailer’s other business. At the present 
time, it costs a great deal of money to put men 
on the road:and maintain them. If for any reason, 
traveling salesmen do not produce business, the 
prices of articles increase, and the consumer is 
forced to pay a higher price for his purchases. 
It has been maintained by some people that syndi- 
cates formed for buying and distributing can sell 
goods much cheaper to the consumer because of a 
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F. A. BALLOU, JR., CHAIRMAN OF FACTORY 
INSPECTION COMMITTEE 


quantity business. If this were wholly the case, 
it would be only a short time before there would 
be no retailers’ establishments. Chain stores would 
obtain all the business. Strange as it may seem, 
statistics show that 80 per cent of the retail busi- 
ness of the country is done through the individual 
retail store, and only 20 per cent through the chain 
cr syndicate stores, In this respect, jewelers are 
very fortunate that their wares are of the more 
expensive type and that the public relies largely 
upon the reputation of the firm rather than on 
merchandising for the attraction of trade. Here 
is where I see that the jewelers have a great ad- 
vantage, as they can make their personalities felt 
in this direction to a greater degree than can the 
retailer in almost any other line of business. 

The two most essential elements necessary to 
the successful operation of any industry are ma- 
terial and energy. If we can look upon the matter 
from the jewelers’ standpoint, we can place the 
material for the business in the hands of the manu- 
facturer and wholesaler, and the energy for the 
distribution for the disposal of production in the 
hands of the retailer. Some of you may think 
that the retailers are not sufficiently active to be 
entrusted with this phase of the work, If this is 
so, why not jump in and help him to be a better 
merchant, a better advertiser, and a better student 
of economics? By the concentration of united 
effort upon his retailing to the consumer, we would 
do much to reach the desired goal of selling more 
goods at a better profit. 

To all of you who have studied the reports of 
the Harvard Bureau of Business Research, it has 
been evident that the jewelers as a class, have for 
years never made a satisfactory profit, due to the 
slow turnover. Nor will they ever be able to 
make a satisfactory profit unless the rate of turn- 
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over is increased. The way in which to meet this 
obstacle is through the exercise of intelligent co- 
operation and good publicity. From all present 
indications, the jewelers who are going to make 
headway during the next year are those who can 
effect economies in their overhead expense and in 
their cost of doing business, who have a thorough 
knowledge of their business, and a good standing 
in their own communities. We all recognize that 
the leaders in any form of business are those men 
who are able to stand alone. Were the distribu- 
tion of jewelry to be left solely to these men there 
would be very little jewelry distributed. 

Statistics show that over 70 per cent of the 
jewelry sold in this country is distributed through 
the small retail establishment. The class of mer- 
chants who handle these stores have, in the past, 
had neither the time nor the training to enable 
them to grasp the details of administration, ac- 
counting, advertising, and merchandising, but they 
are fast coming to the point where they have a 
very real desire to meet the economic situation, 
and to conduct their business upon a better plane. 
These men must be helped by their association. 
Many manufacturers and wholesalers have at- 
tempted to inaugurate national advertising cam- 
paigns, sales plans, and methods for distribution, 
but have failed in their efforts because they have 
not consulted the retail jewelers. It seems to me 
that the fault lies in the method, not the men. 
A retailer is usually not very receptive to plans 
which are offered to him, because he knows that 
they cannot be successfully operated in his com- 
munity. He is the man who stands behind the 
counter, and who knows from actual experience 
what is required. 

Too often manufacturers and wholesalers employ 
efficiency experts, psychologists, sales experts, and 
others to study a business, the technique of which 
they know nothing of. Many of these individuals 
make investigations, and base their conclusions 
upon erroneous reports, or else cover a myriad of 
half-baked facts with a blanket of impractical 
theories. The duplications of investigations and 
surveys by manufacturers and wholesalers are 
tremendous, and while some benefit may be de- 
rived, there is little benefit, to the retailer, who 
does not share in the formulation of policies for 
the betterment of the trade as a whole. Apparently 
the retailer is considered as a mechanical outlet 
for the distribution of finished products, whereas 
in reality, he is a potent factor in the creation of a 
larger volume of production, through his ability to 
stimulate and supply the demands of his com- 
munity. It would appear to me to be a much 
better plan if the manufacturers and wholesalers 
will work through our trade organization, which 
has regularly appointed committees, the business 
of which is to study the conditions surrounding the 
retail trade, and to disseminate information, and 
to lend assistance to the retail jeweler. 


Too little consideration has been given to the 
viewpoint of the retailer, and, in fact, too little 
has been known about his methods of distribution. 
We recommend that national advertisers of jewel- 
ty wares instead of depending entirely upon ad- 
vertising experts, submit for comment their plans 
to a committee appointed by the executive officers 
of our association, which is qualified to pass upon 
these subjects with which they are very conversant. 
There is no doubt but that a great economy and 
better results will be effected in this way. 

There is a great deal that can be done through 
the collection of data and statistics pertaining to 
the entire trade, through questionnaires, and by 
making investigations where necessary, and for 
that purpose our association has employed the 
services of the Harvard Bureau of Business Re- 
search, and has the invaluable assistance of the 
Babson Institute. 

In addition, many facts are sought for the 
Purpose of removing local and national trade 
problems, All data are open to the manufacturers 
and wholesalers if they will take advantage of 
them, and there are many prevailing conditions, 
which when analyzed, throw additional light upon 
the problems of distribution, as it affects all the 

anches of the industry. We believe that more 
accurate and helpful information can be obtained 
by working through our association, than by plac- 
ing a corps of expensive investigators, who know 
little of actual conditions, throughout the country. 

When you consider that the number of florists 
has doubled, the furriers tripled, and the electric 





shops tripled in the past 10 years, is it not reason- 
able to think that the number of retail jewelers 
should increase in proportion to the population 
rather than decrease, as they have done? There 
are statistics available which show how much 
money is in the possession of every family in 
the United States. It is estimated that the total 
annual expenditures of the country is 35,000,000,- 
000 of dollars. Of this amount, the grocers and 
food dealers secure $20,000,000,000, dealers in 
women’s apparel $5,000,000,000, in men’s apparel 
$4,000,000,000, furriers $800,000,000, and jewelers 
$500,000,000. We are almost at the bottom of 
the heap when it comes to the volume of sales. 
There are various kinds of communities such as 
residential sections, which have financial po- 


tentialities for purchasing jewelry items; industrial 
where watches and dia- 


and commercial cities, 





WILLIAM COOPER, PRESIDENT OF THE NATIONAL 
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monds are sold in great quantities. If everyone 
in all branches of the trade will study these aspects 
and, through the retailers, be guided in their efforts 
upon local communities, then greater sales can be 
obtained. Various localities call for various kinds 
of service. If this were not so, the cash-and-carry 
system would be universally followed. Many 
people demand a charge-and-delivery system, and 
are willing to pay the additional cost. 

Trade relationships, as they affect the consumer, 
the retailer, the wholesaler, and the manufacturer, 
must be studied by our entire trade. Demands 
for greater service have increased faster than 
mark-up. The result of this has been a net loss to 
the retailer. A certain amount of publicity 
should be set forth to teach the public what we 
hope to accomplish in our dealings with them. As 
I see it, we need to make a more scientific study 
of the various aspects of our problems, and so 
inform the consuming public that they will un- 
derstand that differences in price depend upon 
differences in qualities and service. There is no 
more destructive force in business than price com- 
petition without regard to qualities and service. 

Doctor Steinmetz, when questioned about the 
relation between economics and business, recently 
said he thought that economic forces occupied the 
first place, and that religious forces followed, a 
close second. In our recent gatherings, we have 
stressed these two factors, particularly that of 
spiritualizing business. This was done when we 
adopted our Code of Ethics. We believe it is 
good citizenship, good Americanism, good business, 
to have such a high standard as our Code of Ethics 
represents, because, while economics regulate busi- 
ness conditions, the thoughts and actions of men 
directly influence economics, and control them. 

There is much to be done along this line, par- 
ticularly through the standardization of the right 
methods of doing business. Until we introduce 
more of the spiritual element in our business, and 


.nine heads, discussed in 


until the application of the Golden Rule is more ~ 
universally adopted, we will be unable to achieve 
fair play. At the same time, economics can be 
studied, and the necessary consideration should 
be given them. Adverse economics can eventually 
be eliminated if the right kind of thinking is in- 
volved, 

Mankind is linked together more closely in this 
age than in any other period. The radio, telephone, 
telegram and cable are helping to bring about a 
much closer relationship between men in all walks 
of life, because they are able to speak or com- 
municate over long distance with one another 
quickly. These forces create comprehension and 
remove misunderstanding. 

In conclusion, let me state that the retail jewelry 
store is the most logical outlet for the distribution 
of jewelry wares. If the retailers, wholesalers, 
and the manufacturers will lend every assistance 
to one another, and will work for definite, clear, 
and practical methods of selecting the outlets for 
their wares, I am sure that the greatest good will 
result. Work done by the industry, for the in- 
dustry, will form a sounder foundation for the 
enjoyment of a closer relationship and much more 
satisfactory profits than it has ever known. 


He suggested that the matters on which 
the trade needed advice be taken up under 
conference and 
taken up for solution, the result to be pub- 
lished in book form. 

Secretary Taggart, of the Sterling Silver- 
ware Manufacturers’ Association, told of 
the advantages accruing from the confer- 
ences with retailers in the last two years, 
which resulted in increased production and 
sale of sterling silver, both in value and 
ounces consumed. 

Another speaker was Mr. Trout, of Bab- 
son’s Institute, who praised the idea of 
group meetings as the solution of trade 
problems, and said we must stop drifting 
and decide next year’s problems now. 

Other speakers included William Rindt, 
B. J. Doyle, G. H. Niemeyer, Secretary 
Fernley, of the National Wholesale Jewelers’ 
Association, P. J. Coffey, Marcel Mirabeau, 
Henry Arnold, Miles Roberts, C. J. Broth- 
erly, F, A. Ballou, Jr., M. J. Karpeles, 
William Cooper and C. W. Harmon, the 
discussion lasting until after five o’clock, 
everyone contributing to testimony of evils 
in the trade and suggesting remedies, but 
all endorsing the idea of a conference. 

Chairman Hufnagel finally announced that 
another meeting would be held during the 
convention. He asked each group of manu- 
facturers and wholesalers to designate rep- 
resentatives to meet and take up questions 
of distribution, turnover and publicity. 

The conference was considered one of the 
most important ever held in Providence by 
jewelers and has laid a foundation for fu- 
ture co-operation. 

During the closing hours of Monday the 
delegates began to put in an appearance in 
large numbers and Tuesday morning the 
rush was on for certain and the assistants 
in the registration bureau had their hands 
full from the hour of opening until well 
along into the day. Monday had also been 
a busy day for the firms who had taken 
booths or rooms for exhibition purposes, 
everybody being on the hustle to get their 
displays in readiness for the crowds to come. 


Delay in Opening of Tuesday Morning Session 


Owing to the fact that the convention hall 
was on the top of the hotel there was some 
delay in getting the jewelers together for 
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The Blake Line Contains Many 
Attractive New Creations 


century’s experience in catering to the retail 
jewelry trade, the Blake craftsmen have 
produced many exceptionally attractive new 
creations for the coming Fall and Holiday seasons— 
distinctive novelties in Sterling Silver and Sterling 
Silver combined with Gold that are unsurpassed for 
attractiveness, fine workmanship and finish. And 
every number will make a distinctive gift for some one! 





(1 a background of almost two-thirds of a 





Don’t complete your Fall and Holiday stocks without 
including a selection of our Vanity Cases, Dorine 
Cases, Rosary Cases, Flasks, Razor Sets, Match 
Boxes, Belt Buckles, etc. You will find them to be 
very popular with all Christmas gift-seekers. 








“The Factory Behind The Leading Line” 


James E. Blake Co. 


Established 1859 


Attleboro, Mass. 


NEW YORK SAMPLE OFFICE 
366 FIFTH AVENUE 
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the opening session, which was half an hour 
late in starting. It was exactly 11 o’clock 
when the meeting was called to order by 
President Hufnagel. 

After the singing of one verse of 
“America” by the assembled jewelers, Presi- 
dent Hufnagel started proceedings by pay- 
ing a tribute to the committees who had 
charge of the affair and stated that this 
convention was most representative, and 
mentioned the delegations from so many 
States far away. He then called on Rev. 
Dr. J. E. Mitchell, of the Congregational 
Church of Attleboro, to deliver the invoca- 
tion. Dr. Mitchell’s invocation was a long 
one and distinctly appropriate to a conven- 
tion of jewelers. 

President Hufnagel then introduced 
Mayor Gainer as the perennial mayor of 
Providence, to deliver an address of wel- 
come on behalf of the city. The Mayor 
said that the weather men had forgotten 
the jewelers were coming and had started 
to put on rain, but they had made him 
change his program. He said: 


ADDRESS OF WELCOME BY MAYOR GAINER 


In the name of our city and on behalf of our 
citizens, I extend to the officers and delegates of 
the American National Retail Jewelers’ Association 
assembled here this morning a most sincere and 
cordial welcome. There has come down to us 
from our founder, Roger Williams, a legacy of 
hospitality of which we feel very proud. I assure 
you we shall try, during your visit, to prove worthy 
of that legacy. 

You represent an industry which is one of the 
most important in our municipal life, an industry 
which gives employment to thousands of our citi- 
zens, an industry which has had an important part 
in the development of our community. We feel, 
therefore, that you are coming to us this week 
as very intimate friends with common interests 
and with a common point of view. We want you 
to thoroughly enjoy your stay within our borders. 
If there is anything lacking in the plans which have 
been made for your entertainment, do not hesitate 
to make known your needs to your convention com- 
mittee, to the Chamber of Commerce or to myself. 

We feel that there are many things here which 
will interest you. We want you to take advantage 
of every facility which we have. Some one, some 
time in the dim and distant past spread the rumor 
that we New Englanders were cold and distant. 
That was a base and groundless slander. If there 
are any among you whose ears this rumor may 
have reached, we trust we will be given the op- 
portunity during the next few days to effectually 
and forever dissipate it in your regard. 

Conventions in addition to affording a_ brief 
Period of opportunity for entertainment and enjoy- 
ment, ought to be a means of making the American 
people know each other better. They should be a 
common meeting ground, where experiences are 
shared, and ideas interchanged. There are un- 
doubtedly many projects which have been accomp- 
lished here and many methods adopted which may 
be helpful to you in your home communities just 
a you have things performed and underway in 
your communities for which we may profit. It has 
always seemed to be foolish for each American 
city, whenever it has a problem to solve, to waste 
time and money in pioneer work when a great part 
of that experience might be had for the asking 
from a sister city. 


We gladly therefore, open our doors to you. We 
ask you to examine our city, its business and muni- 
Cipal activities and generally speaking, to acquaint 
Yourselves with our community life. If we have 
anything of value to you, we want you to take 
advantage of it. 

a have always felt that the best demonstration 
. hospitality was evidenced by regret on the part 
oF @ guest when his visit terminated. I trust that 
at the conclusion of your convention, you will 
leave Providence with this feeling of regret that 
your stay here is over and that you will desire 





to renew your acquaintance with us at no distant 
date. 


Ellis Gifford, of Fall River, president 
of the Massachusetts and Rhode Island Re- 
tail Jewelers’ Association, then conveyed 
the well wishes of the jewelers of New 
England, in whose behalf he welcomed the 
delegates and all others to New England. 
He said in part: 


WELCOMING ADDRESS BY ELLIS GIFFORD, PRESI- 
DENT MASSACHUSETTS AND RHODE ISLAND 
RETAIL JEWELERS’ ASSOCIATION 
Mr. President, Your Honor, Fellow Members of 


the American National Retail Jewelers’ Association, 
Ladies and Gentlemen: 


In behalf of the retail jewelers of New England, 
I welcome you to this, your annual convention. I 
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hope that after partaking ot our hospitality you wil! 
not be like the tramp, who upon seeking co'd 
victuals at a farm house, was asked by the farmer’s 
wife if he were not the same to whom she gave a 
piece of pie last December. He replied that he 
was not and that the doctor had told him he never 
would be. 

I can assure you that every effort has been made 
for many months to make your visit with us both 
pleasant and instructive, and above all an elevating 
influence on the jewelry trade. 

We know that many of you are making this trip 
to this convention an excuse for a vacation as no 
better vacation spot exists than little old New Eng- 
iand. To give you every advantage possible, for 
vacation privileges, we have appointed a reception 
committee of five men from each of the New 
England States, who know their own States and 
their vacation opportunities. These men report often 
at the registration desk. If you wish to make a 
visit to any part of their region, we believe, we 
can answer any questions you may have, by getting 
in touch with these men. Just leave your questions 
at the registration desk and a resident of the locality 
inquired about will interview you, and personally 
care for your wants. 

We must at this time offer to the New England 
Manufacturing Jewelers’ and Silversmiths’ Associa- 
tion, especially its officers, our sincere appreciation 
for the work and expense they gave incurred in 
giving you the coming entertainment features 
which we know you will enjoy. 

It is a great pleasure to have you with us. We 
hope you will enjoy this visit to such an extent 
that when our turn comes again you will be glad to 
come back to little old New England. 


The retailers of New England are waiting to 
serve you. If you do not find what you want, put 
it up to us. No effort will be spared to make your 
visit one that will make a lasting pleasant impression 
on your memory. 

I thank you. 


The formal welcome of the New England 
Manufacturing Jewelers’ and Silversmiths’ 
Association, which has sponsored and 
financed the convention, was given by 
Woodward Booth, manager of the associa- 
tion, who said: 


GREETINGS OF N. E, M. J. & S. A. BY WOODWARD 


BOOTH 

Mr. President and Ladies and Gentlemen of the 
Convention: 

The Mayor of Providence with his unfailing 
cordiality and grace has welcomed you to Provi- 
dence and to you has extended the hospitality of 
the city. Mr. Gifford has brought to you the 
felicitations of the Massachusetts and Rhode 
[sland Retail Jewelers’ Association. And now it is 
my privilege to extend to you the hearty greetings 
of the manufacturing jewelers and silversmiths of 
Providence, Attleboro, North Attleboro and _ vi- 
cinity. 

I speak not for the manufacturers of Providence 
but for the manufacturers of Providence and the 
Attleboros. These communities, while plural geo- 
graphically and politically are one industrially. 
Their problems and their interests are identical. 
Together they toil. Their essential unity is typified 
and expressed in their common organization. 

The members of the New England Manufacturing 
Jewelers’ and Silversmiths’ Association feel that 
there is a certain appropriateness in this convention 
assembling in a locality known far and wide as 
one of the greatest jewelry manufacturing centers 
in all the world. Here over 50 per cent of the 
wage earners of the manufacturing jewelry in- 
dustry of American are employed. The capital 
invested, the value of the product manufactured, 
the modern character and the size of the factories 
and the wide diversity of their product all combine 
to constitute a region of interest to the retail and 
wholesale jewelry trade. 

We are glad that your executive committee se- 
lected Providence as the seat of the 18th annual 
convention of the American National Retail Jewel- 
ers’ Association. Opportunity is furnished to be- 
come better acquainted and the better to under- 
stand one another’s problems and difficulties. The 
truly successful convention is one characterized by 
real constructive work for the benefit of the trade 
and by good fellowship. 

Your association has demonstrated its efficient 
character and has impressed the imagination of the 
trade as a whole. Through its splendid leadership 
and the loyalty of its rank and file, it has accomp- 
lished much for the retail jewelers of the United 
States and the future is of promise all compact. 
The great possibilities lie beyond. They can be 
made realities only by co-operation, and co-opera- 
tion throughout the trade can be realized only by 
the recognition of the fact that the retailer, the 
wholesaler and the manufacturer have interests that 
are common, In the truest sense, no one branch 
of the trade can succeed unless both of the other 
two branches share that success. Co-operation where 
a commonality of interest obtains is desirable and 
necessary. The manufacturers extend to you their 
sincerest wishes for a convention whose delibera- 
tions and accomplishments shall redound to your 
advantage and make for the real and lasting pros- 
perity of the entire jewelry trade. 

Fellowship means something more than a good 
time; it suggests companionship based on mutual 
understanding. We welcome you to Providence and 
the Attleboros hoping we may contribute something 
to the enjoyment of your visit and that we may all 
become better acquainted. 

Many of our factories and the jewelry and silver- 
smiths department of the Rhode Island School of 
Design will be opened to your inspection this after- 
noon and we hope that you will avail yourselves of 
this opportunity of seeing jewelry and silverware 
in the making. 

This is the Summer season therefore the manu- 
facturers have provided for no formal banquet, 
but endeavoring to conform to the vacation spirit 
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So Gi N the Encyclopedia of Freemasonry 
ok we read that Jacques de Molay 

= was the Grand Master of Templars 
at the persecution of the Order in the 14th 


Century. 


He was a prominent Crusader, but was 
imprisoned and persecuted in defense of 
his Order by Pope Clement the 5th and 
King Philip of France, who finally ordered 
him to be burned at the stake in the year 
1313. He died a martyr to his cause, firm 
and loyal to truth. 


We are prepared to furnish the wholesale 
trade with De Molay emblems which 
embody the appropriate insignia, as 
illustrated above. 


HARVEY & OTIS 
IRONS & RUSSELL CO. 
E. L. LOGEE & CO. 
POTTER & BUFFINTON CO. 
THORNTON BROS. 
J. J. SOMMER & CO. 
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Another White Quality Product 




















A combination 32nd Degree and Knights Templar charm. 
Also made for 32nd Degree only. By slightly moving the 
handle of one of the swords (see front view closed ) the series 
of emblems pertaining to the respective orders are brought into 
full view (see front view open). A most novel, Jet simple 
arrangement that does away with the usual complicated ideas to 
give a similar effect. Richly engraved and enameled. A real 
masterpiece. Ask your wholesaler. 
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J.J. WHITE MFG.C9 


Providence, Rhode Isfand 
Chicago Office: | Heyworth Bldg 
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Providence Stock Company 
100 Stewart Street Providence, R. I. 


Manufacturers of 


Gold Filled and Solid Gold Jewelry 


High Grade Gold Filled 10k and 14k Solid Gold 
Waldemar Child’s Neck (with Waldemar Child’s Neck (with 
— Resin idiene hein locket or 
Sport ca es Ribbon Waldemar Child’s Bead Neck 
Ribbon Waldemar Bead Choker Neck Baby Ring Guard 
Neck Key 

10K and 14K Solid Gold ~ High Grade Gold Filled 
Mesh Watch “DeLuxe” “Geraldine Farrar” ‘3 ‘9 — ; 
Ribbon Watch “Liberty” Extension “Gloria” Mesh Watch “DeLuxe Child’s Tubing 
Child’s Tubing Extension “Marguerite” Ribbon “Liberty” 

Scarf Pins Ear Rings Bangle and Bead Ear Rings 


Ask Your Jobbe1 
Be Sure to See Our Line, While in Providence 




















Be Sure and See the Saart Line 


We specialize in popular-priced ready selling hollow ware, toilet ware, 
cigarette cases, vanity cases, powder boxes and all the latest and up-to-date 
novelties in sterling silver; cigarette cases, vanity cases and novelties in fine silver 
plate. 

We extend a cordial invitation to all jewelers attending the convention, at 
Providence, to visit our factory at Attleboro. 


SAART BROS. CO. Attleboro, Mass. 





New York Office San Francisco Office Chicago Office 
366 5th Avenue Jewelers Building Heyworth Building 
Room 1001 Room 709 Room 1501 


If you cannot get our line through your jobber advise us. 
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_ All Roads Lead to Providence 
August 28-31 
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B* sure to make it a point while you are here, attending 
the A. N. R. J. A. Convention in this great manufactur- 
ing center to include a visit to our factory in your program. 
Come and see the interesting fashion in which fine chains 
are manufactured under the most efficient circumstances in 
our modern factory. A very hearty welcome will await you. 


MA 


Cordially, 
GENERAL CHAIN CO. 


Providence 
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Fourteen Karat Rings—Stone Set 


White Gold Green Gold 
Yellow Gold 


When at the Convention 
Visit Our Factory 








Our Product Is Sold Through 
The Wholesaler Only 


E. L. SPENCER CO. 


Makers of Gold Jewelry for Over 32 Years 


95 Chestnut St. Providence, R. I. 
NEW YORK CHICAGO SAN FRANCISCO 
15 Maiden Lane Heyworth Bldg. 704 Market St. 
Wm. Underwood Wm. Lenhart Wm. Fulton 























REGISTERED 7 TRADE MAKK 





We Welcome You 
Delegates and Visitors to the 


A.N.R. J. A. 


A cordial invitation to visit our factory 
is extended to you during your 
stay in Providence. 


A & CHAIN 
COMPANY 


PROVIDENCE 
116 CHESTNUT STREET 
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(Continued from page 113) 


of the good old Summer time, have arranged for 
several outings which while not interfering with the 
serious business of the convention, will, it is hoped, 
give opportunity for genuine comradeship. 

We greet you one and all. We wish for you the 
most successful and enjoyable convention in the 
history of your association, We trust that when 
the gavel falls at your final adjournment every 
jeweler in attendance at the Providence convention 
will feel that his visit has not been in vain. We 
earnestly hope that, when back home again, you 
view the 1923 convention in retrospect you will 
know yourselves to be richer than ever before 
because of old friendships cemented and new friend- 
ships formed. 

A slight change in the program was in- 
stituted when President Hufnagel intro- 
duced Wm. Cooper, president of the Na- 
tional Wholesale Jewelers’ Association, who 
followed Messrs, Gifford and Booth. Presi- 
dent Cooper delivered a message of co- 
operation on behalf of his association and 
complimented all on the greatness of 
the convention. He made a plea for the 


jobber as a distributor to retailers, as 
each needs the other. He touched on 
the jewelry tax and said his asso- 


ciation would work under guidance of 
Ralph Roessler’s committee. He declared 
that the wholesaler wanted an honest mark- 
ing law. He next discussed the question of 
distribution and made a plea for attendance 
at conventions to educate retailer and job- 
ber to be better merchants. He said whole- 
salers will co-operate with retailers in every 
way and invited retailers to meet the job- 
bers in Providence next year. 

President Cooper was followed by Joseph 
Mazer, who started by making humorous 
comments on the statements of previous 
speakers. He then delivered his address. 


RESPONSE BY JOSEPH MAZER TO ADDRESSES OF 
WELCOME 


Mr. President, Ladies and‘ Gentlemen of the 
American National Retail Jewelers’ Association, 
Mr. Booth of the New England Jewelers and Sil- 
versmiths’ Association, Mr. Gifford of the Massa- 
chusetts and Rhode Island Jewelers’ Association, 
Mayor Gainer: 

Having experienced the joys of attending every 
national convention since the one held in Cincin- 
nati, some 18 years ago, it is not mere opinion, un- 
substantiated by fact, nor mere desire to be courte- 
ous which prompts me to say that the gentlemen 
who have so eloquently and so earnestly put their 
hearts and souls into the welcome they have ex- 
tended to us today, have done so in a manner far 
superior to any attempt previously made by ex- 
Perienced orators, And this convention—because 
of the enthusiasm with which Providence does all 
things—will excel in accomplishment any previous 
aggregation of retail jewelers. We are gathered 
here for the purpose of ameliorating our condition 
and establishing a harmony of purpose with the 
manufacturers who supply our needs, and with 
whom we are as one in any and all matters per- 
taining to our common welfare. 

_ It poorly becomes a man who has no more ideas 
inside his head than he has hair on the outside 
of it, to stand before you as a substitute for 
Arthur Everts, our Past-president, and attempt, in 

'§ name, to do justice to the magnificent wel- 
coming addresses with which we have been 
favored today. 

There is much that an experienced speaker might 
say which would be appropriate and interesting, but 
attempting as I am to fill another’s shoes, which 
ae — too large for me, and with but limited 
: a or preparation, I can but flounder about in 
al nanerer to make you believe that the shoes 
it ora I wish I might say something which 
cl _ be worth while for you to remember, 
ro t would be worthy of taking with you, 
a Y poor limitations can feed your minds with 

more than unsubstantial and sweet nothings. 





However, representing as I do at this time the 
retail jewelers of America, and endeavoring in their 
name to measure up to the standard so splendidly 
established by those who have preceded me, I 
can say that there is more than mere coincidence 
in the words Providence and Providential. For 
it seems strange that a city which justly boasts 
of supplying the majority of the wares sold by 
the retail jewelers should never have had official 
occasion to meet these jewelers face to face, that it 
might know at first hand the manner of men who 
are its distributors, and without whom its jewelry 
interests could not prosper. 

Providence is to the jewelry interests of this 
country as a huge spring pouring out its waters 
into the valley where our profits grow. The retail 
jeweler is the channel through which this stream 
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must pass and the damming of this channel, by 
whatsoever cause produced, creates desolation with 
the crops below. That this channel remain un- 
obstructed, and that its flow may be intelligently 
controlled, is the purpose sought by this convention. 

It is to be regretted that Providence knows so 
little of the retailer and the retailer knows so 
little of Providence. The manufacturing jewelers 
of America have never before met in an official 
capacity the retail jewelers of the same America. 
The retail jewelers in turn have never shown 
enough interest to pay an official visit to the source 
of their supply, that they might familiarize them- 
selves with the origin and atmosphere of the mcr- 
chandise they sell and from which they expect to 
extract their daily bread. I fear that the manu- 
facturer has always felt that the excise tax, tariffs, 
trade-marks, or designs or qualities of jewelry 
were exclusively his proposition; that it was dele- 
gated to him to be the leader in these fields of 
endeavor. ‘The retailer in turn has had a similar 
feeling. Ladies and gentlemen, before this con- 
vention adjourns we will know that there is an 
interlocking of interests between the manufacturer 
and the retailer which cannot be separated without 
injury to both. You may not harm the most ex- 
treme part of your small finger without injury 
to your body to which it telegraphs its message 
of pain; neither can you do violence to any part 
of the jewelry business, however, far removed 
from the main body, without damage to the entire 
industry. 

But I am not here to outline the labors of this 
convention, rather am I expected to say some- 
thing about the city to which we have been wel- 
comed. It is full of historical interest, and as I 
ponder over it, the name of Roger Williams sug- 
gests itself. And if there was one thing which 
distinguished him from other men of his time, 
it was his belief that each person should state 
his opinions. The retail jewelers are glad to meet 


with you on such a platform, and emulating the 
example of your historical predecessor, we will 
lay bare our innermost thoughts to you. We know 
you will be equally frank with us. The resultant 
inspection of each others faults and weaknesses 
will shed a new light on our actions, and in the 
spirit of fraternalism which always marks our an- 
nual gatherings we will bid good-bye with kinder 
thoughts, better understandings and truer appre- 
ciation of each other’s worth. 

Recalling more of your history, I am reminded 
of King Philip’s war which was fought in this 
neighborhood and, though it cost many a scalplock 
(my appearance must not be presumed as evidence 
of participation in that fight), nevertheless from 
that day on a new spirit seized the colonists and 
they progressed as never before. We have hopes 
that we who are here will have our war, not with 
tomahawks or blunderbusses, but around the con- 
‘ference tables where there will be no casualties 
except those which are labeled ‘‘misunderstand- 
ings.” These casualties we will gladly unite to 
bury with pomp and ceremony, great rejoicing, the 
beating of drums and the tooting of horns. 

We are reminded that it was in Massachusetts, 
not far from here, that a retail jeweler, Paul 
Revere, rode through the darkness of the night 
to arouse the people to fight for the great freedom 
which was before them. We know that immedi- 
ately following that memorable ride there was a 
shot which historians tell us was heard around the 
world. Similarly, following this convention, there 
will be a shot which will be heard around the 
jewelry world, and just as in the first instance 
there resulted a greater and better country, so 
in this instance there will result a greater and 
better jewelry business. It is in answer to the 
call of that jeweler, Paul Revere, that we desire 
to enlist in the fight for the freedom which is 
before us; the freedom from all misunderstanding; 
the freedom from all suspicion; and right now, 
as was done in the early days of the nation, we 
plant a new flag to supersede the old; a flag which 
represents the union of our common interests. The 
flag of that liberty which follows understanding. 

And coming to the men of today, who are to be 
the historical characters of tomorrow, it is but 
just to say that Mr, Gifford, the modern Paul 
Revere, is particularly deserving of our gratitude, 
for he has given me personal assurance that to 
each member in attendance he will give a small 
piece of the original Plymouth Rock on which the 
Pilgrims first set foot. And Mr. Booth, manager 
of the New England Jewelers and Silversmiths 
Association, agrees to have each piece of that 
rock placed in an appropriate setting, that we may 
wear the combination as a memento of that happy 
moment of our lives when we met at Providence. 
Mr. Gainer assures us of the necessary police pro- 
tection to guard these treasures. The masts of the 
Mayflower we will ourselves set in the center of 
our conference tables. We will gather about them, 
manufacturers and retailers, as did the elders of 
those historical days, and discuss our problems in 
the spirit and from the standpoint of the common 
good, There we will subscribe to the belief that 
only in union of interests do we stand on a firm 
foundation and that only, by the common exertions 
of all can we bring our profession to the pinnacle 
of achievement. 

Manufacturers of Providence, from the bottom 
of our hearts do we thank you for this opportu- 
nity which you have given us to know you and 
to love you as you deserve. The splendid program 
of entertainment which you have arranged will 
mellow and make palpable your views, and by that 
same token you will have a kindlier feeling towards 
ours. And just so sure as the sun shines, so 
true will it be that before we leave this city, our 
understanding and comradeship will be such that 
all of us will sing with true inward and outward 
manifestations of joy “Hail, Hail the Gang’s All 
Here” and every singer, whether he be manufac- 
turer, retailer, jobber or traveling man, will con- 
sider himself part and parcel of that “gang.” 

And in the days to come, when this convention 
has passed into history, and some of us have 
reached that point where the comfort of the fire- 
side is more desirable than the strenuousity of 
business, may each of us be able to say: 


There’s a comforting thought at the end of the day 
When I’m weary and lonely and sad, 

That sort of grips hold of my crusty old heart 
And makes it be merry and glad. 
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A Most Hearty Welcome to Providence 


Providence and the surrounding territory welcomes you to the 
A. N.R. J. A. Convention, August 28-31, with widespread arms. We 
want you to enjoy every minute you spend with us and to see the 
many interesting sights in this locality. 


Sometime during your stay arrange to visit the home of 


Bassett Nustless’ 


POCKET KNIVES 


And see how they are made. The various processes of production 
will especially interest you. 


Just walk right in—someone will be on hand to greet you. 


THE BASSETT JEWELRY CO. 
36 Garnet St. Providence, R. I. 



































te | CLASS PINS and RINGS 


| A Wide Assortment—Exclusive Designs 
__ We Will Help You Get This Business 
Lay Your Line of Communication Direct to 


THE ROBBINS COMPANY 


Attleboro, Mass. 


* New York: Bush Terminal Sales Bidg. Chicago: 14 E. Jackson 
San Francisco: Pacific Bldg. “ — 


Address All Communications to the Factory 
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It gets in my soul and drives out the blues 
And finally thrills through and through, 

It’s just a sweet memory, but it chants the refrain 
I’m glad I rubbed shoulders with you. 


Do you know you are good, do you know you are 
strong? 

Do you know there is one leaning hard? 

Do you know that I want, and watch and pray 
And am cheered by your simplest word? 

Do you know how I long for the smile on your face 
For the sound of your voice ringing true? 

Do you know I am better and stronger because 
I merely rubbed shoulders with you. 


I am glad that I live, that I battle and strive 
For the place that I know I must fill, 

I am thankful for sorrows, and will meet with a 

grin 

Whatever fortune may send—good or ill. 

I may never be wealthy, I cannot be great, 
But I know I shall always be true, 

For I have in my heart that courage you gave 
When I rubbed shoulders with you. 


Mr. Mezer stunned the whole convention 
with his words and at his conclusion the 
applause was deafening. 

First Vice-president Mansur then read 
that part of the code of ethics that is used 
as a wall card in jewelry stores. He pre- 
ceded the reading with a few words about 
the adoption of this code, full copies of 
which were distributed to all visitors and 
members. 

Secretary Anderson then read a letter of 
greeting from the Providence Chamber of 
Commerce and then made a number of an- 
nouncements as to railroad certificates, the 
exhibitors, the programs, etc. 

Secretary Anderson was followed by 
President Edward H. Hufnagel, who spoke 
as follows: 


ADDRESS OF PRESIDENT EDWARD H. HUFNAGEL 


As most of you know, your president has made 
two extensive trips during his incumbency in of- 
fice, one to the Pacific Coast and through the north- 
west, the other through 16.southern States. In 
addition to these, many visits were made to the 
nearby States of New England, New Jersey, Dela- 
ware, and the District of Columbia. In all over 
50,000 miles of distance were covered by your 
chief executive, and in addition to this, many otlier 
officers and national committee men augmented the 
president’s visits so that a greater amount of per- 
sonal visitation was done during this term than 
ever before. These delightful trips were rich in 
experiences for those whose pleasure it was to meet 
the jewelers and their families in their home en- 
vironments. Confidences were exchanged and ex- 
periences related, and one could obtain much first- 
hand and reliable information concerning eco- 
nomics and local conditions affecting each locality. 
It was evident evcrywhere that important and less 
important jewelers were looking to all others in 
the trade with inquiring minds. 


Every traveler who is observing is bound to re- 
ceive impressions from personal contacts, and ar- 
tive at conclusions concerning the problems which 
are common to all of us. In every part of the 
country I was asked, ‘When will we be relieved 
of this terribly unfair tax burden?” “Can we 
not stop the fake auctioneer from making inroads 
into our business?” ‘Why do the wholesalers, 
who sell to consumers, persist in competing with 
their best customers, the retailers?” It was evi- 
dent everywhere that legitimate business is suffer- 
ing from unfair competition, and business practices 
Which are not conducive to prosperity. Only here 
and there do we find jewelers who have been able 
to set aside a competency for their old age. The 
Code of Ethics which we adopted last year has 
een accepted everywhere. It has now been estab- 
‘shed as a standard for good business practice, 
and will grow in importance as its tenets become 
More widely established and used. All Americans 
who are fond of sport have within them an in- 
herent sense of justice and fair play. If an op- 
ponent, in the matching of skill hits below the belt, 





cr resorts to questionable methods, he is im- 
mediately termed a poor sport, and is not allowed 
to further participate in the game. Why should 
we not adopt similar standards for the biggest and 
most absorbing game of all—business? 

There is much to be said upon this subject 
which resolves itself into one of the major themes 
of our convention, namely that of distribution. 
Everywhere in my travels have I seen the marvel- 
cus works of God and man. God has given us 
the material with which to work and man, through 
science, has put the great forces of nature to work 
accelerating production and providing comforts 
and luxuries unheard of in earlier days. Truly, 
the desert has been made to blossom like the rose, 
and the hand of man is making garden spots of 
waste and desolate places. Why should we business 





WALTER H. MELLOR, FIELD SECRETARY OF THE 
A. N. BR. J. A. 


men not apply this same initiative and confidence to 
cur own business, so that we too may reap rich 
rewards for earnest efforts? The power lies within 
our own hands to build as we wish, and to so 
shape our destinies that evils will be eliminated cr 
retained in accordance with the degree of interest 
we take in our:own affairs. There are conditions 
existing today which are not only unfortunate, but 
deplorabie as well, and, until the entire trade can 
unite to substitute better ways and better relation- 
ships there will be no prosperity for the retail jewel- 
er. The loss in money and prestige sustained not 
only by the legitimate jewelers, but by the public 
as well, is enormous. When platinum jewelry be- 
comes so debauched that there is. only a little more 
than a trace of platinum in an article sold for 
platinum, or, when manufacturers allow seconds, 
or rejections of their nationally advertised mer- 
chandise to be sold under a branded name, as reg- 
ular goods, they thus deceive the public and en- 
courage the unscrupulous vendors of merchandise 
to take the bread out of our mouths. One thing is 
certain, and that is the realization on the part of 
almost all of the jewelers that our industry is being 
sapped of its life blood, by unfair taxation and by 
unscrupulous practices. There is a remedy for this 
situation in organized effort. Our constituent mem- 
bers, the various State organizations, and their 
constituent members, the local organizations, must 
combine more solidly than ever before to help one 
another. All petty differences must be dropped and 
a rigid adherence to the policies which are adopted 
either in convention, or by the executive committee, 
must be maintained. Furthermore, we must not 
think that all the fault lies beyond our own doors. 
There is much that we can do to place ourselves 
in a position of respect before those from whom 
we purchase. Many manufacturers and _ whole- 
salers are high-principled men who have done their 
part in a noble way, and have received in return 
very little encouragement, because the retailer who 
asks for protection does not patronize his best friend 


but buys in the cheapest market, and usually helps 
the dealer who is undermining his business. In 
method the average jeweler needs some moderniz- 
ing as has taken place in other industries. We 
have been too slow in adopting successful merchan- 
dising plans, too preoccupied with details to make 
visits and to study approved methods in other lines 
of activity. Some of us have stuck to the fallacy 
that money is to be made by being the exclusive 
jeweler of the town. Many so-called establishments 
are today dying of dry-rot, while others are more 
progressive, and are making strides that would 
astonish our old, conservative members. Would it 
not be refreshing if you could see your business 
grow tc 10 times its present volume? This is 
actually being accomplished by numerous establish- 
ments which adopted modern merchandising methods. 
Who is it that is pulling the surplus dollars from 
the purses of our best prospects but our more aggres- 
sive automobile, radio, victrola and other dealers? 
Too few of us are taking advantage of the help 
that is being offered us by the Harvard Bureau of 
Business Research, the National Jewelers’ Publicity 
Association, the Mutual Fire Insurance Co., the 
Horological Institute of America, and other 
agencies. The aims and objects of these bodies 
will be explained by one of the directors of each 
organization. 

Considerable work has been done throughout the 
year by the national chairman of the Special Excise 
Tax Elimination Committee, Ralph Roessler. Our 
general secretary, A, W. Anderson, has worked in- 
cessantly in our behalf. Our field secretary, Mr. 
Mellor, has added many new names, to our mem- 
bership rolls. The work of the president’s office 
has grown a hundredfold. Important interviews 
are almost daily occurrences, requests for speakers 
and representatives at meetings are constant. Con- 
tributions in the way of news items, and technical 
articles for the trade press and Bulletin, research 
work into the fields of accounting merchandising, 
and studies in economics require very careful and 
painstaking effort on the part of your executive of- 
ficers, all of them are giving their services to the 
cause without compensation. These officers have 
ideals in mind that they wish to see crystallized 
into permanent realities. If the members of our 
organization will signify their approval, and will 
earnestly co-operate, the time will come shortly when 
the public will recognize a member of this great 
body as a thoroughly responsible and trustworthy 
merchant, in whom they may have absolute con- 
fidence. 

We should so restrict the membership of this 
association that none but ‘‘Honest-to-Goodness,”’ sin- 
cere, and ethical jewelers could hold a membership 
in the organization. We should so advertise the 
principles upon which membership in the organiza- 
tion is built that the public would immediately 
recognize a member of this great body as one whose 
every word is to be depended upon and whose 
service would also be the last word in superiority. 
We should have the public know that the phrase, 
“Member A. N. R. J. A.” associated with the name 
of a jeweler would stand for the highest ideals 
and the best value it is possible to give. We should 
make our association of such value to its members 
that it would not only be a privilege to belong to 
the association, but that a jeweler might find his 
business sufficiently profitable and enjoyable to en- 
gage his entire time and attention, 

In the August edition of Success magazine, under 
the heading: ‘“Fabuluous Profits from Co-operation,” 
you will find an article showing what has been ac- 
complished by the Orange Growers of Southern 
California. I wish every one of you would read it, 
so that you may learn what wonderful accomplish- 
ments have come to the men who have co-operated 
in the Sunkist Orange enterprise. If we have the 
same vision and wisely plan to build up our busi- 
ness, which has the possibilities of being developed 
under the proper leadership, there is no telling how 
far-reaching the effects may be. 

May I suggest that we add to our staff of of- 
ficers, two more vice-presidents, making four in all, 
each one to be selected from a section of the coun- 
try, and beceme a regional director. The boundarics 
suggested are: 


Northeastern Division—All States lying east of 
Illinois, and north of Tennessee and Virginia. 
Southeastern Division—All States lying south 
of Missouri, Kentucky, West Virginia, and 
Maryland, and east of Oklahoma and Texas. 
Central Division—Tier of States running from 
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Sterling Silver Flexible and Bangle 
DAR Bracelets and Rings 


TRADE MARK 
REG. U. &. PAT. OFF. 


Set with round and calibre-cut stones—all colors and combinations of colors 
Sold thru the wholesaler 


WACHENHEIMER BROS., Inc. 


36 Garnet Street Providence, R. I. 
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A Brand-New, QUICK-ACTION Line 


— another original Sales Idea for Freeman Jobbers 


The Freeman ring designs shown here are all that you desire—quality, 
workmanship, and price. 

Stone rings are made in 14kt. and 18kt. gold—mountings in /8kt. 
white gold. Furnished unset, or set with any semi-precious stone. Jobbers: It 
They are beautiful rings, at quick turnover prices. will pay you 

Send for samples foday—immediate shipments. to get back of 


L.E. FREEMAN CO, sorestrtone,sesss, | this big money 


Manufacturers of Gold Jewelry and Watch Bracelets, Distributed thru Jobbers 
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north to south, bounded on the east by Lake 
Michigan, Indiana, Kentucky, Arkansas, and 
Louisiana, and on the west by Montana, 
Wyoming, Colorado, and New Mexico. 

Western Division—All States ‘bounded on the 
east by North and South Dakota, Nebraska, 
Kansas, Oklahoma and Texas. 


If the right man is selected and elected from 
each one of these divisions, and he is willing to 
make the necessary personal sacrifice by giving his 
time and energy for the period of his incumbency, 
and if he will co-operate with the president to the 
best of his ability, there is every reason to believe 
that our organization could function more success- 
fully than at present. 

It is the duty of this convention to elect such 
men as they can trust with the responsibility of 
formulating policies for the organization to the mem- 
bership of the executive committee, and these in 
turn should directly have full charge of carrying 
out the plans which a majority of their members 
act favorably upon. 

I would recommend that serious consideration be 
given to the matter of education in regard to busi- 
ness management, purchasing and merchandising 
methods, general publicity, and co-operative effort. 
I should like to see the accomplishment of our work 
in the elimination of excise taxes on jewelry and 
kindred lines, a National Stamping Law enacted, a 
standard of weights and qualities adopted, and the 
fake auction menace eliminated. If unity and good 
will toward one another are coupled with a high 
degree of integrity, we may look forward to years 
of prosperity and better trade conditions than have 
obtained in the past. 


President Hufnagel concluded his address 
at 12.30 p. M. after speaking of the Year 
Book of the association. 

Adjournment for luncheon then followed: 

Following luncheon the delegates formed 
into groups and under the guidance of the 
reception committee made a visit of some 
of the jewelry manufacturing plants, trans- 
portation being furnished by the committee 
under Edwin H. Cummings, of the General 
Plate Co., Providence, chairman. The fac- 
tory inspection committee, headed by Fred- 
erick A. Ballou, Jr., of B. A. Ballou & Co., 
Inc., Providence, had a schedule of the’ shops 
and arranged the groups so that their visits 
could be expedited so as to give everyone 
an opportunity of going the rounds. In 
this work Mr. Ballou was assisted by Ar- 
thur L. Bottomly, of F. H. Sadler Co., 
Attleboro; Alfred D. Crosby, of Smith & 
Crosby, Attleboro; Walter McAlpin, of W. 
N. Fisher Co., Attleboro; Charles H. Perry, 
of Ford-Perry Co., Providence; John J. 
Sommer, of J. J. Sommer & Co., North 
Attleboro, and John A. Sweitzer, of Powers 
& Mayer, Inc., Providence. 


Exhibition at the Rhode Island School of 
Design 


One of the most interesting features of 
the convention program arranged for the 
entertainment of the delegates and guests 
of the American National Retail Jewelers’ 
Association is the exhibition at the Rhode 
Island School of Design of work done by 
students in the Jewelry and Silversmiths’ 
Department, especially that done by ex- 
service men incapacitated in the World War 
from following their usual vocation. 

Through the co-operation of Augustus F. 
Rose, director of the Jewelry and Silver- 
smiths’ Department, the finely appointed 
building, especially built and equipped for 
the instruction and designing and manufac- 
turing of jewelry and silverware, as well as 
the museum and library of the institution, 





although closed for the usual vacation pe- 
riod, were opened during the entire conven- 
tion for the accommodation of everyone de- 
sirous of making an inspection. 

That every possible assistance might be 
given delegates and others, a committee 
headed by Theodore B. Pierce, of the Kin- 
ney Co., Providence, one of the past presi- 
dents of the New England Manufacturers’ 
Association, arranged for the visitations. 
Other members of this committee are: 
George H. Holmes, of the George H. 
Holmes Co., Providence; William T. Chase, 
of the C. H. Cooke Co., Providence; Frank 
E. Farnham, of the Jewelers’ Supply Co., 
Providence; Aldro A. French, of the D. E. 
Makepeace Co., Attleboro; Robert I. Jamie- 


WELCOME 


LaJauscA 
ACN ROTA 





turing jewelry firms or corporations. It 
cost for the machinery alone upwards of 
$25,000, which was subscribed by the manu- 
facturing jewelers of Providence and the 
Attleboros, through the medium of the New 
England Manufacturing Jewelers’ and Sil- 
versmiths’ Association. This association 
has sponsored and assisted the institution in 
many ways, such as offering prizes for com- 
petitive designing; contributing numerous 
scholarships, and annually presents several 
prize medals to be awarded for excellence 
of work in the various branches of the 
jewelry department. A number of manu- 
facturing jewelry firms here and elsewhere 
have also taken advantage of the possibil- 
ities of the students’ work by offering spe- 








KARPELES CO, BUILDING DECORATED IN HONOR OF A. N. R. J, A. CONVENTION 


son, of the Screw Machine Products Corp., 
Providence, and George C. Rueckert, of the 
Rueckert Mfg. Co., Providence. 

The Rhode Island School of Design, 
established in 1876, has from its inception 
recognized the extent and importance that 
the jewelry trades occupy in the industrial 
life of Providence and vicinity, and has 
given especial attention to the course of in- 
struction calculated to be beneficial to these 
branches. From classes in jewelry and sil- 
verware designing, the curriculum gradually 
came to include hub and die cutting; jewel- 
ry engraving, chasing and  enameling; 
handicraft work which finally developed 
into so large and important a department 
that it became necessary to erect a separate 
building for the housing of the several 
classes of the jewelry workers. 

This building of brick and of the most 
modern and substantial construction, is four 
stories in height and has one of the most 
complete up-to-date machinery equipments of 
any institution in the world and is excelled 
by the factories of few, if any, manufac- 


cial prizes for designs on specific articles. 

Vocational training is also being fostered 
by the manufacturers and during the last 
Winter nearly half a hundred young men 
employed in the shops were allowed to at- 
tend regular courses at the School of De- 
sign, where they were given instructions in 
jewelry shop work. Another line of work 
in which the school has been successfully 
operating for the past three years, especially 
in the jewelry and silversmithing depart- 
ment, is the vocational training of ex-service 
men disabled in the World War, who are 
being rehabilitated industrially so that they 
may become self-supporting. 

Returning from his vacation so as to be 
present on the occasion of the visit of con- 
vention delegates and guests, Director Rose 
greeted the party upon its arrival at the 
institution and personally guided them 
through the workshops of the department 
and explained the various classes and 
courses, after which an opportunity was af- 
forded to examine the specimens of work 
on exhibition that had been made by the 
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Masons Supenor 


SYoducts 


FOR DISCRIMINATING JEWELERS 


No. 10 | 


Jewelry Boxes 


Mason’s Superior Jewelry Boxes 
are made in a number of attractive 
styles to meet the needs of the 
jobbers and manufacturers of popu- 
lar priced jewelry who are looking 
for a neat and economical display. 





tions in the latest domestic papers 
and velvets. 


Two large factories insure prompt 
delivery. Make your holiday selec- 
tion NOW while you have the time 
to give it the careful attention it 
merits, 
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He Measen 30x. Company 


ATTLEBORO FALLS, MASS. PROVID 























Ernest D. Gilmore Wm. L. King 


€.D. Gilmore & Co. 
WwW 


(Established 1891) 


Solid Gold Jewelry 


FOR MEN AND WOMEN 


Made in 10K and 14K Gold 
and 14K White Gold 


Ernest L. Gilmore 


ALSO ORIGINATORS OF 


The Solid Gold Mounting 


Scarf Pin Line 
(10K. Solid Gold Tops and Plated Stems) 


We Sell to Wholesalers Only 


54 Union Street Attleboro, Mass. 


New York Representative, Myron P. Greene, 15 Maiden Lane 
Middle West, Ernest L. Gilmore 
San Francisco. Wm. S. Fulton, 704 Market Street 
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visit our office and factory. 

we! We hope to convince members 
attending the convention that the jewel- 
ry manufactured by us is of the best, 
and one of the most desirable lines pro- 
duced by any factory. Every courtesy 
will be extended by the members of our 
organization. 


See Our Exhibit at the 
Biltmore Hotel 


L) 
B. A. Ballou & Co., Inc. 


Providence 
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Delegates 


to 


A. N. R. J. A. 
What Cheer 


Make it a point 
to visit our factory 
while you are 
in Providence 


Lyons Manufacturing Co. 
Phone Union 2101 


101 Sabin St. Providence, R. I. 
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semucrits. 1 iarge uumucr of examples of 
individual handicraft work from original 
designs made by rehabilitating ex-service 


men were on sale and heavy inroads upon’ 


the stock was made by the visitors. 

A visit was made to the museum in con- 
nection with the school, which is rich in 
several thousand specimens of handicraft, 
art, industrial and domestic articles, many 
of great antiquity and value. Especially in- 
teresting was the memorial collection in 
honor of the late Englehart C. Ostby, who 
at the time of his death in the Titanic dis- 
aster was president of the Ostby & Barton 
Co., of this city, that was established by 
that firm and is constantly being added to 





THEODORE B, PIERCE, CHAIRMAN OF COMMIT- 
TEE IN CHARGE OF VISITS TO RHODE 
ISLAND SCHOOL OF DESIGN 


by contributions of jewelry of every race, 
land and age. The collection is already as- 
suming goodly proportions and bids fair in 
time to rival those of the old, as well as the 
new, world. 


Arrangements have been made to have the 
School of Design, especially its jewelry and 
silversmithing department, its museum and 
library, open every afternoon during the 
convention, and admittance will be imme- 
diately given to anyone wearing badges of 
the convention. 


Tuesday Evening “Get Acquainted” Frolic 


The first social function of the convention 
was the big “get-acquainted” frolic staged 
Tuesday evening at Rhodes-on-the-Paw- 
tuxet at which not only the delegates and 
Suests of the convention gathered but also 
members of the New England Manufac- 
turing Jewelers’ and Silversmiths’ Associa- 
tion and their wives took part. 

Rhodes-on-the-Pawtuxet is a delightful 
amusement resort on the banks of the Paw- 
tuxet river about four miles from the Bilt- 
more Hotel in a suburb of the adjacent 
city of Cranston and is reached by trolley 
oF automobile. 

The frolic was in charge of a committee 








headed by Wallace D. Kenyon, of the 
Webster Co., Attleboro, assisted by Donald 
LeStage, of the LeStage Mfg. Co., Attle- 
boro; William G. Lind, of T. W. Lind & 
Co., Providence; LeRoy Metcalf, Jr., of the 
Plainville Stock Co., Plainville; James Otis, 
of Harvey & Otis, Providence; Clarence J. 
Roehr, of the Bassett Jewelry Co., Provi- 
dence, and Frank J. Ryder, of Walter E. 
Hayward Co., Attleboro. The program was 
entirely informal and was highly enjoyed, 
consisting of a dinner, dancing, canoeing, 
vaudeville, etc. 

The dinner was served at 6:30 o'clock, 
the party being seated by groups at small 
tete-a-tete tables that completely filled the 
main floor, while all the balconies were 
similarly utilized. Handsome bouquets 
graced the tables and the entire interior of 
the place was artistically decorated with 
flags, bunting and palms, while multi- 
colored electrical effiects added to the pic- 
turesqueness of the scene. During the 
evening vocal and instrumental music was 
interspersed between the dancing, and it was 
nearly midnight before the final strains of 
the good night number died away. 


Convention Program for Wednesday, 
Thursday and Friday 


The convention program is a diversified 
one and portends an active week, with busi- 
ness sessions, conferences and social affairs 
delightfully intermingled. Wednesday was 
arranged entirely for business beginning 
with an address in the breakfast grill room 
during the early breakfast at 8 o'clock, 
when Miss Marguerite Walker Jordan, 
Field Secretary of the Gorham Mfg. Co., 
will deliver an address on “Sterling Sil- 
verware as an Art Product.” At 9:50 the 
convention will be called to order and an 
address will be made by Ralph Roessler, 
of Marion, Ind., president of the Indiana 
Retail Jewelers’ Association on “Getting 
Rid of the Excise Tax.” 


Melvin H. Copeland, Harvard Bureau of 
Business Research, Cambridge, Mass., will 
then address the convention on “The 1922 
Findings of the Harvard Research Bureau,” 
after which there will be adjournment for 
junch, the convention again opening at 
1:30 o’clock to listen to an address on “The 
Horological Institute of America,” by Paul 
Moore, secretary of the Horological Insti- 
tute of America. This will be followed by 
the following addresses: “The Govern- 
ment’s Relationship to Business,” Irving S. 
Paull, Chief of Domestic Division, Depart- 
ment of Commerce, Washington, D. C.; 
“Aggressive Modern Merchandising,” Miles 
E. Robertson, assistant director of sales, 
Oneida Community Company, Oneida, N. Y.; 
“Stabilizing Business,” Dr. George W. Cole- 
man, president of the Babson Institute, Bab- 
son Park, Mass.; “The Larger Distribu- 
tion of Sterling Silverware,” by George C. 
Lunt, of the Sterling Silverware Manufac- 
turers’ Association, Greenfield, Mass.; “Pro- 
gressive Advertising as a Necessity,” P. 
J. Coffey, chairman of the National Jewelers’ 
Publicity Association, Newark, N. J. 

Adjournment will follow about 5 o’clock 
and at 7:20 o’clock business will again be 
taken up during which reports will be read 


and other business transacted. The secre- 
tary’s report will be presented by A. W. 
Anderson, of Neenah, Wis.; treasurer’s re- 
port by Conrad J. Brotherly, of Newark, 
N. J.; field secretary’s report by Walter 
Mellor, of Michigan City, Ind. These will 
be followed by reports of the chairmen of 
the following committees: Auditing, Trade 
Interests, Legislative, Silverware, Auction 
Laws and Ordinances, Advisory Board, 
Business Practices, Membership, Publicity, 
Watch Inspection and Credentials. Each 
of these were announced to be subject to 
discussion immediately following its presen- 
tation. 

While the delegates are engaged in the 














AUGUSTUS F. ROSE, DIRECTOR OF THE JEWELRY 
AND SILVERSMITHING DEPARTMENT AT 
THE RHODE ISLAND SCHOOL OF DESIGN 


business of the convention the ladies will 
be entertained by the committee headed by 
William P. Chapin Jr., of Chapin & Hol- 
lister Co., ‘assisted by Harlan A. Allen, of 
H. A. Allen & Co., Attleboro; Harold R. 
Barker, of Barker & Barker, Providence; 
Harvey E. Clap, of Harvey Clap & Co., 
Attleboro; Howard A. Gardner, of Bugbee 
& Niles Co., Inc., North Attleboro; Archi- 
bald Silverman, of Silverman Bros., Provi- 
dence, and Dean Thresher, of Watie- 
Thresher Co., Providence. 


In the morning a shopping tour of the 
city’s large department and specialty stores 
will be the order and at 1:30 o’clock auto- 
mobiles will be taken at the Biltmore Hotel 
for a tour of the city to points of interest, the 
tour leading to the beautiful grounds of the 
Pomham Club on the east shore of Narra- 
gansett Bay which it overlooks from a bold 
rocky eminence about five miles from the 
city. Upon the return to Providence the 
ladies will be taken to Albee’s Theatre 


where they will form a theatre party for 
the evening. 

At 8 o’clock Thursday morning there will 
be a general meeting of the presidents and 
secretaries of all the State associations at 
the conclusion of which the regular session 
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You are cordially invited to visit our Booth number thirteen 
on the fifteenth floor of the Providence Biltmore Hotel. 


You will receive a welcome, a useful souvenir and an 


invitation to visit our plant. 
Taxi for your going and return. 


We will cheerfully provide a 


Yours truly, 


Makers of 

Wrist Watch Attachments 
That’s All—“Because we 
Make so many.” 


The Hadley Company 
One Hundred and Fifty 
Chestnut Street, Providence, R. I. 




















Be Sure to Come to Providence 


We will be glad to meet you. You will be happy 
to get acquainted with our products which com- 
prise— 

Mechanical Pencils 

Collar Pins 

Veil Pins 

Separable Cuff Buttons. 
And unfinished lines in 

Emblem Findings 

Specials of any description 

Screw Machine Products 

Eyelets, etc. 


If you have a Radio Department be sure to see 
our winners: 


Vernier Variable Condensers 
Telephone Jacks 

Contact Points 

Switcher, etc. 


Sold Through Jobbers Only. 


James C. Doran & Sons 


Doran Bldg., 150 Chestnut, Providence, R. I. 


SPIRO Ring Watch Case 


Wrist Watch 
Cases 


of every description 
Samples sent on request 


TRADE C MARK 


SPIRO WATCH CASE CO., INC. 


Manufacturers of Goid and Platinum Cases 
79 Nassau St. New York 











INDUSTRIES — (SWISS) 


WATCH FACTORY—to be sold. Recently built; modern 
and up-to-date tools, almost new. 

First Class Equipment. 10,000 square meters of ground. Production 

300,000 watches per year. To be sold at favorable terms. Would. be 

suitable for other mechanical industry. Very low price, exceptional 

bargain. 


Write to cipher U 22880 X Publicitas, Geneva, Switzerland 














Anatomy and Physiology of the Eye 


By Hirschfeld. With six finely colored plates 
suitable for framing and office display. The text 
fully describes the plates. Price, $1.00. 


The Optical Publishing Company 
11 John Street’: : : : New York 
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Opening of the A. N. R. J. A. Convention 


_will open at 10 o’clock with a debate on 
“The Platinum Situation,” conducted by 
Charles Englehard, of Baker & Co., Newark, 
N. J.; and DeWitt A. Davidson, Jewelry 
Crafts Association, New York city. This 
will be followed by the election of officers 
and selection of time and place for the next 
annual convention. Such other business as 
it may be necessary to transact will also 
be taken up at this time. 

All the delegates, ladies and guests will 
form at the Biltmore Hotel at 12 o’clock 
and headed by the American Legion Band 
of Providence Post, will march to the 
steamboat dock, where the steamer Mount 
Hope will be in waiting to transport the 
party to Rocky Point where a clambake 
will be served. Re-embarking the party 





Convention Notes 


The Rochester delegation, which arrived Mon- 

day, numbered 15 in all. 
* * * 

The officers of the National association of all 
branches of the industry are here, as well as all 
the secretaries. 

* * * 

Harry Freund of the National Jewelers’ Pub- 
licity Association, is acting as “press agent of 
the convention.” 

* * * 

The first “fraternity” formed as a result of 
the convention was one started under the auspices 
cf President Hufnagel. 

* * _ 

Walter H. Mellor, field secretary, was an early 
arrival and continued his field work right up to 
the starting of the convention. 

* * * 


It is known as the ‘‘Antediluvian and Aristocratic 


alighting at the depct is the big sign of “Welcome 
A. N. R. J. A.” on one of the principal buildings, 
and the electric sign, “Gifts That Last,” on the 
Biltmore Hetel. 


* * * 
President Hufnagel has been speaking con- 
tinuously. Monday noon he made an address be- 


fore the members of the Providence Rotary Club 
at their luncheon, Monday afterncon at the great 
trade conference which he called, and today at the 
opening of the ccnvention. 


* 4 * 
E. H. Hufnagel, national president; Joseph 
Mayer, 2nd _ vice-president; Conrad Brotherly, 


treasurer, and Ralph Roessler, chairman of the 
special excise tax elimination committee, were 
in the party that came from New York on the 
Fall River Lines Sunday night. 
* — - 

The National Wholesale. Jewelers’ Association 
covld have called a meeting of the executive com- 
mittee if necessary, for besides President Cooper 
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will sail down round Beaver Tail Light, 
through Newport Harbor and thence back 
to this city by moonlight. A buffet sup- 
per being served on board. 

Friday morning the convention will be 
called to order at 10 o’clock for the trans- 
action of any unfinished business, following 
Which there will be discussions on various 
subjects pertinent to the trade including 
“Substitute Wedding Anniversary Gift List,” 
Free Engraving,” “Selling Jewelry on the 
Deferred Payment Plan,” report of Resolu- 
tion Committee and then will come the final 
adjournment, 

It is expected that the convention will 
conclude its final session by noon on Friday 
and in the afternoon there will be an in- 
formal golf tournament for men only at the 
Metacomet Golf Club grounds, East Provi- 
dence, under the auspices of the Manufac- 
turing Jewelers’ Golf Association and the 
ew England Manufacturing Jewelers’ and 
Silversmiths’ Association. All jewelers who 
Play golf are urged to take part in this 
tournament. Golfers are looking ahead to 
a enjoyable afternoon. 


ONE OF THE SOUVENIRS OF THE CONVENTION 
Order of Boneheads,” and its members wear most 
appropriate insignia, a gift of the founder. 

* * * 


The first photograph of the convention was taken 
Monday on the roof cf the hotel, and included 
President Hufnagel and his brother officers, and 
some of the ladies. 

* * * 

Secretary Anderson and Henry D. Stecher, 
director of exhibits, were among the first of the 
national cficers on the ground tu get things in 
shape for the opening. 

* . * 

The jewelers of the Bronx were also among 
the early arrivals and formed the bulk of the 
party that arrived in Providence early Monday 
morning via the Colonial Line. 

* 7 * 

William Cooper, president of the National 
Wholesale Jewelers’ Association, was sure to be 
cn time, so got to Providence Sunday in order to 
get in some golf before the convention started. 


* * * 


Among the early exhibitors on the ground 
were two whose faces are familiar to all, Samuel 
Swartchild (this time without his protégé) and 
Harper J. Ransburg of “glass of class.” 


* * * 


Providence knows the jewelers are here and 
the city shows many signs of welcome. In fact 
the first thing that strikes the eye of the passenger 


there arrived Monday Secretary T. J. Fernley, 
Treasurer L. White, not to speak of Marcel 
Mirabeau, Everett Ward, William J. Ward and a 
host of others, 

* * 

Secretary Fred Taggart of the Sterling Silver 
Ware Manufacturers’ Association, paid high testi- 
mony to the effectiveness of the co-operation of 
retailers at Monday’s conference. He showed that 
not only did the retailers get what they wanted 
in the way of listing silver, but both they and 
the manufacturers sold more silverware than ever 
before as a result. 

* * * 

Although the convention. did not start until 
Tuesday, the registration bureau in Room D on 
the mezzarine flcor became a very hum of activity 
Monday morning so many were the early regis- 
trants. As each jeweler arrived he was greeted by 
Edgar M. Decherty, president of the New England 
Manufacturing Jewelers’ and Silversmiths’ Asso- 
ciation; Woodward Booth, the manager; Charles 
E. Hancock and other of “‘show-ropes.” For the 
first time in years Mrs. Anderson was not doing 
this work, but she lent her aid and advice, and 
the 1esult of her long experience in this important 
work, 

+ ” i 

Few knew that National Treasurer Conrad 
Brotherly had had experience as a department 
store buyer before going into the jewelry business 
until he told of it at the conference Monday 
afterncon. When he recited his early experiences, 
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and told how the department store could buy 
jewelry in even small quantities at jobbers’ prices, 
he was speaking from experience, but said the 
same ccndition exists today. Mr. Brotherly’s plea 
was for better rather than bigger distribution and 
the climination of those factors that make the 
jeweler’s competition in the so-cailed bread and 
butter goods so hard. 


* . a 
Notwithstanding his modesty, it was the 
ubiquitous Mr. Booth. 
* * * 


Theodore Fcster’s St. 
were in great demand 


Christopher medallions 


* * * 


The slogan of the National Jewelers’ Publicity 
Association, “Gifts That Last,’”’ struck a very re- 


, 





ELLIS GIFFORD, CHAIRMAN OF THE TRADE 
INTERESTS COMMITTEE OF THE A. N. R. J. A. 
sponsive chord and was repeated throughout the 
hotel. 


* * * 


The mayo:'s welcome struck the right vein. But 
“Joe” always is a slick one. 
* * «* 
“Gus” Rose came al] the way from Down in 
Maine to show off his School of Design. 
* * * 
Exhibition hall was crowded by visitors inter- 
ested in the products of the great industry. 
* * * 
Boston Jewelers’ Club’s delegation, headed by 
President Hollister and Secretary Kerr, were on 
haud early. 


* * . 
President Shipley of the Kansas association 
was among the many interested listeners at the 


conference. 
* * * 

Secretary A. W. Anderson arrived on the scene 
Friday afternoon and was hard at work as soon 
as he arrived. 

* * * 

Not the least interested among those attending 
the convention was Charles F. Irons of Irons & 
Russell, who in spite of his 84 years was round, 
as active and spry as any of them. 


+ * om 


New York State’s representatives got there early 
Monday, and continued to arrive all day. Follow- 
ing the big delegation from New York city came 
one of 15 from Rochester and 10 from Buffalo. 


* * * 
Herbert S. Tanner of this city, who is a mem- 
ber of the executive committee of the Massachu- 
setts and Rhode Island Retail Jewelers’ Assucia- 





tion, sent his regrets. He is at Onset, on Cape 
Cod, recuperating from a recent severe illness. 
o * * 


The National Jewelers’ Publicity Association 
greeted visitors at the convention with some excel- 
lent “Gifts That Last” literature, inviting them to 
visit the “Gifts That Last’? exhibit and see some 
proofs of the work that is being carried on by 
the association. 


* * * 
“Billy” Kindt’s story of how the manufac- 
turers of shirts were putting pearl buttons 


on the sleeves caused a shudder among some of 
his fellow jewelers who felt that their cuff 
hutton business might be put in jeopardy. How- 
ever, the statement of Advisory Secretary Fernley, 


that the Wholesalers’ association had taken up 
this matter with the shirt people, proved re- 
assuring. 

* * * 


The Special Excise Tax Elimination Committee 
of the American National Retail Jewelers’ Associa- 
tion, of which Ralph Roessler, of Marion, Ind., is 
chairman, distributed a pamphlet at the convention 
giving reasons why the special 5 per cent. war 
excise tax should be repealed. The pamphlet also 
contained a list of both Houses and Congress as 
they now stand on the question. Special lots of 





GEORGE L, LUX, MEMBER 


HARTFORD, CONN., 
OF THE A. N. R. J. A. RECEPTION 
COM MITTEE 


the bcoklets for secretaries and presidents of the 
State associations are available. 
* * * 


If the convention proper continues on the lines 
that it has opened it will so far surpass its pre- 
-decessors that no comparison will be _possibie. 
Monday night, before the sessions were scheduled 
to start, the Prcvidence Biltmore Hotel was over- 
tun with jewelers from every part of the country. 
In fact the hotel was taxed to capacity and un- 
able to accommodate the new arrivals. As one 
man remarked: “There were more retail jewel- 
ers and manufacturers present than had ap- 
peared at some of the early conventions of the 
association, while the great body cf visitors were 
vet tc be heard from.” 

* * * 

The R. Wallace & Sons’ Mfg. Co., Wallingford, 
Conn., issued some attractive literature which was 
distributed at the convention in the form of a 
pamphlet which was really an A. N. R. J. A. con- 
vention extra of the Wallace house organ. It 
contained on the first page greetings to the mem- 
bers of the A. N. R. J. A. by W. L. Glenn, vice- 
president (in Charge of Sales), inviting the visitors 
at the convention to make a trip to Wallingford, 
Conn., and visit the home of the Wallace silver 
products. The inside pages contained a map show- 
ing the best routes from Providence to Walling- 
ford, and attenticn was called to the exhibit of R. 


Wallace & Sons Mfg. Co., Room 1420, on the 14th 
floor of the Providence-Biltmore Hotel. 


* * * 
Wow tse Lapizgs Were Carep For 


The ladies’ entertainment committee, of which 
William P. Chapin, Jr., is chairman, was right 
on its job with the arrival of the first of the 
delegates. In addition to the members of his com. 
mittee, Mr. Chapin had a ccrps of charming young 
women to assist him, and the courteous reception 
that each lady received upon her arrival was fayor. 
ably commented upon by all. As soon as a lady 
was registered her name and the number of her 
room was sent to Mr. Chapin’s committee and 
immediately one of the young lady assistants went 
to the lady’s room, introduced herself, presented 
the visitor with tickets for the ladies’ affairs and 
engaged her in a brief talk, and giving assurances 
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F. F. STEARNS, KEENE, N. H., 


that if anything was desired to make wishes known, 

The young ladies included Miss Bertha Zuleher, 
from the General Chain Co.; Mrs. E. W. Lawton 
and Mrs. F. D. Sayles, from B. A. Ballou & Co, 
Inc.; Miss Muriel Hazard and Miss Iola F. 
Watts, from E. L. Spencer & Co.; Mrs. M. 
Dewnes and Miss Marion Macomber, from 
Williams & Anderson; Miss Marguerite Walker 
Jordon and Miss B. F. Keenan, from the Gorham 
Mfg. Co.; Miss A. May Mitchell and Miss E. M. 
Edgett, from the Ostby & Barton Co.; Mrs. F. 
Hart, from R. L. Griffith & Sons Co.; Miss Flor 
ence M. Wain, from Hamilton & Hamilton, Jr. 
Miss L. Waite, trom Martin-Copeland Co., and 
Miss M. D. Karpeles, Miss M. E. Brogan, Miss 
M. Dugan and Miss H. Kwasha, from Karpeles Co. 


RECEPTION COMMITTEE FOR NATIONAL RETAIL 
JEWELERS’ CONVENTION, PROVIDENCE, R. I, 


The reception committee for the A. N. R. 
J. A. convention is as follows: 

Massachusetts—Fred Thurber, chairman, 
Providence, R. I.; Frank E. Davis, North 
ampton, Mass.; J. F. Kahl, Pittsfield, Mass.; 
F. C. Newhall, Lynn, Mass.; E. F. Lilley, 
Milford, Mass. 

Connecticut—George L. Lux, Hartford; 
George Dyson, New Britain; Frank M. 
Todd, Bridgeport; C. O. Costello, Main 
St., New London; S. H. Kirby, New Haven. 

Vermont—A. S. Thompson, Brattleboro; 
G. M. Hascall, Rutland; Will S. Prestom, 
Burlington; Merrill Armstrong, St. Albans; 
Glenn F. Wilson, Richford. 


New Hampshire—Frank fF.  Stearms, 
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Keene; D. F. Gordon, Hillsboro; A. U. 
Burque, Nashua; M. E. Banks, Concord; 
H. L. Coburn, Manchester. 

Maine—W. C. Bryant, Bangor; A. E. 
Garnsey, Sanford; Samuel Freeman, Water- 
ville; O. E. Davies, Rockland; George T. 
Springer, Portland. 











Emerson Boughton has opened a new 
jewelry store in Gloucester on Center St. 

Most of the wholesale and retail jewelers 
will close Friday evening over Labor Day. 

H. I. Getter is now located with the 
Robinson jewelry house in the new Province 
building. 

Charles Huggins, of the D. C. Percival 
Co., has returned from two weeks’ trip in 
Nova Scotia, “brown as a coffee berry.” 

N. V. Park, now employed by the E. H. 
Saxton Co., is planning to open the “Pearl 
Shop” at room 517, Washington building, 
on her own account Sept. 1. 

H. L. Reynolds, formerly for years with 
the Smith, Patterson Co., but now with the 
Van Dusen & Stokes Co., Philadelphia, was 
in town last week visiting old friends in the 
trade. 

The I. Charak Co., wholesale jewelers, 
have leased from Bernard M. Wolf about 
6,000 feet on the second floor of the Kast 
building, 104 Hanover St., for a long term 
of years. 

Ed. G. Bellows, of the Lenox Jewelry Co., 
has returned from two weeks’ rest in Nova 
Scotia. Daniel LaChapelle, of the same 
company, in charge of the optical depart- 
ment, has gone to Usbridge for his Summer 
holidays. 

The annual dance of the Smith-Patterson 
Benefit Association is to be held at Beach- 
croft, Revere Beach, Sept. 7. More than 
300 members and guests have been invited. 
Arrangements are in charge of V. F. Crow- 
ley and Ed. Lyons. 

Harry Orkins, of the Jewelers’ building, 
has been out of business for a month or 
more, owing to an injured ankle. He 
wrenched it severely in a fall, when leaving 
his place of business, and has had to limp 
about the last few days with a stick for 
support. He expects to be back at his post 
shortly, 

Abraham Kuhn, 698 Washington St., was 
held up in his store just before midnight, 
Aug. 19, by three armed robbers, one of 
whom fired a shot, hitting him in the left 
leg. Following the shooting they fled in an 
automobile they had left standing at the 
curb with the motor running and a fourth 
bandit sitting at the steering wheel. They 
got away without leaving any trail. 








A certificate of deposit given in payment 
for negotiable notes transferred in due 
course before maturity, which have been 
sold in due course to a bank chargeable with 
knowledge that the notes were in fact 
tainted with fraud, and that the transfer of 
the notes and the certificate of deposit was 
in fact for the purpose of cutting off equi- 


tes, is uncollectible. Iowa. 194 N. W. 
Rep. 233. 
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Antwerp’s Guild of Diamond Cutters and Merchants Par- 
ticipate in Fete of the Assumption 














Antwerp, Aug. 14.—The 15th of August 
is the fete of the Assumption and all France 
and Belgium goes off on holiday, for the 
whole week. It is impossible to find accom- 
modation in hotels, and everything is full 
down to the last billiard table and bathroom 
at the sea. This is the week chosen by the 
Guild of Diamond Cutters and Merchants in 
Antwerp to hold their historic processions 
through the streets of the ancient city. 

Four kilometres in length and accompanied 
by 15 bands, there were over a dozen huge 
cars in the pageant that paraded the streets 
for the first time on Sunday and that will 
come out again Wednesday, the fete of the 
Assumption, and make its final appearance 
on Sunday, Aug. 19. 

For the first event, the weather was ideal. 
This was very fortunate indeed, for dia- 
monds and other jewels in the open air must 
sparkle to be appreciated at their full value. 
On this occasion, however, it was felt by 
the waiting crowd that the sun almost over- 
did things and that a little less brilliancy 
would have filled the bill just as well. Those 
on the shady side of the streets did not feel 
the torrid; tropical heat as much as the 
others, who even went as far as to com- 
plain of the warmth. 

On Sunday, Aug. 12, special trains were 
run from Brussels, Ghent and Malines, to 
bring people to the show, and it is estimated 
that at least 100,000 people took advantage 
of these facilities, besides the natives of 
Antwerp and the vast multitude that came 
into the city on foot, by tram or by bicycle 
and car. 


The procession went through the chief 
avenues. Planted with flower-beds- with 
stands filled with gorgeous climbing plants, 
that hang down and give a brilliant touch 
to the roads, they were rendered gayer by 
a wonderful display of flags and of ancient 
tapestries hung from the windows. Stran- 
gers from the States, from Great Britain 
and Holland all crowded to Belgium for 
the event, while quite a number of French 
were present. 

Early on the Sunday afternoon all the 
stands along the route were filled with peo- 
ple, while every window seat and balcony 
was occupied. Owing to the value of the 
real gems worn by diamond merchants’ wives 
and daughters, a large police force was 
requisitioned, while a special squad of plain- 
clothes men came over from Scotland Yard, 
to protect the cars. This was necessary, as 
one car alone is insured for 37,000,000 francs 
and one woman wore a diamond worth 
3,000,000 francs. 

Towards 3 o’clock on Sunday afternoon 
the King and Queen of the Belgians arrived 
from Brussels, with Prince Leopold, the 
heir to the throne, and the popular Marie 
José, who is still a schoolgirl but is very 
tall for her age, taking after King Albert, 
one of the biggest men in Europe. The 
young party was acclaimed very heartily and 
entered the palace in the Avenue du Meir, 
emerging soon afterwards on the balcony. 

The procession took three hours to pass 
any given point and began with a squad of 


mounted police. Bands followed and then 
the cars, among which one of the most in- 
teresting was the Venetian car, with the 
wedding of the Adriatic Sea by the Doge of 
Venice, which was remarkable for its his- 
torical accuracy. There was a French car, 
with the Empress Josephine choosing the 
Crown Jewels. The Japanese car was drawn 
by coolies while the Chinese car was notice- 
able for its dragons in cloth of gold. The 
Congo, Katanga and Cape Colony cars 
showed the work at the diamond mines. 
The “World” car, which represented the five 
continents doing homage to the Antwerp 
cutting industry, was the largest and most 
splendid of the lot. It was so high that the 
overhead electric trolley-run tram service 
has been suspended for all this week to 
allow of it and other cars to pass. Sur- 
mounted by a crystal two metres high, a 
great globe shone in the sun. 

The entire cost of the pageant, which 
amounted to 5,000,000 francs, has been borne 
by the corporation of diamond cutters and 
merchants. At the close of the procession 
the wife of an Antwerp diamond merchant 
was presented to the Queen of the Belgians 
and handed her a superb bouquet of orchids. 
King Albert summoned a deputation of dia- 
mond merchants to the palace and spent 
some time in conversing with them, for the 
King, who is nothing if not democratic, is 
very interested in every kind of trade and 
commerce. After asking about the diamond 
cutting industry, which has revived in the 
most signal manner since the Great War and 
recovered from the losses of that period, he 
inquired about the Congo diamond trade. 
Finally he congratulated the organizers of 
the fete on the success of the pageant, which 
he considered quite unique. 








Notes From Here and There 





The jewelry store of John H. Booth at 
Alton, Ill., was recently visited by a sneak 
thief who succeeded in stealing a card con- 
taining 15 diamond rings. The rings were 
taken from a show window. 

Roy Amos, owner of the Amos Jewelry 
House, S. Main St., Goshen, Ind., is re- 
furnishing his store and will shortly install 
a gift shop, which he will conduct in con- 
nection with this jewelry business. 

Articles of incorporation have been filed 
by Goodman Bros., Inc., St. Paul, Minn. 
The capital is $50,000. The incorporators 
are A, D. and Max Goodman, of St. Paul, 
and Theodore Goodman, Minneapolis. 

The property at the corner of W. Otter- 
man St. and Pennsylvania Ave., Greens- 
burg, Pa., has been sold to L. Hochberg, a 
jeweler. It will be remodeled and renovated 
throughout and will be used as a jewelry 
store. 

P. A. Broderson, jeweler and watchmaker, 
has purchased the jewelry business of F. 
W. Sellers at Wellington, Kans. Mr. Broder- 
son was formerly in business in Douglas, 
Kans., and has had 33 years’ experience in 
repairing watches. 
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Good form compels the use of Sterling Silver in the Home ; 
because it is sincere and not an imitation. It is appropriate and 
is always valuable. It is most economical and most satisfactory 
in the end. 
Sterling Silver for Everybody 
Highest in Quality, not Highest in price. For sale 
at responsible Jewelers everywhere. 
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Ask Aid of President | 1E retail jewelers 
Coolidge in Tax of the country, 
Fight through the chairman 
of the Special Excise 
Tax Elimination Committee of the Ameri- 
can National Retail Jewelers’ Association, 
last week addressed to President Calvin 
Coolidge, a letter summing up the reasons 
why the jewelry industry should be relieved 
of the burdensome, inequitable and unjust 
five per cent. tax now levied on the sales 
of jewelry made to the consumer and why 
Congress should take steps to eliminate this 
tax at the earliest possible moment. 

The letter, which is published in full in 
another column of this issue, is a masterly 
document and reflects credit on Chairman 
Roessler and the committee who sent it, as 
it places the jewelers’ position clearly and 
succinctly, not only before the Chief 
Executive of the country but also before 
the public. This letter should be read care- 
fully and kept by every jeweler of the 
United States because, while he under- 
stands the situation in a general way, and 
realizes that he is hampered in his business 
and must have this iniquitous tax removed, 
he is often not able to express his position 
clearly and meet the arguments of those 
who have the superficial idea that a luxury 
industry should share the burdens of taxa- 
tion of the Government. 

In this letter to the President the jewelers’ 
position is summed up in the clearest and 
most concise form and with this as a basis 
the retailer can not only properly present 
his case to his local Congressman, but 
among his fellow businessmen he can help 
make converts to the idea that the jewelry 
tax is a burden on him, a disturber of 
general business, and that, it should be at 
once removed. He can aid in the good work 
by endeavoring to get his local papers to 
publish this letter to President Coolidge 
or at least a summary of it, and if possible 
make favorable comments on the jewelers’ 
position. 

The situation in Congress (whenever it 
may convene) is favorable to the jeweler 
at the present time. Chairman Roessler re- 
ports that 327 members of the Lower 
House have already been pledged to a re- 
peal of this tax as have many members of 
the Senate, and the letters which the com- 
mittee and its chairman are receiving from 
national legislators are very encouraging. 
Therefore this is the time for the jeweler 
to make a drive to bring every element of 
pressure upon his local Congressman to get 
in line, and the letter to President Coolidge 
will aid him in doing so. That is why it 
should be read, kept and given the greatest 
publicity possible. 





HAT America 
produces the 
most beautiful com- 
mercial jewelry in the 
world today, is a statement sometimes made 
hy our enthusiastic patriots that is often dis- 
counted by those who hear it, in the belief 
that it is prompted by a lack of knowledge 
of European jewelry and a prejudice in 
favor of our own. In fact, not only many 
laymen, but many jewelers as well, have an 
idea that America follows Europe in jewel- 
ry styles and lags behind her in beauty and 
workmanship. But this is not so. Today the 
manufacturing jewelers of this country, 


Finest Jewelry 
is Made in the 
United States 


CIRCULAR 








131 





particularly the platinumsmiths, lead the 
world in the production of not only the gen- 
eral lines of jewelry, but even in fine special 
pieces as well. This American leadership 
applies not only to price alone, but shows in 
artistic perfection and workmanship also. 
True it is that once in a while a piece by 
a European artist will stand out and receive 
international commendation, but equally 
beautiful special pieces are made here that 
are subject to no such publicity or notoriety. 
As far as the general commercial line is 
concerned, platinum jewelry turned out in 
New York, Newark, Chicago and other cen- 
ters is far superior to any in the world. 

Some times ago the editor of this journal 
commissioned the instructor of a_ well- 
known jewelry school, who was going 
abroad, to obtain for, him photographs of 
noteworthy examples of jewelry in the 
markets of Europe, the idea being that this 
might help to give suggestions to the indus- 
try here. In the course of a letter received 
from this gentleman last week, he refers to 
this suggestion and in stating why he had 
not done so, makes the following interesting 
comment : 

“New York does not need any hints 
from Europe in the development of its 
art. I have visited the best shops of 
Paris, Brussels, Antwerp, as well as 
other cities and towns famous for their 
jewelry, and if you will believe one who 
is in a position to judge, there was noth- 
ing displayed that could give any sug- 
gestions worth while to the American 
jeweler. After seeing them all, I can 
truthfully say that when it comes to 
real good jewelry, the best is to be found 
in New York.” 


This experience of a man who knows 
jewelry and is in a position to make a tech- 
nical and critical comparison, should prove 
a matter of satisfaction to our manufac- 
turers and merchants alike. 





HE great conven- 

tion of the Ameri- 
can National Retail 
Jewelers Association 
now in session at Providence (a report of 
whose early proceedings up to last night ap- 
pears in another column of this issue) marks 
an epoch in the history of jewelry organi- 
zation work because as it appears now this 
is not only a gathering of the retail mer- 
chants of our industry to discuss their 
affairs but it is, in fact, an economic con- 
ference on trade conditions from which 
wholesaler, importer and manufacturer alike 
can learn much to their advantage; in fact 
learn as much, or more, as can the retail 
jewelers themselves. 

What was practically (if not technically) 
the first day of the session, Monday, was 
the scene of a conference of the leaders in 
all branches of our industry which may do 
much to establish a precedent for the 
future in regard to arranging for a regular 
interchange of views among manufacturers 
and importers on one side and the two 
distributing factors, wholesalers and re- 
tailers, on the other, in regard to all subjects 
that may come up in the future that affect 
the jewelry trade as a whole. As President 
Hufnagel well said at the opening of this 
conference: “All branches of our trade labor 
under the gravest burdens which seriously 


The Great Con- 
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hamper business and retard the enjoyment 
of a just remuneration,” and though each 
branch has tackled the problems from its 
individual standpoint in the past, their 
efforts have not met with success; pa 
because it was a sectional remedy proposed 
without adequate understanding of the 
problems of the other elements of the trade, 
With the getting together of all elements 
and a knowledge not only of the conditions 
of our own industry but a knowledge of 
what is happening in other industries 
throughout the country, the chance of soly- 
ing these problems will seem very much 
brighter. 

It looks now as if the two dominant mat- 
ters before this convention will be, first the 
question of elimination of the jewelry tax 
and second the question of perfecting the 
means and increasing the amount of dis. 
tribution of the jewelry trade. In these 
subjects every element of our industry is 
vitally interested because, in the last analysis, 
manufacturing, importing and wholesaling is 
dependent entirely upon the amount dis. 
tributed from the retailer to the consumer 
and the conditions under which such dis- 
tribution is made. As far as the jewelry 
tax is concerned it is now generally ad- 
mitted that this is a burden that affects the 
sale of jewelry in all parts of the country 
and we will manufacture more jewelry and 
we will import more gems only when the 
retailer is relieved of this handicap. 

The predictions made as to this conven- 
tion, its size and its importance, have been 
more than verified by the number of 
jewelers attending, and the amount of in- 
terest displayed in the first day’s work. 
Every jeweler who possibly can leave his 
business now and go to Providence before 
it is over should do so. For those who 
cannot, the complete report in the next issue 
of THE JEWELERS’ CIRCULAR will give an 
adequate idea of what has taken place at 
each session. But this report can in no 
way give to the jeweler the full education 
that he will get from attending the pro- 
ceedings personally and coming in contact 
with his fellow-merchants in other parts of 
the country, so if it is possible, come to 
the convention, even if for a single session 
and get the benefits that hundreds of our 
merchants are now enjoying. 








Market Prices for Silver Bars 


The following are the quotations for sil- 
ver bars in London and New York as fe- 
ported for the past week: 


Selling Price 

London U.S. Gov't New York 

Date Official Assay Bars Official 
a) 31 65% 62% 
oN Oe): aes 30% 65% 62% 
ae | 304 64% 62% 
Aug. -24.:..:.. 30% 64% 62% 
Asig; 25 5..55. 3038 65 62% 
Ate. 27.:.<... Boy 65 62% 








Upon his return from a two weeks’ vaca- 
tion, Thomas Sardo, jeweler at 228 Graham 
Ave., Paterson, N. J., discovered that his 
house had been broken into and robbed of 
several pieces of jewelry. The value of the 
loot has not been estimated, as Mr. Sar 
has been unable to determine just what was 
taken. 
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The business of the A. Greenstein Jewelry 
Co. was incorporated at Albany, N. Y., last 
week with a capital of $5,000. The incor- 
porators are R. Purie, P. Block and M. E. 
Kaplan. 

Harry Hoffman, of Hoffman Bros., im- 
porters and manufacturers of watches, 565 
Fifth Ave., has just returned from a south- 
ern trip. Mr. Hoffman is optimistic about 
the Fall prospects in his territory. 

Charles Both, of the Globe Watch Manu- 
facturing Corp., 116 Nassau St., has re- 
turned from his middle western trip and will 
visit the trade of Philadelphia, Baltimore 
and Washington this week and next week. 

At the office of the Secretary of State, in 
Albany, N. Y., a charter of incorporation 
was issued last week to the Ank Jewelry 
Mfg. Co., this city. The capital is $20,000 
and the incorporators are H. E. Mohr and 
'B. Samilow. 

The Rosgin Diamond Co. is the name of 
a concern incorporated at Albany, N. Y., 
last week, with authority to engage in busi- 
ness in this city. The capital is $10,000 and 
the incorporators are I. B. Funtskoner and 
M. L. Stern. 

A charter of incorporation was filed at 
Albany, N. Y., last week by the New York 
Watch Material Supply Co., authorizing this 
concern to do business in this city. The 
capital is $5,000 and the incorporators are 
N. Jaco and J. and B. Cedar. 


Increased business has compelled Hyman 
& Zaslav, dealers in clocks, silverware and 
ivory goods, to move to 616 Broadway. 
They were formerly located at 83 Bowery. 
This firm now occupies the ground floor of 
a large building between Bleecker and 
Houston Sts., where they have better facili- 
ties for handling business. 

A. J. Hedges & Co., manufacturing jewel- 
ers, discontinued their New York office last 
week, which for the past few years has been 
located at 11 John St. The office was 
moved to the concern’s own building, at 72 
E. Kinney St., Newark, N. J., where the 
factory is now located. The Hedges con- 
cern recently purchased this building. 

For the past week or more a rumor has 
been circulated in the Maiden Lane district 
to the effect that Frank Roos, a member of 
the former firm of Frank Roos & Bro., deal- 
ers in diamonds, formerly located at 11 John 
St, had died. An investigation made by 
a Jeweters’ Circutar reporter, at the home 
of Mr. Roos’ brother, brought forth the 
information that Mr. Roos had recently suf- 
tred a breakdown, but was convalescing 
at a health resort in Butler, N. J. 

codman King, formerly for many years 
President of the Mermod, Jaccard & King 

» St. Louis, Mo., and still a director in 

t organization, visited New York last 
week after making a long stay in Atlantic 
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City. Mr. King after giving up the presi- 
dency of the St. Louis concern, some years 
ago, took a law course and obtained his 
degree of L.L. B. and later L.L. M., and 
is mow a practicing lawyer, a member of 
the St. Louis and the Missouri Bar Asso- 
ciations. His son is vice-president of the 
Mermod, Jaccard & King Jewelry Co. 
While in New York Mr. King made his 
headquarters at the Plaza Hotel. He was 
among the many visitors to THE JEWELERS’ 
CIRCULAR last week. 

Joseph Mazer, secretary-treasurer of the 
T. L. Combs & Mazer Co., retail jewelers 
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R. J. A., in that city. While in New York 
he was the recipient of many attentions and 
among others was the guest of honor at a 
luncheon, tendered to him by Marcel Mira- 
beau, of Lissauer & Co., who is chairman 
of the legislative committee of the National 
Wholesale Jewelers’ Association. The 
luncheon was held on Thursday, in a private 
room in the Hardware Club, at 1.30 Pp. M. 
and among the guests invited to meet Mr. 
Cooper were Jonas Koch, president of the 
New York Wholesale Jewelers’ Association ; 
Everett Ward, of N. H. White & Co., Geo. 
Tomes, of Cross & Beguelin; J. J. 














All August Records Beaten 


The Jewelers’ Circular has published 541 pages of 
advertising this month which beats all previous records 
for the month of August by 16 pages and is nearly 100 
pages more than was published by the five jewelry 
monthlies combined during the same month. 


This is the Time to Advertise 


and “The Jewelers’ Circular” the one great medium 
between the buyers and sellers is the place to advertise. 




















of Omaha, Nebr., has embarked in business 
for himself as a dealer in diamonds, at 170 
Broadway, room 1501, under the style of 
the Joseph Mazer Co. Mr. Mazer will still 
continue his interest in the Combs & Mazer 
concern, but will give his personal attention 
to his diamond business in New York. 
This is not a new field for him, as at one 
time he represented Arnstein Bros. & Co., 
New York diamond importers, before join- 
ing forces with Tinley Combs. Mr. Mazer, 
who is the second vice-president of the 
A. N. R. J. A., has been in New York in 
the past week arranging for his own busi- 
ness which starts Sept. 1, and went down 
to Providence Sunday night to attend the 
retailers’ convention in that city where he 
responded to the addresses of welcome. 

W. R. Cooper, of S. H. Clausin & Co., 
Minneapolis, Minn., and president of the 
National Wholesale Jewelers’ Association, 
was in New York last week on his way to 
Providence, where he is to represent his 
association at the convention of the A. N. 


Schmukler, Lee Reichman, vice-chairman 
of the Jewelers’ Vigilance Committee; 
William J. Ward, secretary of the Jewelers’ 
24-Kt. Club and T. Edgar Willson, editor 
of THE JEWELERS’ Circular. There were 
no formal speeches, but the afternoon was 
spent in a general discussion of conditions 
in the jewelry trade, the relation of retailer, 
wholesaler and manufacturer in one to the 
other, and the best methods to be employed 
in meeting the competition of department 
stores and dealers in outside industries. 
Mr. Cooper went to Providence, Saturday, 
and is now in attendance at the big 
convention, 

A voluntary petition in bankruptcy was 
filed in the United States District Court, 
this city, on Monday, Aug. 20, by the 
Czechoslovak Bead Co., dealing in beads, 
pearls and novelties, 1114 Third Ave. The 
schedules accompanying the petition list the 
liabilities at $30,635, which amount consti- 





(Continued on page 135) 
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tutes unsecured claims. The assets total 
$5,012 and consist of stock in trade, $3,000; 
debts due on open accounts, $1,972, and de- 
posits of money in the bank and elsewhere, 
$40. On Aug. 22 Judge William Bondy 
appointed Samuel Greenwald as receiver un- 
der a bond of $1,000. Among the largest 
unsecured creditors are: Ambro Glass Co., 
$345; Joseph Batistello, $650; Ladislav 
Belda, $1,500; Rudolph Belda, $2,100; Anna 
Hudec, $1,800; Joseph Jujer, $800; Joseph 
Holecek, $250; Martin Klein, $750; Peter 
Kopal, $1,650; V. Linka, $1,500; [Frank 
Mares, $575; Jackym Marklas, $500; Ob- 
schodni Bincka, $330; Obchodni A. Vyrozni 
Drazstvo, $300; Augustine Podolka Roven- 
ska, $750; Jose Platek, $124; Joseph 
Ruzicka, $570; Joseph Sazama, $3,284; Lud- 
wig Weiss, $1,500; Stanley Wilde, $500; 
Eddie Pilnacek, $1,000; Ladislav Belda, 
$9,000; Bank of Europe, $300. 

Morris Oxman, manufacturing jeweler, 
formerly located at 54 Chrystie St., has 
moved to new quarters at 125 Canal St. 

It was announced last week that the 
Times Square Novelty Co., 1482 Broadway, 
is discontinuing business on or about 
Sept. 1. 

Karl Lehmann, of Karl Lehmann & Son, 
Natchez, Miss., is in this city on a buying 
trip and while here is making his head- 
quarters at the Elks Club. 

E. Rauchman, who is engaged in the busi- 
ness of carving, chasing and lettering, has 
moved from 49 Maiden Lane to larger quar- 
ters in Room 428 at 15 John St. 

Harry Blustin, Minneapolis, Minn., has 
taken a position with the Herald Novelty 
Co, Inc., 50 W. 17th St. Mr. Blustin will 
represent this concern in the middle west. 

A silver tea set, including a tea pot, sugar 
bowl and creamer, made by W. G. Forbes, 
in 1800, has been lent to the Metropolitan 
Museum of Art, this city, by Mrs. Homer 
Foot. 

The members of the Jewelry, Leather and 
Fancy Goods Salesmen’s Association; Inc., 
recently celebrated the formal opening of 
the organization’s headquarters at the Wal- 
dorf-Astoria. 

0. J. Maak has recently become associated 
with the Henshel Co., creators of Bluebird 
pearls, 8 E. 34th St., as sales promotion 
manager. Mr. Maak has had a wide ex- 
perience in promotion work and the creation 
of dealer helps. 

Charles H. Jahn, jeweler and optometrist 
of Enid, Okla., and W. C. Burden of W. J. 
Burden & Son, jewelers, Wilson, N. C., are 
among the out-of-town visitors now in this 
city. Mr. Burden is making his headquar- 
ters at the Hotel McAIpin. 


Wedding rings, pearls and other articles 
Valued at about $300 were stolen last Sun- 
day night from the window of the jewelry 
tore of D. Seidman, 754 Lexington Ave. 

€ Jewelry store is located next to a con- 
€ctionery shop and it was while the latter 
Place was crowded on Sunday night that 
one of a band of young men hurled a stone 
rapped in a newspaper through the window 
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and rifled it of its contents. An empty 
tray which had contained a number of wed- 
ding rings was found a short distance from 
the store. 

Soft platinum is still being quoted at $116 
an ounce while platinum containing five per 
cent. iridium continues to sell at $125 an 
ounce. Platinum hardened with 10 per 
cent. iridium is demanding $134 an ounce 
while the price of palladium ranges from 
$80 to $81 an ounce. Iridium is still being 
sold for from $275 to $300 an ounce. 
These quotations are the same as those that 
have prevailed of late. 

Among visitors to the offices of THE 
JeweLers’ CiRcCULAR on Monday, who were 
on their way to the annual convention of 
the American National Retail Jewelers’ As- 
sociation, being held in Providence this 
week were: Milton Kohler of Milton Koh- 
ler & Sons, Hagerstown, Md., accompanied 
by his daughter; Frank Lincoff, Weirton, 
W. Va.; Fred H. Schomburg, Columbus, 
Ga., ex-president of the Georgia Retail 
Jewelers’ Association, and Henry Muench, 
Atlanta, Ga., president of the Georgia asso- 
ciation. 

Sometime between 4 and 5 o’clock yester- 
day (Tuesday) morning, a rock was hurled 
through the window of the jewelry store of 
I. Gessen, 1070 Westchester Ave., by a 
thief who stole loot worth $300. The 
jeweler knew nothing of the robbery until 
he arrived at his store about 9 o’clock 
yesterday morning. He found the rock in 
the window and a number of watch brace- 
lets, fountain pens and earrings were 
missing. The police told him that the rob- 
bery took place some time between 4 and 5 
o'clock in the morning. Mr. Gessen’s loss 
was not insured, 

Roland A. Gsell, 17 W. 37th St., returned 
recently after a three months’ stay at the 
Hafis watch factory in Bienne, Switzerland. 
Mr. Gesell returned on the steamship 
France. While abroad he distinguished 
himself by winning the Klausen automobile 
race. This contest is an international affair 
and is one of the biggest events held each 
year in Switzerland. The contest is an Al- 
pine race and started at 1,500 feet and 
finished at an altitude of 7,000 feet. There 
were 85 cars entered in the race and only 
68 finished. Mr. Gsell drove his own Buick 
touring car over a course which is a wind- 
ing and difficult one, and for finishing first 
was awarded a handsome silver cup. This 
is an event which is open to tourists only. 

While grappling with a hold-up man, last 
Monday night, Samuel Meyerson, a jeweler 
at 42 Third Ave., was shot in the left arm. 
The bandit was arrested before he was 
able to get very far from the store and is 
now being held by the police. Just as Mr. 
Meyerson and his son, George, were closing 
the store on Monday night, a man entered 
the place and immediately drew a revolver 
from his pocket. As he pointed it at the 
jeweler, Mr, Meyerson grappled with the 
man and during the struggle, the bandit 
fired a shot which passed through Mr. 
Meyerson’s left arm. The bandit became 
panic stricken and throwing his revolver 
away, attempted to escape. He was cap- 
tured, however, a short distance from the 
store. At the police station the man gave 
his name as John Murray, 17 years old. 
He claimed to be homeless and he said that 
hunger drove him to attempt the robbery. 
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The General Alloy Co., Inc., with an of- 
fice and factory at 186 New Jersey Rail- 
road Ave., Newark, is now represented by 
a sales force including: A. J. Weiss, E. 
Rosen, J. Snyder and A. Coan. 

The Public Service trolley strike, which 
has completely tied up street car transporta- 
tion in 147 New Jersey municipalities for 
nearly a month, has interfered with employes 
of the jewelry factories of the city getting 
to and from their work, although the jitney 
bus service has handled the immense burden 
cast upon them by the strike better than 
many at first believed possible. 

George A. Lederer, son of the late Louis 
Lederer, who was a manufacturing jeweler 
at 199 Commerce St., is contesting his 
father’s will, He alleges that undue influ- 
ence was exercised by Mrs, Amelia Wills, 
of 98 Chadwick Ave., resulting in a bequest 
to her of a residue of the Lederer estate. 
Mr. Lederer died on June 3. He was 73 
years old. The hearing was held before 
Deputy Surrogate Kocher at the court house. 

Mr. and Mrs. Ferdinand J. Herpers, of 
705 High St. have returned from West 
Haven, Conn., where they have been visit- 
ing. Their daughter, Miss Margaret Her- 
pers, is expected home the latter part of the 
week from Camp Greenwood, Greenwood 
Lake, where she has been spending the Sum- 
mer. She will go to the Collegiate Institute 
at Hackettstown, Sept. 25. Ferdinand J. 
Herpers, Jr., returns this week from Camp 
Kyle, in the Catskills. 


Suit has been filed in the Federal District 
Court, here, by the Baer & Wilde Co., of 
Attleboro, Mass., alleging infringement on 
its trade-mark on the “Kum-a-Part” cuff 
buttons by Charles Wesson, trading as the 
Outlet Novelty Shop at 211 Market St. 
Attached to the petition are pictures of trays 
of cuff buttons bearing the sign, “Genuine 
Kum-a-Part” cuff buttons. These pictures 
are alleged to have been taken in the store 
window on Market St. The Attleboro com- 
pany said that it patented the Kum-a-Part 
cuff buttons. It is claimed that the buttons 
on sale in the Market St. store were selling 
for 25 cents a pair. The suit was filed for 
the plaintiff company by Mock & Blum, at- 
torneys. An injunction is asked to stop the 
alleged infringement of the trade-mark. 

Madison Alling, a New York jeweler who 
resides in Newark, has presented an old oil 
painting, entitled “St. John the Baptist, or 
the Forerunner of Christ,” thought to be the 
work of the Italian painter Doci, to the 
Grace Episcopal ‘Church as a memorial to 
his parents and grandparents. It is three by 
five feet in size and represents a lad clad in 
a goat skin holding a staff from which waves 
of ribbon bearing the words “Agnus Dei.” 
He is depicted as standing in the mountains 
amid exotic plants and palm trees, and at 
his feet is a lamb. Mr. Alling’s grandpar- 
ents, John Chase and Joanna Beach Down- 
ing, who resided in Reade St., New York, 
many years ago, were the original American 
owners of the picture. It is to them and 
his parents, William Robinson and Emma L. 
Downing Alling, that the picture will be- 
come a memorial. It will be placed in the 
church in September. 
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Chicago Notes 





Charles Crane, of Crane & Purdy, is on a 
business trip to Washington, Philadelphia 
and Baltimore. 

E. G. Adler, of the Bonner Mfg. Co., left 
this week on a long business trip to Cali- 
fornia and the west. 

F. D. Morgan, Chicago manager for 
Baker & Co., Inc., made a short business 
trip to Omaha last week. 

Frank Moran, Chicago manager for the 
J. F. Sturdy’s Sons Co., is making a busi- 
ness trip through the south. 

Joe Block, of the Block-Weinfeld Co., 
left last week on a three weeks’ business 
trip through the southwest. 

Charles Purdy, Heyworth building, is call- 
ing on the trade through the east and will 
be gone for about four weeks. 

Frank S. Boyden, of the Boyden, Minuth 
Co., is spending a couple of weeks with his 
family at Stone Lake, Wis., resting. 

“Billie’ Lamb, of Geo. H. Fuller & Son 
Co., left last week on an extended trip 
through the west to the Pacific Coast. 

Howard Seebeck, representing Sykes & 
Strandberg, left last Thursday night for an 
extended business trip through the south. 

M. Weiss, representing Lewy & Co., re- 
turned to Chicago last week with his bride 
after spending a month touring through the 
east. 

Charles Perry, of the Ford-Perry Co., 
Providence, spent a few days in Chicago last 
week visiting with G. Fred Perry of this 
concern. 

Franklin Dean, credit manager for Des- 
pres, Bridges & Noel, is spending a couple 
of weeks with his family motoring through 
Michigan. 

Adolph Weiss, of Heinrich, Herrman & 
Weiss, returned last week from New York, 
where he spent three weeks visiting at the 
home office and factory. 

Phil Lax, of the Pennant Watch & Supply 
Co., spent a few days in Chicago last week 
calling on the trade en route home from a 
business trip through the west. 

J. L. Miller, factory representative, Hey- 
worth building, left recently on a trip 
through the west to the Pacific Coast. He 
expects to be gone about a month. 

Miss Maude Waters, silverware buyer 
for Lebolt & Co., returned last week from 
a month’s visit to the factories in the east, 
where she made purchases for this Fall. 

John S. Ward, representing the Queen 
City Silver Co., in connection with his own 
line through the south, is making an ex- 
tended business trip through that section. 


A. D. Wittgren, in charge of the jewelry 
department for Thos. J. Dee & Co., returned 
to Chicago last week from Newark, where 
he spent a week visiting at their factory. 

L. M. Frank, Chicago manager of the 
Buffalo Case Co., left with his family re- 
cently to motor to the woods of Wisconsin, 
where he will spend several weeks resting. 

Wm. Walton, in charge of the watch de- 
partment for Lebolt & Co., returned recently 
from a fishing trip to northern Michigan 
and is telling his friends some good fish 
stories. 

J. Saygol, of Goodman & Saygol, St. 
Paul, stopped off in Chicago last week for 
a couple of days en route home from the 
east, where he spent several weeks visiting 
markets. 

A. B. Paulsen, representing the Waite- 
Thresher Co., left Friday for Mackinac 
Island, where he will spend several days be- 
for leaving on a business trip through the 
northwest. 

M. W. Silverberg, representing the Stein 
& Ellbogen Co., recently left to resume his 
trip through his territory after being con- 
fined to his home for the past three weeks 
on account of illness. 

The Master Jewelry Co., Heyworth build- 
ing, received patent papers last week from 
Washington on a bracelet clasp. A small 
lever is attached to the side of the clasp 
which holds it securely. 

J. B. Lipsker, representing the Goldsmith 
Bros. Smelting & Refining Co., returned last 
week from a three months’ business trip 
through the southwest and reports favorable 
conditions in that territory. 

Theo. Bitterman, of Bitterman Bros., 
Evansville, Ind., accompanied by Mrs. Bit- 
terman, is spending several weeks in Chi- 
cago at the Chicago Beach Hotel, resting 
and recuperating after an illness. 

Joe Goldstone, of the Blauer-Goldstone 
Co., announced last week upon his return 
from a six weeks’ trip to Europe that while 
there he opened a Paris office at 20 Rue de 
la Paix, which will be in charge of Jos. 
Judels. 

Jos. Hosticka, who formerly was em- 
ployed by Spaulding & Co. as an engraver, 
recently entered into business for himself, 
under the name of the Ace Engraving Co., 
with shop and office in suite 702, Mallers 
building. 

Herman C. Stern, president of the Illinois 
State Retail Jewelers’ Association, accom- 
panied by Mrs. Stern, left Sunday on the 
Jewelers’ Special for Providence, to attend 
the convention of the American National 


Retail Jewelers’ Association. 








Ed. Cain, of Ed. Cain & Co., Mallers 
building, returned last week from a two 
weeks’ trip through southern Illinois, and 
after spending a few days in Chicago re- 
plenishing his stock left for another trip 
through the west, this time to be gone for 
six weeks. 

V. C. Saxon, retail jeweler and optome- 
trist, closed out his business at Milwaukee 
and Elston Aves., recently, and has secured 
a far more desirable location at 111 E. 43rd 
St. All new mahogany fixtures have been 
installed which gives the store a very beau- 
tiful effect. 

Word was received in Chicago last week 
at the office of S. Kutner & Co., Capitol 
building, that S. Kutner, Jr., sailed on Aug. 
25, on the Berengaria, for home. He is ex- 
pected back here the first part of September. 
Mr. Kutner has been at the Paris office of 
this concern for the past nine months look- 
ing after their interest there. 


The M. Pian Jewelry Co. is the name of 
a new manufacturing concern that has 
opened this week in room 1214, Capitol 
building. M. Pian, owner of the business, 
has for some time been in the jobbing busi- 
ness for himself, making his headquarters 
at his home. This business he will continue 
in conjunction with the manufacturing end. 

The “Jewelers’ Special,” carrying Illinois 
jewelers and jewelers from the middle west 
to the convention of the American National 
Retail Jewelers’ Association, left here on 
Sunday, at 10.30 a. M., over the New York 
Central, and arrived at Providence Menday, 
4.47 p. m. The special stopped at Cleve- 
land, Toledo and Buffalo to pick up jewelers 
from those points. 

Wm. Cooper, of S. H. Clausin & Co. 
Minneapolis, and president of the Na- 
tional Wholesale Jewelers’ Association, 
spent a day in Chicago last week on his way 
to Philadelphia, where he spent a few days 
visiting with the secretary of the associa- 
tion, before leaving for Providence to at- 
tend the convention of the American Na- 
tional Retail Jewelers’ Association. 

Sympathy was extended to Albert 6. 
Lavy, 2015 Milwaukee Ave., and secretary 
of the Illinois Retail Jewelers’ Association, 
on account of the death of his mother, Mrs. 
Albert G. Lavy, Sr., who passed away at 
her home, 2627 N. Mozart St., on Monday, 
Aug. 20. Funeral was held at her late 
residence, on Thursday, Aug. 23, and inter- 
ment was at Mount Olive Cemetery. ; 

Frank Whiting, of the Whiting & Davis 
Co., returned last week from a four weeks 
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visit to the factory at Plainville, and after 
spending a few days here again left on a 
business trip through the middle west. 

W. C. Harris, vice-president of the Norris, 
Alister-Ball Co., is spending a week at 
Williams Bay, Wis., resting. 

Robert Rueping, Heyworth building, is 
spending a week resting and visiting with 
relatives at his old home at Don du Lac, 
Wis. 

Ed. Fillholm, of Benj. Allen & Co., is 
spending this week at Providence, attending 
the American National Retail Jewelers’ con- 
vention. 

Louis K. Green, Chicago manager for the 
Chas. E. Hancock Co., returned from the 
northwest last week, after a two weeks’ 
business trip. 

Fred A. Haller, of the Ostby & Barton 
Co., returned from a 10-day business trip 
through the middle west and reported busi- 
ness fair there. 

C. M. Slemmons, of the Norris, Alister- 
Ball Co., left last week for a business trip 
through Ohio and Missouri, and will be gone 
for several weeks. 

John Wechter, of S. Wechter Co., left 
for Atlantic City last week, where he will 
remain for a couple of weeks resting and 
visiting with friends. 

J. B. Wilhelm, of the International Silver 
Co., returned last week with his family from 
a motor trip through Michigan, where they 
visited with friends. 

N. F. Wechter, of S. Wechter Co., re- 
turned last week from a three weeks’ stay 
at northern Wisconsin, where he put in his 
time fishing and golfing. 

L. M. Thurston, representing Park Bros. 
& Rogers Co., is motoring with his family 
to Pittsburgh, where they will remain for a 
week visiting with relatives. 

Harold K. Green, representing the Dowd- 
Rodgers Co., returned last week from a two 
weeks’ business trip through the northwest 
and reports a successful trip. 

H, Charmack, Chicago manager for E. & 
J. Bass, Inc., returned to Chicago last week 
from the home office and factory at New 
York, where he spent a month visiting. 

Charles H. York, in charge of the repair 
department for Lebolt & Co., left last week 
on his annual hunting trip to Wyoming. 
He expects to be gone for about a month. 

Saul Schar has associated himself with 
H. Horwitz Co., Capitol building, and will 
represent this concern in Chicago. Mr. 
Schar formerly was with the Chicago office 
of the Fox Mfg. Co. 

H. L. Richards, of Fessenden Co., Provi- 
dence, is spending several days in Chicago 
this week calling on the trade and renewing 
old acquaintances. Mr. Richards will leave 
shortly for the middle west. 

Charles H. Jahn, of Enid, Okla., spent a 
ew days in Chicago last week visiting the 
markets en route to Providence to attend 
the convention of the American National 
Retail Jewelers’ Association. 

W. D. Turner, of the firm of Turner 
Bros., 2159 W. Madison St., underwent an 
Operation for kidney trouble last Friday at 
the Washington Boulevard Hospital. His 
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condition is reported very favorable and all 
indications show a speedy recovery. 

Lazarus Vasilion, Racine, Wis., was in 
Chicago last week looking over the markets 
and making purchases for the new retail 
jewelry store he will open on or about Sept. 
1, in the Arcade of that city. Mr. Vasilion 
formerly was employed by Hiram J. Smith, 
Racine. 

Geo. Pochter has connected himself with 
Bolotin & Sheinin, 159 N. State St., whom 
he will represent in Illinois, Indiana, Michi- 
gan and Wisconsin, in conjunction with the 
Continental Watch & Jewelry Co. line. Mr. 
Pochter recently left for a business trip 
through Illinois. 

The Jewelers’ Bead & Supply Co., located 
at 127 N. Dearborn St., filed a voluntary 
petition in bankruptcy last week. Charles 
E. Eichholz is the owner of the concern. 
The assets amount to $3,500 of which $400 
is in merchandise and the balance in ac- 
counts receivable. Liabilities amount to 
$7,000, with a wage claim of $600. 

Fire that practically destroyed a fur shop 
in suite 1016, Capitol building, early one 
morning last week, spread to the adjoining 
room, 1017, which is occupied by Katz & 
Klein, manufacturing jewelers, and before 
it was controlled had done about $3,000 
worth of damage. Workmen immediately 
commenced work in making repairs, and 
Katz & Klein will resume work this week. 

The trade in Chicago were cautioned last 
week against a person who called on one of 
the large wholesale houses here and escaped 
with a tray of diamond ring mountings. 
This person approached one of the men be- 
hind the counter and showed him a sketch 
of a mounting. He mentioned the name of 
the shipping clerk and said he had been sent 
for them. The salesman being busy with a 
customer at the time gave the person the 
tray of mountings so the clerk could make 
the selection. After an investigation was 
made, it was learned that no one had been 
sent for mountings from this department 
and the person had escaped with the tray. 

Among the many visitors in Chicago last 
week looking over the markets were: 
Frank Cleveland, Prophetstown, Ill.; J. W. 
Neasham, Ottumwa, Ia.; W. J. Chandler, 
Indianola, Miss.; H. V. Shively, Campbells- 
ville, Ky.; E. F. West, Plymouth, IIl.; 
Robert C. Smith, Manhattan, Kans.; Bern- 
ard Bleuer, of Bleuer & Son, Biloxo, Miss. ; 
Fred Lynds, Chillicothe, Ill.; John A. Gart- 
land, Rock Valley, Ia.; R. Moran, manager 
of Roper Bros., Creston, Ia.; John J. Lange, 
Racine, Wis.; Miss B. Rubin, Rubin Depart- 
ment Store, Waukegan, IIl.; R. E. Chappell, 
Niles, Mich.; G. B. Goldfarb, of the Para- 
mount Jewelry Co., Oklahoma City, Okla. ; 
Olaf R. Helmstein, La Grange, Ill.; Mrs. 
George P. Huntley, of Geo. P. Huntley & 
Son, Clyde, O.; Mrs. Berg, of Van Schree- 
ven & Co., Sioux City, Ia.; Theo. Papp- 
meier, Beardstown, Ill.; Edward Krautheim, 
Muskegon, Mich.; Robert Nitckells, Keno- 
sha, Wis.; Perry Jackson, Jackson Bros., 
Rockford, Ill.; E. B. Lewis, Dwight, III.; 
Charles Kohli and wife, of the Kohli Jewel- 
ry Co., Monroe, Wis., and Glynn Cremer, 
Red Wing, Minn. 








S. J. Stomski will open a watch repairing 
store at 808 Tyler St., Pittsfield, Mass., 
Sept. 1. He will also sell jewelry. 





The latest development in a series of dia- 
mond robberies in Kokomo, Ind., is the ar- 
rest of a girl, who confessed the theft of a 
diamond ring valued at $195 from C. K. 


McCain, jeweler there. The ring, when she 
was arrested, was being worn by a boy com- 
panion, according to the police, She said 
she gave the ring to him and did not know 
it was stolen. Although the police ques- 
tioned her closely, the attempt to connect 
her with any of the other thefts was unsuc- 
cessful. The diamond was taken from a 
tray at the McCain store about 10 days ago. 
W. F. Rose, a resident of Kokomo, reported 
that on his return from Lake Manitou, he 
found four diamonds had been stolen from 
his home. Another ring was missing from 
the home of another resident. The prelimi- 
nary hearing of Mr. and Mrs. Hyman, An- 
derson, Ind., charged with exchanging four 
diamonds valued at $2,000 belonging to Mr. 
and Mrs. Smith, of Kokomo, for imitation 
sapphires worth about a dollar each, was 
held recently and both were bound over to 
the grand jury. 

Following close upon the burglary at the 
Spritz jewelry store, Terre Haute, Ind., an 
attempt to rob Sam Sterchi’s jewelry store 
at 4th St. and Wabash Ave. was made two 
days later, but the thieves were frightened 
away before securing any loot. The bur- 
glars gained entrance to the store shortly 
after 3 o’clock in the morning, by boring 
holes around the lock on the door, on the 
4th St. side, and removing the lock. Their 
presence in the store was discovered by a 
newsboy out on his early morning rounds. 
The boy ran to the fire station on N. 3rd 
St., near the store, and gave the alarm. 
Two patrolmen and Merchant-Policeman 
Thompson were in the vicinity, and with 
members of the fire company went to the 
scene. When the officers arrived they 
found the door open and the burglars gone. 
It is believed the men in the store saw the 
boy running in the direction of the fire sta- 
tion and made an escape. An inventory of 
the stock of Mr. Sterchi failed to reveal 
anything missing, and it is believed the bur- 
glars had just entered the store when they 
were seen by the newsboy. 








Plainville, Mass. 


Frank M. Whiting, who is in charge of 
the Chicago office of the Whiting & Davis 
Co., has returned from the Cape, and after 
spending a few days at the factory will re- 
turn to Chicago. 

The William H. Maintien Post, G. A. R., 
of Plainville, which was named after 
William H. Maintien, a former manufactur- 
ing jeweler, is considering a plan to disband 
and join the ‘Attleboro Post. 











Jewelry valued at $120 was recently 
stolen from the store of Adams & Green- 
burg, Inc., 333 W. Bay St., Jacksonville, 
Fla., according to a report which had been 
made to the police. Entrance to the estab- 
lishment was gained through the front door, 
according to the police. 
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The Pairpoint Corporation 


MANUFACTURERS 
OF 


Silver Plated Ware 
Metal Electroliers 
Decorated Glass Shades 
Cut and Engraved Crystal Glass 
Fancy Colored Blown Glass 


Factories: New Bedford, Mass. 


BRANCHES: 


NEW YORK MONTREAL SAN FRANCISCO 
43-47 W. 23d St. Coristine Bldg., St. Nicholas St. Hammond Bldg., 278 Post St. 
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A Well Organized Jewelry Store 





Tae most ideal jewelry store with a suc- 
cessful gift department that the writer 
has been able to find is that of Edwards & 
Ten Broeck, jewelers and silversmiths, Troy, 
N. Y. They must have taken every single 
idea which has ever appeared in the gift 
section of THE JEWELER’S CIRCULAR and put 
it into immediate practice, Their store, to 
enter, was beautiful. No merchandise 
slapped you in the face, yet everything stood 
out clearly and distinctly—artistically. The 
cry of this department for jewelers ‘to make 
their gift departments home-like, to bring 
environment into them and to place their 
stock according to color and association of 


merchandise have all been brought out in 


this jewelry store. That may sound like a 
great deal of praise—but it was a delight 
toenter that store, and if the writer was de- 
lighted how much more so is the customer 
who is out seeking to buy something. 

This firm has been in business for nine 
years. Before that, Mr. Edwards and Mr. 
Ten Broeck were prominent jewelers, each 
maintaining their individual store. Today 
they are listed among one of the three best 
jewelry stores in Troy—and there are many 
jewelry stores in Troy. 

As you enter the store, the first thing that 
impresses you is its medium size. The sec- 
ond thing, how much merchandise is dis- 
played and how much space there still is. 
The show window space is small and is just 
one window to the left of the entrance door 
and behind that window is the repair de- 
partment. To the left of the door as you 
enter, is a table the size of an ordinary 
library table. On that table are several 
pieces of silver, a large table lamp, and sev- 
eral trays with chocolate and ice tea sets on 
them, There are several floor lamps placed 
about this table. Setting on top of the table 
in the back is a smaller table (this seems 
to be a new jewelry store display idea and 
it is very attractive and very successful) 
on which are several vase lamps, a couple 
of vases, a decanter and a few pieces of 
silverware. These two tables back up 
against the repair department. To the right 
of the entrance door there is a radiator and 
above that radiator is a shelf on which are 
Statues and several pieces of pottery, mak- 
ng a very attractive display. A shelf of 
china is also to the right of the entrance. 
The business office is built out on the 
right-hand side of the store with a safe be- 
hind it. These take at least two-thirds of 
the right wall space of the store. Between 
: business office and the two tables at the 
‘it of the entrance has been placed a show- 
sa containing on the upper shelf, neck- 
iia and the two lower shelves leather nov- 

ls and pocketbooks. Some gift depart- 
of th tandise is also on display on top 

18 case. The thing which attracts the 
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customer’s attention when she enters the 
store is that these two tables and the show- 
case containing necklaces and leather goods 
give an aisle entrance to the store. It is 
almost as though you entered a foyer of an 
apartment. 

Sterling silver is displayed in the first 
wall showcase and Sheffield silver in the 
second and crystal and nickel silver in the 
third, also some percolators, electric grills, 
and other electrical equipment. These range 
along the left wall of the shop. In front 
of these wall cases are two showcases hold- 
ing the jewelry, the silver novelties and 
ivory novelties and toilet sets which the 
store carries. The aisle formed between 
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these two cases and the business office and 
safe is occupied by two tables. The first 
table has on it colored glass, console sets, 
silver console sets, a few pieces of silver- 
ware and grouped about it several mahogany 
smoking sets. The second table further 
back in the store has on it some bronzes 
and brasses, smoking novelties, drop lamps 
and glow lamps and several desk sets. In 
front of the business office is a table contain- 
ing odds and ends of leather goods and pot- 
tery. Several mahogany smoking sets, sew- 
ing tables, and end tables are placed around 
this display table. 

Across the entire back of the store is a 
wall showcase display of clocks. In the 
back of this store in front of the clocks are 
four tables. Two of them contain such a 
miscellaneous assortment of articles as 
small leather purses, beaded bracelets, chil- 
dren’s jewelry, men’s jewelry, beaded 
chains, pencils and pens. The other two 
tables contain on the lower table, beads, 
purses and novelties and on the upper table 
(setting on top of the lower one) glassware. 


Each Christmas this store gets out a 
booklet describing the store and all of the 
novelties in stock. It is mailed in a sealed 
envelop with a two-cent stamp and is hand 
addressed. The mailing list is obtained 
from the old stores, when each of the part- 
ners were conducting a separate business, 
and revised to date, through their repair 
account books, which show names and ad- 
dresses, and through the fact that Mr. Ten 
Broeck is a member of the Troy Club and 
is acquainted with a great many business 
organizations, and Mr. Edwards obtains a 
large list through the Rotary Club of which 
he is a member. Is it any wonder that a 
store of this style and layout is doing a 
good business today, and is ranked as one 
of the three best in its city, and is entirely 
satisfied that the gift department is a part 
of the jewelry store? 





Using Lace in Helping to Display 
Gift Merchandise 


QNE thing which attracted the eye of 

the writer when passing a jewelry 
window was not the necklaces which were 
displayed, but the manner of display. The 
writer is, of course, looking for clever mer- 
chandising and display methods, and there- 
fore was not so much interested in the mer- 
chandise itself, 

The window contained some bead and 
novelty necklaces, each one displayed on an 
oval or round piece of fillet lace. The dark 
wood of the bottom of the window showed 
through the lace, the design of the lace was 
thrown into relief by the dark background, 
but the chain or necklace was shown to an 
advantage which is unbelievable unless the 
reader were to do the very same thing and 
“see for himself.” 

The chains, a part of the novelty jewelry 
from the gift department, stood out as 
though placed around a person’s neck and 
resting upon the flimsiness of a Summer 
dress or the lace of an evening gown. 

Interested in this method of window dis- 
play, the writer visited the interior of the 
store only to find that the same idea was 
carried out on top of the counters where 
chains and necklaces were displayed from 
time to time. Of course, in this instance 
it was a glass background for the lace, but 
the general impression of the necklace 
against a dress or gown was there. 

With the colored beads, and the white 
glass and colored combinations, the effect 
was a temptation for a woman to possess 
that chain to wear over a certain dress 
which she had with lace at the throat. 

This method can be utilized in any jewelry, 
store, and permit of gift department neck- 
laces being shown on the counters of the 
silver and diamond jewelry cases because 
the lace background gives “class” and tone 
to the display. 
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THE MATERIAL OF A THOUSAND USES 








A Beautiful Material 


Bakelite and Redmanol are the trade marks for 
a material of exceptional beauty which is obtain- 
able in a variety of rich jewel like colors. 


It is supplied to manufacturers of jewelry and 
novelties in sheets, tubes, and rods in dimensions 
suited for economically producing articles which 
are exceptionally attractive and quick selling. It 
is also furnished in special shapes when required. 


The colors range from delicate amber hues, 
through flaming ruby reds and deep emerald 
greens, to sparkling jet blacks. 


Let us show you samples, and explain the unusual 
opportunities which it affords. 


BAKELITE CORPORATION 
Address the Divisions 


GENERAL BAKELITE COMPANY, 8 West 40th Street, NEW YORK 
CONDENSITE COMPANY of AMERICA, BLOOMFIELD, NEW JERSEY 
REDMANOL CHEMICAL PRODUCTS CO., 636 West 22d St.. CHICAGO 







BAKELITE 
Condensite 
JREDMANOL 


are the registered 
Trade Marks for the 

















Phenol Resin 
Products 
manufactured under 
patents owned by 
BAKELITE CORPORATION 
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Hints for the Dealer Conducting a Gift Department 








a 





| wer the data is available. 


EWELERS can very profitably suggest 
J at this season of the year, prizes for golf 
tournaments that are a little different from 
the regular run of items used for this pur- 
jose, There are a great many women tak- 
ing part in such contests and therefore it is 
well to show articles that are useful to 
women as well as articles for men. Group 
No, 330 shows four suggestions to fill just 
such requirements. The beautifully cut 
crystal vase with geometrical cuttings, alter- 
nate panels, and copper wheel engraving, has 


Epitor’s NoteE:—Jewelers who are interested in special lines for their Gift Departments are invited 
| to suggest articles which they desire to see illustrated. 
of such articles will be published in this department and additional information given upon request when- 


Whenever pessible, illustrations and descriptions 


where items that may be used on library 
tables are shown. The book-ends are ex- 
tremely artistic in their conception, and well- 
executed. They are metalized, and although 
not solid bronze, give the impression that 
they might be. A jeweler can sell them to 
people who are fond of artistic items but 
who cannot afford solid bronze. The statue 
in the same illustration is both graceful and 
artistic in appearance, and makes an ideal 
ornament for the library table. It is made 
of alabaster dust, imitating marble almost 























a decoration of flowers apparently climbing 
uw) a trellis work. This is the highest pos- 
ible type of workmanship, and just such a 
prize as a married woman who takes pride 
in her housekeeping would be proud to 
possess. For women exclusively, the per- 
fume bottle on the right of the illustration 
would be most welcome, as it is of such a 
type as to be an ornament to any lady’s 
vanity table. It has copper wheel engraved 
floral decoration in festoon arrangement. 
The stopper is mounted in sterling silver, 
and the whole piece is most attractive. For 
men exclusively, the engraved crystal bot- 
tle, with sterling silver cap and padlock, is 
suggestive of the good things that can be 
secured at the 19th hole. The decoration 
iS scene of a golf course, approaching the 
Ih hole. The work is done by trained 
craftsmen using very fine copper wheels. 
The pencil shown is one designed particular- 
Y for golfers, and is a most useful pocket- 

k pencil, made in silver, gold or gold- 
plated. It may bear the emblem of any 
lub wishing to procure them in quantities. 

* * # 

Again, the jeweler may suggest to his 
patrons, different things for special pur- 
Poses, as will be seen in Illustration No. 331, 








Group No. 331—ARTISTIC SUGGESTIONS FOR THE GIFT COUNTER 


perfectly. The vases of beautifully irides- 
cent glass may be used for many purposes. 
The shallow one would make a good ash- 
tray, while the others are for flowers. The 
simplicity of the designs of these three pieces 
make them particularly adaptable for library 
tables. Anything too ornate is not always 
in keeping with the library. Jewelers would 
do well to bear this in mind when suggesting 
to their customers that they purchase va- 
rious articles such as illustrated in this 
group for specific purposes. 

x * 


Jewelers who deal in the higher type of 
merchandise will view with interest the very 
rich items illustrated in Group No. 332. 
The three pieces shown in this group are of 
the purest crystal, with sterling silver 
mountings. The work on the two vases has 
been done with a copper wheel and is beyond 
question wonderfully conceived and carried 
out in every detail, while the silver mount- 
ings cannot be surpassed by any silversmith. 
Such items as these will appeal only to the 
rich, as it needs a long pocketbook to pur- 
chase them. But there is another angle that 
may appeal to jewelers. They should con- 
sider that as presentation pieces to be given 
for a momento for public services that there 
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can be nothing more delightful than such 


refined gifts as these. The jewel case is 
equally well conceived and executed, but is 
a more moderate priced item, and will ap- 
peal to those of refinement looking for 
articles of utility with artistic merit. 


* + * 


Pocketbooks or handbags are made in 
great variety by many leather-goods con- 
cerns. There are, as shown in Group No. 
333, some which are all hand-tooled goods. 
There are also some lines which are em- 
bossed and afterward hand-tooled, in order 
to give them a hand-tooled appearance. On 
the other hand, there are leather goods 
which have been embossed with a plate. 
These have no _ hand-tooling whatever. 
Those shown in the illustration are all hand- 
worked and are not embossed with a plate. 
This work is done by skilled artisans, who 
have had years of training before they are 
able to do such beautifully artistic work on 
leather. Consequently the leather is more 
expensive. The other class of work is first 
embossed with a plate on which the design 
is cut, after which each item is worked up 
with hand-tooling, thus giving it a hand- 
tooled appearance. This kind of ware is a 
little more expensive than that which is em- 
bossed without other work being done on it. 
To the uninitiated it is hard to distinguish 
all hand-tooled leather from the embossed 
leather which is afterward finished with 
the hand-tooling, but as each firm making 
hand-tooled leather has its trade-mark 
stamped somewhere on each piece guarantee- 
ing this workmanship, it is easy to discover 
whether one is buying all hand-tooled, par- 
tially hand-tooled, or embossed articles. All 
of those shown in this illustration contain 
the necessary “implements of warfare” to 
enable the demoiselle to put on her “war 
paint,” and also include a mirror which will 
reflect whether it has been properly applied. 
In showing the items in this issue, it is de- 
sired to give the jeweler new suggestions 
which will enable him to dispose of his 
present stock and to suggest to him ideas 
that should help him in selling the gift de- 
partment offerings. 

x * * 

Group 334 shows many of the new goods 
in brass ware. They are all reproductions 
of antiques and make most appropriate and 
acceptable ptesents. There is an atmosphere 
created by the display of such items that 
few other things give. They are suggestive 
of the solid comfort taken by our British and 
European forebears. They date back to the 
early settlers and are the very things to offer 
customers lookin: for something to suggest 
their own fan.il':s’ early arrival on these 
shores. Door knockers, used purely for 
ornamental purposes, fire-dogs, chestnut- 
roasters, toasting-forks, wonderfully worked 
candlesticks, jardinieres, ash trays and 
smokers’ stands, different from the usual run, 
are all included in the offerings. They are 
of early Jacobean period and other early 
English design. So great is the profusion 
of goods made in this particular class that 
a jeweler must of necessity see some of the 
displays in any large city, or more particu- 
larly New York, to realize the infinite va- 
riety. The illustration shows the uses of 
these goods in a room, to a limited extent, 


(Continued on page 155) 
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No. xx24.—Ash Trays of Amber Glass, size 44%” 
Banded with 24 karat gold. Heart, Spade, Club 
and Diamond Design. Price, $1.00 each, net. 














HAWKES 


Buyers of card prizes demand articles 
that combine excellent taste and moderate 
price—and it is worth your while to please 
them because people who entertain fre- 
quently are your best prospects for your 
silverware and jewelry. 


These ingeniously designed ash trays in 
Hawkes Amber Glass, banded with 24 
karat gold are ideal card prizes. Order 
just a few of these trays as a tryout and 
place them on display in your window. 
They yield that same “better-than-usual” 


profit that characterizes the whole’ 
Hawkes line. You can re-order as you 
sell. 


T. G. Hawkes & Company 
Corning, N. Y. 


Pacific Coast Office: 140 Geary St., San Francisco. 


Canadian Representative: R. G. How, 118 Coristine Building. 
Montreal, Canada. 















Feature these Trays as Card Prizes 


Cut Glass 
Engraved Glass 
Rock Crystal 
Glass 
Sterling Silver- 
Mounted Glass 
Decorated Gold 
Glass 
Decorated 
Enameled Glass 
Auto Vases 
Desk Sets 
Cigarette Boxes 
Monograms 
Engraved and 
Gold Decorated 
Colored Glass 
Old English and 
Irish Glass 
Period Glass 


Inventors and Pat 
entees of Hawkes 
Famous Frenc 

Dressing Mixing 
Bottle. 











l 



















August 29, 1923. 


Counter Displays 





HE question of counter displays is one 
more important than any jeweler real- 
es. Jewelers have learned to dress their 
yindow every week or sometimes twice 
weekly, but the question of dressing the 
showcases in the jewelry store have received 
apparently very little attention. It is of 
course understood that the showcase displays 
al] of the merchandise but the preferred 
position in the showcase is on top. 

Prominent jewelers with successful gift 
departments have found that a certain 
amount of their merchandise should be dis- 
played on top of the counter throughout 
the gift department and also in the jewelry 
and silverware departments. These, jewel- 
ers have made a practice of combining their 
silver, pottery, china, glass and novelty stock 
in their counter displays. 

One jeweler states: “My customers see 
things on top of my counter and feel that 
they cannot leave the store without them.” 
This may sound rather ambiguous but put 
an article on the showcase top or on the 
counter within easy reach and quick vision 
of a customer and they will appreciate its 
value and be more interested in possessing 
it than if that same article remained on the 
shelves or in the ‘showcase. This same 
jeweler also advised, “I always change my 
counter displays daily. I believe that mer- 
chandise which stays on the shelves and is 
only displayed in the window as often as 
the weekly changes of window display per- 
mits of a large stock of merchandise moves 
quickly—at least not as quickly as when 
displayed on the counter. I cannot change 
my window every day very well but I can 
have displays daily in my store which show 
merchandise. I can have daily counter dis- 
plays, bringing down each piece of merchan- 
dise from my shelves within a week or 10 
days. This changes the set appearance of 
my store, and my stock thereby has to be 
moved and dusted. The replacement of ar- 
ticles displayed on the counter results in 
their being put back in a different position, 
thereby creating a different shelf and show- 
case layout.” 

This jeweler also states, “I believe that 
it is very wise to have cut flowers in the 
different vases which are displayed on top 
of the counter and showcase. They lend en- 
chantment to the shop, making it very ap- 
pealing to women customers in particular, 
and also display the vase to the very best 
advantage. Of course care should be taken 
to select flowers whose color, size and type 
best fit the vase and they should be artis- 
tically arranged, not simply ‘put in’ the 
vases,” 

This jewelry store certainly was an ex- 
ample of what he said. There were numer- 
ous flowers and the writer, to test him out, 
entered his store two days in succession and 
found early the second morning that he was 
changing all of his counter displays, or, 
rather, his sales people were. It can easily 
be seen that this policy would draw the cus- 
‘omer’s attention to more merchandise. But 
if the merchandise is taken in great amounts 
fom the shelves and simply “dumped” upon 
the counter and showcase the end is not 
gained. The merchandise must be put in 
small quantities on top of the counter and 
atistically arranged. If a desk set is dis- 
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played it can be accompanied by bookends, 
cigarette case or cigar box, ash tray and 
match receptacle, together with a reading 
lamp. In other words, that display can be 
lifted completely off of the counter and 
placed on top of a table desk. To that dis- 
play could also be added a vase with flowers. 
It is this type of display which was found 
throughout this particular jewelry store. 
Of course daily counter displays mean 
more work to your sales people—but in the 
end is it more work?—when your merchan- 
dise is “pushed” in this manner and its sale 
is increased, for surely the sale is increased. 
It would be wise to try out this method dur- 
ing some dull season when the jeweler finds 
his sales people and even he himself have 
more timg to give to the matter of display. 
It only fakes a few minutes after the method 

















Groupe No. 332—UNIQUE GIFT OFFERINGS 


(See text on page 149) 


has been in practice for several weeks to 
daily change these displays. The greatest 
part of the job is to decide what articles 
you will show that day, but if each sales 
person is requested to select a certain num- 
ber of articles from the particular stock 
which she is selling, or is most competent to 
handle if she sells in the whole store, it will 
be found that time and trouble will decrease 
greatly and the task of changing counter 
displays and showcase displays daily will be 
a pleasure. 





A Hint Regarding Your Window 
Display 

display careful 

It is an im- 

A good 


IVE your window 
thought and consideration. 
portant factor in your business. 


_ plan is to change your window display every 


week. Your display is a very important ad- 
vertising medium and one of the best busi- 
ness “getters” within easy reach. List your 
stock to be displayed so that there will not 
be a constant repetition of goods shown in 
your windows and aim to have represented 
in some emphatic way all the lines of mer- 
chandise in your stock. Of course not all 
at one time, but over a given period display 
your entire line. 

You will naturally display your newest 
merchandise as it is shipped to you but do 
not neglect the regular and staple goods and 
even things that have been on your shelves 
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for some time. By combining them artisti- 
cally and cleverly with other merchandise 
they very often assume an entirely different 
aspect. 

Do not overcrowd your window. It is 
more effective to display fewer articles and 
is a better business proposition. Whatever 
goods are thus displayed in your window, 
have them also in evidence in your stock 
together with other styles of the same arti- 
cles. ly 
{4 





Housekeeping Months 





EPTEMBER and Octobef are the months 
in which a great number of people 
either start housekeeping for the first time 
or start again after having been away for 
the Summer.” They need many things to fix 
up the home and during September and 
October should be the time when the jewel- 
ers cash in most heavily on this need. Can- 
dlesticks, lamps, parchment shades and silk 
shades or chinaware, trays, glasses, cut glass 
and even pottery can be pushed at this time. 
A small sign in the window or on one 
of the counters suggesting that the cus- 
tomer permit that jewelry store to show its 
stock of articles for the hdme would be 
one way of bringing the stock to a cus- 
tomer’s attention. If a jeweler advertises, 
he can feature this idea in his advertise- 
ments of late August and September and of 
course early October. 

‘Not only should the jeweler supply the 
silver and silverware for the home, but he 
should cash in on such glassware, chinaware 
and cut glass as the customer will need to 
fully equip her home. To say nothing, of 
course, of all the numerous novelties which 
the gift department contains and which 
would be very appropriate in her home. 
Jewelers must not forget the house opening 
months of September and October. 


Why Not a Gift Department Instead 
of Sewing Machines? 





‘PM HE writer did not investigate. She 

should have, I suppose, but one glance 
into the store discouraged her. It was a 
jewelry store with a jewelry stock—that is, 
it was partly a jewelry store. The other 
part was occupied by a sewing machine com- 
pany. There were no partitions. The sew- 
ing machine stock occupied the right of the 
store, the jewelry the left. There was not 
a single gift department item in that’ store. 

The jeweler had apparently been in the 
store longer than the sewing machine com- 
pany, for the sewing machine company had 
only, from appearances, desk room and dis- 
play room. The jeweler must have found 
his income did not warrant maintaining a 
store of that size. He most likely could not 
break his lease and he may not have wanted 
to move. 

But why didn’t he sell gift department 
merchandise and keep his store a jewelry 
store, and not give it the appearances which 
it had. Somehow one does not link up sew- 
ing machines with jewelry and the sewing 
machineS reminded the writer of the story 
of the “Ugly Duckling.” A successful gift 
department would have without a doubt 
netted this jeweler more income than the 
rent paid by the sewing machine company. 


{ 
i 
4 





152 THE JEWELERS’ CIRCULAR August 29, 1923, 





Artistic Majolica, Imported from Italy 





Sets for 2, 6, and 12 persons can be had in 108 different decorations. 
Prices ranging from $13.75 up. 


SPECIAL OFFER 


Pesaro Majolica Corporation,  ........... 1923 
680 Main Street, 
Buffalo, N. Y., US. A. 


Dear Sirs: 

You may send me, on memorandum account, one 
cup and saucer so that I can examine them and see 
how really different Mengaroni Majolica is. Should 
I not be interested, I will gladly return these samples 


MAIL COUPON 
Today 





aseeeeeeeaeoeeeeeaeeaeeunacR, 





to you. 
PESARO MAJOLICA CORP. PI ite eens eis aid eh ete dae Sled Rae wees ew SO 
BUFFALO, N. Y., U. S. A. PON ancora a ets ld alte eae os aaa ta ia teal 











Our New Line of High Class GIFT ARTICLES Now on Display 


Small Tea Tables, Marble or Inlaid Tops, 
Crystal Table Candelabras 





Let us send 
you an 
illustrated 
price list. 





GLAENZER TRADING CORP. *°3,2252 3a S" 


Importers of Filet Laces, Furniture, Art Objects, Accessories for Decorations, Antiques 
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The General Layout of a Novel Store 





HIS store about to be described in this 
article is comprised of one floor and 
basement but the space occupied is not 
meagre. It is located on a corner with 
show windows on either side of the front 
entrance and on either side of the side en- 
trance. In all, I would say there are six or 
seven windows or divisions in their entire 
window space. 

To enter the store from the front door 
you are greeted with a half-moon show- 
case containing leather clocks. On top of 
this case are two immense Chinese vases, 
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this room contain small lamps, candlesticks, 
console sets, pitchers, ice tea sets, book ends, 
vases and pieces of pottery. 

For the space this store carries an im- 
mense stock of merchandise, but not in one 
instance is it crowded or unattractively dis- 
played. Everything is placed on the shelves, 
tables and counters as though it had been 
placed by a house-wife. This store believes 
sincerely in the grouping of appropriate 
merchandise and does not care if it takes 
its customers around the whole three rooms 
of the basement to see the complete stock 
of candlesticks just so long as she sees 
them in positions which are similar to their 

















Grour No, 333—LEATHER HAND BAGS IN A VARIETY OF PATTERNS 
(See text on page 149) 


several pieces of pottery and a vase of 
flowers. Behind this is a table on which 
are novelties in china, glass and pottery and 
two clocks. Behind this is the cashier’s 
cage. To the left at the front is the man- 
ager’s private office, where gems are care- 
fully examined. Along that side are jewelry 
and watches of all description. The right 
of the store is entirely devoted to silver- 
ware with the exception of a few gift de- 
partment pieces such as a blue glass iced 
tea set displayed on the counter. 

The back of the store contains a long 
showcase opening in the cénter with a round 
end and the two sides at the back backing 
into the partitions, The right of this case 
contains silver thimbles and such articles. 
At the end are beaded bags and novel bags, 
while along the left side are moray bags and 
leather purses, some flasks and card cases, 
and card and chip cases. To the left of 
this showcase is a side door, then the repair 
department. To the right continues the sil- 
verware department and a staircase down- 
Stairs to the basement. The business office 
is at the right of the store in the back. The 
stationery department occupies two-thirds of 
the back of the store on the left-hand side, 
where are placed pens, leather novelties, 
portfolios and the Chinese game, Ma 
Chengg. All types of stationery are engraved 
for customers and ordinary stock and better 
qualities are carried. 

Downstairs are two large rooms and a 
small alcove devoted to lamps, china, pot- 
tery and glassware. The first room con- 
tains odd pieces of pottery and china in at- 
tractive arrangements on small tables and 
wall shelves. The alcove contains floor 
lamps, large table lamps, tables, mirrors 
and some placques. 

The front room contains a table of cut 
glass in the center and odd tables about the 
room with china sets on them and odd pieces 
of china, The shelves along the walls of 


actual placing when they are in a home. 
This same idea is carried out with all the 
other pieces displayed in the basement. 





The Price Tag 
HE question of the price tag is one 
which causes much controversy. Should 

the tag be on merchandise in the window, on 
the counter, in the show case? Should it 
be in plain sight or hidden? Should it be in 
figures for the customer to read or in code 
which only the salesperson can read? 

Almost every jeweler questioned on this 
subject is in favor of the hidden price tag, 
and the figures plainly written on it so that 
the customer may read without question 
just what has been marked as the price by 
the person in charge of pricing the store’s 
goods. 

The reasons are obvious. The price tag, 
in full sight, or even a corner sticking out 
for a customer to view, cheapens the mer- 
chandise, breaks the line of beauty, mars 
the coloring and commercializes the article. 
This may sound very impractical, but it is 
not so. Gift Department selling has to fit 
the type of merchandise—and the merchan- 
dise is decidedly artistic, therefore should 
not be spoiled with a commercial tag. 
Granted the customer is interested in the 
price, but if the price is “right” and the 
article is not as colorful or artistic in line 
as the customer wishes, the article cannot be 
sold to her. 

Two and three price stores have killed the 
idea of goods without a price tag. No cus- 
tomer wishes to enter a store and feel that 
there is no set price for the merchandise and 
that she must bargain for the piece she 
wishes. The one price store can, of course, 
use either the figure price tag or the code 
one-—but always when the code is used the 
customer feels that there is something about 
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the merchandise which she does not know 
but which the salespersons know. A woman 
resents a code price on the tag. It isn’t that 
she doesn’t trust the store, but that she can- 
not understand why the price cannot be in 
figures—and neither can the writer, for that 
matter. The store is not ashamed of the 
price nor would it charge more for the arti- 
cle if the customer comes dressed in ermine 
than they would the washerwoman who 
comes in her neat but less expensive clothes. 
So why not let the woman read the price 
herself instead of looking at the tag and 
then asking for the price? 

Some jewelry stores say that they never 
show a tag in their windows, and that it 
should not be done by other jewelers. The 
showing of a tag of course means that a 
passerby knows whether the product is 
within the range of her pocketbook or not, 
but the merchandise which is not tagged 
brings the woman into the store to learn 
the cost and to see some of the store’s mer- 
chandise incidentally. So much in favor of 
no tags in the window. 

“We are not a department store,” one 
jeweler told the writer, ‘and we should not 
use the department store method of price 
tagging goods in the window and on the 
counter. All goods should be priced, but the 
tag should be concealed. But the tag should 
be handy.” 





A Warning 





ON’T put stationery and birthday and 
other occasion booklets in a window 
display in which you also put some kind of 
a cut-out or some piece of advertising mat- 
ter. Don’t laugh at this warning! The 
writer saw it done. The attractive sta- 
tionery and booklets which filled the window 
display caught her attention and she stopped. 
A second glance though showed her a bit 
of advertising in that window and the ap- 
peal and beauty was lost. 

Advertising and cut-outs can be put ft 
some windows but they cannot be put with 
stationery and booklets. It is a case of 
beautiful stationery, beautiful paper, beauti- 
fully gotten up booklets with appropriate 
messages and a piece of cardboard with an 
“ad” upon it. One detracts from the other. 
Don’t spoil your stationery window with a 
cut-out! Save it until next week when you 
put some other kind of merchandise in. 





Chinese brasses, reproducing faithfully 
the designs of antique originals of the 
Chien Lung and Kang H’si periods, are 
offered by a prominent importer. He is 
now buying not only brasses but many other 
articles at the source of supply rather than 
from the jobber in the Coast cities. Al- 
though the duty is 70 per cent. on most 
objects of this class, he says he is yet in 
many cases able to offer them at prices 
lower than for domestic goods. One ex- 
ample is Chinese and Japanese porcelain, at 
present utilized to an ever-increasing extent 
for lamps and lighting fixtures. Lacquered 
ware from Foochow, enameled boxes from 
Canton, carved teakwood, of which there is 
a growing scarcity on account of the eight- 
hour day now in force, in many cities in 
China, and Golden Peel rattan furniture 
are among the other distinctive articles 
shewn in wide variety—New York Times. 
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Announcing: 
Betty Beads for the Little Miss 
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New goods are arriving 
daily from Europe 


Many popular priced Beaded Bags are 
here. Hosts of Earrings and Bracelets have 
also arrived. 


Choker necklaces, now so much in demand, 
are selling rapidly. We have them in 
beautiful styles and various colors. 





A New Irem—yet instantly popular—offering an 
attractive margin of profit and quick turnover. 
An ideal gift suggestion at a popular price that 
gratifies the universal desire of every little girl Wonderful Beaded 
for something “Just like Mother's. Bags 
Each set, consisting of necklace and bracelet, with 
clasps of sterling silver, is packed in an attractive 
gift box. 


Let us send you sample for selection 


Dainty Necklaces 


Smart Cigarette Hold- 


Exclusive Novelty ers and Cases 


Bags 


Steel Beaded Cro- 
cheted Bags 


Unusual Earrings 
Novelty Bar Pins 


Pendants on Cords 
Easy to Show—Easy to Sell 





Easy to Handle Clever Bracelets 
Two sizes, one for little tots up to five years old, and 
one for the school girl, are available in the following 
colors: Pearl Silver, Baby Blue, Pink, Jade, Coral 
and Red. 


Send for Sample Assortment NOW, that your cus- 
tomers may become familiar with this popular new 
member of the BETTY BEAD family and add it to 
their lists for Christmas buying. 


Retail Price—$1.00 the set 


BETTY PRODUCTS COMPANY 
25.38” 37 Edwards St., Hartford, Conn. 


New York Office: 
Condit & Rattey, 13 Maiden Lane 


New Brooches 


JULES SCHWAB & CO. 
IMPORTERS 
Three Seventy-Seven 


Fifth Avenue 
at Thirty-Fifth Street 


New York 


er’ ato 





We y hj 
esr Pacific Coast Representative: 
E. B. Elliott, 519 E. Lemon Ave., Monrovia, Cal. 





This tag 
on every set 


The Sisters’ Creations 


7 Rue Bergere, Paris 


a ff Go tek oe ame as 


COe.-s"ca a —-- w = 


All Betty Products are Nationally advertised. 
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Hints for the Dealer Conducting a 
Gift Department 
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(Continued from page 149) 
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but for further uses, the jeweler must use 
his own judgment and in some cases his 
imagination. 





*x* *K * 


Afternoon tea-sets are always in demand. 


THE 
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ready sale and enjoy a great amount of 
popularity in the gift department of the 
jewelry store. In the past objects of art 
and articles of utilitarian value made in 
metal such as iron and copper were not to 
be found in profusion in the art shops, but 
rather were centered in the specialty shops 
where only certain classes of merchandise 
were carried. This art has been greatly 
revived and many reproductions as well as 
new creations are being made in these met- 
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put, such as those illustrated in the afore- 
mentioned group, they surely embody much 
that is desired for maintaining popularity in 
the gift shop. They are also at variance 
with the dainty bits of china and glassware 
to be found there, thus forming a wide and 
diversified contrast. There is an extensive 
variety of articles from which to choose and 
if the dealer is not able to carry the larger, 
heavier articles such as tables, lamps, smok- 
ing stands and the like, there is a legion of 

















Group No. 334—REPRODUCTIONS OF ANTIQUE BRASSWARE MAKE ATTRACTIVE GIFT DEPARTMENT STOCK 


There is not a newly-married matron, or a 
well established woman of family, but can 
use an extra tea-set. Therefore a jeweler 
will find a varied stock of these goods most 
productive of sales. They are offered by 
domestic potters and importers, and those 
shown in Group 335 represent both classes. 
The heavier and more massive sets are im- 
ported and are reproductions of early En- 
glish ware. The coloring is bright and the 
whole effect most alluring; while the cen- 
ter and upper sets in Group No. 335 are im- 
ported China, but decorated in this country. 
The shapes are excellent and the motif is 
applied in a variety of colors. The lines are 
black stripes with borders of yellow, pink, 
blue or green as the taste dictates, while 


lustre colors are also used. One is 
a‘breakfast set with 17 pieces and_ the 
other an afternoon tea set consisting 
of 23 pieces, 

* * K 


Examples of some interesting products in 
Wrought and hammered iron and copper are 
shown in Group 336. They are most un- 
Usual in design and style, the acme of all that 
is charmingly artistic in the creation of such 
articles," The Florentine candlesticks in this 
group are of hammered iron of various 
heights in black or green finish. The bowls 
and dishes of battered copper have brackets 
or stands of hammered iron. These stands 
are of graceful contour with attractive 
scroll-like bases giving them added distinc- 
tion and charm. Highly decorative and use- 
ful, such merchandise will surely finda 


(See text on page 149) 


als, with the result that products of this 
tmetalware have received considerable recog- 
nition and favorable comment. Metals of 
this kind have their own particular limita- 
tions and of necessity must be, first of all, 
artistic to be interesting. A clumsy artisan 
could turn out very unattractive and ugly 


smaller articles from which he may make 
his selection. 
* * * 

Illustrated in Group No. 337 are a few 
numbers from an extren.ely varied and 
charming line of pipes, cigar and cigarette 
holders, all made of genuine Bakelite and Red- 

















Group No, 335—AFTERNOON 


examples of this old-time craft and thereby 
greatly minimize their practicability, but 
when the producer presents artistic examples 
of craftsmanship as well as articles suggest- 
ing a varietyof usages to which they. may be 


TEA SETS IN ARTISTIC DESIGNS 


manol. Particularly for the ladies are dainty 
holders, rainbow-hued, gold and silver tipped 
or banded, silver filigreed or hand-decorated. 

Bakelite, with its gem-like brilliance, its 
non-inflammability .and great strength, is 
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THE BIG FOUR 
Copeland Spode China 


White china table decorations. China plates powdered 
blue, crimson and green. 


Royal Crown Derby 


Oriental designs in red and blue panels. 


Cristalleries De Baccarat 


: Finest crystal ware made, beautiful stemware in acids 
gold, plate etchings and cuttings 


Guerin-Pouyat-Elite, Limited 


Limoges French China, largest line of service plates at 
advantageous prices. 


43 West 23rd Street, New York City, N.Y. 
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FOREIGN WARES 


Especially chosen for the clientele of 
Jewelers. Italian and Spanish Art 
Pottery Novelties in Glass—Russian 


To see the Superior Finish and Quality of Hand Carved Wood. 
our Gold, mail check for Borghese Productions 
the above assortment..... $12.50 Haeger Pottery—Hall Shop 


Other assortments at $25.00, $50.00, $75.00 or Products and Hall Brass. 
$100.00 take in a greater variety and more 
comprehensive line. 


Originators of White Gold Encrustation 
Our Gold Will Take the Acid Test 
No Cheap Substitutes Used 


Largest line of fine Decorated Glass and China in the United 
States. Encrusted imported Dinner Sets or open stock. We 
stand pat on “BONITA QUALITY” and reputation. So do 
our Customers. 


Bonita Art Glass Co. 
Wheeling, W. Va. . iCHARLES HALL. Inc. 


SAMPLE ROOMS: 


" & Company, 120 5th Ave., New York, N. Y. ~ "18 West23# Street, NewYork(ity 


. M. Irving, Equitable Bldg., St. Louis, Mo. ' 
4 e © 4 
Wonxs-Springfield, Mase 
Gc 


Triangle Sales Co., 722 Pacific Bldg., San Francisco, Calif. 
\ 














BE. B. Hill, Chicago and West. 
Cobel & West, South. 
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peculiarly suitable for high-class smokers’ 
articles and is indeed world renowned in this 
connection. Here we see embodied the 
highest artistic skill, together with a material 
of quality. Along with the many other arti- 
cles of jewelry such as chokers, necklaces, 
bracelets and sautoirs, made of Bakelite and 
Redmanol and of the same alluring grace 
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the reason to induce his patrons to buy gifts 
from his store. But to do this, a jeweler 
must offer a varied stock in order to give 
his customers a fairly wide range of goods 
to select from. 

Do not refuse to visit the hotel displays 
or the show rooms of firms making articles 
that will fit in with your gift department. 
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Group No. 336—CANDLESTICKS AND OTHER OFFERINGS IN HAMMERED IRON AND COPPER 
(See text on page 155) 


and beauty, these holders deserve a place in 
every jeweler’s stock. 





“Let the Jeweler Be Your Gift 
Counsellor” 





[' has always been a mystery to certain 

people why the’ jeweler allowed the gift 
shop to encroach on his business, but the 
final analysis must of necessity bring the 
cause down to the jewelers themselves. Has 
it not been that the jeweler has passed up 
the offerings made by the different firms 
who have made goods particularly adaptable 
to a jeweler’s stock, with the result that 
others have been encouraged to take up the 
lines until now the gift shop has in many 
instances trodden quite heavily upon the 
jeweler’s corns. 

This being an established fact makes it 
harder but not impossible for a jeweler to 
retrieve his lost business. First, the impor- 
tant thing to do is to enforce the well known 
fact that the jewelry store is the “gift shop 
of the world.” Then pound home the new 
slogan of the jeweler, “Let the jeweler be 
your gift counsellor.” 

With these two headings wonderful ad- 
vertising can be done, which can only have 
a successful result. Jewelers have existed 
on the confidence that they have inspired in 
the minds of their patrons. An expensive 
watch is entrusted to the jeweler because 
his customer can trust him. A diamond 
worth hundreds of dollars is left with him 
to be reset because the owner feels confident 
that it will not be substituted for another 
and that he will get it back in perfect con- 
dition when it is returned, 

Confidence is the key note of the success 
of a jeweler and confidence should be made 


Seek their advice. They are looking for 
repeat orders and will not advise you 
wrongly. Their object will be to help you 
build up a trade that will mean constantly 
repeated orders to you and consequently re- 
curring business for them. 





Associating Merchandise in Displays 





HOULD merchandise of a kind be dis- 
played together or should it be scattered 
about the shelves and tables of the gift de- 
partment making an artistic and colorful 
display? There has been considerable con- 
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that of arranging all types of merchandise 
on one shelf together. 

This article has to deal with the. associa- 
tion of merchandise in displays—the artistic 
and colorful display. 

The jeweler who can make the interior of 
his store appear the same as his windows is 
the jeweler who is bringing out the highest 
display ideas in gift department merchandise. 

One saleswoman in a large jewelry store 
where the artistic method of display was 
used entirely said: “The artistic display sells 
more merchandise than any other display. 
A conglomeration of. color does not sell any 
article, but if colored articles are associated 
with each other in color and in useful and 
artistic combinations then merchandise is 
moved quickly off the shelves. You will 
notice that we place a small desk or side 
table lamp between two candlesticks. That 
lamp and those candle sticks will never be 
placed that way in a room of a home but 
they will be used in the same room on dif- 
ferent tables or on a table and a book case. 
You will have to look over this whole room 
to find all of the candle sticks which we have 
in stock. None of them are close together.” 

But how does that method work out when 
a customer is going to buy candle sticks 
only? Does she like to run all over the 
store to see your different styles? 

“There is something which the customer 
seems willing to put up with because of the 
better display given the candle sticks. She 
can better make her selection because they 
are not crowded together, and she seems to 
realize the line, color and style of the candle 
sticks better when placed near some mer- 
chandise which would be in her own home. 
The idea of the lamp and the candle sticks 
together has resulted in the sale of many 
lamps. 

“Over there we have a card table, with a 
tray on it. We do not sell doileys, but one 
looks well on the tray so it is put there. 
That tray and blue enamel vacuum decanter 
are very popular, but more so since they 
have been displayed on the table. We put 
three styles and sizes of glasses on the tray 
beside the decanter so that a customer could 
better decide which style was more to her 

















Group No. 337—SMOKERS’ ARTICLES FOR THE GIFT TRADE 
(See text on page 155) 


troversy among jewelers when this question 
was asked them. Some stand up for the 
former, some loudly acclaim the latter. Con- 
sidering all sides, the writer thinks that if 
the jeweler can make an artistic and color- 
ful display, if he has the space and the sales- 
people who can handle it, then it is the bet- 
ter method, but if he is not so equipped then 
he should use the usual method of display— 


fancy and looked more attractive on a table 
—not on our shelf.” 

Another salesperson asked: “Is our store 
homelike and cozy when you enter? Do 
you feel that the merchandise is in a home 
setting or just on the shelves of the store? 
We have tried so hard to make one feel that 





(Continued on page 159) 
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Genuine Hand Modeled 
Guaranteed 


Send for Hand Modeled 


Samples Hand Laced 
and be Leather 
Convinced Lined 


Handbags, 
Purses, 


a Bill Folds 


Wholesale 
Only 


Kaser’s Art Leather Shop 
39-45 Brown St., Buffalo, N. Y. 


























Our No. 400 Lead Blown Stemware Gold Encrusted 


A complete line of decorated Glass 
and China suitable for the Jewelry 
trade and Gift Shop. 


Manufactured by 


George R. West & Sons 
JEANNETTE, PA. 


On Display at 


Fred Kline, Murt S. Wallace, 


Howard S. Bokee, 


122 W. Baltimore St., 1511% Commerce S&t., 157 Summer Street, 
Baltimore, Md. Dallas, Texas. Boston, Mass. 
T. Downs, Jr., 


Kelly & Reasner, 
17 N. Wabash Ave., 
Chicago, III. 


Herbert & Neuwirth Co., 
25 West 23rd St., 
New York City, New York. 


406 Vandam Bldg., 
10th and Market Sts., 
Philadelphia, Pa. 








BURNED {NTO CHINA 


natural colors. 
Watch dials. 


Ask for Illustrated Catalogue, 
F. J. H. ABENDROTH 





Everlasting Photographs 


For monumental purposes, also any kind of tancy 
goods, brooches, lockets in photo tone or tinted in 
We also burn photographs on 


7203 Franklin St., Forest Park, IIL, P. O. Box D 
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DIAMONDS CUT, RECUT AND REPAIRED 


Our specialty is the eine. and efficient cutting of your difficult 
and ordinary gems in our own factory under the care and su 
of none but experts Write Us for References and Prices, 


Emerald Cuts, Marquise Shapes, Pear Shapes, etc. 


I. R. PEREIRA * © © (Formerly With Eduard Van Dem) 


Cutters of Diamonds Exclusively 
64 Fulton Street New York City 
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Gentlemen: 





No. 54-H. A most practical 
combination nut dish with re- 
movable place card attach- 
ment. Size 17%x1 inches. 


J.C. 8-29-23 


Street and No. 


It is One New Novel 
Idea After Another with— [|ixa4 


ART-CRAFT PRODUCTS CO. 


5335 N. Western Ave., 
Let this coupon point the way to bigger silver profits 


Please send us, transportation prepaid, sam- 
ples and catalog of your Old Dutch Silver Reproductions 
~ Novelties with a view to our placing an order if 
found satisfactory in quality, 
Will remit in due course to cover your memorandum bill 
or return your samples within 30 days carefully packed. 











PRODU 


A standard of 
quality by which 
other _ products 
may be judged. 





CHICAGO, ILL. 





craftsmanship and price. 
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Seven Good Reasons Why This Jeweler’s Gift Department 
Has Been a Success 








By Frank H. Williams 














quite a big thing of the gift department 
at his store, recently went to the trouble of 
analyzing the reasons for the department’s 
success and putting down the reasons on 
paper. The jeweler did this for his own 
satisfaction and for the purpose of having 
something definite and specific to work on 
in building still greater business for the 
department. 

Unquestionably the information contained 
in this analysis will be of very real interest 
and value to other jewelers, so the jeweler 
was persuaded to permit the publication of 
his analysis. 

“But don’t use my name in connection 
with it,” the jeweler exclaimed. “I don’t 
want to be put in the position of pinning 
blue ribbons and gold medals all across my 
own chest and patting myself on the back 
and telling the world what a great fellow 
1 am.” So the jeweler’s reasons for the 
success of his gift department are presented 
here without the use of his name and it is 
believed, as has been said above, that other 
jewelers will find. it interesting and _ profit- 
able to peruse these reasons carefully: 

Reason No, 1—A wide variety of goods 
has always been carried in the gift depart- 
ment and new goods have constantly been 
placed on sale, so that there has always been 
something new to attract the attention of 
visitors no matter how frequently the 
visitors have come to the department. 

This jeweler is firmly of the opinion that 
this one factor of variety is as largely re- 
sponsible as any one thing for the big 
success of his department for he says that 
where there are 10 different articles for 
customers to choose from instead of merely 
one, there are 10 chances of making sales 
instead of merely one chance of putting a 
sale over, 

Isn't that, of itself, a mighty important 
point for the alert gift department manager 
to consider ? 

Reason No, 2—No attempt has ever been 
made in this department to force the public 
to buy things it doesn’t want. In fact, in- 
stead of trying to force the public to take 
what it dcesn’t want a determined effort has 
always been made to offer for sale in this 
department only those things in which the 
public is interested. 

This attitude toward the goods on sale 
has been taken by the store because the 
establishment has felt and still feels that it 
1s much easier to sell goods and to make 
money by giving the public what it wants 
than it is by bucking against the stream of 
public taste. In other words, the depart- 
ment always makes sure that it is getting 

ings the public will enjoy and appreciate 
and be interested in and want to purchase, 
before the store stocks up on the goods. 
an in this, too, there is undoubtedly a 
™ Y Important point for the alert jeweler 

fa department manager to consider. 
her nee No. 3—Quality, style and ex- 
1€ss are played up by the gift depart- 


ment ahead of price all the time; but price 
is also stressed and the point is hammered 
home that at this gift department the public 
can secure the latest things of the highest 
quality and of the most exclusive character 
at the most reasonable prices of anywhere 
in the city. 

This policy is used by the store in all of 
its newspaper advertising, in its direct mail 
advertising, in its telephone selling, in its 
window displays, and in every other form 
of advertising or publicity in which it 
engages. Also, the salespeople in the store 
emphasize these points. So all these 
methods of getting the idea over to the 
public have their effect in impressing the 
public and in increasing business. 

Reason No, 4—The gift department isn’t 
content with simply sitting around waiting 
for business to come to it. The department 
goes out after business strenuously all the 
time and as has been indicated above the 
department uses these things in going after 
business: Newspaper advertising, direct 
mail advertising, telephone selling, window 
displays and so on and so forth. No method 
which can be used in getting business is 
passed up by this department. 

The result of going after business so 
strenuously all the time is that the store 
gets a lot more business than would other- 
wise be the case. Also the salespeople are 
busy all the time they are on the job in a 
constructive, business-building way, instead 
of spending a lot of time each day in wait- 
ing around for trade to come to them, 

Undoubtedly the store or department that 
goes out after business hard instead of 
merely waiting for business to come to the 
store is the concern that gets ahead the 
farthest in the long run. So this particular 
reason for the success of this gift depart- 
ment is commended to the earnest considera- 


tion of other jewelers and other gift 
department managers. 
REASON No, 5—Window displays and 


counter displays arranged by the gift de- 
partment are always interesting, are always 
attractive, are changed frequently and al- 
ways carry price tags on all of the articles 
displayed. 

This means that these displays function 
at as nearly 100 per cent. as possible in 
building business for the department. It 
means that the window displays stop the 
maximum number of people and make the 
maximum possible number of window shop- 
pers go into the store and buy goods. It 
means that once the people are inside the 
store and at the gift department, the urge 
to purchase goods will come upon them 
stronger than ever by reason of the attrac- 
tive way in which the goods are shown on 
the counters and tables. Also the fact of 
having all the goods tagged with prices 
helps along greatly in making sales as it 
saves embarrassment on the part of people 
who are interested in unpriced articles and 
who upon questioning what the prices are 
find that the sums are beyond their reach; 
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and it makes it much easier for the sales¢ 
people to close sales than would otherwise 
be the case, ¢ 

All of which seems to indicate that any 
jewelry store or gift department which isn’t 
making its window displays and its counter 
displays just as attractive as it possibly can 
and which isn’t using price tags on all of 
the goods on display, is passing up a great 
opportunity. 

REASON No. 6—The gift department buys 
with exceedingly great care and sees to it 
that purchases are made in small quantities. 
So the department never has any great 
quantity of stickers cn hand which it must 
sacrifice to get rid of and this means a 
great thing in the way of enabling the 
department to show a worth while profit. 

It is the belief of the owner of this store 
that in the buying end of his business is 
where his greatest opportunity is for mak- 
ing money and in the buying end is where 
the greatest chance lies for running up a 
loss. Which is the reason why the buying 
for the gift department is watched with 
such great care all the time. 

And isn’t there a very worth while idea 
in all this for other gift department 
managers? 

Reason No. 7—The salespeople in the gift 
department are all young people and are 
all people who take a deep interest in the 
goods they are selling and are, really, quite 
enthusiastic about the goods they are selling. 

This store never wants any salespeople 
anywhere in the store’ who aren’t en- 
enthusiastic about their work. The store 
feels that there is nothing that kills sales 
more quickly for a store than to have em- 
ploves whose hearts aren’t in the work. 
And the store feels this is particularly the 
case with the gift department where an 
enthusiastic salesperson can make sales 
easily and quickly while a salesperson who 
doesn’t care much about the goods handled 
can kill a sale at once. % 

Of course, there are some _ 
which have been assigned by this jeweler 
for the great success of his gift department, 
but these are the main reasons as he sees 
them. 

And all of this is submitted in the hope 
that it will offer worth while ideas and 
suggestions to other jewelers and gift 
department managers. 








Associating Merchandise in Displays 
(Continued from page 157) 


the merchandise was in its proper environ- 
ment and not just placed on the shelves for 
sale.” 

If you have enough space to display your 
merchandise in this manner—and it doesn’t 
take a lot of space—then do it. The “ex- 
periment” is at least worth the attempt. It 
will sell as much gift department merchan- 
dise as before, and in most instances, de- 
pending upon the artisticness of the display, 
more merchandise than before. You are 
out to sell your gift department stock, and 
to dispose of it as quickly and satisfactorily 
as possible. Here is another tried idea. 
Can you use it in the whole—or in part? 








A window in the jewelry store of William 
G. Young, Jeffersonville, Ind., was smashed 
recently by a thief who stole two watches. 
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A. I. Hall & Son, 
Pacific Coast Agents, 
San Francisco 





No. 2009 


“Herschede Quality” Mantel Chime Clocks offer the Jeweler a wide range of beautiful design cases 
with superior movements and chimes—Popular prices with a very interesting margin of profit—to- 
gether with “deliveries when promised” are features of our policy. 


Send for latest catalog and price list. 
List Prices $65.00 to $110.00 


The Herschede Hall Clock Company 


McMillan and Essex Place 
Cincinnati, Ohio 























New York Salesroom 
586 Fifth Ave., 
Robt. E. Wilkes 
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Theresienthal Fine Crystal 


(The Ideal Stemware for Jewelers) 





Palmero Shape—Patented Shape 


Plain Crystal Twisted Optic Bowl and Stem and 
three balls of solid blue glass. 

Its elegance of shape surpasses any other line, has 
a ring as clear as a bell and its price is very reasonable. 
Also made in beautiful two-tone color effects in 
Amber, Blue, Green, Turquoise, Iridescent, Bernstein, 
Ruby, Amethyst, Coral, Canary, Aurora. 

Write for further particulars 
Import and Stock 


FRED C. REIMER CO., Inc. 


141 Fifth Avenue New York 
(at 21st St.) (Phone, Ashland 7032) 
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Thank You! 


We wish to express our appreciation of the many 
orders placed with our salesmen during the 
Chicago Gift Show 

and 
to extend an invitation to those who were unable 
to attend the Exhibit to inspect the many new 
samples in our permanent show rooms. 


W. C. OWEN 


Direct Factory Representative 


17 N. Wabash Ave., Chicago 


Principal Gifts, Artwares and Novelties 
House in the Middle West 


Supply 














The C.G. BRAXMAR CO. 


10 Maiden Lane, New York City 





Fraternal Emblems 


Medals and Class Pins 
Fire and Police Badges 





Made to Order Goods our Specialty 


Forty-four years of satisfactory service to an increas- 
ing number of customers. 

Our facilities for manufacturing and designing aré 
at your service. 


Write for Emblematic or Badge Catalog 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communi@ate with Tue 

















JEWELERS’ CIRCULAR regarding any advantageous 
device or plan which they are utilizing in con- 


















nection with their busizess. 














The Fallacy of Overbuying—Some Tips on Transportation 


The Buyer’s Responsibility 





Written Expressly for The Jewelers’ Circular 














A YOUNG jeweler who was just opening 
a gift shop department found himself 
over-persuaded by a smooth salesman for a 
pottery house and in the young man’s hands 
was a copy of an order he had signed a 
few hours before, an order for more art 
pottery of certain types than he would be 
able to sell in three years, unless the busi- 
ness developed more rapidly than there was 
any reason to expect it to do. 

Of course it is a foolish salesman who 
loads up a jeweler with more goods than 
he needs, but after all, it is primarily the 
responsibility of the jeweler to avoid over- 
buying, and this young man was at fault in 
signing an order for more goods than he 
needed. He had been beguiled with talk 
about the unique designs offered, the un- 
limited possibilities of the gift shop 
department and by the offer of an extra 
discount when the order amounted to a 
certain figure. There had been talk, too, 
about general advertising the manufacturer 
was “going to do.” So here this jeweler 
was, with a carbon copy in his hands of an 
order he had signed for goods to an amount 
he knew he would be able to pay only with 
difficulty, and perhaps not without borrow- 
ing for the purpose. His first thought was 
Just what has been the first thought of 
some other jewelers under like conditions. 
He would cancel the order. He wrote to 
the pottery house to that end. 

The reply was a courteous expression of 
regret that he had lost confidence in the 
salability of the goods, but that, having 
ordered them in good faith, as evidenced 
by the signed order they held, he would, of 
Course, see that they could not accept can- 
cellation, and that they felt certain that 
When the goods arrived and the advertising 
helps with them, and when the general 
advertising of the house began to develop 
demand, he would be glad he was well 
Provided with an adequate supply of the 
wares, 

This young man was just foolish enough 
and just angry enough to persist in refus- 
ng the goods, and when the shipment 


arrived, he refused to accept delivery from 
the railroad company. They notified the 
shippers, who came right back at the jeweler 
with a letter stating that they held the 
railroad’s receipt for the goods delivered in 
good order and that their responsibility 
ended with such delivery to the transporta- 
tion company and that whether he accepted 
shipment or not, they would hold him re- 
sponsible for the payment of the invoice 
when due. 

Then the jeweler consulted a lawyer and 
found that the position of the shippers was 
correct. He had bought the goods f. o. b. 
the railroad and he had signed an order 
for them. There was no escape. He took 
the shipment, paid the bill and learned his 
little lesson. He is frequently reminded of 
it when he sees some of that stock still on 
his shelves. 

It ought to be plain enough to any 
jeweler that he cannot escape acceptance of 
and payment fer any goods bought in good 
faith, and that the time to avoid overbuying 
is just before the order is signed, not after. 
There are still a few salesmen just anxious 
enough to fatten up their commissions so 
that they will load up an easy buyer with 
all they can get him to order. Such men, 
however, are not looking ahead for future 
and continued business. 

It is the business of the jeweler to look 
out for himself and he must keep in mind 
in his buying the fact that it is not all of 
good buying to get the bottom price, the 
quantity price, or the most free goods. 
There is no profit on the stock until it is 
sold, and the more stock you carry, the 
greater the expense attached to handling 
the goods. A saving of an extra five per 
cent. on a purchase because it amounts to 
$100, or to $200, or an extra half dozen 
pieces thrown in because you buy a full 
assortment as made up by the shipper, may 
in the end be of no consequence. It will 
be more than counterbalanced by carrying 
cost and depreciation. That old line, “Small 
profits and quick returns” is something 
more than a mere catch-phrase. 


A shipment should not be refused because 
you wish you had not placed the order. In 
fact there are very few conditions under 
which you are justified in refusing to accept 
a shipment from the railroad company. 
You might do so when goods were sent that 
you had not ordered. You might do so if 
the shipment arrived in such condition that 
it shows a large percentage of damage in 
transit. But when a shipment arrives with 
indications of the contents being only partly 
damaged, it is better to accept the shipment, 
making a note on the freight bill of the 
damages as observed by you and the rail- 
road people. Then put in a bill for such 
loss as you sustain. Of course the matter 
of damages to goods in transit, or loss in 
transit, is something for adjustment be- 
tween you and the railroad company, not a 
matter for settlement with the shipper. The 
shipper’s responsibility ordinarily ceases 
when the railroad receipts to the shipper 
for the goods. 

It is my experience that it is worth while 
{o maintain friendly relations with the 
freight agent at your railroad depot and 
not to jump on him for mistakes and try 
to show him that his railroad company is 
crooked. Act with him as you would act 
in doing business with any honest man and 


make out an honest bill for claims or 
damages. You will not be apt to have 
trouble in getting fair and reasonably 


prompt adjustment. The same holds good 
with the American Railways Express. 

In the case of defective goods received, 
or breakage inside the shipping package, 
due to improper or careless packing, then 
your claim is against the shipper and such 
claim should be made at once. Delayed 
claims are hard to prove and difficult to 
collect or to get adjusted. If you have 
accepted the goods and put them in stock 
and for a week or more said nothing about 
anything being wrong, your letter of com- 
plaint meets with a cold reception. If any- 
thing is wrong, take it up with the shippers 
at once. 

One jeweler within my knowledge saves 
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FOURTEEN KARAT FINDING CO., Inc. 


Ring Findings Makers 64 Fulton St., New York 
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Mr. Retail Cash Jeweler:— 


Go into the Retail Credit Business— 


MORE CUSTOMERS 
MORE BUSINESS 
MORE PROFITS 


You can get these if you want them. Credit 
Stores are always busy. Our System and 
Service give you full information and data, 
showing you how to go into the only busi- 
ness of today. Why wait! We have helped 
others. Let us help you. Write us today. 


MANN and MANN 


349 The Arcade CLEVELAND, O. 


























Fourteen Karat Gold ONYX JEWELRY 


SAMUEL 
LAWSON 


Repairing and 
Special Orders 


71-73 Nassau St. 
New York 


COOL WEAIHER makes rings get loose— 


Your customers will need our “Justrite” Ring 
Springs to make their loose rings fit right! Order 
now by the name “Justrite”—stamped on each one. 
Solid bands of gold, springy, smooth, durable. 
9 different widths—sold loose, so you can get any 
widths as you need them! Size card showing 
9 widths upon request. 

0. E. LEHMANN & CO., Mig. Jewelers, 29 John St., N.Y. 
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on request Office: 41 Union Square, New York 
Factory: 149 New York Ave., Jersey City, N. J. 





Blood Pressure in Ocular Work 


By Eugene G. Wiseman. 267 pages; illustrated, 
with 19 engravings. Price, $2.50. 
The Optical Publishing Company 

11 John Street: : : : New York 

















Cut No. 8. F. 


SAFETY 


Genuine 
Diamonds 


R ST 4/100 ea. 


Looks and Wears Like PLATINUM 
20KT. White Gold 


Hand Carved Ys 
To Retail WyAd 


$25.00 


Real 
Platinum 
without 
This <9 Reg. Trade Mark diamonds 
@uarantees you genuine di ds, Same 
price. 


Buffalo Jewelry Mfg. Co. 


“The Mail Order House” 
Brisbane Building, Buffalo, N. Y. 
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3 SOLID GOLD EMBLEM 
25 Year Case, Green Gold Filled Movement |Solid Gold 


Al A\ I 
os —_ 







gap~ °% of the Business Men that fail come from the ranks of the Non-Advertiser. Play safe ssd 


Advertise. Write for our Free Cut Service. 


ELGIN 2 GENUINE DIAMONDS 4/100 Each 


12 9fze| 14kt.White 
Thin Model| Gold Top 
Fency Sd- Genuine 

ver Dial Hope Ruby 






to Retail 
$25.00 | ..*, 
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pd "ter = All orders are being turned over 
Insert this | spection. to the retail jewelers 
ad in your 
local paper 
and get 
results. 
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his specimens of poorly packed and more 
or less damaged goods from a certain 
jobber in just the condition he finds them 
when unpacked. He shows them, packing 
and ail, to the wholesaler’s salesman when 
he comes around and gets an adjustment 
then. That is a practical and a pretty 
satisfactory manner of handling the situa- 
tion when the salesman comes often enough. 

A good rule is to write to the shippers 
the day the goods come in, if anything is 
wrong, explaining just the situation, asking 
for credit, or for an exchange of goods, or 
whatever may be the most practical adjust- 
ment. : 

When, however, fragile goods are packed 
properly and in the way in which such 
shipments are usually packed with safety, 
and breakage occurs because of unneces- 
sarily rough handling, then the shipper may 
object to assuming the loss and perhaps 
the best that can be done is to split it. It 
is practically impossible to get a claim 
allowed by the railroad for breakage of 
goods inside the package when the shipment 
has been accepted and receipted for by you 
as in perfect condition. When a package 
shows signs of misuse the fact may be noted 
on the freight bill, but unless there is evi- 
dence of rough handling in transit, you are 
not likely to get your claim allowed. 

Sometimes there are losses and delays in 
transit. There may perhaps go astray a 
shipment of goods wanted for immediate 
use, as a shipment of holiday goods early 
in December. Delay in delivery until after 
Christmas is aggravating to all concerned 
and the jeweler gets the worst of it. He 
fails to receive the goods he needed and 
could have sold. He has to pay for them 
and ke cannot successfully refuse them 
when they come and he may have them on 
nis shelves indefinitely. The best way, and 
that is not satisfactory, is to unload them 
at a cut price, any price that will move 
them. Sometimes, when a _ shipment of 
goods wanted at once seems to have been 
lost in transit, the shipper will agree to 
send a duplicate lot, with the privilege of 
return of the original shipment when it 
comes, 

The matter of returned goods is some- 
thing not every jeweler seems to have right 
i his mind. Many goods are shipped back 
that ought not to be returned, and some of 
them are not accepted. Not long ago a 
Jeweler said to me, “The —— Company has 
Just sent out word to the trade to write 
them about it and get permission before 
returning any goods. That’s just so they 
can get out of taking them back, I suppose.” 

I don’t quite agree with you,” I told 
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him. “I think the —— people are right. 


Before shipping goods back you .ought to 
write to them and explain what it is that 
you want to return, and why. Not all 
damaged goods have to be returned. There 
may be some broken cut glass, obviously 
of no value to anyone. The manufacturer 
may be satisfied that breakage was due to 
improper packing and yet he may not want 
the stuff returned with transportation ex- 
pense for someone to pay and the useless 
goods to be handled. He might prefer to 
take your word for the breakage, or he 
might say, “Leave the matter until our 
salesman comes and he will adjust it.” Or 
certain returnable goods might be ordered 
re-shipped to some other place than the 
original shipper. To find out all about the 
proposed returns before shipping is pretty 
sure to save trouble and labor all around. 
You cannot compel acceptance of the ship- 
ment or adjustment of the complaint just 
by firing the goods back. The more you 
can settle by letter, the less trouble in 
adjusting it. 

Some jewelers like just to bundle up 
anything they don’t want and fire it back 
at the shipper for credit. Manufacturers 
and jobbers have in the past been some- 
what imposed upon in such ways. They 
have given credit where it was not fair to 
ask it, just to hold the good will of the 
customer. 

Just a word about buying for future 
delivery. This is a form of buying to be 
done with caution lest on occasions you 
may find yourself tied up to purchases you 
will regret. It is to be recommended only 
when the goods you want cannot be 
secured in the quantity desired when re- 
quired. To buy in advance merely because 
some salesman or manufacturer wants to 
sell in advance is not sufficient reason. Buy 
in advance only when there is some 
advantage in doing so. 

Be sure you are not, in buying ahead, 
deprived of the privilege of taking advan- 
tage of subsequent variations in the market, 
or of offers of more desirable goods. Shee 
that you get your price guaranteed against 
a lower market at the time of delivery, and 
make sure you have picked a line you will 
not regret having selected. Read your 
order carefully before you sign it, to see 
that the salesman has incorporated in it all 
these matters you want mentioned. 

Of course you understand that the verbal 
understandings you have with salesmen 
have nothing to do with the case if they 
are not substantiated by the written con- 
tract. One of my competitors once dis- 
played in his windows a wonderful assort- 
ment of a certain line of plated ware and 
I was made quite jealous at the thought 
that he.was doing so much more business 
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that he could buy in quantities I could not | 
handle. My jealousy lasted until some | 
months later when I learned that he was 
heavily overstocked because he had bought ° 
the full line in quantity on the salesman’s 
promise that any unsold stock could be 
returned after sixty days. As it turned out, : 
nothing about that return privilege was 
incorporated in the order signed, and that 
salesman had been just about to leave the 
house he represented and wanted to grab 
off a big commission before going. The 
jeweler could not return the goods and he 
had to take a serious loss in the end. A 
typical instance of buying on the strength 
of a promise not incorporated in the order. 





A Useful Diamond Record 





THE lay-out of a diamond record book 
used by Wolfhegel & Co., Paterson, 

N. J., is illustrated below. Ina recent com- 

munication Mr. Wolfhegel says: 

“Realizing, as you undoubtedly have, the 
long-felt need of a practical diamond record 
book, I am sending a sarnple sheet of a 
book, which I have had made for my own 
use since that time, which I have found 
very practical and very handy. 

“First of all you will note the stock num- 
bers printed near the edge of both pages for 
convenience. Another ‘important thing is 
the index in the front of the book, which 
means greater ease of reference. 

“The book is bound in full canvas, heavy 
boards and black Russia corners. It con- 
tains 3,000 stock numbers and plenty of 
room in the index for a great many names 
to the letter.” 








“Wise Buck” 


Life for this particular buck seemed to 
be just one continuous round of K. P., 
rustling G. I. cans and guard tricks. That 
was the kind of a soldat he had turned out 
to be. 

At last he could stand it no longer and 
appealed to the skipper to be put on as 
dog robber or given some other supposedly 
cinch job. 

“You're a fine man!” ejaculated the cap- 
tain in disgust. “You think you're having 
a tough time, when you’ve got the softest 
place in the Army. Think of the boys up 
front ducking Jerry’s souvenirs. What in 
the name of the I. D. R. do you want to 
be transferred for?” 

“Captain,” replied the buck with emphasis, 
“when I enlisted in this here war I made 
up my mind to one thing. That was that IJ 
was willing to work cheap—but not hard.” 
-~The American Legion Weekly. 
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FORM OF DIAMOND RECCRD USED WITH SATISFACTION BY A RETAIL JEWELER OF PATERSON, N. J. 
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The Sale of Silver 








Address recently delivered before Toronto Jewelers’ Association, by H. E. Nock of Towle Mfg. Co. 
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(Continued from issue of Aug. 22) 

ASSING from this store to another one 

a short distance off, | was met with the 
cry of price competition which the first store, 
I was told, was inaugurating. It was a 
matter, I finally found out, of about 10 
per cent. The second store was not a large 
one, but was particularly attractive. There 
was opportunity for customers to sit down. 
There was less of an air of bustle and rush. 
It took me more than an hour’s conversa- 
tion, and I was not then sure that I had 
been successful, to carry the thought home 
to the proprietor of that store that there was 
something which customers could buy in his 
store that it was impossible to buy in 
another; namely, understanding and appre- 
ciation of the goods. I am sure that you 
will agree with me in relation to this 
thought. 


Each one of us may be satisfied with the 
suit of clothes we have on whether it fits or 
not, if it has been properly “sold” to us 
by the salesman from whom we bought it. 
On the other hand, no matter how well it 
fits if we have an idea it is not satisfactory, 
it is never pleasing, and we get rid of it 
as soon as possible. 

The second of the jeweler’s three R’s is 
the Right Time. 


To be successful we must take full ad- 
vantage of our store windows from the 
point of view of display. Do you know, 
gentlemen, that in the city of Minneapolis 
where there are quite a number of fine 
jewelry stores, the most interesting window 
that I saw at the time I was there was that 
in a department store. There is much to 
be done by the average jeweler on these 
lines. So important has our company re- 
garded this work that we have actually 
established a service and are sending to our 
customers from time to time photographs 
of window displays, offering sugges- 
tions for taking advantage of the different 
seasons of the year. As has been frequently 
said, windows should say “Come look at 
me”; doorways, “Come in.” 
should be so arranged to lead the eye to 
the goods and stimulate the oft repeated de- 
sire to possess. 

Let us remember that people lack interest 
in things no matter how beautiful if they 
are not changed and present a new appear- 
ance to the eye. The Boston Public Library, 
one of the finest buildings in the United 
States, the Woolworth building, without a 
peer of its kind in the world, are things 
that are daily passed by the local citizens 
and are left to the appreciation of those 
who come visiting those cities. 

If we are to attract the attention of 
those whom we desire to be our customers, 
we must change our windows from time to 
time so that they will see new objects of 
interest and new things to stimulate them. 

Perhaps the most striking window that I 
saw on the trip that I have referred to was 
that of the Grogan Co. in Pittsburgh. In 


Displays — 


a beautiful sandstone building we find the 
windows of the store with ornamental iron 
work for backgrounds. For the special 
occasion of Easter, behind the iron work 
was laid a cream or cream white silk. The 
same material was gathered over the floor 
of the window, and the goods displayed were 
complementary of the season. The final 
touch of beauty was added by means of 
Easter lilies, and I can assure you, gentle- 
men, that not oniy were the women but the 
business men who were hurrying by the 
store, frequently stopping to gaze for a few 
minutes at one of the most striking dis- 
plays throughout the United States. 

The windows of Marshall Field in the 
city of Chicago give a prestige to the com- 
pany in that city that would be almost lost 
sight of if it were not for continued effort 
on those lines. 


Then again, we must remember not only 
to keep our windows right, but to keep the 
inside of our store in conformity with the 
outside. In one very fine jewelry store in 
the city of Kansas I was very much im- 
pressed with a lack of harmony in this re- 
spect. The outside windows were fine, and 
of that type in which I should expect to 
buy appreciation, but when I went inside the 
store there were compressed air chutes, 
bright staring nitrogen lights, telephones, 
banking rails over rear windows; all of 
which had a tendency to produce an en- 
tirely different feeling from that on the out- 
side. I do not say that this store was not 
attractive on the inside, but I do say that 
it was out of harmony with the efforts 
that were made in relation to the windows, 
and the feeling that it created would not 
be productive of the best results in sales. 

Then we should remember the value of 
the many Home Beautiful Expositions that 
in various ways are being conducted all over 
the country. There is a tremendous field in 
this respect if it is properly taken care of. 
In the city of Boston there has recently 
been a very fine exposition of this kind, and 
I was surprised to find that only one jeweler 
took advantage of it, whereas in relation to 
all other interior home furnishings from 
mechanical contrivances, things of utility to 
things of the greatest beauty, there was 
great profusion. 

You will perhaps think I am going to ex- 
tremes if I make a suggestion that came to 
me very strongly in the city of Milwaukee. 
On Saturday evening, feeling rather lonely, 
I was wandering around the streets and 
was attracted in one of the main thorough- 
fares by a large crowd in front of a fine 
clothing store window. Elbowing my way 
to the front, I found a young man of fine 
figure trying on suits while another young 
man in the office of salesman was passing 
them to him. There was no question from 
the comments going on among the well 
dressed men and women who were around 
me that there was sufficient interest being 
created that would ultimately end in sales. 
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Is it not possible, gentlemen, that the 
jeweler could do something of the kind? |g; 
it not possible for instance, that we may 
satisfy the desire of so many hostesses for 
a little more knowledge in relation to the 
dining room table by setting in one of the 
iarge beautiful windows a dining table with 
a hostess actually placing the knives and 
forks and spoons, the various fancy pieces 
of flatware, the china, cut glass, and beauti- 
ful centerpiece, indicating how these things 
should be done, in a manner that will attract 
by its life and action? 

The last of the jeweler’s three R’s which 
we have to consider is that of the Right 
Price. 

I think that could be dealt with very 
briefly. It is something of a very concrete 
nature, something which we should give, | 
believe, a great deal less attention to than 
we really do. In the first place, we should 
never do business without really knowing 
profits. We should not guess. We should 
nail the factors, so to speak, on the chart, 
and we should check them up from time to 
time to see if they are working out right. 

Classifications of expenses that were fur- 
nished two years ago by the Harvard 
Bureau are just as good today as ever, and 
will be ten years from now. The expenses 
of the jewelry store were divided into five 
classes, 


(1) Cost to actually sell—salesmen, etc. 

(2) Cost to deliver. 

(3) Management and buying. 

(4) Rent, light, heat, taxes, insurance, 
depreciation, etc. 

(5) Incidental—bad debts, etc. 


Now I have no doubt that it must seem 
to most of you that we have covered the 
field of the jeweler’s activities if he is to 
be successful, but it seems to me that we 
have got to think in somewhat different terms 
if we are to understand what Norman Hap- 
good once called the psychology of the 
American people and if we are going to 
reap that profit which is absolutely neces- 
sary if we are to stay happily in business. 

We must remember the customer, 4s 
shown on the chart, must buy not only 
goods but understanding and appreciation, 
satisfaction and ultimate happiness, It is 4 
very different proposition to sell goods today 
from that of the old Yankee idea of getting 
a customer into the store, driving as hard a 
bargain as we could, and getting rid of him 
as graciously as circumstances would per 
mit. A jeweler should remember the 
privilege of selling the kind of goods that 
he carries; that he really has no right 
sell beautiful things without understanding 
them. It is a real responsibility, and 1 
carry it properly one should remember that 
in relation to sterling silver it is very de- 
sirable to acquire a general knowledge 
designing periods, particularly those great 
bursting waves of the Renaissance whic 
have so much affected all that we make # 
the artistic world today; the Italian periods, 
the early Italian Renaissance with $ 
later concrete and splendid developments # 
Venetian and Florentine. A jeweler sh 
remember at least that Benvenuto Cellini has 
been properly called the father of modem 
silversmiths. He should remember 
wonderful period of the Louis’ of Franc 
the fourteenth, fifteenth, and sixt 
periods; in England the Tudor, Jacobea 
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William and Mary, the period of the 
Georges, and last but by no means least, our 
own great Colonial developments. He 
should take note of the strong wave of 
Eastern feeling that is striving in various 
fields of artistic endeavor at the present 
time to make itself felt in these fields of 
classic thought that I have just mentioned. 
He should remember that real value can be 
obtained by visits to silverware factories, 
and should try to understand something of 
the various distinct trades and craftsmen 
that are involved in the making of beautiful 
silver goods—stampers, spinners, pressmen, 
silversmiths, engravers, chasers, piercers, 
tnishers, buffers, and polishers. He must 
indeed know something of these things if 
his talk is to be anything more than what 
we commonly call “hot air.” 

Gentlemen, booklets on diamonds, book- 
lets on precious stones, booklets on watches, 
and booklets on many other things I found 
without effort, but I had gone three thousand 
miles before I found a booklet on silver, 
and even then it was not of a comprehensive, 
simple nature, that would appeal, for in- 
stance, to the lady who in the Cleveland 
store while I was there asked for such a 
booklet, and to whom I had to reply re- 
gretfully that I did not know of such a 
one in existence, pointing out that there 
were many little pamphlets and many book- 
lets advertising particular styles of silver 
made by different manufacturers, but not 
one that covered silverware in general. 

Another incident that I noted in one of 
the beautiful stores in the city of Detroit: 
While waiting to talk to the manager of the 
silverware department a lady came by. look- 
ing over some of the fine silver tea sets 
that were in small cases on one side of the 
store. 

A salesman turned to the lady and in- 
quired if there was anything he could do 
for her, and she remarked No, that she 
liked to look at beautiful things. Inci- 
dentally she was left to do so. 

I merely quote this illustration of the 
opportunities that at times are passed by, 
failing to realize what can be made of them. 
Here was an instance where a woman, a 
Presumptive customer, showed real interest 
in beautiful things, things that the store 
sold, and instead of seizing the opportunity 
to sell at least appreciation of those goods 
which would develop in her the desire to 
Possess, she was merely left on her own re- 
sources to look the goods over and 
to leave the store without further at- 
tention, 

Let us face the facts, gentlemen, the facts 
as they are. if we have not already done 
80, There is a business woman selling 
stocks in the State of Wisconsin who has 
been in the business for twenty years, and 
Who says that her clients make it hard for 
her to tell the truth, that they want fairy 
tales. Fairy tales as we all know, are the 
most wonderful things in the world in their 
right place, but which have no place in the 
usiness world. 

A jeweler remarked to me in one of our 
central cities that it seemed to him that we 
‘i made enough new goods, that there was 
pa for further styles in flatware or 

ware, and that there was nothing the 
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matter with the goods that he had. I can 
assure you that I am not the only manu- 
facturer who is very sympathetic with the 
jeweler who has these thoughts in mind, but 
please let us remember that it is necessary 
to create new things if we are to sell them: 
that in the same way that I illustrated to 
you that those who become accustomed to 
beautiful things quickly pass them by when 
the eye does not find anything new to rest 
upon, they will immediately stop and again 
become interested with things that are new 
and displayed in a new manner. 

If we are to meet the competition of the 
department stores and the hardware stores 
we must rise, “gentlemen, above the petti- 
fogger and the ,huckster, and we must 
shoulder our réSponsibility. It is easily 
understandable that in an effort to make 
both ends meet jewelers have frequently 
failed to understand what sterling silver 
has meant in the past and can be made to 
mean today. 


Let us keep our heads high enough in the 
clouds to see above the mists. There is 
but little danger of getting our feet off the 
ground. The economies of our condition 
surely holds them down firmly enough. 
Let us remember that through these many 
years—five hundred years—of England’s 
greatness, English family life was itself the 
mainstay and the one _ striking tangible 
feature that we can take hold of today in 
the same way they could in the days in 
which it was made, was English family 
plate. 

Let us remember in relation to our own 
Colonial times that during the stress of the 
periods when the colonists were not only 
fighting a battle with the Mother Country 
but were setting up a government of their 
own, were wringing a living from the soil, 
that under times like these of stress and 
effort, the characters of men of this type 
have come out in beautiful silverware pro- 
ductions that are today a guide and a basis 
for much that we ourselves make. 

Silver, real silver, solid silver, has been 
called, and properly so, a criterion of civili- 
zation. In the days of Babylon, Assyria, 
Chaldea, Persia, Greece and Rome, and the 
grand periods of modern ornament to 
which I have before referred, men of charac- 
ter and ability in their day and generation 
expressed in silver the character of their 
times. 

I would further recommend to you that 
you visit each other’s stores and that you 
do not leave visiting of stores to those who 
do not have stores alone; that you state 
frankly to each other the impressions that 
you receive, for you will find that there 
will be mutual gain in work of this kind. 
In fact, I am sure that the steady develop- 
ment of silver goods and silver sales in the 
United States during the last few years, 
which today is becoming more in propor- 
tion with the sales of graphophones and 
automobiles, is very largely due to the in- 
creasing appreciation and practice of the 
things to which I have referred. 

I was very much impressed a short time 
ago with the story told me of an actual 
happening by a designer in one of our lead- 
ing silverware factories. He had _ been 
called to explain to a prospective customer 
who was looking to buy one of their beau- 
tiful tea sets, the price of $3,500, which 
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was claimed by the’ customer to bé alto- 
gether too high. My friend accepted the 
challenge and explained how the designers 
of his company had for months workéd: on 
the design until it expressed not only the 
classic motive of the past but was also 
typical of the artistic trend of the present 
times. He pointed out how the’ silversmith 
(for this was a hammered set) had patiently 
wrought with a hammer until the contour, 
the lines, the symmetry were all in accord- 
ance with the idea of the designers, pleasing 
and in harmony. He pointed out how the 
chaser had wrought the details of the orna- 
ment until the classic forms had taker jon 
new life and the floral decorations seegied 
to live with real vitality. He described ow 
the polishers had worked to get that beatiti- 
ful finish which is only possible in sterling 
silver; and then he pointed out that in‘ the 
ordinary course of years and wear this was 
something that would not only last the pur- 
chaser during his life time but would still 
remain in generations to come as an article 
of utility as well as something worthy’ of 
the museums of the future. 

“Now, then,” he said to the customer, “In 
the city of New York there are thousands 
of people who today are paying more than 
$3,500 for automobiles which, it is acknowl- 
edged in five years or less will go to the 
scrap heap.” 

Let us remember, gentlemen, that the 
work that we are doing today is a worthy 
work. That the manufacturers are making 
efforts in their organizations and through 
their designers to produce goods of a quality 
that do not have to take second place with 
some of the finest works of antiquity. The 
English traveler, John Foster Frazer, has 
pointed out, as I have previously said, that 
houses in America are becoming distinctive 
of the people who live in them, and when 
your customers, when the hostess comes to 
you and finds it difficult to pick her silver, 
that silver which must ornament her house, 
must please her for many years, let us re- 
member the difficulty that she is up against 
and remember our own responsibility in 
assisting her to make her purchases and to 
make them right. 

I have talked so much about things in 
the United States that I can only ask your 
pardon for doing so in the light that they 
are things of which I have more knowledge 
than I have of things on this side of the 
line but it seems to me that Canada is in- 
evitably bound up in such movements. It 
is a country young in development but a 
giant in possibilities, and I feel real warrant 
in speaking to you in the spirit that was 
stimulated in me by the work of your na- 
tional association in Quebec. I believe that 
you will do as we are endeavoring to do, 
rise to that level of effort and expression 
which will give you in full measure those 
things by which civilization has been 
measured: things that will bring full com- 
pensation for your efforts in greater sales, 
and in the real and lasting satisfaction that 
those sales shall bring to those who buy 
the goods. 

[THE END] 








C. J. & H. W. Anderson, St. Paul, Minn., 
were victims of burglars recently, who 
entered their store and stole a miscellaneous 
assortment of jewelry, worth about $100. 
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“Guaranteed for 25 ——— as whom? 


“14 Kt.” or “Sterling” stamped on any arti- 
cle you sell gives your customer an assur- 
ance of definite value. He knows that for 
generations these marks have universally 
represented a genuine and definite standard 
of fineness in precious metals. 

But when he opens the gold filled case of 
the watch you offer for sale, and sees the 
stamp “Guaranteed for 25 years”’—what 
does that mean to him? 

He sees you across the counter, he knows 
your store, and what it stands for in your 
community. He may trust you and depend 
upon your word to back up the guarantee. 
But who protects you? 

Manufacturers come and go. The guar- 
antee in the back of a watch case means 
nothing if the maker goes out of business in 
five or ten years. It means nothing if he 
has not put honest quality into the case; 
nothing if he does not stand fully and 
squarely behind his guarantee. You then 
become responsible. 


“Guaranteed for 25 years” is hollow, 
empty, unless the name of a thoroughly re- 
liable manufacturer is stamped beneath it. 
It is not the guarantee stamp therefore, but 
the name of a well known, reliable case 
maker with a reputation of long standing 
that becomes the sterling mark in a gold 
filled watch case, giving to the guarantee a 
pledge of permanent value. 

A manufacturer with such a reputation 
can leave out the guarantee stamp and he 
will stand squarely behind his merchandise 
just the same. 

You know already the few names of case 
manufacturers that bear to you the same 
assurance of value as “14 Kt.” or “Sterling.” 
Of these names “Wadsworth” alone has a 
real reputation with the general public. 

Build your watch business with merchan- 
dise which enjoys public confidence and 
reputation. Add to your own reputation a 
prestige established for generations and 
trusted wherever good watches are sold. 


THE WADSWORTH WATCH CASE CO. 


“Makers of Watch Cases Exclusively” 
DAYTON, KENTUCKY 
OFFICES 


New York 
17 Maiden Lane 


Chicago 
31 N. State Street 


San Francisco 
150 Post Street 


NOTE: Illustrate your advertisements with watches. Electrotypes of watches shown above will be sent free to any jeweler. 
Order by number. Write also for our big catalog sheet of watch cuts, advertisements, movie slides, etc., free on request. 
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The Regulation 


Short Pendulums 


of Clocks with 





Translated Expressly for The Jewelers” Circular from the German of George F. Bley 




















Part [ 


OST watchmakers know that clocks 
*'4 with short pendulums are not as easy to 
regulate as those having long pendulums. 
The reason for this lies mainly in the fact 
that a very slight change in the length of 
a short pendulum causes a material differ- 
ence in the swinging time. The strikingly 
great difference, that is sometimes quite in- 
explicable, may, however, be traced, as a 
rule, to the carelessness or superficiality of 
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the watchmaker himself, sometimes, too, 
they are due to errors in construction. 


In the accompanying illustrations, no 
claim is made as to correct design of the 
Parts illustrated, they are intended only to 
serve the purpose of showing the points at 
Which the error described occurs. A hasty 
sketch makes them much more readily 
recognizable than if words alone were em- 
poyed in their description. 

I may, as a preface, state that some 
watchmakers, laymen even more frequently 
by reason of inexperience, are incapable of 
regulating short pendulums because they are 
excitable, nervous individuals, who screw it 
up too far and next time down too far and 
thus “regulate” backwards and forwards, 
without accomplishing their object. 

Clocks have already been turned over to 
me as completely unregulatab!e. On closer 
€xamination I found that the watchmaker 
had rectified the drop of the hook by bend- 
Ing the fork so that at about the height of 


the banking pin, it had acquired a hump, 
as shown in Fig. 1. The consequence was 
that the fork, in wide pendulum swings, 
the first days after winding, lightly struck 
the banking pin 2. This contact, which took 
place sometimes only with some of the teeth 
of the vertical wheel, very softly and almost 
inaudibly, sufficed to make the clock un- 
reguiatable. The defect remedied it went 
as well as a short’ pendulum could be ex- 
pected to perform. 

The bending of the fork does not neces- 
sarily have to be at the height of the pin, 
for a fork that is bent lower down, as in 
the position shown in Fig. 2, is also liable 
to strike against the pin 2. The fork in con- 











sequence of the pendulum, always hanging 
vertical, is liable, at the locking situation, 
to be in the position shown in Fig. 2. The 
dotted central line shows the perpendicular 
attitude of the pendulum in question. It 
will be seen at once, that when at the 
locking point, the fork will be nearer to 
banking pin 2. In wide pendulum swings, 
it will strike this pin, whereas it cannot 
reach pin 1, as the hook will first strike 
the bottom of the vertical wheel tooth. 
Fig. 3 shows another case. Here the fork 
is not bent at all but the works stand 
crooked. The drop, by the turning of the 


fork on the hook arbor is correctly set, 
but in consequence of the oblique setting of 
the works, when the pendulum is in the 
locking position the fork, just as is shown 
in Fig. 2, is closer to the banking pin 2 
and the result again, is contact with this 
pin. The crooked setting of the works is 
caused mostly by negligence on the part of 
the watchmaker or the customer, who has 
hung the clock carelessly on the wall and 
in place of suspending it vertically and then 
adjusting the drop by turning the fork on 
the hook arbor, rather, as a matter of ,con- 
venience, hangs the clock a little crooked. 
A slight crookedness in hanging is hardly 
apparent in round clocks, such as case clocks, 
and. in hanging such clocks a plumb should 
always be used and applied as the center 
line of the figures XII and VI, the clock 
case being then secured to the wall in this 
perpendicular position by means of the 
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fastening at the bottom provided for this 
purpose. Under some circumstances it may 
nevertheless happen that in spite of these 
precautions, although the dial and the case 
may be hung perpendicular, the works may 
have a crooked setting in the case. This 
can only occur when the dial, from the start, 
has not been set correctly to the center 
line of the movement. In this instance the 
movement and dial must first be secured in 
the case in accordance with the central line. 
In some clocks, the fork is so bent at right 
angles that it projects beyond the hook 
bridge, through an aperture in the back plate. 
This condition is shown in Fig. 4. In wide 
swings the fork may come in contact with 
a corner of the aperture, or strike at the 
point indicated by the small arrow at h. 
The defect is hidden and in most cases 
cannot be detected by sound. Consequently 
striking at this point is not suspected, for 
which reason this fault should be carefully 
looked for. ‘ 
Where the repair men has discovered 
striking of the fork in a clock, in most in- 
stances he seeks to remedy the defect by 
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Ten Times Quicker 


Wonderful H6keE-Jewel 


Soldering Outfits 


Whether you do_ special 
order work, or repairs, or 
manufacturing, the wonder- 
ful Hoke-Jewel Outfit will 
save time, labor, money and 
materials on every soldering, 
welding, or brazing job you 
do. And it will produce 
better work. 


Once you have used the 
Hoke-Jewel you will never 
be satisfied without it. 


Ask your friends. Most of 
them already have it. Then 
write us for further infor- 
mation. Easy terms if 
wanted. 
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American Platinum Works 


One-Piece Bracelet Boxes 


are 


PRACTICAL 
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EFFICIENT 
SATISFACTORY 


Their long and continued use in the manufacture of 
Flexible Bracelets has proven them to be so. 
For More Details Refer to 

Our New Bracelet Box Catalogue A-10 


now ready for distribution. We will appreciate 
your request for a copy. 





Pure Platinum and Iridio-Platinum 
in Plate Wire Tubing, etc. 


We also supply Palladium Platinum. 20% Palladium 
Platinum in stock charged at prevailing market 
prices of contents. 


American Platinum Works 


N. J. R. R. Ave. at Oliver St. 
Newark, N. J. 
New York Office: Charles Engelhard, 30 Church St. 
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bending the pin in contact outwards. It is 
not considered that the banking pins have 
been, at the factory, set as far apart as the 
going of the clock will permit. Nothing is 
therefore gained by bending the pins out- 
ward, for in place of the fork striking 
against the pin, the hook strikes in the 
yertical wheel, either against the bottom of 
the tooth, or, which is more common in 
clocks with short pendulums, against the 
adjoining tooth, as shown in Fig. 5. 

In the Graham escapement, the delivery 
point of the entering pallet often touches the 
back of the preceding vertical wheel tooth, 
when this is not cut back sufficiently (see 
left side of Fig 6). The exit-pallet, on the 
other hand, is sometimes liable, with the 
unlocking edge of the claw, to impart a 
backward movement to the vertical wheel 
tooth, as shown on the right side of Fig. 6. 
Both cases result in an accelerating effect 
on the wide pendulum swings. A recording 
escapement is probably advantageous for 





short pendulums; the manner in which the 
unlocking edge of the exit claw in Fig. 6, 
effects this recoil movement because it 
occurs too suddenly and then operates as a 
striking, 

Why do all these objectionable features 
occur only in clocks with short pendulums? 
The answer, after brief consideration, will 
be readily apparent: Short pendulums must 
make a much’ greater angular movement 
than long pendulum; otherwise, owing to 
the small oscillating radius of a 
pendulum, the bob would have too little 
active force and would consequently be too 
greatly subject to the varying power of the 
mainspring in the course of its oscillations. 
The great transmission which the clock- 
work must have, on account of the hourly 
number of oscillations, moreover necessitate 
a vertical wheel with many teeth that there- 
fore stand close together. Fine-toothed 
vertical wheels consequently are directly 
contrary to what is desirable on account of 
the above-mentioned extensive angular 
movement of the short pendulum, so that 
the teeth cannot be made of any desired 
length, because they would then be too thin 
and delicate and very liable to bend. To 
limit the delicacy of the teeth as far as 
Possible, it is necessary to make the anchor- 
arms rather short so that with the greatest 
Possible angular movement, they describe 
the least distance. In the Graham escape- 
ment the defect shown in Fig. 6 only occurs 
in the case of short anchor-arms because, on 
account ef the short anchor-pallet circle, 
it is not possible to cut the teeth back suffi- 
ciently. {n the case of very short pendu- 
lums, for this reason, the Graham escape- 
ment and the hock escapement have 
been avoided and in the case of the 
well-known Becker and  Lenzkirch 
known as the roller 


alarms, what is 
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escapement is used and with excellent 
results. At present, in these alarums, the 
pendulum escapement has been for the most 
part replaced by a balance escapement. The 
reason for this was not unsatisfactory going 
results, but the fact that the alarm, with 
balance escapement, would go in any posi- 
tion and did not have to be started. 

While thus far, the various causes of 
striking have been considered, attention will 
now be directed to other defects that are 
unfavorable to a good regulation of the 
short pendulum. 


Among these unsuitable pendulum suspen- 
sions are first to be noticed a pendulum 
swing should have no play in the slit of 
the pendulum post, but on the other hand, 
must be capable of turning on its fastening 
pin. These two conditions are by no 
means easy to fulfil, If the pendulum 
swing has free play in the slit, the pendulum 
will swing around the suspension point A 
(see Fig. 7) as though it had a knife-edge 
suspension. The bending of the spring, 
under certain conditions, is not considered. 
It may therefore happen that in short 
swings, the pendulum has, in A its center 
of movement, whereas in long swings a 
bending of the spring takes place whereby 
the turning point is moved to B. The con- 
sequence is a very irregular rate. 

As a remedy for this uncertain attachment 
of the pendulum swing it was recommended 
some time ago by colleague F. Dauphin, 
since deceased, to drill the hole for the 
cross pin in an oblique direction through 
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the post, as shown in Fig. 8. The spring, 
with its brass fitting, would draw down- 
wards and press close to the side of the 
slit. An objection to the suggestion is that 
between the slit and the boring but very 
little material is left and that the holes 
easily break out. 

Another means would be to equip the 
spring with a thicker brass fitting. The pen- 
dulum post would be provided with a 
suitably wide slit which would make a post 
of adequate thickness necessary. The cross 
pin then would not be secured in the hole 
in the post but be driven tight in the brass 
fitting and would move freely in the some- 
what larger hole in the post. With this 
arrangement, shown in Fig. 9, the spring 
would always have a secure suspension, 
even if the slit is wider than the breadth 
of the brass chops of the spring. 

A further cause by which the regulation 
of the short pendulum is made more difficult 
is unsuitable regulating nuts. The two 
Paris regulating nuts, Figs. 10 and 11, allow 
the pendulum bob a great deal too much 
play. If the pendulum bob fits closely to 
the pendulum rod, as it should do, it does 
not quickly follow the nut. But if the 
bob runs easily on the rod such nuts with 
guides are not wanted. Ordinary nuts, 
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under the bob, answer the same purpose. In 
order that the pendulum bob may not wobble 
too much on the rod, it should have a 
screw (S in Fig. 11) which should not 
be pointed to penetrate the rod, but flat at 
the end. 

A good method of gently controlling the 
bob and at the same time compelling it, so 
to say, to move up and down with the 
regulating nut, was suggested, years ago, 
in the Deutche Uhrmacher Zeitung and is 
shown in Fig. 12. Behind the pendulum 
rod, which must not be too narrow, a leap 
spring, 1, 2, 3 is passed through the bob. 
At 2 it is bent so that the slit hole 1 enters 
a groove in the regulating nut. The upper 
end 3 is bent downwards. Such a spring 
ensures first that the bob does not wobble 
on the rod, second that it is forced to 
follow the nut and third, that the nut itself 
is held under spring tension, even if it 
moves very freely on its thread. 

To the misfortune that the short pendu- 
lum is naturally difficult to regulate, must 
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be reckoned others. For the most part they 
are used in small clocks, which are easily 
shifted on the wall in winding or in stand- 
ing and table clocks are liable to be moved 
from their place in dusting, so that the 
pendulum is slung hither and thither or 
comes in contact with the back of the case, 
thereby being subject to changes in length, 
which, even if slight, will have a grave 
effect on the regulations. Variations in 
temperature, which it is true change the 
length of the short pendulum but very 
little, effect exactly the same time dif- 
ferences as in the longer pendulums. If 
clocks with short pendulums are to be 
accurately regulated, all the minor defects, 
obstructive to good regulation, must, as far 
as possible, be removed. Only then will it 
be possible, with some patience, to fit 
clocks with short pendulums, for ordinary 
use as timekeepers. 

Finally, I would call attention to a defect 
that is under close concealment and conse- 
quently difficult to observe. This fault is 
that a pinion leaf of the vertical wheel 
pinion, may press more or less strongly on 
the wheel tooth of the third wheel. This 
pressure is caused by the retrograde move- 
ment of the vertical wheel, which results 
from the recoil of the hook escapement. 
The fault occurs chiefly when the vertical 
wheel pinion is too small, also when it does 
not run true, for ‘such would of course be 
too small on one side and too large on the 
other. The fault is illustrated in Fig. 12 
and, to make it plain, in somewhat exag- 
gerated form. The third wheel turns to 
the left in the direction of the arrow. The 
pinion is too small. The wheel tooth has 
hack lash, whereby the previous tooth is 
brought to a standstill under the pinion 
leaf. 

(To be continued.) 
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G-S_ Flexo Crystal 
Inserting Machine 
Complete 


Are You Experiencing Any Trouble in Fitting Watch Crystals? 
CRYSTALS YOU GANT BREAK 


The New Improved 
G-S FLEXO CRYSTALS 


Are Overcoming All the Trouble Known in the 
Fitting of Watch Crystals 


and can be adjusted to any height and size, 
fit odd shapes. 


A small stock of only 4 gross G-S FLEXO CRYSTALS (¥% dozen per 
size) is required for a complete assortment and will fit instantly any size 
or make watch in both the open and hunting case. 

G-S FLEXO CRYSTALS are made of a special new transparent 
composition for watch crystals only; very clear, and will not discolor, 
shrink or warp; they fit tight and are dust proof. These crystals do not 
chip, break, or crack, and there is no loss whatever. 


and easily be made to also 


Write for full particulars and references from prominent jewelers. 


Manufactured and Sold by 


GERMANOW-SIMON MACHINE Co. 
547 West Avenue, Rochester, N. Y., U. S. A. 





Registered 


WARNING to retail and wholesale jewelers! 
Any one making, selling or inserting ‘‘com- 
pression’’ non-breakable crystals not _ bearing 
patent number 14,458 is infringing. We know 
of certain dealers who persist in infringing 
on above patent and we warn them here that 
certain prosecution for damages will follow as 
soon as our evidence is completed against them, 
All unbreakables which are sold with the ex- 
planation ‘‘not to be inserted by machine”’ are 
inferior substitutes. Beware of anyone offering 
for sale secretly such crystals. Three New 
York concerns are now under injunction for in- 
fringing on above patent, 
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The finest Tower Clocks in the world are made by 
The E. Howard Clock Company of Boston. 


very complete line of substantial and accurate clocks ; 


for the bank, office and school. 


“Ml 373 Washington St.. 


Also a 


Write us for full information 


THE E. HOWARD CLOCK CO. 
Boston 309 Broadway, New York 
31 North State St. Chicago 

Established 1842 ~{ 
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THE BUYERS’ DIRECTORY 


Price $1.00 


The Jewelers’ Circular, 11 John St., New York 
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[Patents Granted by the United States. 
and the Registered Trade-Marks.] 
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UNITED STATES PATENTS 





Issue of August 14, 1923 


1,464,853. PENCIL. Jesse E. Roacu, Oakland, 
Calif., assignor, by mesne assignments, to 
Autopoint Mfg. Co., Chicago. Filed Oct. 6, 
1917. Serial No 195,206. 12 Claims. 

A pencil having a chambered body in which is 
fixed a core curved in horseshoe shape in cross 
section to provide a slit communicating with a 
central passageway therein, a _ lead propelling 





plunger adapted for travel within the central pas- 
sageway of the core, the plunger having a head 
extending within the slit, and dovetailed teeth 
upon the head extending exteriorly of the core, and 
a sleeve having undercut threads to form an in- 
terlocking connection with the plunger teeth, and 
means exteriorly of the body for rotating the 
sleeve whereby the plunger is advanced within the 
pencil, substantially as described. 


144,891. FASTENING DEVICE FOR CUFFS. 
Asin Lee Tuornton, El Paso, Tex. Filed 
Noy. 18, 1922. Serial 601,733. 5 Claims. 

A fastening device for cuffs comprising a pair 
of substantially U-shaped members, the outer legs 
of the U-shaped members being connected, and 





the inner legs thereof being oppositely deflected, 


and heads carried by the outer ends of the de- 
flected legs, 


1464915. BELT BUCKLE, Lawrence F. Oren, 
Newport, Ky. Filed March 4, 1922. Serial 
940,970. 4 Claims. 
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In a belt buckle, a plate having upturned ears, 
a pin secured to said ears, a curved gripping de- 
vice mounted on said pin and adapted to secure 
the belt, a loop pivotally mounted on said pin 
and having arms adapted to engage the respective 











longitudinal edges of said gripping device between 

its pivotal connection and its free end to actuate 

the same for holding said gripping device in 
tripping or non-gripping position as the case may 
be, substantially as set forth. 

1,464,966. BELT BUCKLE. Danter S. Bears, 
Providence, R. I., assignor to the Reliance 
Mfg. Co., Providence, R. I. Filed May 22, 
1922. Serial 562,582. 1 Claim. 

A belt buckle comprising a front plate having 
rearwardly extending edge flanges, a clamp plate 
pivotally mounted at one end in said flanges, said 
pivoted end being rolled inwardly to provide a 





cam-shaped clamp for binding the free end of the 
belt against the inner face of said front plate, a 
binding clamp pivotally mounted on the outer face 
of said clamp plate for clamping the fixed end 
of the belt, said free end of the clamp plate being 
provided with a slot, a belt end-receiving loop, 
and a member in said slot connecting said loop 
to said plate. 


1,465,045. CLOCK. Maximirian H. Kern, Ridge- 
wood, N. Y. Filed Nov. 29, 1921. Serial 
518,581. 11 Claims. 


A clock embodying therein a face having hour 
and minute indicia thereon arranged in the sector 
of a circle, clockworks having means therein re- 
ecciving continuous unidirectional movement and 
adapted to respectively actuate an hour hand and 
a minute hand whereby a full cycle of the clock- 





works will impart a part cycle to said hands re- 
spectively, an hour hand, a minute hand, each 
adapted to have clockwise movement with and 
contra-clockwise movement independently of said 
means and means whereby said hour hand and 
said minute hand are respectively operatively 
successively connected with said means having 
continuous, unidirectional movement, whereby each 
hand receives positive clockwise movement, and 
when a hand has completed its full clockwise 
movement, a return, contra-clockwise movement 
of the hand is permitted. 


1,465,090. CHIME AND STRIKE CLOCK, WIL- 
son E, Porter, New Haven, Conn., assignor 
to New Haven Clock Co., New Haven, Conn. 











1 Claim. 


Serial 568,419. 
In a clock, the combination with a gang of 


Filed June 15, 1922. 
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horizontally arranged rod-gongs, of horizontally 
arranged hammer-arms therefor, hammers carried 
by the said arms, hammer-lifting means, and 
featherweight or imponderable, relatively wide, 
thin sheet-metal links connecting the said hammer- 
lifting means and hammers, whereby rattling and 
resonance in the operation of the hammers are 
avoided. 


UNITED STATES TRADE-MARKS 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 


Trade-Marks Registered August 14, 1923 


Ser. 152,245. (CLASS 37. PAPER AND STA- 
TIONERY.) Goruam Mere. Co., Providence, 
R. I. Filed Aug. 27, 1921. Under section 
9, Act of March 19, 1920. 


GORHAM 


Trade-mark comprises the word “Gorham.” 

Particular description of goods.—Desk Sets, 
Fens, Fountain Pens, Lead Pencils, Steel-Blade 
Erasers, Letter Openers, Writing Paper and En- 
velopes and Diaries. 

Claims use since 1904. 


Trade-Marks Registered August 14, 1923 
Act of March 19, 1920, Sec. 1 (b) 


These Registrations are not subject to 
‘Opposition 
171,927. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.)  Barnarp Hirscu 
Co., San Francisco, Cal. Filed May 24, 1923. 
Serial 181,072. 


RENEE 


Particular Descripticn of goods—Fearl beads. 
Claims use for not less than one year. 
171,955. (CLASS 37. PAPER AND STATION- 
ERY.) IncersoLtt Repipoint Co., Inc., New 
York. Filed Jan. 11, 1923. Serial 174,453. 


|S —a 


Particular description of goods.—Pencils, Pens, 
Leads and Erasers. 
Claims use since on or about April 1, 1922. 


Trade-Mark Registrations Granted 
August 14, 1923 


171,795. ARTIFICIAL PEARLS. Leys, Curistie 
& Co., New York. Filed April 26, 1923. 
Serial 179,734. Published May 29, 1923. 








The Schneider Jewelry Co. and the Hop- 
kins Jewelry Shop have been consolidated 
and will continue business under the firm 
name of the Hopkins-Schneider Co. at the 
present location of the Hopkins Jewelry 
Shop at 864 Main St., Dubuque, Ia. The 
Schneider jewelry store was founded in 
Dubuque over 40 years ago by H. F. C. 
Schneider. Since his death, his son, E. A. 
Schneider, has continued business on Eighth 
St., near Locust. The Hopkins Jewelry 
Shop recently succeeded the firm of Hop- 
kins & Witty, which was organized in Du- 
buque 27 years ago. 
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TRADE CONDITIONS 


Wholesale jewelry business is running mate- 
rially better than last year.in the Buffalo trade 
area. Manufacturers and dealers who supply the 
retail trade almost without exception report that 
while this is naturally a period of comparatively 
light activity, their business is considerably above 
that of this time a year ago, and, in fact, for any 
year since 1919. ‘“‘We are doing an exceptionally 
good Summer business,’”’ said the head of one 
wholesale house. “As a matter of fact our prin- 
cipal difficulty just at present is getting goods from 
manufacturers rapidly encugh to supply the orders 
that are coming to us. To be frank, we were a 
bit fooled by the pessimistic talk which came 
ovt frem the trade in New York at the beginning 
of the season—and for that matter is still coming 
out. Influenced by it, we did not make the orders 
we placed large enough and nuw as our customers 
us fill-in orders we have to do some fill-in 
ordering ourselves. Collections are also better than 
in several years. The average length of time we 
have to finance vour customers is steadily growing 
shorter. This is conclusive evidence that the re- 
tailers are having an active and improving trade. 
Whatever New York may feel about the jewelry 
business, we are not seeing or feeling any of it in 
this territory. Trade news, likewise, from other 
points indicates business is gocd generally through- 
out the country.” 


send 


Boyd Evans, assistant secretary of Bray- 
ton, Inc., returns the latter part of this 
week after a month spent at the citizens’ 
military training camp at Plattsburgh, N. Y. 

Robbers smashed a window in the jewelry 
store of Dulczewski Bros., 1098 Broadway, 
early on the morning of August 24 and 
took five diamond rings, having an aggre- 
gate value of $100. 

Julius Boasberg, diamond dealer, 20 W. 
Eagle St., is one of a combine which has 
purchased the Kremlin block at the S. E. 
corner of W. Eagle and Pearl Sts., in which 
Mr. Boasberg’s establishment is located. It 
is planned to remodel the building into 
offices, stores and apartments. 

A. W. Anderson, secretary of the 
A. N. R. J. A., accompanied by Mrs. Ander- 
son and her father of Neenah, Wis., and 
Mr. and Mrs. Henry F. Stecher, of Mil- 
waukee, the former having charge of ex- 
hibits at the national convention, spent a 
day in Buffalo last week as the guests of 
Mr. and Mrs. Charles T. Evans, on their 
way to Providence. 

A man, 23 years old, of this city, has 
been arrested as the fourth suspect in the 
robbery of the jewelry store of H. Schumke, 
1080 Broadway, about three weeks ago. 
Five men entered the store on Aug. 1 while 
the proprietor was attending an outing at 
Crystal Beach and stole about $1,000 worth 
of jewelry, most of which has since been 
recovered. Police are looking for the fifth 
man, 

Several Buffalonians left here Sunday 
night for Providence to attend the A. N. 
R. J. A. convention. Among them were, 
Mr. and Mrs. Charles T. Evans, of Bray- 
ton’s, Inc. Mr. Evans will act as host to 
the two Canadian delegates, O. M. Ross, 
of Toronto, Ont., secretary, and Gordon 
McLaren, Hamilton, Ont., vice-president, of 
the Canadian Jewelers’ Association. Mr. 
Evans is also chairman of the resolutions 
committee. Simon Cohen, president of the 
Buffalo Retail Jewelers’ Association, Alfred 
O. Bald and Mrs. Bald, the former until a 
year ago having been secretary of the New 


THE 
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York State association; J. G. Dahlstedt, 
veteran Tonawanda jeweler, president of 
the Mundie Jewelry Co., of that city, and 
Harry C. McCormack, manager of T. C. 
Tanke’s new store. Mr. McCormack and 
family were among those who represented 
this part of the State at the national con- 
vention, 








H. P. Holmes, La Plata, Mo., has been 
in town this week making Fall purchases. 

E, A. Warner, editor of Kiger’s Diamond 
Dust, drove to St. Louis this week for a 
few days. 

Charles Bohannon, of the Craven’s Dia- 
mond Shop, is on a vacation in St. Louis 
and the east this month. 

Charles Jahn, Enid, Okla., visited in Kan- 
sas City a day on his way through here to 
the A. N. R. J. A. convention at Providence. 

Claude Clifford and family, Lawton, 
Okla., have been spending three days in 
Kansas City the past week, having made 
the trip here by motor. 

“Al” Richards, who has been with C. E. 
3anta, Pittsburg, Kans., for six years, is 
opening a new jewelry store for himself in 
the Theater building, Pittsburg. 

The monthly meetings of the Kansas City 
Wholesale Jewelers’ Association, which have 
been discontinued during the Summer 
months, will be resumed again, with a meet- 
ing called for Sept. 11. 

H. E. Harris, manager of the watch de- 
partment of the C. A. Kiger Jewelry Co., 
who is on his vacation this month-end, with 
his family, and has driven to the Ozarks on 
a fishing trip, will return in a week or so. 

Visitors in town the past week included: 
Donald Frye, Belleville, Kans.; M. A. 
Lewis, Bonner Springs, Kans.; W. S. Staf- 
ford, Pleasant Hill, Mo.; C. J. Benson, Lees 
Summit; W. S. Noble, Drexel, Mo., and 
T. L. Davies, Falls City, Nebr. 

FE. W. Locke, of the traveling force of 
the Hoefer Jewelry Co., who has just re- 
turned from the Kansas territory, reports 
business to be showing an improvement in 
that section. Mr. Locke will go out on a 
trip to the Iowa territory immediately in 
the interest of his concern. 

G. I. Goodrich, formerly of Pueblo, Colo., 
who discontinued his business after the 
flood of several years ago, has leased rooms 
on Main St., Pueblo, and will open a first- 
class jewelry store about Sept. 1. Mr. 
Goodrich has been buying in the Kansas 
‘City market this week. 

A. E. Gordon, and Mrs. Gordon, Shreve- 
port, La., stopped in Kansas City two days 
en route to the A. N. R. J. A. convention in 
Providence. They plan to take the boat 
from Chicago to Montreal, then on to 
Providence, and returning home will take 
the boat trip from New York to New Or- 
leans, some time around Sept. 15. 

A man who recently robbed the Craven’s 
Diamond Shop, and several other jewelry 
establishments in town, of diamond rings, 
was caught in Tulsa, Okla., this week, and 
has been sentenced to one year in the peni- 
tentiary. The man came in the store to 
look at jewelry, and after he had gone it 
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was discovered that a valuable diamond ring 
was missing. This was repeated in a num 
ber of places, with the robberies amounting 
to several thousand dollars. 

The Hoefer Jewelry Co. has moved from 
1008-1010 Walnut St. to 1009-1011 Walnut 
St. and is now doing business in its new 
quarters. The location is across the street 


from the former location, and comprises g_ 
much larger space. than that occupied be | 
The entire front of the offices is com | 
posed of windows, so that the offices ang” 
rooms of the company are much more spas) 
The com. = 
pany opened up in the new location with no” 
special announcement, but the interest of 7 


fore. 


cious and attractive than before, 


customers in the change and the many fa 
vorable comments heard, indicate that the 
new location will add to the efficiency of 
the company and to the facilities for doing 
business. 











TRADE CONDITIONS 


Business men, including jewelers, report busi- 
ness about on par with conditions prevailing this 
time in 1922, which is to say just fair. But con 
siderable optimism prevails regarding the Fall 
trade. Few inquiries are being made for employ- 
ment at the headquarters of the local Chamber of 
Commerce, which is taken as a_ favorable sign, 
The threatened coal troubles receive less atten- 
tion here than in most places, because the major- 
ity of Lancaster’s industrial plants that require 
power get it from the great electric power plant on 
the Susquehanna River, only a dozen miles from 
here. 


Jefferson K. Caffroad has gone to Boston 
on a business trip. 

James Grand, Pittsburgh, has entered the 
Bowman Technical School as a student. 

Lorenz Filbert left a few days ago for 
Denver, Colo., where he will visit a mar- 
ried sister, wife of a jeweler. 

The cup for one of the principal poultry 
exhibit prizes at the coming Lancaster 
County Agricultural Fair will be from the 
S. Kurtz Zook store. 

Herman L. Benner has gone to Salem, 
Mass., to spend a couple of weeks with a 
brother, and on the return trip will stop 4 
few days in New York. 

The business and industrial establishments 
of Lancaster will observe Labor Day as 4 
general holiday, and thousands of persons 
will attend the annual great picnic held at 
Rocky Springs Park under the auspices 0 
the Central Labor Union. 

W. W. Appel, of W. W. Appel & Son, 
will be the only Lancaster jeweler attending 
the convention of the American National 
Retail Jewelers’ Association at Providence 
R. I, August 28-31. He will be accom 
panied to Providence by his wife. 

Michael Blair, a visiting jeweler from St. 
Louis, nearly lost his life several days 48° 
while autoing between Lancaster 4 
Columbia. The car he and-his host were 
in was hit by an automobile driven by a 
other man and upset, both occupants bemé 
pinned beneath it. Both were slightly ™ 
jured. Mr. Blair’s head was only s@ 
from being crushed by the steering se 
acting as a fender. 
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